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Item 2.02. Resultsof Operationsand Financial Condition

On August 5, 2010, TreeHouse Foods, Inc. (NYSE: )IffBeeHouse”) issued a press release annountsrignancial and operating
results for the fiscal quarter ended June 30, 20itDproviding information relating to its previoysinnounced webcast being held to discuss
such results. A copy of this press release isshed as Exhibit 99.1 to this report and is incoaped herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@addition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto statlbe deemed “filed” for
purposes of Section 18 of the Securities ExchangefA1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféing under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statementsand Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated August 5, 2010, annouficargeial results for the fiscal quarter ended J8dg2010




SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: August 5, 2010 By: /s/ Thomas E. 'Neill
Thomas E. (Neill
General Counsel, Senior Vice President, Chief
Administrative Officer and officer duly authorizéal sign
on behalf of the registra
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
70€-482-1300 Ext 133:

TreeHouse Foods, Inc. Reports Second Quarter 2010 Results
HIGHLIGHTS

« Adjusted earnings per share increased 40% fronyésst
» Net sales grew 19.8!

« Gross margins expanded 240 basis points

« Adjusted EPS guidance raised to $2.70 - $2.75

Westchester, IL, August 5, 2010 -- TreeHouse Foloats,(NYSE: THS) today reported an increase iroedoquarter earnings compared to
last year driven by the addition of Sturm Foods mmgroved margins throughout all segments of tharmss. Earnings for the quarter were
$0.60 per fully-diluted share compared to $0.58fpky-diluted share in the second quarter of kgstr. On an adjusted basis, as described
below, fully-diluted earnings per share improve@a® $0.70 compared to $0.50 last year.

The reported results for the second quarter indudwisual items that affected year over year coisgas. The first relates to charges of
$0.04 in the quarter to reflect acquisition an@gnation costs associated with the purchase ofrSEaods in March 2010. In addition,
TreeHouse had non-cash mark-to-market gains ontarest rate swap agreement of $0.02 in 2010 af@8$0 2009, and non-cash foreign
currency adjustments on an intercompany note @1$ii 2010 and $0.05 in 2009. Finally, during tjuarter the Company recorded a charge
of $0.09 to reflect the streamlining of the inféerding business in order to better align its strsicture.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Six Months Ended
June 30 June 30
2010 2009 2010 2009
(unaudited) (unaudited)

Diluted EPS as reporte $ 0.6C $ 0.5¢ $ 107 $ 0.97
Plant closing cost - - - 0.01
Acquisition and integration cos 0.04 - 0.21 -
Mark-to-market adjustment on interest rate s\ (0.02) (0.0%) (0.0%) (0.0%)
(Gain) loss on intercompany note transla (0.07) (0.05) - (0.09)
Curtailment of post retirement benefits p - (0.05)
Infant feeding charges 0.0¢ - 0.0¢ -

Adjusted diluted EPS $ 0.7C $ 050 $ 1.2¢ $ 0.91




Commenting on the second quarter results, Sam &dRehairman and CEO, said)ur legacy businesses posted solid operating peéioce
in the quarter, and we are very pleased with tliitiad of Sturm Foods. Our relentless focus oadaking the center of the P&L is paying off
as we continued to improve productivity and achieparchasing savings, driving year over year gnoaggin improvement of 240 basis
points.”

Adjusted operating earnings before interest, tadkegreciation, amortization and other non-cashmaisual items (Adjusted EBITDA,
reconciled to net income, the most directly compler&AAP measure, appears on the attached schedatefised 64.6% to $72.1 million in
the quarter compared to $43.8 million in the samwéopl last year. The increase is primarily dubither sales resulting from the acquisition
of Sturm Foods in the first quarter of 2010.

Net sales for the second quarter totaled $446 omitompared to $372.6 million last year, whicpnesents an increase of 19.8%. Exclut
the acquisition of Sturm Foods, sales would haweedsed by 1.1% due to lower sales in the Indlistnié Export segment. Retail Grocery
sales increased 30.4% (up 1.1% excluding acquisitiprimarily due to the acquisition of Sturm Fooaisd despite lower branded baby food
volumes. Sales within the Food Away From Home sagrmcreased 7.0% (up 1.7% excluding Sturm Foddspite economic conditions
that continue to strain the food away from homekegnlace. Industrial and Export sales were dowib(down 12.5% excluding
acquisitions) due to a combination of lower unlesaf bulk powder and lower pricing on pass thtoegles contracts. Total gross margins
for the quarter improved by 240 basis points t@28compared to 21.4%, with all three operating sagsshowing strong margin
improvement. The improvement was due to produgtiyains and purchasing savings as the Compangtissfon cost control continues to
reap strong benefits.

