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Iltem 7.01. Regulation FD.
Customers Bancorp, Inc. (the “Company”) has pogiédts website a slide presentation which is atadhereto as Exhibit 99.1 and incorporated int® itieim 7.01 by reference.

The Company also has posted to its website a petessse with respect to its estimated earning80a6, which is attached hereto as Exhibit 99.2inodrporated into this Item
7.01 by reference.

The information in this Current Report on Form 8iGluding Exhibits 99.1 and 99.2 attached heretbiacorporated by reference into this ltem 7.0iJIsnot be deemed
“filed” for purposes of Section 18 of the Secustiexchange Act of 1934, as amended, or otherwisiesiuto the liabilities under that Section. Furthere, such information,
including the exhibit attached hereto, shall notlbemed incorporated by reference into any of thaany’s reports or filings with the SEC, whethexda before or after the
date hereof, except as expressly set forth by peeference in such report or filing. The infortiaa in this Current Report on Form 8-K, includitig exhibits attached hereto,
shall not be deemed an admission as to the méteonébany information in this report on Formk8that is required to be disclosed solely to satik requirements of Regulati
FD.

Item 9.01. Financial Statements and Exhibits
(d) Exhibits.

Exhibit Description
Exhibit 99.1 Slides

Exhibit 99.2 Press Release dated July 23, 2(
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Exhibit 99.1

Customers¥=2Bancorp, Inc.
Highly Focused, Low Risk, Above Average Growth
Bank Holding Company

Customers'%Bank

Investor Presentation

July, 2015 bq nkmObile

NYSE: CUBI




Forward-Looking Statements Customers¥ Bancorp, Inc.

This presentation as well as other written or ocehmunications made from time to time by us, mayta@io certain forward-looking information

within the meaning of the Securities Act of 1938 amnended, and the Securities Exchange Act of 3dmended. These statements relate to future
events or future predictions, including events r@dgrtions relating to our future financial perfante, and are generally identifiable by the use of
forward-looking terminology such as “believes,” fects,” “may,” “will,” “should,” “plan,” “intend,” “target,” or “anticipates” or the negative thereof
or comparable terminology, or by discussion oftetygg or goals that involve risks and uncertaintideese forward-looking statements are only
predictions and estimates regarding future evemdscacumstances and involve known and unknowrsrighcertainties and other factors that may
cause our actual results, levels of activity, penance or achievements to be materially differesfany future results, levels of activity,
performance or achievements expressed or impliesubly forward-looking statements. This informati®based on various assumptions by us that
may not prove to be correcimportant factors to consider and evaluate in $aolard-looking statements include:

” o, ”u ” .

« changes in the external competitive market fadtwais might impact our results of operations;

« changes in laws and regulations, including witHomoitation changes in capital requirements underfederal prompt corrective action regulations;
« changes in our business strategy or an inabiligxerute our strategy due to the occurrence oftigigaited events;

« our ability to identify potential candidates fondaconsummate, acquisition or investment transastio

« the timing of acquisition or investment transacsion

« constraints on our ability to consummate an aftracicquisition or investment transaction becadsegmificant competition for these
opportunities;

« the failure of the Bank to complete any or allleg transactions described herein on the termsriyrreontemplated;

« local, regional and national economic conditiond aments and the impact they may have on us andustomers;

« ability to attract deposits and other sourcesafitlity;

« changes in the financial performance and/or coorlitif our borrowers;

« changes in the level of non-performing and clasgifissets and charge-offs;

e changes in estimates of future loan loss reseiyginements based upon the periodic review theradéurelevant regulatory and accounting
requirements;

« inflation, interest rate, securities market and etary fluctuations;

« the timely development and acceptance of new bariinducts and services and perceived overall \@litizese products and services by users;
« changes in consumer spending, borrowing and sédabgs;

« technological changes;

« the ability to increase market share and contrpkeses;




Forward-Looking Statements CustomersY}Bancorp, Inc.

¢ continued volatility in the credit and equity markend its effect on the general economy;

« the effect of changes in accounting policies artiizes, as may be adopted by the regulatory aggraes well as the Public Company
Accounting Oversight Board, the Financial AccougtBtandards Board and other accounting standaetset

¢ the businesses of the Bank and any acquisitiortaig merger partners and subsidiaries not iniegrauccessfully or such integration being

more difficult, time-consuming or costly than exfest;

material differences in the actual financial resolt merger and acquisition activities comparedhweipectations, such as with respect to the full

realization of anticipated cost savings and reveami@ncements within the expected time frame;

« revenues following any merger being lower than esqx

« deposit attrition, operating costs, customer logblausiness disruption following the merger, inahgg without limitation, difficulties in
maintaining relationships with employees being tgethan expected.

These forward-looking statements are subject toifid@nt uncertainties and contingencies, many biclv are beyond our control. Although we
believe that the expectations reflected in the &odrooking statements are reasonable, we canroagtee future results, levels of activity,
performance or achievements. Accordingly, therelsano assurance that actual results will meetaapens or will not be materially lower
than the results contemplated in this presenta¥on.are cautioned not to place undue reliancénese forward-looking statements, which
speak only as of the date of this document othéncase of documents referred to or incorporate@teyence, the dates of those documents.
We do not undertake any obligation to release plybdiny revisions to these forward-looking statetaéa reflect events or circumstances after
the date of this document or to reflect the ocaweeof unanticipated events, except as may benestjunder applicable law.

This presentation is for discussion purposes anig, shall not constitute any offer to sell or thicitation of an offer to buy any security, noiitis
intended to give rise to any legal relationshipasetn Customers Bancorp, Inc. (the "Company") andoraany other person, noris it a
recommendation to buy any securities or enteramtptransaction with the Companylhis presentation also includes estimated guidance
regarding our fully diluted earnings per sharetfar year 2015, which we have previously disclosatlia subject to the assumptions and
qualifications included in that previous disclosurbe guidance consists solely of estimates prejgayeananagement based on currently
available information and assumptions of futurefgrenance of the company and the general economy.ir@ependent registered public
accounting firm has not audited, reviewed or penfed any procedures with respect to the guidanceamedrdingly, does not express an
opinion or any other form of assurance with respethis data. Our actual results may differ fritva guidance, and any such differences could
be material. Accordingly, undue reliance shoultb®placed on this information. The factors diseasabove should be considered and
evaluated with respect to our guidance.




Customers“‘é Bancorp, Inc.

Customeré’%Bank bGnk[nOb"e

A consumer bank start up, set
up as a division of Customers
Bank, serving millennials,
middle income families and
underbanked throughout the
United States

A $7.6 billion asset business
bank serving privately held
businesses




Customers Bank Overview

Customers%ﬁancorp, Inc.

