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Item 2.02. Resultsof Operationsand Financial Condition

On November 7, 2013, TreeHouse Foods, Inc. (NYSES)T(“TreeHouse”) issued a press release annouiisifigancial and
operating results for the fiscal quarter ended &aper 30, 2013. A copy of this press releaseriished as Exhibit 99.1 to this report and is
incorporated herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@iaddition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto shalbe deemed “filed” for
purposes of Section 18 of the Securities Exchargef1934 (the “Exchange Act”) or otherwise subijiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféding under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statements and Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated November 7, 2013, annaufitamcial results for the fiscal quarter endegt8mber 30, 2013



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: November 7, 2013 By: /s/ Thomas E. 'Neill
Thomas E. ¢ Neill
General Counsel, Executive Vice President, Chief

Administrative Officer and officer duly authorizéa sign
on behalf of the registral
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708.483.1300 Ext 132

TreeHouse Foods, Inc. Reports Third Quarter 2013 Results

HIGHLIGHTS

Third quarter adjusted EPS increased 17.1% to 4

North American Retail Grocery volume/mix grew 2.8%he third quarter; excluding soup, third quastelume/mix rose 6.39
Net sales increased in all channels, totaling areamse of 5.4% in the third quarter driven by asitjons and volume/mi
TreeHouse reaffirms 2013 adjusted earnings peegjudance of $3.07 to $3..

Oak Brook, IL, November 7, 2013 TreeHouse Foods, Inc. (NYSE: THS) today reportéd tiuarter earnings of $0.61 per fully diluted 1=
compared to $0.58 per fully diluted share repoftedhe third quarter of last year. The Comparporéed that adjusted earnings per share
increased 17.1% in the third quarter to $0.82 caegbto $0.70 in the prior year, excluding the uralistems described below.

The Company’s 2013 third quarter results includede unusual items that affected the year-over-gearterly comparison. The first item is
an $0.11 per share expense related to the preyiansbunced restructuring of the Company’s soupasjmas and the Seaforth, Ontario,
Canada salad dressing plant closure. The secemdstan $0.11 per share expense for acquisitidrirdegration costs, primarily due to the
previously announced acquisition of Associated Bsathat closed in October. The last item is a @€ share gain on the mark-to-market
adjustment of the Company’s commaodity agreements.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Nine Months Ended
September 30 September 30
2013 2012 2013 2012
(unaudited) (unaudited)

Diluted EPS as reporte $ 061 $ 05¢ $ 172 $ 1.7¢
Restructuring/facility consolidation cos 0.11 0.1z 0.3¢ 0.1z
Acquisition and integration cos 0.11 0.01 0.12 0.07
Mark-to-market adjustment (0.07) (0.09) (0.02 0.0z
Foreign currency loss on translation of cash arndsno - - - 0.01

Adjusted EPS $ 08z $ 0.7C $ 221 $ 1.9¢




“We delivered top line growth in all channels o$tilibution and are pleased with the results incharter, especially in our Retail segment,
where food industry growth continues to be sluggishid Sam K. Reed, Chairman, President and Ghetutive Officer. Our portfolio ha:
demonstrated resilience in the face of the indushigllenges, and we are particularly optimistid tha initiatives to add value for our
customers are paying off. Through innovation, saglour single serve hot beverage platform, a@degfic acquisitions, we are increasingly
becoming our customers’ partner of choice.”

Adjusted operating earnings before interest, tackepreciation, amortization, non-cash stock basegpensation, and unusual items, or
Adjusted EBITDA (reconciliation to net income, timost directly comparable GAAP measure, appears®attached schedule), was $78.0
million in the third quarter, an 8.1% increase can@g to the prior year. Adjusted EBITDA was highamarily due to sales mix, pricing,
cost containment and lower freight costs, partiaffget by increased input costs and incrementaritive compensation.

