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Item 2.02. Resultsof Operationsand Financial Condition

On November 6, 2012, TreeHouse Foods, Inc. (NYSES)I(“TreeHouse”) issued a press release annouiisifigancial and
operating results for the fiscal quarter ended &aper 30, 2012. A copy of this press releaseriisghed as Exhibit 99.1 to this report and is
incorporated herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@iaddition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto shalbe deemed “filed” for
purposes of Section 18 of the Securities Exchargef1934 (the “Exchange Act”) or otherwise subijiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféding under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statements and Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated November 6, 2012, annaufitamcial results for the fiscal quarter endegt8mber 30, 2012



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: November 6, 2012 By: /s/ Thomas E. 'Neill
Thomas E. ¢ Neill
General Counsel, Executive Vice President, Chief

Administrative Officer and officer duly authorizéa sign
on behalf of the registral
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708.483.1300 Ext 132

TreeHouse Foods, Inc. Reports Third Quarter 2012 Results

HIGHLIGHTS

« Net sales increased 1.9% due to pricing and theisitiqn of Naturally Fresl

« Adjusted earnings per share of $0.70, driven bykerethan expected net sales

« Adjusted EBITDA as a percentage of net sales imgaaequentially by 80 basis points to 13.9%
« Company tightens full year adjusted earnings paresbuidance to $2.75 to $2.85

Oak Brook, IL, November 6, 2012 FreeHouse Foods, Inc. (NYSE: THS) today reportéd tuarter earnings of $0.58 per fully diluted i
compared to $0.82 per fully diluted share repoftedhe third quarter of last year. The Compamoréed adjusted earnings per share,
excluding unusual items as described below, of(b6cmpared to $0.85 in the prior year.

The Company’s 2012 third quarter results includegesal unusual items that affected the year-ovar-gearterly comparison. The first item
is a $0.12 per share expense of restructuring esamgcluding the previously announced restructuofithe Company’s soup operations and
the closure of the Seaforth, Ontario, Canada fgcillhe remaining items are comprised of a $0€xishare expense associated with the
acquisition of substantially all of the assets atially Fresh, Inc. and a $0.01 per share gaithemark-to-market adjustment of the
Company’s commodity agreements.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Nine Months Ended
September 30 September 30
2012 2011 2012 2011
(unaudited) (unaudited)

Diluted EPS as reporte $ 05¢ $ 08z $ 1.7C $ 1.7¢
Restructuring/facility consolidation cos 0.1z 0.0t 0.1z 0.14
Acquisition and integration cos 0.01 0.01 0.07 0.0z
Mark-to-market adjustment (0.09) (0.09) 0.0z (0.03)
Foreign currency (gain) loss on translation of caisti notes - (0.02) 0.01 (0.07)

Adjusted EPS $ 0.7C_ $ 08t $ 1.9 $ 1.87




“Our sales in the quarter continue to show monthdath variability as our customers aggressively agartheir inventory needs. Sales ir
quarter finished below our expectations, but thisrfall was a matter of timing and not a fundamaéchange in our business. In fact,
October sales set an all-time record and our dsdek for November looks very promising as wedidid Sam K. Reed, Chairman, Presi
and Chief Executive Officer. This quarter we also successfully launched ourlsiegrve private label coffee initiative, and tiasboth th
customer and consumer feedback have been encogragin

Adjusted operating earnings before interest, tadegreciation, amortization, naash stock based compensation, and unusual iten
Adjusted EBITDA (reconciled to net income, the mdsectly comparable GAAP measure, appears on ttaehed schedule), was $7
million in the quarter, a 10.4% decrease compapethé prior year. Adjusted EBITDA was lower prirtidue to the decrease in piax
income resulting from lower gross profit due toh@ginput costs, a decrease in volume, and a chargges mix.

Net sales for the third quarter totaled $538. liarilicompared to $528.1 million last year, an inseeaf 1.9% due to additional sales from
acquisition of Naturally Fresh as well as incregsedng to offset higher input and operationaltsosSales for the North American Retail
Grocery segment increased 4.1%, sales for the Re@y From Home segment increased 13.1% comparkdtyear, while the Industrial
and Export segment sales decreased 19.5%.