$7.6 bn Business Bank with 21 sales offices with SEehes e e Brosllelon O ik

target market from Boston to Philadelphia

Operating in key Mid-Atlantic and Northeast
markets
=  Greater New York City area (Westchester County,
Manhattan and Melville)
=  Philadelphia area (Bucks, Berks, Chester, Dela'
and Philadelphia Counties in southeastern
Pennsylvania and Greater Princeton area in New
Jersey)

=  Greater Boston area (Boston, Providence and
Portsmouth, NH)

“High-touch, supported with high-tech” value
proposition
= Very experienced teams using “Single Point of
Contact” model
=  Provides exceptional customer service supporte
state-of-the-art technology support
= Risk based incentive compensation plans supported
by P&L statements created by teams

Partsmouth @
Boston

Providence
@

Melvilie
Manhattan @ [

Reading

& »d

@
Philadelphia ® Customers Bank Branches

® Loan Production Offices




Our Competitive Advantage: A Highly Experienced Management Team Customm%ﬁaﬂcorp- Inc.

Years of Banking

Expearience Background

Jay 8. Sidhu Chairman & CEQ a9 Chairman and CEQ of Sovereign Bank & Sovereign Bancorp, Inc.
4 EVP, Commercial Middle Market, Regional President and Managing Director of Comporate
Richard A. Ehst President & COO 47 Bemimiingantnaal 2
xfﬂew‘“ BN Chief Financial Officer 34 CFO of Doral Financial and Merril Lynch Banks; various roles al Bank One, US GAQ and KPMG.
EVP, New England Market President, P ] ; ;
Stewe ksa CGhief Lending Officer 38 EVP, Managing Director of Commencial and Specialty Lending at Flagstar and Sovereign Bank.
George Maroulis EVP, Head of Private & Commercial 23 Group Direclor and SVP at Signature Bank; vanous pesiions at Ciibank and Fleet/Bank of
Banking - NY America's Global Commercial & investment Bank
; . . y SVP and Regional Executive for Commearcial Lending (Berks and Montgomery County), VIST
Timothy D. Romig EVP, Regional Chief Lending Officer e | i ik SVP al I MET
Ken Kei EVP, Director CRE and Multi-F amily 8 SVP and Market Manager, Mid-Atlantic CRE Lending at Sovereign Bank; SVP & Senior Real
R, Housing Lending Estale Officer, Alirst Bank / M&T Bank
. EVP, Managing Director Multi-Family SVP & Director of Originations for Capital One / Beech Street Capital, Peoples United Bank and
Crisiopher McCowal - rding 16 Santander | Sovereign Real Estate Capial
EVP, President Banking for Mortgage 28 President of Commercial Operations at Popular Warehouse Lending, LLC; vanous positions at
Companies GE Capétal Morlgage Services and PNC Bank
o i Division President at Sovereign Bank, respensible for retail banking in various markets in
Wamen Taylor EVP, President Bank Mobile 35 decsion P A g cantral s soul M
James Colling EVP, Chief Administrative Officer 24 Various positions at Sovereign including Director of Small Business Banking
Thomas Jastrem EVP, Chief Credit Officer ar Various. positions at First Union Bank and First Fidefity Bank
: F President RBW Financial Consulting: vanous positions at Citizens Bank and GE Capital,
Rober B, White EVP, Chief Risk Officer 28 President of Special Assels at Customers Bank
Gienn Yeager EVP, General Counsel a3 Private practice financial sendces law firm. Senior Counsel Meridian Bancorp, Inc.
Mary Lou Scalese EVP, Chief Auditor a9 Chief Auditor at Sovereign Bank and Chief Risk Officer at Customners Bank




Investment Proposition Cimfomers i Bancorp,Inc:

Strong Organic Growth, Well Capitalized, Branch Lit e Bank in Attractive Markets
" $7.6 billion asset bank with only 21 sales offi
. Well capitalized at 11.1% total risk based cap#stimated), 7.4% tier 1 leverage, and 6.1% taaghlity to tangible asse
" Target market from Boston to Philadelphia alongiistiate 9!
Strong Core Profitability, Growth & Efficient Opera  tions
" Q2 2015 core diluted earnings per share up 41% @2e2014 with a core ROA of .87% and a core ROE205%
" Q2 2015 core net income of $14.9 million up 46%rd2 2014
" ROA goal of ~1% + and ROE of 12% + withi-3 years, ROE goal already achie\
" DDA and total deposits compounded annual growtB38b and 68% respectively since 2(
" Q2 2015 net interest margin was 2.7
" Operating efficiencies offset tighter margins aedeyate sustainable profitabil
" Q2 2015 efficiency ratio was 48.4
Strong Credit Quality & Low Interest Rate Risk
" 0.16% nor-performing loans at June 30, 2C
" Total core reserves to n-performing loans of 313.1¢
" Minimal risk of margin compression from modestlgthér short term rates and flatter cu
Attractive Valuation
" Current share price, as of June 30, 2 $26.89 is 13.4x estimated 2015 core earn
" Price/tangible book only 1.5x estimated for yeat 2815 core tangible book val

" Peers, by size, trading at 14x LTM earnings and firice/tangible book; Peers with unique modelditrg at much higher
multiples

" June 30, 2015 core tangible book value of $17.4288% since July 2009 with a CAGR of 1:

« Non-GAAP core results including profitability measures, earnings, credit quality measures and valuation metrics exclude
the $6.0 million specific reserve for a potential fraudulent loan (see GAAP to non-GAAP core reconciliation on page 35).




Customers@Bancorp, Inc.

Customers Bank

Executing On Our Unique High Performing
Banking Model




Disciplined Model for Increasing Shareholder Value Customers{ER Bancorp, Inc.

Disciplined Model for Superior Shareholder Value Ceation

=  Strong organic revenue growth + scalable infrastimec=
sustainable double digit EPS = growth and increabageholder
value

= A very robust risk management driven businessegyat

Build tangible book value per share each quar&earnings

Any book value dilution from any acquisitions mbstovercom
within 1-2 years; otherwise stick with organic gtbwgtrategy

Superior execution through proven management team




Execution Timeline

Phase |

Acquired Bank
Platform

Phase Il
Built Strong
Foundation

Phase lll
Leveraging
nfrastructure

Customers%Bancorp, Inc.