Net sales for the third quarter totaled $567.2iorllcompared to $538.1 million last year, an inseeaf 5.4% primarily due to acquisitio
(Cains Foods and the aseptic cheese and puddiimgebsgrom Associated Milk Producers Inc.), as wsllvolume/mix and some minor
pricing. Compared to last year, sales in the thirdrter for the North American Retail Grocery segtrincreased 4.5%, sales for the Food
Away From Home segment increased 7.8%, and salesddndustrial and Export segment increased 7.5%.

Total reported gross margins decreased from 21a@8¥%ykar to 20.3% in the third quarter this yektnis decrease was primarily due to higher
input costs, higher cost of sales from Cains Faabcosts associated with restructurings and fiacidinsolidations.

Selling, distribution, general and administratixpenses were $64.7 million for the third quarterjrecrease of 6.9% from $60.5 million last
year. The increase was due primarily to increniént@ntive compensation costs and additional egpsmssociated with the Cains Fo
acquisition, which were partially offset by loweeight costs and lower distribution and delivergtsaresulting from a shift in sales mix and
network efficiencies.

Income tax expense decreased in the third quart®.7 million due to a lower effective tax rafEhe Company’s third quarter effective
income tax rate decreased to 22.8% from the 2Gi@ quarter rate of 25.6% due to the settlementrwécognized tax benefits as a result of
the expiration of the statute of limitations and thsolution of the Company’s 2010 IRS examination.

Net income for the third quarter totaled $22.7 imillcompared to $21.6 million last ye.



SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocer This segment sells branded and private label ptsdoccustomers within the United States
Canada. These products include miairy powdered creamers; condensed and ready te smups, broths and gravi
refrigerated and shefftable salad dressings and sauces; pickles angdg@oducts; Mexican sauces; jams and pie fill
aseptic products; liquid nodiairy creamer; powdered drinks and single servebbotrages; hot cereals; macaroni and ch
and skillet dinners

2. Food Away From Home — This segment sells dairy powdered creamers; pickles and related pitsgdidexican sauce
refrigerated and shefftable dressings; aseptic products; hot cereats;pawvdered drinks and single serve hot beverac
foodservice customers, including restaurant chantsfood distribution companies, within the Unitgtdttes and Canac

3. Industrial and Export — This segment includes them@any’s co-pack business and rdairy powdered creamer sales
industrial customers for use in industrial appli@as, including products for repackaging in porteantrol packages and for
as ingredients by other food manufacturers; picklied related products; Mexican sauces; infant fepgroducts; refrigerati
dressings and single serve hot beverages. Exgpled are primarily to industrial customers outitidlorth America

The direct operating income for the Company’s segmis determined by deducting manufacturing ciseta net sales and deducting direct
operating costs, such as freight to customers, desioms, as well as direct selling and marketingesses. Indirect sales and administrative
expenses, including restructuring charges, aralmtated to the business segments as these cestsaaged at the corporate level.

North American Retail Grocery net sales for thedlguarter increased by 4.5% to $401.9 million fi$884.7 million during the same quar
last year, primarily due to a 2.7% increase fronuégitions and a 2.3% increase in volume/mix. Tloenpany posted volume gains in single
serve hot beverages and Mexican sauces that weiallpaffset by declines in soup, dry dinners aickles. Excluding the soup declines,
which were due primarily to the previously discldgertial loss of a retail customer, retail volumie/improved 6.3%. The volume/mix
increase was driven in large part by the succesiseofiew single serve hot beverages program. Doggrating income margin in the third
quarter decreased from 15.7% in 2012 to 15.5% ¥82{ue to higher input costs and the inclusionighiér cost of sales from Cains Foods
that include acquisition costs, partially offsetlbwer freight costs due to increased network efficies.

Food Away From Home segment net sales for the tiuatter increased 7.8% to $96.9 million from $8@i8ion during the same quarter I
year, primarily due to a 12.8% increase from adtjorss and some pricing, partially offset by a 5.8&gcrease in volume/mix. Tl

volume/mix decline was primarily in the pickles amsEptic categories, and was partially offset lmywtin in powdered drinks. Direct
operating income margin in the third quarter deseearom 14.0% in 2012 to 13.4% in 2013 primariedo higher input costs and inclusion
of higher cost of sales from Cains Foods that iskelacquisition costs.

