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Item 2.02. Results of Operations and Financial Catition

On August 6, 2015, TreeHouse Foods, Inc. (NYSE: )IffBeeHouse”) issued a press release annountsrignancial and operating
results for the fiscal quarter ended June 30, 20ibproviding information relating to its previoysinnounced webcast being held to discuss
such results. A copy of this press release isshed as Exhibit 99.1 to this report and is incoaped herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@addition” above.

The information in this Form 8-K under Item 2.02dtem 7.01 and the Exhibit attached hereto shalbe deemed “filed” for
purposes of Section 18 of the Securities Exchargef1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference infding under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Section 9 — Financial Statements and Exhibits

Iltem 9.01 Financial Statements and Exhibits

(d) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated August 6, 2015, annouficargeial results for the fiscal quarter ended JBdg2015



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc

Date: August 6, 2015 By: /s/ Thomas E. 'Neill
Thomas E. ¢ Neill
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TreeHouse

Exhibit 99.1

NEWS RELEASE

Contact Investor Relation
708.483.1300 Ext 137

TreeHouse Foods, Inc. Reports Second Quarter 201%Rults

HIGHLIGHTS

«  TreeHouse delivers second quarter adjusted earpergshare of $0.66

o Net sales increased 20.9%, propelled by acquisi

«  Second quarter adjusted EBITDA increased 3.9% 2044

«  Full year adjusted earnings per share guidancecegtito $3.00-$.15, driven primarily by further coffee pricinggssure, as well

currency and egg prices and availability iss

Oak Brook, IL, August 6, 2015 -- TreeHouse Foods, (NYSE: THS) today reported second quarter egsmof $0.72 per fully diluted share
compared to $0.57 per fully diluted share repoftedhe second quarter of last year. The Compapgnted adjusted earnings per share ir
second quarter of $0.66 compared to $0.84 in tlog pear, excluding the items described below.

The Company’s 2015 second quarter results inclticieg items noted below that affected the year-geear quarterly comparison. The first
item is a $0.04 per share gain on the foreign cgyéranslation of intercompany notes. The sectamd is a $0.03 per share gain on roarst
mark-to-market adjustments. The last item is aB@€r share expense for acquisition, integratiahretated costs.

ITEMS AFFECTING DILUTED EPS COMPARABILITY:

Diluted EPS as reporte

Foreign currency (gain) loss on translation ofricdenpany note
Mark-to-market adjustment

Acquisition, integration and related co

Restructuring/facility consolidation cos

Debt refinancing costs

Adjusted EPS

Three Months Ended Six Months Ended

June 30 June 30
2015 2014 2015 2014
(unaudited) (unaudited)
0.7z $ 057 $ 11 % 0.9t
(0.0 (0.0¢) 0.1z (0.03)
(0.03) - (0.09 -
0.01 0.2Z 0.0¢ 0.27
- 0.01 - 0.0¢
- 0.1C - 0.42

0.6€ $ 084 $ 128 $ 1.64




“Our volume/mix in the second quarter decrease@lob an organic basis; however, the comparisogamat organic volume/mix growth in
2014 of over 5%. Our legacy product categorietj tie exception of coffee, posted year-oyear margin growth of nearly 150 basis poi
demonstrating that we are clearly seeing the bisnaffiour simplification programs and internal ency initiatives. As well, we are showing
signs of real progress and recovery at Flagstoes$;@ur most recent acquisition,” said Sam K. R&dirman, President and Chief
Executive Officer.

“On the other hand, challenges in the single sbexerages market have escalated, driven by aggegssvate label pricing that resulted in
coffee margin deterioration of roughly 20 perceptpgints year-over-year in the second quarter.hedenot expected this level of
competitive pressure, most of which is being dribbgrihe brand leader. Despite the price compaetitice have made progress in expanding
distribution that will manifest in 2016 as our qusers see that we are committed to customer bmamtisustom products,” continued Mr.
Reed.