Phase IV
Innovation &
Execution

We invested in and
took control of a $270
million asset
Customers Bank (FKA
New Century Bank)

Identified existing
credit problems,
adequately reserved
and recapitalized the
bank

Actively worked out
very extensive loan
problems

Recruited experienced
management team

2009
Assets: $350M
Equity: $22M

Enhanced credit and risk
management

Developed infrastructure
for organic growth

Built out warehouse
lending platform and
doubled deposit and loan
portfolio

Completed 3 small
acquisitions:

— ISN Bank (FDIC-
assisted ) ~ $70 mm

— USA Bank (FDIC-
assisted ) ~ $170 mm

— Berkshire Bancorp
(Whole bank) ~ $85
mm

2010-2011
Assets: $2.1B
Equity: $148M

Recruited proven lending
teams

Built out Commercial anc
Multi-family lending
platforms

De Novo expansion;4-6
sales offices or teams
added each year

Continue to show strong
loan and deposit growth

Built a “branch lite” high
growth Community Bank
and model for future
growth

Goals to ~ 12%+ ROE;
~1% ROA

2012-2013
Assets: $4.2B
Equity: $387M

Non-GAAP core results including profitability measures, earnings, equity, credit quality measures and valuation metrics exclude the $6.0 million
specific reserve for a potential fraudulent loan (see GAAP to non-GAAP core reconciliation on page 35)

Single Point of Contact
Banking model executed -
commercial focus

Continued recruitment of
experienced teams

Introduce bankmobile -
banking of the future for
consumers

Continue to show strong
loan and deposit growth

~12%+ ROE; ~1% ROA
expected within 36
months

~$6.5+ billion asset bank
by end of 2014

~$9 billion asset bank by
end of 2017

Q2 2015
Assets: $7.6B
Core Equity: $527M

Core ROE: 12.5% 10




Banking Strategy - Customers Bank Customers%ﬁancorp, Inc.

o ——
Business Banking Focus ~95% of revenues come from business segments
. Loan and deposit business through these segments:
. Banking Privately Held Businesses
. Banking High Net Worth Families
. Banking Privately Held Mortgage Companies

. Selected Commercial Real Estate

Single Point of Contact
All Consumer

Private /

High Touch / High Tech ' Al Non-Credi

Products

§ Persona |§ /
Client Bankers g
e VI2KES b ,
One call . - N — All Business
Concierge x’“m,\&h Products
b h -

11




Results in: Organic Growth of Deposits with Controlled Cogtfustomers¥ @ Bancorp, inc.

Customers strategies of single point of contactranduiting known teams in target markets produce
rapid deposit growth with low total cost

Total Deposit Growth  ($mm) Average DDA Growth  ($mm)

6,000 $800 -
CAGR: 68% |_CAGR: 83% |
54,500 $600
$3,000 $400
$1,500 $200
40 LI J 15 - I ]
Bocfin. Dec-lf Decdd Decil Dec-1)- Deeds Junl$ Dec-09 Dec-10 Dec-11 Dec-12 Dec-13 Dec-14 Jun-i5
s EMouN M S s % Non Interest Bearing DDA # Interest Bearing DDA
Cosi of Depos:!s Total Deposits per Branch ($mm)
2.25%
bt | CAGR: 46%
I CAGR: -19% ] - cous
1 75% ] 1.71%
$200 4
1.25% 1.19% 1801
1.00% 1 0.87% $100 - $152
nm% $112
0.75% | 066%  0.65% $50 - $97
0.50% - o . o I
Dee{r!? Dec 10 Der;-ﬁ Dec12 Deu-'ta Dec-14  Jun-15 Dec-08 Dec-10 Dec-11 Dec12 Dec13 Dec 14 Jun 15

Souwrge: Company data.




Lending Strategy Customers@Bancorp, Inc.

High Growth with Strong Credit Quality
= Continuous recruitment and retention of high quality teams
= Centralized credit committee approval for all loans
= Loans are stress tested for higher rates and a slower economy

= No losses on loans originated since new management team took over
= Creation of solid foundation for future earnings

Loan Product Mix as of June 30, 2015

Loan Growth

6,000 - JConstmer &
Résidential
B
Warehouse
loans
4,000 - Mult! Famiy iz
Ioans
35%
2,000 -
Mon-Owner
Commercial Occupied
Q- — . cala
Chwmer
Dec-09 Dec-10 Dec-11 Dec-12 Dec-13 Dec-14 Jun-15 Occupled
¥ Consumer & Residential ™ Multi Family loans f;,i

B Commercial C&I & Owner Occupied CRE M Non-Owner Occoupied CRE

= Warehouse loans

13

Source: Company documents.




Build an Outstanding Loan Quality Portfolio Customers¥2 Bancorp, Inc.

Asset Quality Indicators Continue to Improve

NPL Charge Offs

4.00% | 3.61%
0.80% | g goy
2
300% iy 0.60%
2.25% 2.24%
0.39%

2.00% 0.40% :

: - 0.22%
1.00% i i 0.20% 29525 0.12%

| d i 0.22% o a%
0% 6% , 0.03%

0.00% — ; : 0.00% - - w : @—_

2012 2014 Q2 2015 2012 2013 2014 Qz 2015

Industry ™ Peer M Customers Bancorp, Inc. Industry ™ Peer M Customers Bancorp, Inc.

Customers non-performing loans at June 2015 excluding loans guaranteed by the FDIC were 0.12% of total loans.

Source: SNL Financial, Company documents. Peer data consists of Northeast and Mid-Atlantic banks and thrifts with assets between $3.0 billion and $8.0 billion. Industry data includes all FDIC insured banks.
Peer and Industry data as of March 31, 2015.

14




C&l & Owner Occupied CRE Banking Strategy Customers@2 Bancorp, Inc.

C&l / Owner Occupied CRE Loan and Deposit

Growth ($mm)

2,500.0 -

o
2,162.2

CAGR: 36% $

2,000.0 -
/’ $1,513.5
1,500.0 - e
,"f/f

1,000.0 - _— §7

$446.1 $4985 55052

2011 2012 2014 Jun-15

W Loans ™ Deposits

Source: Company documents.

Banking Privately Held Business

Private & Commercial Banking

= Target companies with up to $100 million
annual revenues

= Very experienced teams

= Two new teams with 10 professionals added
year to date

= Single point of contact
= NE, NY, PA & NJ markets

Small Business

= Target companies with less than $5.0 million
annual revenue

= Principally SBA loans originated by small
business relationship managers or branch
network

= Current focus PA & NJ markets. Expanding
to National Markets

15




Multi-Fami |y Banki ng Strategy Customers%Bancorp, Inc.

Banking High Net Worth Families

» Focus on families that have income

. . , producing real estate in their portfolios
Multi-Family Loan and Deposit Growth ($mm)

= Private banking approach
= Focus Markets: New York & Philadelphia

o MSAs
= Average Loan Size: $4.0 - $5.0 million
1,500.0 -
$1,090.3 = Remote banking for deposits and other
1,000.0 - relationship based loans
00,0 $361.8 = Portfolio grown organically from a start up
$70.7 . A 6.6 0.0 with very experienced teams hired in the
- - .'"—' ol . 1§ b o =T -1
2013

past 3 years
2010 2011 2012 2014 Jun-15

2,500.0 52,3084 52,3194

®ioans W Deposits = Strong credit quality niche

= Interest rate risk managed actively

Source: Company documents. 16




Mortgage Warehouse Banking Strategy Customers¥2 Bancorp, Inc.