During the second quarter of 2010 the Company dezba charge of $4.6 million ($2.7 million in grgesfit and $1.9 million in other
operating expense), within its infant feeding baseto eliminate the cost of excess inventory guipenent, and to reduce plant
staffing. These actions are expected to bettgndlie cost structure of the business with recehtrwe trends.

Selling, distribution, general and administratixpenses were $56.0 million for the quarter, andase of 15.7% from $48.4 million in the
second quarter of 2009. The increase was due plynmathe growth of the Company, however, thegsts decreased as a percent of net
to 12.5% in the quarter compared to 13.0% last.year

Interest expense in the quarter was $11.8 millmmgared to $4.8 million last year as debt increds®d $402.5 million last year to $887.3
million at June 30, 2010 resulting primarily frohetissuance of senior unsecured notes in connewttbrthe funding of the Sturm Foods
acquisition. Other income, net of $1.0 million fbe quarter, primarily represents the mark-to-raaédjustment on an interest rate

swap. The Company’s second quarter effective irctar rate of 32.9% was lower than last year'sées of 34.6% due to deductions
associated with the acquisition of Sturm Foods.

Net income for the quarter totaled $21.7 millionmgared to $18.4 million last year. Fi-diluted earnings per share for the quarter were
$0.60 per share compared to $0.58 per share last ¥&xcluding unusual items, adjusted earningspare from continuing operations for
second quarter of 2010 were $0.70, compared tyésts second quarter adjusted earnings per sfi&®50.

SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocer This segment sells private label and branded ptsdoaccustomers within the United States
Canada. These products include pickles, peppelishes, condensed and ready to serve soup, bigidnges, jams, sprea
salad dressings, sauces, rdairy powdered creamer, salsa, aseptic produdemtifieeding products, powdered drinks and
cereals

2. Food Away From Home — This segment sells primguitkle products, nowmlairy powdered creamers, Mexican sauces, a!
products, hot cereals and refrigerated products smetes to foodservice customers, including reatauchains and foc
distribution companies, within the United Stated @anada

3. Industrial and Export — This segment includes trmm@any’s co-pack business and rdmiry powdered creamer sales
industrial customers. These customers either kgpgecit into single serve packages for the foodserindustry or use it as
ingredient in other foodservice applications. Exales are primarily to industrial customers migdNorth America

The direct operating income for the Company’s sagmis determined by deducting manufacturing cfveta net sales and deducting direct
operating costs such as freight to customers, cesiamis, brokerage fees, as well as direct sellmgnaarketing expenses. General sales



administrative expenses, including restructuringrghs, are not allocated to TreeHouse’s busingssesgs as these costs are managed at the
corporate level.

North American Retail Grocery net sales for theoselcquarter increased by 30.4% to $307.5 milli@mfi$235.9 million due to th

acquisition of Sturm Foods. Excluding the acgigsitnet sales increased 1.1% from the same quaskeyear as favorable exchange rates
offset slightly lower unit volumes. Unit sales ¢ixding Sturm Foods) in the retail channel were d®7% in total; however, excluding

infant feeding, unit sales were up 0.7% compardddbyear. While the Company continued to expeeesoftness in its soup category, sales
of salad dressing, pickles, and salsa all showédsales growth. Direct operating income improted 7.0% from 15.2% last year due to
continued improvements in pickle margins and thgoimy benefit of last year’s salad dressing plapaasion.

Food Away From Home segment sales increased 7. @8blfst year to $80.3 million due primarily to thequisition of Sturm
Foods. Excluding Sturm Foods, unit sales decreasR8d as the market continues to be challenged puostitive mix of sales contributed to
the revenue increase. Direct operating income t@4&.7% from 10.8% driven by improved productivit the segment’s aseptic plant.