Adjusted earnings before interest, taxes, depieoiaamortization, and non-cash stock based congpiens or Adjusted EBITDA (a
reconciliation to net income, the most directly qarable GAAP (generally accepted accounting priesip the United States) measure,
appears on the attached schedule), was $90.6 miflithe second quarter of 2015, a 3.9% increasgaoed to the prior year. Adjusted
EBITDA was higher this quarter due to acquisitions.

Net sales for the second quarter totaled $759.Bomitompared to $628.0 million last year, an irge of 20.9%, due to sales fri
acquisitions. Partially offsetting the increase@t sales was unfavorable volume/mix, foreign ergie and lower pricing. Compared to the
second quarter of last year, sales in the secoadarwof 2015 for the North American Retail Grocsegment increased 30.3%, sales for the
Food Away From Home segment increased 0.6% and 8ai¢he Industrial and Export segment decreaséh 4

Reported gross margins decreased to 19.9% in demdejuarter this year from 21.6% in the secondtquaf last year. In the second quarter
of 2014, cost of sales included $4.1 million of @istfion and integration related costs. Thesescagtre insignificant in the second quarter of
2015. After considering these items, gross mardawseased 240 basis points year-over-year dunetionpact of lower margin sales from
recent acquisitions, a shift in legacy sales mnfauorable exchange rates on raw material purcHaséi®e Company’s Canadian operations
and reduced pricing.

Selling, distribution, general and administratixpenses increased $1.0 million in the second quaft2015, or 1.2%, to $81.2 million. As a
percentage of net sales, these costs decreased 284 in the second quarter of 2014, to 10.7%0i62 Included in selling, distribution,
general and administrative expenses are approxXyres million and $7.5 million of acquisition afmtegration costs for the second quarter
of 2015 and 2014, respectively. After considetimgnet decrease in acquisition and integratiotscaslling, distribution, general and
administrative expenses as a percent of net sateeased 100 basis points from last year, dugdduwtion in incentive compensation costs
and other cost saving initiatives that were pdtiaffset by additional costs associated with teeayal growth of the business and the
Protenergy and Flagstone acquisitions.

Amortization expense increased $5.0 million indkeond quarter this year compared to the secomtequé 2014, or 47.7%, to $15.6
million, due primarily to the amortization of intgible assets from acquisitions.

Other expense was $6.7 million for the second guait2015, a decrease of $4.1 million from $10ilion in the same period last year. The
second quarter of 2014 included $5.3 million ofenxges for refinancing activities that did not rettus year. Also, the second quarter of
2015 experienced non-cash mark-to-market gainseomative contracts, versus a loss in the secomatguof 2014. Partially offsetting the
aforementioned items was higher interest expersdtireg from higher debt levels associated with2B&4 acquisitions and lower foreign
currency exchange gains due to changes in U.SCanddian exchange rates.



Income tax expense increased in the second quarddi6.4 million. The Company’s second quarteeetff’e income tax rate decreased to
34.4% from the 2014 second quarter rate of 35.5&6tdwcquisition related expenses incurred in étersd quarter of 2014 that were not
deductible for tax purposes.

Net income for the second quarter of 2015 totaH 4 million compared to $21.8 million in the preus yea.

Fully diluted shares outstanding for the secondtquaf 2015 increased to approximately 43.7 millehares compared to 38.0 million shares
in the second quarter of 2014, primarily as a tesuhe equity offering completed on July 22, 20d4ich financed, in part, the Flagstone
acquisition.

SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocer This segment sells branded and private label ptsdoccustomers within the United States
Canada. These products include miairy powdered creamers; sweeteners; condensedy teaserve and powdered sot
broths and gravies; refrigerated and shelf stahladsdressings and sauces; pickles and relatediggimydMexican and oth
sauces; jams and pie fillings; aseptic productgjiti nondairy creamer; powdered drinks; single serve hettages; special
teas; hot and cold cereals; baking and mix powdaes;aroni and cheese; skillet dinners; and snatk trail mixes, dried fru
and other wholesome snac

2. Food Away From Home — This segment sells dairy powdered creamers; sweeteners; pickles datedeproducts; Mexic:
and other sauces; refrigerated and shelf stablesidigs; aseptic products; hot cereals; powderetkgiriand single serve t
beverages to foodservice customers, including westd chains and food distribution companies, witthie United States a
Canada

3. Industrial and Export — This segment includes tl@n@any’s cgopack business and sales to industrial customersiderir
industrial applications, including products for aggaging in portion control packages and for usengsedients by other fou
manufacturers. This segment sells mairy powdered creamer; baking and mix powdersklgesc and related produc
refrigerated and shelf stable salad dressings; dédexsauces; aseptic products; soup and infantrfgqatioducts; hot cerea
powdered drinks; single serve hot beverages; sipetéms; and nuts. Export sales are primarilynthustrial customers outsi
of North America.

The direct operating income for the Company’s segmis determined by deducting manufacturing cieta net sales and also deducting
direct operating costs, such as freight to custeprErmmissions, and direct selling and marketimgeasges. Indirect sales and administrative
expenses, including restructuring charges and aibrgrorate costs, are not allocated to the bussegents as these costs are managed
corporate level.

North American Retail Grocery net sales for theoselcquarter of 2015 increased 30.3% to $578.8anillrom $444.2 million during th

same quarter of the previous year, driven by a%8rrease from acquisitions, partially offset by.a% decrease in volume/mix, a 2.0%
unfavorable impact from foreign exchange and redyiing. A large portion of reduced sales wathmbeverages (primarily single serve
hot beverages) category, where competitive presmséncreased further, resulting in reduced volan pricing. Direct operating income
margin in the second quarter decreased to 14.@818 from 16.5% in 2014. Lower margin businesaftbe Protenergy and Flagstone
acquisitions contributed approximately 130 basisgsao the decline in direct operating income nrapmpared to the second quarter of
2014. The unfavorable impact of legacy sales mimarily in single serve hot beverages, reducedimgi and the impact of unfavorable
foreign exchange were the primary reasons foreéhwaining reduction in direct operating income agrcentage of net sales. Included in
second quarter 2014 results was $0.7 million ofiition and integration costs. These costs wesgnificant in the second quarter of 2015.



Food Away From Home net sales for the second quaft2015 increased 0.6% to $97.8 million from $million during the same quarter
the previous year primarily due to volume/mix irases of 3.0%, partially offset by reduced pricing ¢he unfavorable impact of foreign
exchange. The Company posted a volume/mix incri@atbe quarter as growth in the aseptic catega@y partially offset by a reduction in
the other sauces and beverages categories (psirsangle serve hot beverages). Direct operatingrime margin in the second quarter
increased to 14.9% in 2015 from 12.4% in 2014 dumadre efficient plant operations in the secondriguaf 2015 versus 2014 and favorable
input costs. During the second quarter of 201dntpbperations were recovering from a temporargrighortage that lowered

margins. Partially offsetting the increase in ni@ggvas higher cost of sales of U.S. sourced raterads for the Canadian operations and
reduced year-over-year pricing.

Industrial and Export net sales for the secondtquaecreased 4.4% to $82.6 million from $86.4ionllduring the same quarter last year,
largely driven by a 6.6% decrease in volume/miguced pricing and unfavorable foreign exchangejallroffset by an increase from
acquisitions. The volume/mix decrease was primaliiven by the beverages (primarily single sergelieverages) and soup categories due
to increased competition, partially offset by vokfmix improvements in pickles. Direct operatingdme margin in the second quarter
increased to 17.1% in 2015, from 15.6% in 2014luded in the second quarter of 2014 were $2.9onibf acquisition and integration costs
that did not recur in 2015. After considering tleeline in acquisition and integration costs yeasreyear, direct operating income margin
decreased 180 basis points from last year, prigndtié to a shift in legacy sales mix and lower rimabgisiness from acquisitions.