Banking Mortgage Companies

= Private banking focused on mortgage

Mortgage Warehouse Banking Loan and Deposit companies with $5 to $10 million equity
Growth ($mm) = Very strong credit quality relationship
$1,994.5 business with good fee income and deposits
2,000.0
= ~75 strong warehouse clients
$1,449.5 . .
1,500.0 - SEEe2 = All outstanding loans are variable rate and
classified as held for sale
1,000.0 $794.3 $745.4 . . .
= All deposits are non-interest bearing DDA’s
500.0 "“”“1 « Balances rebounding from 2013 low and
expected to stay at this level

2010 2011 2012 2013 2014 Jun-15
= Warehouse Loans B Deposits

Source: Company documents. 17




Build Efficient Operations

Customers@Bancorp, Inc.

Staff Expense Ratio Occupancy Expense Ratio

2.00% -

- E E !
2013 2014
Industry ™ Peer ® Customers Bancorp, Inc.

1.72% 1.75%

2014

Industry ™ Peer ® Customers Bancorp, Inc.

Total Costs as a % of Assets

4.00% | 347% 3.21% 312%
2.83%
2.00% - b
0.00% ; : ;
2012 2013 2014 az 2015

Industry ® Peer B Customers Bancorp, Inc.

Total Revenue per Employee ($000s) i Assets per Employee ($mm)

5600 $20.00
$ w '
10.00 - = "
50 LR L - T g $'DDD o = T
2012 2013 2014 Q2 2015 2012 2013 2014 Qz 2015
Industry ® Peer ® Customers Bancorp, Inc. Industry ™ Peer ® Customers Bancorp, Inc.
Source: SNL Financial, Company documents. Peer data consists of Northeast, and Mid-Atlantic banks and thrifts with assets between $3.0 billion and $8.0 billion. Industry data includes all FDIC insured banks. 18

Peer and Industry data as of March 31, 2015.




Deposit, Lending and Efficiency Strategies Resulis
Disciplined & Profitable Growth Customers¥&2.Bancorp, Inc.

e Strategy execution has produced superior growth imevenues and core earnings

Core Revenue ($mm) Net Interest Income ($mm)

2015 ve 2014 2015 vs. 2014
o Growth Growth
21% 26%
2000 - CAGR: 80% ) S CAGR: 81%p)
S180.0 i $1400
i $1300 P
| $1000
| 5800 | $724
|
i $60.0 $39.0 $46.6
I $40.0 il at
! 5200 | o, $46.3
! s00 . - . . ’
2008 2010 2011 2012 2013
Income / Expense Growth  ($mm)
200 -

180 -
160
140 -

S45.0 - CAGR:

115% from i
4350 - 2011 /3!-7
5238

120

$25.0 -
E ] 100 - 5152

s1s0 | 2 $103

60 §72 =
$50 - 5 a0 74 $99.
(s5.0) . 2011 2012 2013 014 022015 PRREN 520 B $22 j 22 [

2012 2013

515.09 -

a2 20m5

1513.3) 11 8] B Non-interest Income  ® Net Interest Income  © Operating Expenses
1] Coreincomeis neﬁn:ug'lahefﬂreextranrdinar',itemslessseturitiasgains and excludesthe 56.0millionspecificreservefor 2 potentisifraudulentiozn. per ELxpen

(2) CAGR calculated from Dec-09 to June 2015 (annud)ize
(3) Non-GAAP core results including profitability measures, earnings, credit quality measures and valuation metrics exclude the $6.0 million specific reserve for a potential fraudulent 19
loan (see GAAP to non-GAAP core reconciliation on page 35).




Customers Bank

Customers@B aaaaa p: Inc.

Risk Management

2C




Elements of an Effective Risk Management Program Customers¥2 Bancorp, Inc.

Strategy &
Risk Appetite

Organizational Structure, : b
Oversight and Governance

"

/Risk |dentifization ‘ > Risk
I easursment

and Assessment

Y-
/,"/ / Risk Culture \\ \

£ m——— Performencs o \
/ Risk Reporting = WMisnagemsnt & ~ FiskRasponse, °.
/& Comimunication Incentive Control 211 onitorl "?\
Compensation = 3

ERM Program Validation

21




ERM Framework at Customers Bancorp, Inc.

Well Defined ERM Plan - ERM Integration into CAMELS +++++

Capital Plan and Forecasts
Capital Stress Testing
Capital Committee & ALCO Oversight

Loan Underwriting Standards Loan-to-one-borrower
Credit Approval & Monitoring Process  Analysis

Credit Concentration Flan

Lean Migration Analysis

IT Controls and Testing Plan

New Product & Mew Initiatives Plans
Technology Steering Committee
New Product Cemmittee

=

Management Succession Plan Strategic Plan
Compensation Plans Cyber Security

Corporate Governance Enterprize Risk Management

Comphance Plan Compliance Committes
CRA Plan Cversight
Fair & Responsible Banking Plans

Litigation Mitigation Plan

Management Financial Reporting
Financial Analysis

Budget and Forecasting
Business Plans
Strategic Plan

Fublic Relations Plan
Investor Relations Plan

Funds Managemeant Plan
Wholesale Funding
Contingency Funding Plan

Liquidity Stress Testing
ALCO Oversight

Risk Committes, Audit
Commiitee Ovarsight

Internal Audit Reports
Internal Controls and Procedures
Enterprise Risk Management Reviews

Interast Rate Risk Policy Limits
Interest Rate Risk Analysis
ALCO Oversight

Customers%ﬁancorp, Inc.

22




Customers@Bancorp, Inc.

Current Banking Environment and
How We are Positioned

23




What We See as The Role of CEO and Board ...
Especially in this Environment

Customers%ﬁancorp, Inc.

1. Absolute clarity of your vision , strategy , goals and tactics ;
there must be absolute alignment between board and
management

2. Become a master of your internal environment

m Our authentic internal assessment of strengths,
weaknesses and opportunities

3. Be a master of your external environment

2 What is happening with customer trends, technology,
competition, economy, regulatory environment, etc. -
How does this impact us?

4. Highest level of integrity and fairness in all we do

5. Passion for continuous improvement

24




Banking Industry Trends

How Do We Deal with These Issues
I

External Forces

Role of traditional bank branches
changing very rapidly

Mobile banking fastest growing channel

Banks of all sizes revisiting their
business strategies, revenue generation
models and cost structures

Technology & customer needs, desires
and style changing rapidly

Business Issues

Slow economic growth

Low good quality consumer and business
loan demand

Pressure continues on margin. Days of
3.5%-4.0% margin are gone. Banks need
to reduce efficiency ratios

Difficult to attract good talent

Very difficult and inconsistent regulatory
environment

Shareholders want 10%+ ROE, consistent
quality growth and strong risk
management infrastructure

Issues facing

Boards &
CEO’s

What is our unique strategy
for revenue and profitable
growth

How do we attract and retain
best talent?