Industrial and Export segment net sales for thel thuarter increased 7.5% to $68.4 million from $63illion during the same quarter last
year, primarily driven by a 5.5% increase from asigions and a 2.3% increase in volume/mix. Dimgograting income margin in the th
quarter also increased from 17.6% in 2012 to 174r¥2013 primarily due to lower freight costs anshéft in sales mix, partially offset by the
inclusion of higher cost of sales from Cains Fottdg include acquisition costs.



OUTLOOK FOR 2013

With regard to the outlook for the balance of 20M8, Reed said, “We are pleased with our momentawahead to the finish of an
evolutionary year. We have added great new praduatl new companies with strong management teams foreeHouse portfolio. This
combination has allowed us to weather the volgtditdemanding consumers, changing customer dyrgmistagnant economy and political
malaise. Despite these headwinds, we believe e/evall positioned to finish the year with doublgitiearnings growth. As a result, we are
reaffirming our full year adjusted earnings perrshguidance of $3.07 to $3.12. As we previousledpthis includes minimal contribution
from the acquisitions of Cains Foods and AssociBteahds earlier this year.”

“The acquisition environment remains healthy, amdogntinue to see a series of private label pragsecoming to market. As always, we are
committed to our strategic acquisition filter anil e financially disciplined as we evaluate pdtehopportunities. We are confident that
opportunity to consolidate the private label larageeis as attractive as ever,” concluded Mr. Reed.

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMAON

The adjusted earnings per share data containdisipitess release reflects adjustments to repegatings per share data to eliminate the net
expense or net gain related to items identifieth@above chart. This information is provided idey to allow investors to make meaningful
comparisons of the Company’s operating performémet@een periods and to view the Company’s busifiessthe same perspective as
Company management. Because the Company canmtittgiee timing and amount of charges associatéld wiusual items or facility
closings and reorganizations, management doesongtder these costs when evaluating the Comparyfenmance, when making decisions
regarding the allocation of resources, in detemgrincentive compensation for management, or iard@hing earnings estimates. These
costs are not recorded in any of the Company’satjpey segments. Adjusted EBITDA represents nairime before interest expense, income
tax expense, depreciation and amortization expemsecash stock based compensation expense, asdaliitems. Adjusted EBITDA is a
performance measure and liquidity measure usedanagement, and the Company believes it is comnreplgrted and widely used by
investors and other interested parties, as a mea$ar company’s operating performance and ahitycur and service debt. This non-
GAAP financial information is provided as additibirEformation for investors and is not in accordamdgth or an alternative to GAAP. The
non-GAAP measures may be different from similar sueas used by other companies. A full reconailiatable between reported net
income for the three and nine month periods enadgdetber 30, 2013 and 2012 calculated accordi@™AP and Adjusted EBITDA is
attached. Given the inherent uncertainty regardimgsual items in any future period, a reconcoiaf forward-looking financial measures
to the most directly comparable GAAP measure idemsible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company'’s third quartamiegs will be held at 9:00 a.m. (Eastern Time)apdnd may be accessed by visiting the
“Investor Overview” page through the “Investor RElas” menu of the Company’s website at http://wiweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing primdhié retail grocery and foodservice distributidrvacnels. Our products include non-dairy
powdered creamers, private label canned soupgeedted and shelf stable salad dressings and saumedered drink mixes and single se¢
hot beverages, hot cereals, macaroni and cheebet dinners, Mexican sauces, jams and pie filingickles and related products, aseptic
sauces, and liquid non-dairy creamer. TreeHoubeves it is the largest manufacturer of pickled aon-dairy powdered creamer in the
United States and the largest manufacturer of fwilzbel salad dressings, powdered drink mixesi@stent hot cereals in the United States
and Canada based on sales volume.