Industrial and Export segment net sales decreadéd, Siriven by a volume decline of 2.4% and lowdcipg on cost pass through
contracts. Net sales in the quarter for this segrnumtaled $58.4 million compared to $61.7 milliast year. Despite the sales decline, direct
operating income increased to $11.2 million fronB%@illion last year due to productivity improvenign

OUTLOOK FOR 2010

“We delivered excellent results in the first haldrticularly given the challenging dynamics of tugrent retail environment,” said Sam K.
Reed. “Our success is directly related to consahoentinued desire to find value through the righinbination of price and quality. Private
label continues to be a cornerstone of retaild@rategy to be innovative and responsive withinghlyi competitive marketplace.”

With regard to the 2010 outlook, Mr. Reed contindédthough industry volumes have been challengelhte, we believe we are positioned
to continue to outperform market trends, and agectfiore raising our full year 2010 guidance from6$20 $2.70 in adjusted earnings per
share, to $2.70 to $2.75.”

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted earnings per share data containdikipitess release reflect adjustments to repoesdregs per share data to eliminate the net
expense or net gain related to items identifiethéabove chart. This information is provided idey to allow investors to make meaningful
comparisons of the Company’s operating performémeteeen periods, and to view the Company’s busifiessthe same perspective as
Company management. Because the Company canmiittgiee timing and amount of charges associaté mon-recurring items or facility
closings and reorganizations, management doesonstder these costs when evaluating the Compamyfsgmance, when making decisions
regarding the allocation of resources, in detemgrncentive compensation for management, or iardehing earnings estimates. These
costs are not recorded in any of the Company’saijppey segments. Adjusted EBITDA represents nairme before interest expense, income
tax expense, depreciation and amortization expemsecash recurring items, and non-recurring iteddjusted EBITDA is a performance
measure and liquidity measure used by the Compangisagement, and we believe is commonly reportddiéaely used by investors and
other interested parties, as a measure of a cortgpapgrating performance and ability to incur aatdve debt. This non-GAAP financial
information is provided as additional informatiar fnvestors and is not in accordance with or éeradtive to GAAP. These non-GAAP
measures may be different from similar measured bgether companies. A full reconciliation tabletween reported income from
continuing operations for the three and six morgtiqals ended June 30, 2010 and 2009 calculateddicgdo GAAP and Adjusted EBITDA
is attached.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company'’s financial reswitl be held at 9:00 a.m. (Eastern Time) todag aray be accessed by visiting the
“Investor Overview” page through the “Investor R&as” menu of the Company’s website at http://wiweehousefoods.com

ABOUT TREEHOUSE FOOD:



TreeHouse is a food manufacturer servicing prinpdhé retail grocery and foodservice channelspitglucts include non-dairy powdered
coffee creamer; canned soup, salad dressings andssgowdered drinks, hot cereals, salsa and Mexauces; jams and pie fillings; pickles
and related products; infant feeding products;@theér food products including aseptic sauces,gefated salad dressings, and liquid non-
dairy creamer. TreeHouse believes it is the langesufacturer of pickles and non-dairy powdereghorer in the United States and the
largest manufacturer of private label salad drgssipowdered drinks and hot cereals in the UnitateS and Canada based on sales volume.

FORWARD LOOKING STATEMENTS

This press release contains “forward-looking sta&tets\” Forward-looking statements include allesta¢nts that do not relate solely to
historical or current facts, and can generallydmntified by the use of words such as “may,” “skigulcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates,iends,” “predicts,” “projects,” “potential” or “ecdinue” or the negative of such terms and
other comparable terminology. These statementsrayepredictions. The outcome of the events dbsdrin these forward-looking
statements is subject to known and unknown riskeedainties and other factors that may cause tmep@ny or its industry’s actual results,
levels of activity, performance or achievementbaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for th&ryended December 31, 2009 and,
from time to time, its other filings with the Seitigs and Exchange Commission, discuss some dhtters that could contribute to these
differences. You are cautioned not to unduly amdysuch forward-looking statements, which speal¢ aslof the date made, when evaluating
the information presented in this presentatione Tompany expressly disclaims any obligation oreutading to disseminate any updates or
revisions to any forward-looking statement contdiherein, to reflect any change in its expectatisitls regard thereto, or any other change
in events, conditions or circumstances on whichstatement is based.




FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.