How do we take advantage of
technology?

How do we deal with growing
compliance burden?

How do we manage our risks
better than peers?

How do we lower our
efficiency ratios?

Customers%ﬁancorp, Inc.

Impediments to Growth

Very little consumer loan growth;
headwinds for consumer credit quality

Growth exists only at niche players

Mortgage banking revenues are
extremely volatile

Pressure to reduce or eliminate Overdraft
and other nuisance fees by CFPB

Regulators have no appreciation or
incentive to see banks grow profitability

Traditional CRE lending very difficult to do

Start bank and sell at 2 to 3x book no
longer an option - what do shareholders of
small privately held banks do?

Equity markets not available to small
banks

Banks need to earn 10% or more ROE if
they want to remain independent

Consistent ROE of 12% or greater and
ROA of 1% or greater being rewarded well
by market

Shareholder Expectations
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Our Thesis on Current
U.S. Banking Environment

Customers%ﬁancorp, Inc.

Credit Improving - Though Banks Face a Number of Operational Headwinds

= Credit Improving

= Quality Asset Generation Remains A Challenge
»  Banks are starved for interest-earning assets and exploring new asset classes, competing on price and looking into specialty finance business / lending

= NIM Compression
»  Low rate environment for the foreseeable future will continue to compress NIM
»  Many institutions wither betting on rates or otherwise taking excessive interest rate risk
»  Industry NIM continues to decline
»  Down over 100 bps since 1995
»  Low interest rate environment, competitive pressures likely to prevent return to historical levels

= Operational leverage
»  Expense management is top of mind as banks try to improve efficiency in light of revenue pressure and increased regulatory / compliance costs
»  Regulatory pressure expected to stay robust

= New Strategies
»  Yesterdays strategies may not be appropriate tomorrow

cal to Have a Winning Business

Relationship & Innovative

Traditional Banks Fee Income Leaders Banks

. Innovator / disruptor / not

*  Heavy branch based delivery - Diversified revenue sources
system «  Cross sell strength branch dependent
. Strong credit quality . Capital efficiency . Differentiated / Unique model
- Core deposits - Higher profitability/ consistent * Technology sawvy
. Dependent on OD fees eamings = Product dominance

. Expense management Eham ’ = éff_‘v&ﬁ
: B ,{}_ %

EPNC L%
B FARGO @ TExas CAPITAL BANK

Fiesr Repuaiie Bans
& Santander STATE STREET Cuslomem@_mnu

Source: SNL Financial. 26
Lincludes data for top 50 U.S. banks by assets.
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Our Approach to Developing a Winning Business Customers#=2 Bancorp, Inc.

Model
- ]

1. Must focus on both “Relationship” or “High Touch” banking combined with
“Highly Efficient” or “High Tech”. Strategy should be unique as to not be copied
easily

2. Attract and retain best high quality talent. Business Bankers / Relationship
Bankers with approximately 15 years+ experience who bring a book of business
with them

Compensate leaders based upon risk and profitability with both cash and equity
4. Never deviate from following critical success factors

. Only focus on very strong credit quality niches

Have very strong risk management culture

Have significantly lower efficiency ratio than peers to deliver sustainable
strong profitability and growth with lower margin and lower risk profile

Always attract and retain top quality talent

Culture of innovation and continuous improvement
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Customers@Bancorp, Inc.

bankmobile

[ [ | K - WL 2%

WEME

o

ankmobile

A Division Of Customers Bank
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Startling Facts about Banks Customers%ﬁancorp, Inc.

o ——
=  Banks each year charge $32 billion in overdrafs fethat's

allowing or creating over 1 billion overdrafts eaaar....Why??

Payday lenders charge consumers another $7 hiflitees

That's more than 3x what America spends on Breast€r and
Lung Cancer combined

This is about 50% of all America spends on Fooanpsa

Some of banking industries most profitable consuonstomers
hate banks

Another estimated 25% consumers are unbanked @r tnachke:

This should not be happening in America

We hope to start, in a small way, a new revolu
to profitably address this problem
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“b ank Qbﬁi@ Creating a Virtual Bank i
m o ii%  for the Future for Consumers

. New no fee banking, 25 bps higher interest savilmgs of credit, 55,000 ATMs, Person:
Banker and more, all in the palm of your hand

. Marketing Strategy

Target technology dependent younger consumersidimg underserved /
underbanked and middle income Americans

Capitalize on retaining at least 25% of our ~ onlian student customers over a 5
year period

Reach middle income markets also through AffinignRing Groups

Revenue generation from debit card interchangenaandin from low cost core
deposits

. Durbin Amendment a unique opportunity for Bank Mebi

. Total investment not to exceed about $6.0 milligrebd of 2015

. Expected to achieve profitability in2years and above average, franchise value, RO
ROE within 5 years
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Building Customers to Provide Superior Returns to

Investors Customers@Bancorp, Inc.

| caGR: 13% | e Q22014 Q32014 Q42014 Q12015 Q22015

51643

e $14.37 ROA 0.8% 0.8% 0.8% 0.8% 0.9%
s14.00 £13.09
_— s L ROE 10.0%  11.0%  11.9%  12.5%  12.5%
530,00
S8 . NIM 2.94% 2.79% 2.84% 2.90% 2.73%
sa00 | NN _ . _ | :
-1} c-ii Do 3 D mi%
MM e e v o Efficiency 58% 54% 55% 53% 48%
Criteria 2-3Year Target Year Guidance
2H 2015 EPS (Jul - Dec) 51.00
Return on Assets 1% or greater
lune 30, 2015 Share Price $26.89
Return on Equity 12% or greater
June 30, 2015 Core Tangible Book Value $17.42
Net Interest Margin ~ 302 High 2015 Guidance - Tangible Book
Value/Share Price 1.5x
EPS ~15% annual compounded growth Share Price / High 2015 Guidance 14.3x
Efficiency Ratio In the 40's 2015 Core EPS is estimated to be up approximately 30% from 2014 EPS

* Non-GAAP core results including profitability measures, earnings, credit quality measures and valuation metrics exclude
the $6.0 million specific reserve for a potential fraudulent loan (see GAAP to Non-GAAP reconciliation on page 35)




Summary Customers%ﬁancorp, Inc.

o ——
= Strong high performing $7.6 billion bank with sifoant growth opportunitie

Very experienced management team delivers strawdtse

=  Ranked #1 overall by Bank Director Magazine in20&2 and 2013 Grow
Leader Rankings

“High touch, high tech” processes and technologgssilt in superior growth,
returns and efficiencies

Shareholder value results from the combinatiomofaasing tangible book, R(
and strong and consistent earnings growth

Attractive risk-reward: growing several times fagtean industry average but
yet trading at a significant discount to peers

Building the first real mobile bank in the palmyafur hand for consumers in-
U.S.