OUTLOOK

“As we look out towards the balance of the yearfaee some challenges and uncertainty, and asili vessare lowering our full year
adjusted earnings per share guidance to a rang@@d to $3.15,” said Mr. Reed. "Coffee is the émtgdriver of our downward revision, as
competitive pricing pressure has intensified furined margins have eroded beyond our earlier eapens. Secondly, the Canadian
exchange rate, currently at $0.77, has moved beloveriginal expectations of an $0.81 averageHentear. Lastly, egg prices and
availability issues related to the avian flu halterad our forward outlook for our dressings catggwhich makes up over 13% of our total
company sales. This revised guidance incorporaled we believe to be the most conservative casedfitee, exchange rates and egg
availability.”

“With regard to the timing of the revision, we expéhat most of the effect will occur later in thear, during our seasonally heavy shipments
of coffee. Consequently, we estimate that oudthirarter adjusted fully diluted earnings per shetebe in a range of $0.80 to $0.85,” Mr.
Reed continued.

“Outside of these immediate issues, we see grgairamity as we approach next year. Our progmessrengthening the base business in
nearly every other product category has been matteitthan we expected this year. At Flagstoneamgenow seeing the year-overar sale
improvement and synergy realization that we arditeid when we completed the acquisition last yédr,'Reed said.

"Finally, the acquisition environment continuedbthighly active. We see excellent potentialigmi§icantly expand our portfolio of custom
brands and products through one or more strategjgisitions, and accordingly, our revised 2015 goik also assumes modest
incremental M&A expense as we consider a varietypgfortunities to expand our TreeHouse. Whileath#ook for 2015 is well below our
and our shareholders' expectations, we do belleatethiis is a transitory year on our way to nevelswf growth in 2016,” Mr. Reed
concluded.

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted earnings per share data containdisipitess release reflects adjustments to repegatings per share data to eliminate the net
expense or net gain related to items identifiethéchart included earlier in this press release.



This information is provided in order to allow irsters to make meaningful comparisons of the Com'savperating performance between
periods and to view the Company’s business fronséme perspective as Company management. Bedeu€ampany cannot predict the
timing and amount of charges associated with itench as acquisition, integration and related costi&cility closings and reorganizations,
management does not consider these costs wheraguglthe Company’s performance, when making deessiregarding the allocation of
resources, in determining incentive compensatiomfanagement, or in determining earnings estimatelusted EBITDA represents
adjusted net income before interest expense, incarexpense, depreciation and amortization expemsenon-cash stock based
compensation expense. Adjusted EBITDA is a peréorce measure used by management, and the Comgdawebéd is commonly reporte
and widely used by investors and other interestetigs, as a measure of a company’s operatingnpeaftce. This non-GAAP financial
information is provided as additional informatiar fnvestors and is not in accordance with or éeraative to GAAP. These non-GAAP
measures may be different from similar measured bgether companies. A full reconciliation tablketween reported net income for the
three and six month periods ended June 30, 2012@M calculated according to GAAP and AdjustedHBA is attached. Given the
inherent uncertainty regarding adjusted items infature period, a reconciliation of forward-loogifinancial measures to the most directly
comparable GAAP measure is not feasible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company’s second quaateirgs will be held at 9:00 a.m. (Eastern Timejppoand may be accessed by visiting
the "Investor Overview" page through the "InvefRetations" menu of the Company's website at httpui.treehousefoods.com.

ABOUT TREEHOUSE FOODS

TreeHouse is a manufacturer of packaged foods ewerages with annualized sales of approximately Blion. We have 24 manufacturi
facilities across the United States and Canadafan primarily on private label products for bo#tail grocery and food away from home
customers. We manufacture a variety of shelf stalfrigerated and fresh products, including gisksoups, snacks, salad dressings, sauces
dry dinners, hot cereals, single serve hot bevaragd beverage enhancers. We have a comprehefffeiiiag of packaging formats and

flavor profiles, and we also offer natural, orgaaid preservative free ingredients in many categorDur strategy is to be the leading
supplier of private label food and beverage proslbgtproviding the best balance of quality and ¢ostur customers.

Additional information, including TreeHouse's mostent statements on Forms 10-Q and 10-K, mayuredfat TreeHouse's website,
http://www.treehousefoods.com

FORWARD-LOOKING STATEMENTS

This press release contains "forward-looking stat@ms" Forward-looking statements include all stegets that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as "may," "stigulcould," "expects," "seek to,"
"anticipates,” "plans," "believes," "estimatesyiténds," "predicts," "projects," "potential” or 'f@mue" or the negative of such terms and ¢
comparable terminology. These statements arepreljictions. The outcome of the events describatiése forward-looking statements is
subject to known and unknown risks, uncertainties @ther factors that may cause TreeHouse ordissiny's actual results, levels of activity,
performance or achievements to be materially défiefrom any future results, levels of activityrfeemance or achievements expressed or
implied by these forward-looking statements. Treese's Form 10-K for the year ended December 314,24nd other filings with the SEC,
discuss some of the factors that could contributhése differences. You are cautioned not to lyndlly on such forward-looking
statements, which speak only as of the date malden wvaluating the information presented in thesprrelease. TreeHouse expressly
disclaims any obligation or undertaking to disseaténany updates or revisions to any forward-loolstagement contained herein, to reflect
any change in its expectations with regard themtany other change in events, conditions or aistances on which any statement is based.



FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTS OF INCOME
(In thousands, except per share date

Three Months Ended Six Months Ended
June 30 June 30
2015 2014 2015 2014
(unaudited) (unaudited)

Net sales $ 759,206 $ 627,96( $ 1,542,35. $ 1,246,86
Cost of sales 607,83’ 492,28:. 1,238,54! 978,19!
Gross profit 151,37: 135,67 303,80t 268,66¢
Operating expense

Selling and distributio 42,79 39,59« 88,59: 77,61:

General and administrati 38,36 40,61( 82,76 74,37¢

Other operating expense, | 13t 36& 35C 1,23¢

Amortization expense 15,55 10,53: 30,87¢ 20,56¢

Total operating expenses 96,85( 91,10: 202,59: 173,79.

Operating incomi 54,521 44,57¢ 101,21 94,87¢
Other expense (income

Interest expens 11,37: 9,001 23,06¢ 19,87

Interest incom: (199 (419 (1,967%) (58))

(Gain) loss on foreign currency exchai (2,386 (4,099 9,00( (1,149

Loss on extinguishment of de - 5,25¢ - 21,94«

Other (income) expense, net (2,05¢) 1,08¢ (2,472) 1,00

Total other expense 6,73¢ 10,83¢ 27,62¢ 41,09:

Income before income tax 47,78 33,74( 73,58¢ 53,78
Income taxes 16,42¢ 11,98: 24,37¢ 17,70:
Net income $ 31,36: $ 21,75¢ $ 4921 $ 36,08
Weighted average common shal

Basic 42,97« 36,96 42,92: 36,82:

Diluted 43,67¢ 37,99( 43,65« 37,86
Net earnings per common sha

Basic $ 0.7 $ 05¢ $ 115 % 0.9¢

Diluted $ 0.7z $ 057 $ 1.1 $ 0.9t
Supplemental Information:
Depreciation and Amortizatic $ 31,03¢ % 25,65. $ 61,767 $ 52,65:
Stock-based compensation expense, before $ 451 $ 551¢ $ 10,46: $ 9,69¢

Segment Information;
North American Retail Grocery

Net Sales $ 578,75( $ 44424. $ 1,171,160 $  896,65!
Direct Operating Incom $ 81,25¢ $ 73,15( $ 158,35t $ 148,72
Direct Operating Income Perce 14.(% 16.5% 13.5% 16.€%
Food Away From Home

Net Sales $ 97,84¢ % 97,28t ¢ 186,12! $  185,96(
Direct Operating Incom $ 1453¢ $ 12,05 $ 26,56: $ 21,54
Direct Operating Income Perce 14.% 12.4% 14.2% 11.6%
Industrial and Export

Net Sales $ 82,61( $ 86,43 $ 185,06! $ 164,24
Direct Operating Incom $ 14,097 $ 13,47¢  $ 35,61¢ $ 28,92¢

Direct Operating Income Perce 17.1% 15.6% 19.2% 17.€%



The following table reconciles the Company’s nebime to Adjusted EBITDA for the three and six maenginded June 30, 2015 and 2014:

TREEHOUSE FOODS, INC.
RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBI TDA
(In thousands

Three Months Ended Six Months Ended
June 30 June 30
2015 2014 2015 2014
(unaudited) (unaudited)
Net income as reporte $ 31,36: $ 21,75¢ $ 49,21 $ 36,08:
Interest expens 11,37: 9,001 23,06¢ 19,87
Interest incomt (199 (413 (1,967) (581)
Income taxe: 16,42¢ 11,98 24,37¢ 17,70:
Depreciation and amortizatic®) 31,03¢ 25,15: 61,68: 48,93
Stocl-based compensation expel 4,51¢ 5,51¢ 10,46: 9,69¢
Foreign currency (gain) loss on translation of icoenpany note® (2,529 (3,219 8,34z (1,400
Mark-to-market adjustmeni® (1,979 141 (2,395 4
Acquisition, integration and related co® 50€ 11,58( 1,98¢ 14,14:
Debt refinancing cost® - 5,35¢ - 22,11«
Restructuring/facility consolidation cogs 13& 371 35C 1,23¢
Adjusted EBITDA $ 90,64¢ $ 87,23 $ 175,12(  $ 167,82
Location in Condensed
Consolidated Three Months Ended Six Months Ended
Statements of Income June 30 June 30
2015 2014 2015 2014
(unaudited) (unaudited)
Depreciation and amortization included
in acquisition, integration and related
(1) costs General and administrati $ - $ - $ 85 $ -
Cost of sale - 49¢ - 3,72¢
Foreign currency (gain) loss on (Gain) loss on foreic
(2) translation of intercompany not currency exchang (2,529 (3,219 8,34 (1,407
(3) Mark-to-market adjustmen Other (income) expense, (1,977 141 (2,399 24
(4) Acquisition, integration and related co General and administrati 56E 7,41¢€ 1,25¢ 8,32¢
Cost of sale (59) 4,07¢ 657 5,70¢
Selling and distributic - 71 43 71
Other (income) expense, - 15 30 39
Loss on extinguishment
(5) Debt refinancing cost deb - 5,25¢ - 21,94«
General and administrati - 96 - 17C

(6) Restructuring/facility consolidation cosOther operating expense, 13t 371 35C 1,23¢



The following table presents the Company’s changeei sales by segment for the three and six mamttied June 30, 2015 vs. 2014:

Three months ended June 30, 2015:

Volume/mix

Pricing

Acquisition

Foreign currency

Total change in net sales

Six months ended June 30, 2015:

Volume/mix

Pricing

Acquisition

Foreign currency

Total change in net sales

North
American Food Away Industrial
Retail Grocery From Home and Export

(unaudited) (unaudited)  (unaudited)

5.9 % 3.C% (6.€) %
(0.4 1.3 (3.2
38.C 0.1 6.¢
(2.0) (1.2) (1.5)
30.2% 0.6% (4.9 %
North
American Food Away Industrial

Retail Grocery From Home  and Export

(unaudited) (unaudited)  (unaudited)

(3.9 % 2.2% 2.8%
(0.9) (1.0) (1.6)
37.2 0.1 12.€
2.0 (1.2) (1.1)
30.6% 0.1% 12.1%