Selling, distribution, general and administratixpenses were $60.5 million for the quarter, a desgef 2.9% from $62.3 million in the third
quarter of 2011. The decrease was due primarilgwer distribution and delivery costs resultingrfr reduced volume, lower freight rates,
and the efficiencies of last year's warehouse cligtestion program, partially offset by the acquisitiof Naturally Fresh.

Other operating expense in the quarter was $3.Bomitompared to $1.7 million in the prior yearhélcurrent year expense is primarily
to restructuring costs related to our soup opematand the closure of the Seaforth facility.

Interest expense in the quarter was $12.8 millumpuared to $12.6 million last year.

Income tax expense decreased in the quarter tondilidn due to lower pretax income and a loweeefive tax rate. The Company’s third
quarter effective income tax rate of 25.6% was lothan last year’s third quarter rate of 32.6% thuthe impact of the repayment of certain
intercompany debt, a decrease in the Canadiant@atatiax rate and a decrease in state tax expense.

Net income for the quarter totaled $21.6 milliomared to $30.4 million last ye. Fully diluted earnings per share from contirguin
operations for the quarter were $0.58 per sharepeoad to $0.82 per share last year. Excludingueditems, adjusted earnings per share
from continuing operations for the third quartei26f.2 was $0.70 compared to last year's third guadjusted earnings per share of $0.85.



SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocer This segment sells branded and private label ptsdoccustomers within the United States
Canada. These products include miairy powdered creamers; condensed and ready te smups, broths and gravi
refrigerated and shefftable salad dressings and sauces; pickles angdg@oducts; Mexican sauces; jams and pie fill
aseptic products; liquid n-dairy creamer; powdered drinks; hot cereals; matanod cheese; and skillet dinne

2. Food Away From Home — This segment sells dairy powdered creamers, pickle products, Mexicaucss, refrigeratt
dressings, aseptic products and hot cereals tas@roite customers, including restaurant chainsfaod distribution companie
within the United States and Cana

3. Industrial and Export — This segment includes them@any’s co-pack business and rdairy powdered creamer sales
industrial customers for use in industrial applimas, including products for repackaging in portiontrol packages and for 1
as ingredients by other food manufacturers; pigkiésxican sauces; infant feeding products andgefdted dressings. Exp
sales are primarily to industrial customers outsifidorth America

The direct operating income for the Company’s segmis determined by deducting manufacturing civeta net sales and deducting direct
operating costs such as freight to customers, cesiams, as well as direct selling and marketingeagps. General sales and administrative
expenses, including restructuring charges, aralmtated to the business segments as these cestsaaged at the corporate level.

North American Retail Grocery net sales for thedlgjuarter increased by 4.1% to $384.7 million fi$869.5 million during the same quar
last year primarily due to a 2.5% increase in pgaind a 2.4% increase due to the Naturally Freghisition that was partially offset by
reduced volume/mix. While the Company had volunwgases in categories such as pasta sauces aretdals, lower volume in the non-
dairy creamer, dressings, jams and powder drintegoaies more than offset the volume gains. Dioperating income margin in the quarter
decreased from 17.5% last year to 15.7% in theeatiquarter as a shift in sales mix, inflationarggsures and higher ingredient and
packaging costs were not fully offset by pricingi@ms.

Food Away From Home segment sales for the thirdtguancreased 13.1% from last year to $89.8 nilimm $79.5 million during the sar
quarter last year, primarily due to a 3.7% incraagwicing and a 14.2% increase due to the NdtuFaksh acquisition, partially offset by a
volume/mix decline of 4.6%. This volume/mix deeliwas primarily in the aseptic category. Directiaging income decreased to $12.6
million in the quarter compared to $13.6 milliostigear due to the volume/mix decline and higherating, ingredient and packaging costs
that were only partially offset by pricing.

Industrial and Export segment sales for the thirdrter decreased 19.5%, primarily driven by de@@aslume/mix. Direct operating incor
decreased to $11.2 million compared to $13.5 milfiom last year as a result of lower volumes asHiti in sales mix.