32




Contacts Customers%ﬁancorp, Inc.

Company: Investor Relations:
Robert Wahlman, CFO Ted Haberfield

Tel: 610-743-8074 President, MZ North America
rwahlman@customersbank.com Tel: 760-755-2716
www.customersbank.com thaberfield@mzgroup.us

WWW.Mzgroup.us

Jay Sidhu

Chairman & CEO

Tel: 610-301-6476
jsidhu@customersbank.cc
www.customersbank.com
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Non GAAP Reconciliation Cimfomers i Bancorp,Inc:

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
Reconciliation of GAAP to Non-GAAP Measures (Unaudéed)

Reconciliation of GAAP Net Income to Core Earnings

(amounts in thousands) Three Months Ended June 30, 201  Six Months Ended June 30, 2015
Net Income Diluted EPS Net Income Diluted EPS
GAAP net income available to common shareholder$ 11,04¢ $ 03¢ $ 25,000 $ 0.8¢
After-tax effect of the $6.0 million specific all@mce 3,87( 0.1t 3,87( 0.1£
Core Earnings $ 14,91¢ $ 0.5z $ 28,87 $ 1.0Z
Weighted average shares 28,68: 28,52:

Reconciliation of GAAP to Non-GAAP Financial Metrics

(amounts in thousands) Three Months Ended June 30, 2015
GAAP Amounts Reconciling ltem Non-GAAP Amounts

Net Income $ 11,55¢ $ 3,87C $ 15,42¢
Average Total Assets 7,110,19 43 7,110,24;
Average Equity 496,55 43 496,66(
Return on Average Assets 0.65% 0.22% 0.87%
Return on Average Equity 9.3:% 3.1% 12.4¢%
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Income Statement Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
CONSOLIDATED STATEMENTS OF OPERATIONS FOR THE THREE_MONTHS ENDED - UNAUDITED
— — — —

(Dollarsin thousands, except per share data)

Q2 Q1 Q2
2015 2015 2014

Interest income

Loans receivable, including fe $ 4280 $ 4309 $ 35,22

Loans held for sal 13,52 10,900 6,71¢

Investment securitie 2,25¢ 2,361

Other 1107 2362

Total interest incom 59,68 58,71¢ 45,007

Interest expenst

Deposits 8,14t 7,52¢ 5721
Other borrowing: 1,49¢ 1,48¢ 1,18
FHLB Advances 1,79¢ 1,68¢ 1,141
Subordinated del 1,68 1,68t 11¢
Total interest expens 1312t 12,38¢ 8,162

Net interest incom 46,55¢ 46,33 36,93(

Provision for loan losse 9.33¢ 2,96¢ 2,88¢
Net interest income after provision for loan los 37.22¢ 43.36¢ 34,04

Nor-interest income

Mortgage warehouse transactional f 2,79¢ 2,272 2,21¢
Mortgage loan and banking incor 287 151 1,55¢
Bank-owned life insurance incon 1,16¢ 1,061 83€
Gain on sale ¢ loans 827 1,231 572
Gain (loss) on sale of investment securi (69) — 35¢
Deposit fee: 247 17¢ 212
Other 113t 83¢ 1,168

Total nor-interest income 6,30 5,73t 6,911

Nor-interest expens

Salaries and employee bene 14,44¢ 13,95;
FDIC assessments, taxes, and regulatory 998 3,27¢
Occupancy 2,19¢ 2,101
Professional service 2,79; 1,91%
Technology, communication and bank operati 2,83 2,531
Other real estate owned expense (inc (58¢) 884
Loan workout expense (incom 13) 26¢ 471
Advertising and promotio a2¢ 347 a2¢
Other 2,55¢ 2,19 2,64¢
Total nor-interest expens 25,660 27,46 25,20¢
Income before tax expen 17,95¢ 21,63 15,75(
Income tax expens 6,40 7,682 5517
Net income 11.,55¢ 13,95: 10,23¢
Preferred stock dividend 507 = =
Net income available to common shareholders g 1104 8 1305 8 10.23¢
Basic earnings per she $ 041 S 05z $ 0.3¢ 36

Diluted earnings per sha 0.3¢ 0.4¢ 037




Income Statement Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
CONSOLIDATED STATEMENTS OF OPERATIONS FOR THE SIX M ONTHS ENDED - UNAUDITED
— — —

(Dollarsin thousands, except per share data)

June 30, June 30,
2015 2014
Interest income
Loans receivable, including fe $ 858%  § 63,57¢
Loans held for sal 24,42 11,79¢
Investment securitie 4,61¢ 5,58
Other 3,46¢ 1,011
Total interest incom 118,40: 81,96¢
Interest expenst
Deposits 1567 11,14
Other borrowing: 2,98 2,34
FHLB Advances 3,48t 1,63
Subordinated del 3.37C 12€
Total interest expens 25,51¢ 15.24¢
Net interest incom 92,88¢ 66,72
Provision for loan losse 12,29¢ 7.25¢
Net interest income after provision for loan los 80.58¢ 59.47¢
Nor-interest income
Mortgage warehouse transactional f 5,072 3,97¢
Mortgage loan and banking incor 43¢ 1,96
Bank-owned life insurance incon 2,23 1,67
Gain on sale of loar 2,05¢ 571
Gain (loss) on sale of investment securi (69) 3,101
Deposit feet a2¢ 42¢
Other 1971 242
Total nor-interest income 1212 14,220
Nor-interest expens
Salaries and employee bene 28,400 20,94;
FDIC assessments, taxes, and regulatory 4,27 5,20¢
Occupancy 4,300 3,942
Professional service 4,70¢ 4,16
Technology, communication and bank operati 5,36¢ 4,47
Other real estate owned expe 304 1.24:
Loan workout 25¢ 91¢
Advertising and promotio 77€ 84z
Other 4.74; 4,64
Total nor-interest expens 53,12¢ 46,37
Income before tax expen 39,59( 27,31¢
Income tax expens 14,08 8,94t
Net income 25,50¢ 18,37
Preferred stock dividend 507 —
Net income available to common shareholders 8 2500 § 1837
Basic eamings per she $ 09: § 0.6¢ 37

Diluted earnings per sha 0.8¢ 0.6¢




Balance Sheet Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
CONSOLIDATED BALANCE SHEET - UNAUDITED

(Dollarsin thousands, except per share data)