FORWARD LOOKING STATEMENTS

This press release contains “forward-looking statets.” Forward-looking statements include allestaénts that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as “may,” “skigutcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates, riends,” “predicts,” “projects,” “potential” or “ctinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events desdrin these forward-looking
statements is subject to known and unknown riskesemrainties and other factors that may cause tmep@ny or its industry’s actual results,
levels of activity, performance or achievementbaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for th&ryended December 31, 2012 and
other filings with the SEC, discuss some of thedecthat could contribute to these differencesu dre cautioned not to unduly rely on such
forward-looking statements, which speak only athefdate made, when evaluating the informationguiesl in this presentation. The
Company expressly disclaims any obligation or utadémg to disseminate any updates or revisionsiyofarward-looking statement
contained herein, to reflect any change in its etqi®ns with regard thereto, or any other changevents, conditions or circumstances on
which any statement is based.



FINANCIAL INFORMATION

Net sales
Cost of sales
Gross profit
Operating expense
Selling and distributio
General and administrati
Other operating expense, |
Amortization expense
Total operating expenses
Operating incom:
Other expense (income
Interest expens
Interest incom
Loss on foreign currency exchar
Other (income) expense, net
Total other expense
Income before income tax
Income taxes
Net income

Weighted average common shal
Basic
Diluted

Net earnings per common sha
Basic
Diluted

Supplemental Information:
Depreciation and Amortizatic

Stocl-based compensation expense, before $

Segment | nformation:

North American Retail Grocery
Net Sales

Direct Operating Incom

Direct Operating Income Perce

Food Away From Home

Net Sales

Direct Operating Incom

Direct Operating Income Perce

Industrial and Export

Net Sales

Direct Operating Incom

Direct Operating Income Perce

TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTSOF INCOME
(In thousands, except per sharedata)

Three Months Ended Nine Months Ended
September 30 September 30
2013 2012 2013 2012
(unaudited) (unaudited)
$ 567,15( $ 538,11: $ 1,633,600 $ 1,589,34
451,88 424,90: 1,294,60. 1,254,61.
115,26 113,20¢ 339,00: 334,73
33,431 32,54¢ 97,23 100,69¢
31,22: 27,92¢ 87,80 77,237
861 3,541 2,14: 3,952
8,58 7,84¢ 25,30¢ 24,73¢
74,10t 71,864 212,48t 206,62:
41,16( 41,34¢ 126,51 128,11(
12,59¢ 13,09¢ 37,60¢ 38,76
(509) (339 (1,50¢9) (359)
127 237 607 643
(428) (614) (796) 89t
11,78¢ 12,38: 35,90¢ 39,94¢
29,37: 28,96: 90,60¢ 88,16:
6,701 7,40¢ 26,40t 25,02
$ 22,66 $ 2155 $ 64,20¢ $ 63,13¢
36,48: 36,14¢ 36,37¢ 36,11¢
37,43¢ 37,07 37,35 37,11¢
$ 06z $ 0.6C $ 1.7¢  $ 1.7¢
$ 061 $ 0.5¢ $ 1.7z % 1.7C
$ 25,06 $ 2387: % 80,19¢ $ 66,82
459: $ 3,36¢ $ 11,70 % 9,117
$ 401,900 $ 384,66: $ 1,163,73 $ 1,135,20.
$ 62,31 $ 60,33: $ 188,70 $ 176,83!
15.5% 15.7% 16.2% 15.6%
$ 96,86¢ $ 89,827 §% 264,35 $ 253,06:
$ 13,027 $ 12,56¢ $ 35,88t % 32,84
13.8% 14.(% 13.6% 13.(%
$ 68,37¢ $ 63,62: $ 205,51¢ $ 201,07¢
$ 12,128 11,197 $ 38,03t % 30,497
17.7% 17.€% 18.5% 15.2%



The following table reconciles the Company’s nebme to adjusted EBITDA for the three and nine meminded September 30, 2013 and
2012:

TREEHOUSE FOODS, INC.
RECONCILIATION OF REPORTED EARNINGSTO ADJUSTED EBITDA
(In thousands

Three Months Ended Nine Months Ended
September 30 September 30
2013 2012 2013 2012
(unaudited) (unaudited)