CONDENSED CONSOLIDATED STATEMENTSOF INCOME

Net sales
Cost of sales
Gross profit
Operating expense
Selling and distributio
General and administrati
Other operating expense, |
Amortization expense
Total operating expenses
Operating incom:
Other (income) expens
Interest expens
Interest incomi
Gain on currency exchan
Other, net
Total other (income) expense
Income before income tax
Income taxes
Net income

Weighted average common shal
Basic
Diluted

Net earnings per common she
Basic
Diluted

Supplemental | nfor mation:
Depreciation and Amortizatic

Stocl-based compensation expense, before

Segment Infor mation:

North American Retail Grocery
Net Sale:

Direct Operating Incom

Direct Operating Income Perce

Food Away From Home

Net Sales

Direct Operating Incom

Direct Operating Income Perce

Industrial and Export

Net Sale:

Direct Operating Incom

Direct Operating Income Perce

(In thousands, except per share d

Three Months Ended Six Months Ended
June 30 June 30
2010 2009 2010 2009
(unaudited) (unaudited)

$ 446,19 % 372,60! $ 843,31¢ $ 728,00:

340,04! 292,76: 648,39: 576,44t

106,15( 79,84 194,92¢ 151,55!

30,881 28,517 57,68:¢ 54,29¢

25,08¢ 19,86: 53,56: 35,63¢

2,01¢ 18z (242) 42t

7,287 3,321 11,73« 6,57¢

65,271 51,88¢ 122,73 96,93¢

40,87: 27,96( 72,19 54,617

11,77¢ 4,83¢ 18,60¢ 9,337

- (18) (18)

(2,170 (3,869) (2,070 (1,809

(993 (1,159 (1,206 (1,265)

8,61¢ (19€) 15,33( 6,25(

32,251 28,15¢ 56,86: 48,36

10,60¢ 9,731 18,89( 17,21(

$ 21,65 $ 18,42 % 37,97 % 31,157

34,81« 31,61¢ 34,46 31,58¢

35,99/ 31,75: 35,58¢ 32,05

$ 06z % 0.5¢ $ 1.1¢ 0.9¢

$ 06C % 0.5¢ $ 1.07 % 0.97

$ 18,38( % 11,52¢ % 32,497 % 22,977

$ 444, % 3,15¢ $ 7,79¢  $ 6,05¢

$ 307,52t $ 235,85. $ 569,10¢ $ 466,53!

$ 52,21¢ % 35,92¢ $ 94,11¢ % 70,23:¢
17.(% 15.2% 16.5% 15.1%

$ 80,26¢ $ 75,02¢ % 153,74 $ 141,78:

$ 12,60¢ $ 8,097 $ 22,12( % 15,10:
15.7% 10.8% 14.4% 10.7%

$ 58,40 $ 61,72: $ 120,46 $ 119,68

$ 11,15¢ % 9,93( $ 2299 % 16,61(
19.1% 16.1% 19.1% 13.9%






The following table reconciles the Company’s nebime to adjusted EBITDA for the three and six merghded June 30, 2010 and 2009:

TREEHOUSE FOODS, INC.

RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBITDA
(In thousands, except per share d

Net income as reporte

Interest expens

Interest incomt

Income taxe:

Depreciation and amortizatic

Stocl-based compensation expel

(Gain) loss on intercompany note translation aineic
Mark-to-market adjustment on interest rate s\
Acquisition and integration cos

Curtailment of post retirement benefits p
Infant feeding charge

Net plant shi-down costs

Adjusted EBITDA

Three Months Ended Six Months Ended
June 30 June 30
2010 2009 2010 2009
(unaudited) (unaudited)
$ 21,65: $ 18,42 $ 37,97 $ 31,155
11,77¢ 4,83¢ 18,60¢ 9,337
- (18) - (18)
10,60¢ 9,731 18,89( 17,21(
18,38( 11,52¢ 32,497 22,977
4,442 3,15¢ 7,79¢ 6,05¢
(737) (3,069 27 (2,337)
(1,019 (1,179 (1,710 (1,206
2,29 - 11,57( -
- - (2,357 -
4,552 - 4,552 -
15E 38¢€ 293 66€
$ 72,10¢ $ 43,80¢ $ 128,137 $ 83,84:




