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Item 2.02. Resultsof Operationsand Financial Condition

On August 8, 2013, TreeHouse Foods, Inc. (NYSE: )IffBeeHouse”) issued a press release annountsrignancial and operating
results for the fiscal quarter ended June 30, 20480py of this press release is furnished as IE&BD.1 to this report and is incorporated
herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@iaddition” above.

The information in this Form 8-K under Item 2.02dtem 7.01 and the Exhibit attached hereto shalbe deemed “filed” for
purposes of Section 18 of the Securities Exchargef1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféding under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statements and Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated August 8, 2013, annouficargeial results for the fiscal quarter ended JBdg2013



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: August 8, 2013 By: /s/ Thomas E. 'Neill
Thomas E. ¢ Neill
General Counsel, Executive Vice President, Chief
Administrative Officer and officer duly authorizéa sign
on behalf of the registral
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708.483.1300 Ext 137

TreeHouse Foods, Inc. Reports Second Quarter 2013 Results
and Raises Full Year Guidance

HIGHLIGHTS

« North American Retail Grocery volume/mix (excludisgup) increased 3.6% in the second qui
« Second quarter adjusted EPS grew 8.3% to $0.65

« Direct operating income and margins improved irttakke segments

« 2013 adjusted earnings per share guidance raisk2l@d to $3.12

Oak Brook, IL, August 8, 2013 -- TreeHouse Foods, [NYSE: THS) today reported second quarter agmof $0.50 per fully diluted share
compared to $0.53 per fully diluted share repoftedhe second quarter of last year. The Compapypnted that adjusted earnings per share
grew 8.3% in the second quarter to $0.65 compar&® 60 in the prior year, excluding the unusuahi described below.

The Company’s 2013 second quarter results incliedunusual items that affected the year-opesr quarterly comparison. The first iter
a $0.14 per share expense related to the previansigunced restructuring of the Company’s soupatjwers and the Seaforth, Ontario,
Canada salad dressing plant closure. The secemdista $0.01 per share expense associated wigitekimusly announced acquisition of
Cains Foods vs. the $0.04 per share expense assbwiith the Naturally Fresh acquisition in the®&t quarter of last year.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Six Months Ended
June 30 June 30
2013 2012 2013 2012
(unaudited) (unaudited)

Diluted EPS as reporte $ 05C $ 05 $ 111 % 1.1z
Restructuring/facility consolidation cos 0.14 - 0.2¢ 0.01
Acquisition and integration cos 0.01 0.04 0.01 0.0€
Mark-to-market adjustment - 0.04 (0.07) 0.0¢
Foreign currency loss on translation of cash artdsno - (0.07) - 0.01

Adjusted EPS $ 0.6 $ 0.6 $ 1.3¢ $ 1.25




“Despite the volume challenges across the foodstigl, we continued to make a great deal of pragireshe second quarter and are
encouraged by our successes, particularly in oglesiservice beverage business, which was a kegrdior our North American Retail
Grocery segment,” said Sam K. Reed, Chairman, d&esand Chief Executive Officer. “Internally, deams remain steadfast in the pursuit
of operating simplification, gross margin improvernand distribution system savings. As a resllitheee of our business segments posted
direct operating income improvements in both dslknd percentages, a testament to our abilitylleedesavings across the whole of
TreeHouse.”

Adjusted operating earnings before interest, tackepreciation, amortization, non-cash stock basetpensation, and unusual items, or
Adjusted EBITDA (reconciliation to net income, timost directly comparable GAAP measure, appearf@attached schedule), was $73.1
million in the second quarter, a 5.7% increase amexgbto the prior year. Adjusted EBITDA was highamarily due to improved margins
from operating efficiencies and lower distributicwsts resulting from lower freight rates, partiaffset by incremental incentive
compensation.

Net sales for the second quarter totaled $526 flomitompared to $527.4 million last year, a deseeaf 0.2% primarily due to low:
volume/mix, partially offset by acquisitions (thedptic cheese and pudding business from Assodidited’roducers Inc.), as well as some
minor pricing. Compared to last year, sales ingteond quarter for the North American Retail Grpeegment increased 1.1%, while sales
for the Food Away From Home segment decreased 2ab#hsales for the Industrial and Export segmeatedsed 4.6%.

Total reported gross margins increased from 20a38tylear to 20.8% in the second quarter this y&hrs increase is primarily due to an
improved mix of sales and operating efficienciebiol were partially offset by increased input costs

Selling, distribution, general and administratixpenses were $60.5 million for the second quaateincrease of 7.0% from $56.6 million |
year. The increase was due primarily to increniént@ntive compensation costs, which were patiaffset by lower distribution an
delivery costs resulting from network efficiencies.

Income tax expense increased in the second quard®.3 million due to higher pretax income andghér effective tax rate. The Compasy’
second quarter effective income tax rate incre&s&3.4% from the 2012 second quarter rate of 2a10&6to an increase in state tax expense
and the tax impact of a shift in revenues betwagrjurisdictions.

Net income for the second quarter totaled $18.6anicompared to $19.5 million last ye.



SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocer This segment sells branded and private label ptsdoccustomers within the United States
Canada. These products include miairy powdered creamers; condensed and ready i@ smups, broths and gravi
refrigerated and shefftable salad dressings and sauces; pickles angdg@oducts; Mexican sauces; jams and pie fill
aseptic products; liquid nodiairy creamer; powdered drinks and single servebbotrages; hot cereals; macaroni and ch
and skillet dinners

2. Food Away From Home — This segment sells dairy powdered creamers; pickles and related pitsgdidexican sauce
refrigerated dressings; aseptic products; and leotats; powdered drinks and single serve hot bgesrdao foodservic
customers, including restaurant chains and fodtiiloigion companies, within the United States armch&@la

3. Industrial and Export — This segment includes them@any’s co-pack business and rdairy powdered creamer sales
industrial customers for use in industrial applimas, including products for repackaging in portiontrol packages and for 1
as ingredients by other food manufacturers; pickled related products; Mexican sauces; infant fepgroducts; refrigerati
dressings and single serve hot beverages. Expleg are primarily to industrial customers outsifidlorth America

The direct operating income for the Company’s segmis determined by deducting manufacturing civeta net sales and deducting direct
operating costs, such as freight to customers, desioms, as well as direct selling and marketingemses. Indirect sales and administrative
expenses, including restructuring charges, aralmtated to the business segments as these cestsmaaged at the corporate level.

North American Retail Grocery net sales for theosecquarter increased by 1.1% to $375.7 milliomfi®371.5 million during the san

quarter last year, primarily due to a 0.7% incraasslume/mix and a 0.4% increase from acquisgtiohe Company posted volume gain
single serve hot beverages, Mexican sauces ansimgsghat were partially offset by declines inpamnd gravy, pickles and other sauces.
Excluding the soup declines, which were due prinés the previously disclosed partial loss ofedail customer, retail volume/mix improv
3.6%. The volume/mix increase was driven in adgrgrt by the success of the new single servedwarhges program. Direct operating
income margin in the second quarter increased fr4r&% in 2012 to 16.3% in 2013 due to lower costadés resulting from a favorable sales
mix, operating efficiencies, and lower freight mate

Food Away From Home segment net sales for the skegoarter decreased 2.5% to $85.7 million from $8illion during the same quarter
last year, primarily due to an 8.3% decrease inm&/mix, partially offset by a 4.2% increase frooguisitions. The volume/mix decline is
primarily in the aseptic and pickle categoriesreli operating income margin in the second quarteeased from 11.9% in 2012 to 14.0% in
2013 primarily due to a favorable shift in salex =and operating efficiencies.

Industrial and Export segment net sales for thersgquarter decreased 4.6%, primarily driven by8&wdecrease in volume/mix, partially
offset by a 2.0% increase due to acquisitionse®ioperating income margin in the second quantgeased from 12.2% in 2012 to 20.8% in
2013 due to a shift in sales mix to higher margimdpcts and operating efficiencies.

OUTLOOK FOR 2013

With regard to the full year outlook, Mr. Reed sdills we finish the first half of the year, we geased with the progress our operating
teams have made in finding efficiencies in manufacy) and distribution. Although sales volumesénaeen softer than we originally
anticipated, we now expect that as the year pregesshe benefits of our simplification and coduetion programs will fully offset the
lighter sales. As a result, we are raising anlatéiging our full year adjusted earnings per shardamce to a range of $3.07 to $3.12. Our
updated guidance assumes that the improvemendealr primarily in the fourth quarter, and does inotude the effect of the Associated
Brands acquisition. Upon completion, we will upglatr guidance; however, we do not expect the aictim will have a material impact on
2013 due to the expected late third quarter tinohthe closing.

ACQUISITION OF ASSOCIATED BRANDS

In a separate press release issued today, TreeHwumsrinced that it has signed a definitive agreérteelacquire Associated Brands
Corporation (Associated Brands), a leading priviateel manufacturer of powdered drinks, specialgstand sweeteners, from TorQi
Partners LLC and other shareholders for CAD $18Mianiin cash, subject to an adjustment for workicapital. The acquisition ¢
Associated Brands will significantly strengthen @lfouses retail presence in private label dry grocery aldintroduce a line of special
tea products to complement its rapidly growing kErggrve coffee business.

The Company anticipates that the transaction waieha neutral effect on 2013 and add approxim&@ly4 to $0.16 in annualized EPS
beginni ng in 2014. The acquisition is expected to closthé third quarter of 2013, subject to the satisfa of customary closin



conditions, and will be financed through borrowinggler TreeHouse’s existing $750 million creditiligc

“We are delighted to be acquiring Associated Bramdth its strong Canadian presence in dry mix gaties that are complementary to
TreeHouse, such as powdered drinks and oatmeaklaas new categories, like specialty teas. lugeAssociated Brands is focused on
quality and operational expertise, has an exceR&iD platform and is a best in class specialtygeaducer with capabilities that are
unmatched in the industry. We believe the busiieeas excellent match for TreeHouse and will gateemeaningful distribution and
innovation opportunities,” said Mr. Reed.

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted earnings per share data containdisipitess release reflects adjustments to repegatngs per share data to eliminate the net
expense or net gain related to items identifieth@above chart. This information is provided idey to allow investors to make meaningful
comparisons of the Company’s operating performémeteeen periods and to view the Company’s busifiess the same perspective as
Company management. Because the Company canmtittgies timing and amount of charges associatéld wiusual items or facility
closings and reorganizations, management doesongtder these costs when evaluating the Comparyfenmance, when making decisions
regarding the allocation of resources, in detemgrincentive compensation for management, or iard@hing earnings estimates. These
costs are not recorded in any of the Company’satjppgy segments. Adjusted EBITDA represents nairme before interest expense, income
tax expense, depreciation and amortization expemsecash stock based compensation expense, asdalitems. Adjusted EBITDA is a
performance measure and liquidity measure usedanagement, and the Company believes it is comnreplgrted and widely used by
investors and other interested parties, as a mea$ar company’s operating performance and atityncur and service debt. This non-
GAAP financial information is provided as additibirgormation for investors and is not in accordamdgth or an alternative to GAAP. The
non-GAAP measures may be different from similar sueas used by other companies. A full reconaiiatable between reported net
income for the three and six month period ende@ JBih 2013 and 2012 calculated according to GAAPAdjusted EBITDA is

attached. Given the inherent uncertainty regardimgsual items in any future period, a reconcoiaf forward-looking financial measures
to the most directly comparable GAAP measure ideasible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company’s second quaateirgs and the acquisition of Associated Brandksbgiheld at 9:00 a.m. (Eastern Time)
today and may be accessed by visiting the “InveSt@rview” page through the “Investor Relations’maeof the Company’s website at
http://www.treehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing primdhié retail grocery and foodservice distributidracnels. Our products include non-dairy
powdered creamers, private label canned soupgeedted and shelf stable salad dressings and saumedered drink mixes and single se
hot beverages, hot cereals, macaroni and cheeabiet dinners, Mexican sauces, jams and pie filingickles and related products, aseptic
sauces, and liquid non-dairy creamer. TreeHoubkeves it is the largest manufacturer of pickled aon-dairy powdered creamer in the
United States and the largest manufacturer of fiksbel salad dressings, powdered drink mixesi@stent hot cereals in the United States
and Canada based on sales volume.