OUTLOOK FOR 2012

With regard to the outlook, Mr. Reed said, “The tioto month predictability of our business has Imeeanore challenging, but the
underlying foundation remains strong. We are eraxped by the start to our fourth quarter and ses gaceptance of our new single serve
coffee products. Even our soup business, thabkad challenging of late, has shown better satas\le previously expected. All of these
factors combined give us reason to be optimistauathe balance of the year. We are confidentwhawill finish the year much better than
2011. Based on early fourth quarter results, veeightening our full year guidance to $2.75 ta852:

“We remain committed to the growth of private lahetl faithful to our dual strategy of internal impement and external expansion,
regardless of ever-changing market conditions addstry dynamics. Acquisitions, both large andlsmantinue to be a key to our growth
strategy and as we approach the end of the yeaarevencouraged to see signs of thawing in theathagal environment,” Mr. Reed
concluded.



COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted earnings per share data containdisipitess release reflects adjustments to repegatings per share data to eliminate the net
expense or net gain related to items identifieth@above chart. This information is provided idey to allow investors to make meaningful
comparisons of the Company’s operating performémet@een periods and to view the Company’s busifiessthe same perspective as
Company management. Because the Company canmtittghes timing and amount of charges associatéld wiusual items or facility
closings and reorganizations, management doesongtder these costs when evaluating the Comparyfenmnance, when making decisions
regarding the allocation of resources, in detemgrnincentive compensation for management, or iard@hing earnings estimates. These
costs are not recorded in any of the Company’satjpey segments. Adjusted EBITDA represents nairme before interest expense, income
tax expense, depreciation and amortization expemsecash stock based compensation expense, asdaliitems. Adjusted EBITDA is a
performance measure and liquidity measure usedanagement, and the Company believes it is comnreplgrted and widely used by
investors and other interested parties, as a mea$ar company’s operating performance and atitycur and service debt. This non-
GAAP financial information is provided as additibiEformation for investors and is not in accordamdgth or an alternative to GAAP. The
non-GAAP measures may be different from similar sueas used by other companies. A full reconaiiatable between reported net
income for the three and nine month periods enadgdetber 30, 2012 and 2011 calculated accordi@™AP and Adjusted EBITDA is
attached. Given the inherent uncertainty regardimgsual items in any future period, a reconcoiaf forward-looking financial measures
to the most directly comparable GAAP measure idemsible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Companyinancial results will be held at 9:00 a.m. (EastTime) today and may be accessed by visitin
“Investor Overview” page through the “Investor RElas” menu of the Company’s website at http://wiweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing primdhié retail grocery and foodservice distributidrvacnels. Our products include non-dairy
powdered creamers, private label canned soupfgeedted and shelf stable salad dressings and sgumedered drink mixes, hot cereals,
macaroni and cheese, skillet dinners, Mexican sayams and pie fillings, pickles and related pidyaseptic sauces, and liquid non-dairy
creamer. TreeHouse believes it is the largest faaturer of pickles and non-dairy powdered creaiméne United States and the largest
manufacturer of private label salad dressings, moed drink mixes and instant hot cereals in theddnGtates and Canada based on sales
volume.

FORWARD LOOKING STATEMENTS

This press release contains “forward-looking st&tets.” Forward-looking statements include allestaénts that do not relate solely to
historical or current facts, and can generallydmntified by the use of words such as “may,” “skgutcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates,"iends,” “predicts,” “projects,” “potential” or “ecdinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events desdrin these forward-looking
statements is subject to known and unknown riskesemrainties and other factors that may cause tmep@ny or its industry’s actual results,
levels of activity, performance or achievementbaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwao#lihg statements. TreeHouse’s Form 10-K for tha&ryended December 31, 2011 and
other filings with the SEC, discuss some of thedecthat could contribute to these differencesu ére cautioned not to unduly rely on such
forward-looking statements, which speak only athefdate made, when evaluating the informationguiesl in this presentation. The
Company expressly disclaims any obligation or utadkémg to disseminate any updates or revision:yofarward-looking statement
contained herein, to reflect any change in its etgqi®ns with regard thereto, or any other changevents, conditions or circumstances on
which any statement is based.



FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTSOF INCOME
(In thousands, except per share d

Three Months Ended Nine Months Ended
September 30 September 30
2012 2011 2012 2011
(unaudited) (unaudited)

Net sales $ 538,11 $ 528,05( $ 158934 $ 1,514,18
Cost of sales 424,90: 402,51 1,254,61. 1,158,28!
Gross profit 113,20¢ 125,53. 334,73. 355,89¢
Operating expense

Selling and distributio 32,54¢ 34,93: 100,69¢ 106, 75!