Net income as reporte $ 22,66t $ 21,55« $ 64,20¢ $ 63,13¢
Interest expens 12,59¢ 13,09¢ 37,60¢ 38,76
Interest incomt (509) (339 (1,509 (359
Income taxe: 6,701 7,40¢ 26,40¢ 25,02¢
Depreciation and amortizatic®) 21,48: 21,25( 63,92¢ 64,20:
Stocl-based compensation expel 4,59z 3,36¢ 11,70 9,112
Foreign currency loss on translation of cash artds® - - - 853
Mark-to-market adjustmeni(® (449 (60¢) (942) 972
Acquisition and integration cos® 5,26¢ 25¢ 5,74¢ 3,16:
Restructuring/facility consolidation cogbs 5,651 6,162 20,78 6,58(
Adjusted EBITDA $ 78,01 $ 72,147 $ 227,92 $ 211,45:

(1) Depreciation and amortization excludes $3.6 milliand $16.3 million of accelerated depreciation gkarincluded in tf
restructuring/facility consolidation costs line tfe Adjusted EBITDA reconciliation for the three mtles and nine months enc
September 30, 2013, respectively. Depreciationandrtization excludes $2.6 million of acceleratieghreciation charges incluc
in the restructuring/facility consolidation cosisd of the Adjusted EBITDA reconciliation for theree months and nine mon
ended September 30, 2012. 2012 has been adjostefieict depreciation net of restructuring costssistent with 201

(2) Foreign currency loss on translation of cash artdsxmcluded in Loss on foreign currency exchawogaied $0.9 million for the nir
months ended September 30, 2C

(3) Mark-to-market adjustments included in Other (income) expemnet totaled ($0.4) million and ($0.9) millicor fthe three montl
and nine months ended September 30, 2013, resplgctiMark-tomarket adjustments included in Other (income) espeme
totaled ($0.6) million and $1.0 million for the #& months and nine months ended September 30, &p2ctively

(4) Acquisition and integration costs included in Geh@nd administrative expense totaled $4.2 milbow $4.7 million for the thre
and nine months ended September 30, 2013, resglgctifcquisition and integration costs includedciost of sales totaled $.
million for the three and nine months ended Septan®0, 2013. Acquisition and integration costsluded in General al
administrative expense totaled $0.3 and $1.6 millitor the three and nine months ended September 2812
respectively. Acquisition and integration costs$6f3 million were included in net sales, $1.3 il in cost of sales, and ($C
million in Other (income) expense, net for the ninenths ended September 30, 2(

(5) Restructuring/facility consolidation costs includadCost of sales totaled $4.7 million and $18.4liami for the three and nine mon
ended September 30, 2013, respectively. Restingttacility consolidation costs included in Othgperating expense, net tote
$0.9 and $2.4 million for the three and nine morghsled September 30, 2013, respectively. Restingttacility consolidatiol
costs included in Cost of sales totaled $2.6 nmllidor the three and nine months ended September 2802
respectively. Restructuring/facility consolidatioosts included in Other operating expense, natadt$3.6 million and $4.0 millic
for the three and nine months ended September03@, 2espectively



The following table presents the Company’s changeei sales by segment for the three and nine mamttied September 30, 2013 vs. 2012:

Three months ended September 30, 2013:

North American Food Away Industrial
Retail Grocery From Home  and Export
(unaudited) (unaudited) (unaudited)
Volume/mix 2.2% (5.9 % 2.2%
Pricing 0.1 1.3 (0.2
Acquisition 2.7 12.¢ 5.5
Foreign currency (0.6) (0.5) (0.2)
Total change in net sales 4.5% 7.8% 7.5%
Nine months ended September 30, 2013:
North American Food Away Industrial
Retail Grocery From Home  and Export
(unaudited) (unaudited) (unaudited)
Volume/mix 0.8% (8.9 % (1.2) %
Pricing 0.2 1.8 0.1
Acquisition 1.8 11.2 3.3
Foreign currency (0.9 (0.2) (0.2)

Total change in net sales 2.5% 4.5% 2.2%