FORWARD LOOKING STATEMENTS

This press release contains “forward-looking st&tets.” Forward-looking statements include allestaénts that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as “may,” “skigutcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates, riends,” “predicts,” “projects,” “potential” or “ctinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events desdrin these forward-looking
statements is subject to known and unknown riskserainties and other factors that may cause timepgany or its industry’s actual results,
levels of activity, performance or achievementbaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for tha&ryended December 31, 2012 and
other filings with the SEC, discuss some of thedecthat could contribute to these differencesu dre cautioned not to unduly rely on such
forward-looking statements, which speak only athefdate made, when evaluating the informationgortesl in this presentation. The
Company expressly disclaims any obligation or utadémg to disseminate any updates or revisionsiyofarward-looking statement
contained herein, to reflect any change in its etqi®ns with regard thereto, or any other changevents, conditions or circumstances on
which any statement is based.
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FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.

CONDENSED CONSOLIDATED STATEMENTS OF INCOME

Net sales
Cost of sales
Gross profit
Operating expense
Selling and distributio
General and administrati
Other operating (income) expense,
Amortization expense
Total operating expenses
Operating incom:
Other expense (income
Interest expens
Interest incom
Loss (gain) on foreign currency exchai
Other expense (income), net
Total other expense
Income before income tax
Income taxes
Net income

Weighted average common shal
Basic
Diluted

Net earnings per common sha
Basic
Diluted

Supplemental Information :
Depreciation and Amortizatic
Stoclk-based compensation expense, before

Segment Information :

North American Retail Grocery
Net Sales

Direct Operating Incom

Direct Operating Income Perce

Food Away From Home

Net Sales

Direct Operating Incom

Direct Operating Income Perce

Industrial and Export

Net Sales

Direct Operating Incom

Direct Operating Income Perce

(In thousands, except per share data)

Three Months Ended Six Months Ended
June 30 June 30
2013 2012 2013 2012
(unaudited) (unaudited)
526,34t $ 527,42 $ 1,066,45 $ 1,051,23
416,77¢ 420,83 842,71t 829,70
109,56¢ 106,59: 223,74( 221,52:
31,39 33,85¢ 63,79¢ 68,15:
29,10¢ 22,70« 56,57¢ 49,30¢
(13€) (49 1,28 411
8,227 8,62¢ 16,72¢ 16,88
68,591 65,13] 138,38 134,75¢
40,977 41,45 85,351 86,76
12,23( 12,45: 25,00¢ 25,66¢
(322) ()] (2,000 (14)
841 (450 48C 40¢€
34E 1,97( (36¢) 1,50¢
13,09¢ 13,95¢ 24,12( 27,56¢
27,88: 27,49¢ 61,23] 59,20(
9,31¢ 7,98 19,69¢ 17,61°F
18,56t % 19,51: $% 4153¢ $ 41,58¢
36,337 36,057 36,32 36,03¢
37,37: 37,13 37,31: 37,11
051 % 054 $ 112 1.1t
05C % 05z $ 1.11 % 1.12
28,25¢ % 2223( % 55,13¢ $ 42,95
369C $ 3,06 $ 7,106 $ 5,74¢
375,74 $ 371,500 $ 761,82' $ 750,54
61,14 $ 54,89¢ $ 126,44¢ $ 116,50«
16.5% 14.8% 16.€% 15.59%
85,67 $ 87,88 % 167,48 $ 163,23
11,95¢ $ 10,47¢ $ 22,85¢ % 20,27¢
14.(% 11.9% 13.6% 12.2%
64,927 $ 68,03t $ 137,14. $ 137,45
13,50¢ % 8,30 $ 2591 % 19,30(
20.6% 12.2% 18.% 14.(%



The following table reconciles the Company’'s nebime to adjusted EBITDA for the three and six merghded June 30, 2013 and 2012:

TREEHOUSE FOODS, INC.

RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBITDA

(In thousands)

Three Months Ended Six Months Ended
June 30 June 30
2013 2012 2013 2012
(unaudited) (unaudited)

Net income as reporte $ 18,56 $ 19,51 $ 4153¢ $ 41,58t
Interest expens 12,23( 12,45; 25,00¢ 25,66¢
Interest incomt (322 (14) (1,000 (14)
Income taxe: 9,31¢ 7,98¢ 19,69¢ 17,61¢
Depreciation and amortizatic®) 21,06" 22,23( 42,44; 42,95:
Stocl-based compensation expel 3,69( 3,06: 7,10¢ 5,74¢
Foreign currency loss on translation of cash artds® - (252) - 85&
Mark-to-market adjustment® 274 2,09¢ (499 1,581
Acquisition and integration cos® 48C 2,072 48C 2,90¢
Restructuring/facility consolidation cos® 7,79( (8) 15,13¢ 41¢
Adjusted EBITDA $ 73,09C $ 69,137 $ 149,91: % 139,30t

(1) Depreciation and amortization excludes $7.2 milliand $12.7 million of accelerated depreciation gkarincluded in tf
restructuring/facility consolidation costs line fbve three months and six months ended June 33, 28dpectively

(2) Foreign currency loss on translation of cash andsimcluded in Loss (gain) on foreign currencyhaxme totaled ($0.3) million a

$0.9 million for the three and six months endedeJ8®, 2012, respectivel

(3) Mark-to-market adjustments included in Other expense (i@}pnet totaled $0.3 million and ($0.5) million fibve three months a
six months ended June 30, 2013, respectively. Markarket adjustments included in Other expense (i@ypomet totaled $2
million and $1.6 million for the three months arixl months ended June 30, 2012, respecti

(4) Acquisition and integration costs included in Gahemd administrative expense totaled $0.5 millonthe three and six moni
ended June 30, 2013. Acquisition and integratmstcincluded in General and administrative expéoisded $0.5 and $1.4 millis
for the three and six months ended June 30, 28tRuisition costs included in net sales totaled3®@illion for the three and <
months ended June 30, 2012. Acquisition costsidted in cost of sales totaled $1.3 million for theee and six months ended J
30, 2012. Acquisition costs included in Other engee(income), net totaled ($0.1) million for theeitn and six months ended June

2012.

(5) Restructuring/facility consolidation costs includedCost of sales totaled $7.8 million and $13.Hiam for the three and six mont
ended June 30, 2013, respectively. Restructudniitfy consolidation costs included in Other opigig (income) expense, t
totaled $0 and $1.4 million for the three and sonths ended June 30, 2013, respectively. Restingttacility consolidation cos
included in Other operating (income) expense, aitled $0 and $0.4 million for the three and sixnthe ended June 30, 20

respectively



The following table presents the Company’s changeei sales by segment for the three and six mamtisd June 30, 2013 vs. 2012:

Three months ended June 30, 2013:

Volume/mix
Pricing
Acquisition
Foreign currency

Total change in net sales

Six months ended June 30, 2013:

Volume/mix
Pricing
Acquisition
Foreign currency

Total change in net sales

North American Food Away Industrial
Retail Grocery From Home and Export
(unaudited) (unaudited) (unaudited)
0.7% (8.9 % (6.8 %
2 1.8 0.2
0.4 4.2 2.C
(0.3 (0.2) -
1.1% (2.5) % (4.6) %
North American Food Away Industrial
Retail Grocery From Home and Export
(unaudited) (unaudited) (unaudited)
-% (9.8 % 2.7 %
0.2 21 0.2
1.4 10.¢ 2.3
(0.7) (0.7) -
1.5% 2.€% (0.2 %