General and administrati 27,92¢ 27,37¢ 77,23 87,22

Other operating expense, | 3,541 1,73 3,952 5,731

Amortization expense 7,84¢ 8,83¢ 24,73t 25,20"

Total operating expenses 71,86¢ 72,88( 206,62: 224,90¢

Operating incom 41,34¢ 52,65: 128,11( 130,98
Other expense (income

Interest expens 12,76( 12,61( 38,41( 39,93

Loss (gain) on foreign currency exchai 237 (5,620 643 (5,06%)

Other (income) expense, net (614) 547 89t (170

Total other expense 12,38 7,531 39,94¢ 34,69¢

Income before income tax 28,96: 45,11 88,16 96,29:
Income taxes 7,40¢ 14,72¢ 25,02! 31,75(
Net income $ 2155 § 30,39 $ 63,13¢ $ 64,54
Weighted average common shal

Basic 36,14¢ 35,967 36,11¢ 35,72:

Diluted 37,07« 36,91: 37,11¢ 36,89
Net earnings per common sha

Basic $ 0.6 $ 08 $ 178 $ 1.81

Diluted $ 0.5¢ $ 08z $ 1.7C % 1.7
Supplemental Information:
Depreciation and Amortizatic $ 23,87: $ 21,33: $ 66,82: $ 61,68(
Stock-based compensation expense, before $ 3,36¢  $ 312«  $ 9,11z $ 12,57
Segment | nformation:
North American Retail Grocery
Net Sales $ 38466 $ 36954 $ 1,13520. $ 1,073,87
Direct Operating Incom $ 60,33 $ 64,706 $ 176,83' $ 181,79
Direct Operating Income Perce 15.7% 17.5% 15.€% 16.%
Food Away From Home
Net Sales $ 89,827 §% 79,45 ¢ 253,06 $ 232,85
Direct Operating Incom $ 12,56¢ $ 13558 % 32,84: % 33,90
Direct Operating Income Perce 14.(% 17.1% 13.(% 14.€%
Industrial and Export
Net Sales $ 63,62: $ 79,04¢ $ 201,07t $ 207,45.
Direct Operating Incom $ 11,197 $ 1351. $ 30,497 $ 37,08¢

Direct Operating Income Perce 17.€% 17.1% 15.2% 17.%



The following table reconciles the Company’'s nebime to adjusted EBITDA for the three and nine rhem@nded September 30, 2012 and

2011:

TREEHOUSE FOODS, INC.

RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBITDA

Net income as reporte

Interest expens

Income taxe:

Depreciation and amortizatic
Stocl-based compensation expel

Foreign currency (gain) loss on translation of caisth note:

Mark-to-market adjustment
Acquisition and integration cos
Restructuring/facility consolidation costs

Adjusted EBITDA

(In thousands

Three Months Ended Nine M onths Ended
September 30 September 30
2012 2011 2012 2011
(unaudited) (unaudited)
$ 21,655 % 30,39 $ 63,13¢ $ 64,54:
12,76( 12,61( 38,41( 39,93
7,40¢ 14,72¢ 25,02 31,75(
23,87: 21,33 66,82: 61,68(
3,36¢ 3,12¢ 9,11z 12,57
- (9949) 8532 (274
(609) (94¢) 972 (1,700
25€ 60C 3,162 1,13¢
6,162 2,58¢ 6,58( 7,561
$ 74,76¢ $ 83,42¢ $ 214,07" $ 217,20:

The following table presents the Company’s changeei sales by segment for the three and nine mamttied September 30, 2012 vs. 2011:

Three months ended September 30, 2012:

Volume/mix

Pricing

Acquisition

Foreign currency

Total change in net sales

Nine months ended September 30, 2012;

Volume/mix

Pricing

Acquisition

Foreign currency

Total change in net sales

North American Food Away Industrial
Retail Grocery From Home and Export
(unaudited) (unaudited) (unaudited)
(0.6) % (4.6) % (21.00 %
2.t 3.7 0.2
24 14.2 1.2
(0.2 (0.2 -
4.1% 13.1% (19.9 %
North American Food Away Industrial
Retail Grocery From Home and Export
(unaudited) (unaudited) (unaudited)
-% 3% (6.6€) %
4.4 4.C 2.7
1.7 8.2 0.8
(0.4 (0.9 -
5.7% 8.7% (3.1) %