June 30, December 31, June 30,
2015 2014 2014
ASSETS
Cash and due from ban $ 44,06:  $ 62,74t $ 48,52:
Interes-earning deposit 347,52! 308,27: 217,01
Cash and cash equivale 391,58¢ 371,02¢ 265,53«
Investment securities available for sale, at falue 373,95! 416,68¢ 425,06:
Loans held for sal 2,030,34: 1,435,45! 1,061,39!
Loans receivabl 4,524,82 4,312,17. 3,644,10.
Allowance for loan losse (37,499 (30,93) (28,186)
Total loans receivable, net of allowance for loagsks 4,487,33 4,281,24. 3,615,91:
FHLB, Federal Reserve Bank, and other restrictecks 78,14¢ 82,002 75,55¢
Accrued interest receivab 15,95¢ 15,20¢ 11,61¢
FDIC loss sharing receivak — 2,320 8,91¢
Bank premises and equipment, 11,450 10,81( 11,07¢
Bank-owned life insuranc 155,94( 138,67t 106,66¢
Other real estate ownt 13,31¢ 15,371 12,88¢
Goodwill and other intangible 3,65¢ 3,66¢ 3,67(C
Other asset 55,94 52,91¢ 37,43:
Total assets $ 7,617,64  $ 682537 $ 5,635,72:
LIABILITIES AND SHAREHOLDERS' EQUITY
Demand, no-interest bearini $ 584,381 $ 546,43t $ 555,93(
Interes-bearing deposit 4,892,77 3,986,10: 3,134,95!
Total deposit: 5,477,15 4,532,531 3,690,89:
FHLB advance: 1,388,000 1,618,001 1,301,501
Other borrowing: 88,25( 88,25( 88,25(
Subordinated det 110,00 110,00( 112,00(
Accrued interest payable and other liabilit 30.73¢ 33430 29,34
Total liabilities 7,094,14. 6,382,22! 5,221,98!
Preferred Stoc 55,56¢ — —
Common stocl 27,40: 27,27¢ 27,26:
Additional paid in capita 359,45! 355,82; 353,37
Retained earning 93,42: 68,421 43,58
Accumulated other comprehensive | (4,11¢) (122) (2.220)
Treasury stock, at co (8.237) (8.254) (8,254
Total shareholders' equity 523,50 443,14t 413,74

Total liabilities & shareholders' equity $ 761764 S 6,82537 _ $ 563572 38




Net Interest Margin Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
AVERAGE BALANCE SHEET / NET INTEREST MARGIN (UNAUDI TED)

(Dollarsin thousands, except per share data)
Six Months Ended June 30,

2015 2014
Average yield or Average yield or
Average Balance cost (%) Average Balance cost (%)
Assets
Interest earning deposits $ 286,94t 0.25 $ 199,06¢ 0.25
Investment securities 395,40: 2.33 482,29( 2.32
Loans held for sale 1,530,93 3.22 672,30¢ 3.54
Loans receivable 4,383,10: 3.95 3,195,391 4.01
Other interest-earning assets 76,45! 8.19 51,10¢ 3.01
Total interest earning assets 6,672,83 3.58 4,600,17: 3.59
Non-interest earning assets 272,93 211,36¢
Total assets $ 6945771 $ 481153
Liabilities
Total interest bearing deposits (1) $ 4,260,98! 0.74 $ 2,906,45 0.77
Borrowings 1,491,59 1.33 863,26 0.95
Total interest-bearing liabilities 5,752,57: 0.89 3,769,72: 0.81
Nor-interest-bearing deposits (1) 689,04 625,841
Total deposits & borrowings 6,441,62! 0.80 4,395,57: 0.70
Other non-interest bearing liabilities 29,08¢ 14,13«
Total liabilities 6,470,71. 4,409,70!
Shareholders' equity 475,06: 401,83¢
Total liabilities and shareholders' equity $ 694577 $ 481153
Net interest margin 2.81 2.92
Net interest margin tax equivalent 2.81 2.93
(1) Total costs of deposits (including interestrirgaand norinterest bearing) were 0.64% and 0.64% for thersixths ended June 30, 2015 and 2 39

respectively.




Net Interest Margin Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
AVERAGE BALANCE SHEET / NET INTEREST MARGIN (UNAUDI TED)

(Dollarsin thousands, except per share data)
Three Months Ended June 30,

2015 2014
Average yield or Average yield or
Average Balance cost (%) Average Balance cost (%)
Assets
Interest earning deposits $ 290,24: 0.26 $ 211,43¢ 0.25
Investment securities 384,32 2.34 448,05¢ 2.27
Loans held for sale 1,692,62: 3.20 776,91¢ 3.47
Loans receivable 4,404,30. 3.90 3,544,85! 3.98
Other interest-earning assets 77,82 4.75 64,06: 3.01
Total interest earning assets 6,849,31 3.49 5,045,33i 3.58
Non-interest earning assets 260,88t 202,65:
Total assets $ 711019 $ 524798
Liabilities
Total interest bearing deposits (1) $ 4,399,16 0.74 $ 3,065,59° 0.75
Borrowings 1,511,48 1.32 1,171,761 0.83
Total interest bearing liabilities 5,910,64! 0.89 4,237,36: 0.77
Nor-interest bearing deposits (1) 669,41. 585,37(
Total deposits & borrowings 6,580,05! 0.80 4,822,73: 0.68
Other non-interest bearing liabilities 33,58¢ 16,62:
Total liabilities 6,613,64. 4,839,35!
Shareholders' equity 496,55 408,63¢
Total liabilities and shareholders' equity $ 7,110,19! $ 5,247,98
Net interest margin 2.73 2.93
Net interest margin tax equivalent 2.73 2.94

(1) Total costs of deposits (including interestriraand non-interest bearing) were 0.65% and 0.88%he three months ended June 30, 2015 and 2014,
respectively 4C




Asset Q ual |'[y Customers%ﬁancorp, Inc.

CUSTOMERS BANCORP, INC. AND SUBSIDIARIES
Asset Quality as of June 30, 2015 (Unaudited)

(Dollarsin thousands, except per share data)

NPLs / Total
Non Accrual Other Real Non Performing Allowance for ~ Cash  Total Credit  Total Reserves to
Loan Type Total Loans INPLs __Estate Ownec _Assets (NPAs) _loan losses _ Reserve _ Reserves _ Loans __Total NPLs
New Century Originated L oans
Legacy s 4658 J6 2156 $ 3321 § 548t |5 167 $ — 3 1,67 4.6 % 77.6¢ %)
Troubled debt restructurings (TDRS) 2,05¢ 881 — 881 5 — 5 42,90 % 0.57 %)
Total New Century Originated Loans 48,63 3,03¢ 332 6.36¢ 1,681 — 1,681 6.2:% 55.319|
Originated Loans
Multi-Family 2,232.27: - - - 8,73¢ - 873¢ — % — %)
Commercial & Industrial (1 792,700 117 61€ 1,791 13,47¢ - 1347¢ 015% 1,488 %)
Commercial Real Est- Nor-Owner Occupier 840,920 271 - 271 3,33 - 3,33t 0.0:%  1,230.6 %)
Residentia 105,33 9 — 9 172 — 1,72 0.01% — %)
Constructior 68,07¢ - - - 844 - 844 — % — %)
Other Consume 347 — — — 1 — 1 o — o
TDRs 542 — — — 5 — 5 — % %)
Total Originated Loans 4,040,19 145 61€ 2,071 2812 — 28,121 0.0¢% 1,9357*03
Acquired Loans.
Coverec 25,32¢ 2,710 8,871 11,58 50€ - 50€ 10.7C % 18.61 %]
Nor-Covered 354,42¢ 817 497 131 29¢ 1,55¢ 1,84¢ 0.2: % 225.9t 94
TDRS Covered 52€ - - - - - - — % — %)
TDRs Non-Covered 6.92¢ 253 — 2,531 — — — 36.6: % — %
Total Acquired Loan 387,200 6,06¢ 937 15,43¢ 79€ 155¢ 2,35% 151% 38.7¢%
Acquired Purchased Credit-impaired Loans
Coverec 5.83¢ - - - 111 - 1114 — % — %)
Nor-Covered 42,037 —_ —_ —_ 5,77¢ —_ 5,77¢ — % — %)
Total Acquired Purchased Credit-impaired L oans 47.86¢ — — — 6,881 — 6881 —% — %)
Deferred Origination Fees/Unamortized
Premium/Discounts, n 93¢ — — — — — — —% — %)
Total Loans Held for Investment 4,524,82 10,55¢ 1331¢ 2387t 37,49 155¢ 39,041 0.2:% 360.90%,
Total Loans Held for Sal 2,030,34: — — — — — — —% —%
Total Portfolio 6,555,17. 10,55¢ 13,31¢ 23,87¢ 37,49: 1,55¢ 39,047 0.1€% 369.9( %| 41

3
(1) Commercial & industrial loans, including owner occupied commercial real estate.




Exhibit 99.:

Customers Bancorp

1015 Penn Avenut
Customers%Bancorp, Inc. T 61

Contacts:

Jay Sidhu, Chairman & CEO 61(-93£-8693
Richard Ehst, President & COO 61(-917-3263
Investor Contact:

Robert Wahlman, CFO 61(-742-8074

CUSTOMERS BANCORP EXPECTS 2016 EARNINGS BETWEEN
$2.40 to $2.50 PER SHARE

Wyomissing, PA — July 23, 2015 — Customers Bancbrp, (NYSE: CUBI), the parent company of CustomBask (collectively “Customers”¥oday provided guidance
managemens’ earnings estimates for the remainder of 2015amfdll year 2016. Customers expects earningsshare for the second half of 2015 to be $1.00 aepresultin
in earnings per share guidance for 2015 of $11i88uding a ondime special $6.0 million provision for a potentfedud detected by the bank yesterday. Excludimgisiolate:
event, 2015 earnings were expected to be over $@ebGhare. For 2016, Customers expects earpergshare of between $2.40 to $2.50 per sharevetlyiof about 20%.

“We are very clear about our short term and long @goals and the strategies we will execute to &ethtieese goals. Our confidence in core operatingirags for 2015 and 20.
reflect our success in executing our “Single Poin€ontact’business model, continuing to grow loans, depeasitsfee based services and serve privately heiddsses, hic
net worth families and strong mortgage companiessacthe United States, while we remain laser fedus Risk Management. We have attracted threete@ws so far th
year and expect them to be contributing to ourifaioiity next year” stated Jay Sidhu, Chairman &t of Customers Bancorp, Inc.

Institutional Background

Customers Bancorp, Inc. is a bank holding compeogted in Wyomissing, Pennsylvania engaged in Ingréaind related businesses through its bank subsi@astomers Ban
Customers Bank is a community-based, &altvice bank with assets of approximately $7.6dnill A member of the Federal Reserve System ariul d@posits insured by t
Federal Deposit Insurance Corporation, Customerk Baovides a range of banking services to small mediumsized businesses, professionals, individuals armdliés
through offices in Pennsylvania, New York, Rhodand, Massachusetts, New Hampshire, and New Je@®ymitted to fostering customer loyalty, CustomBasnk uses
High Tech/High Touch strategy that includes usmd@istry-leading technology to provide customersaoeccess to their money, as well as ConciergkiBg® by appointmer
at customers’ homes or offices 12 hours a day,rseags a week. Customers Bank offers a contineadpanding portfolio of loans to small businessesltiffamily projects
mortgage companies and consumers.

Customers Bancorp, Inc.'s voting common sharefisteel on the New York Stock Exchange under thelmir®UBI. Additional information about Customersrigarp, Inc. ca
be found on the company's website, www.customaisbam.
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“Safe Harbor” Statement

In addition to historical information, this presdaase may contain “forward-looking statements’himitthe meaning of the “safe harbgutovisions of the Private Securit
Litigation Reform Act of 1995. These forward-loogistatements include statements with respect téo@ess Bancorp, Incs’strategies, goals, beliefs, expectations, ests
intentions, capital raising efforts, financial cdr@h and results of operations, future performaand business. Statements preceded by, followedrbhat include the wor
“may,” “could,” “should,” “pro forma,” “looking foward,” “would,” “believe,” “expect,” “anticipate,”estimate,” “intend,” “plan,”or similar expressions generally indica
forward-looking statement. These forwdetbking statements involve risks and uncertainties are subject to change based on various impofdators (some of which,
whole or in part, are beyond Customers Bancorp, dncontrol). Numerous competitive, economic, reguiatlegal and technological factors, among otheesld caus
Customers Bancorp, Inc.’s financial performanceliffer materially from the goals, plans, objectivegentions and expectations expressed in suatafoidooking statement
Customers Bancorp, Inc. cautions that the foregfantprs are not exclusive, and neither such faator any such forwarkboking statement takes into account the impaeiny
future events. All forwardeoking statements and information set forth hesgibased on management's current beliefs anthpens as of the date hereof and speak or
of the date they are made. For a more completeisigan of the assumptions, risks and uncertaingilgsed to our business, you are encouraged tewe@ustomers Banco
Inc.’s filings with the Securities and Exchange Qaission, including its most recent annual reporFonm 10K for the year ended December 31, 2014 and suksdgfilec
quarterly reports on Form 10-Q. Customers Bandarp,does not undertake to update any forwaating statement whether written or oral, that haymade from time to tir
by Customers Bancorp, Inc. or by or on behalf ot6mers Bank.
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