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Item 2.02. Resultsof Operationsand Financial Condition

On November 4, 2011, TreeHouse Foods, Inc. (NYSES)T(“TreeHouse”) issued a press release annouiisifigancial and
operating results for the fiscal quarter ended &aper 30, 2011 and providing information relatiagts previously announced webcast being
held to discuss such results. A copy of this prelsase is furnished as Exhibit 99.1 to this repod is incorporated herein by reference.
Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@addition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto statlbe deemed “filed” for
purposes of Section 18 of the Securities ExchangefA1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféing under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statementsand Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated November 4, 2011, annguiicamcial results for the fiscal quarter endegdt®mber 30, 2011



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: November 4, 2011 By: /s/ Thomas E. 'Neill
Thomas E. (Neill
General Counsel, Executive Vice President, Chief
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708.483.1300 Ext 135

TreeHouse Foods, Inc. Reports Third Quarter 2011 Results

HIGHLIGHTS

« Net sales grew 13.7% (6.2%, excluding acquisitit
« Adjusted EPS increased 23.2% from last year t0550.8
« Company reaffirms full year Adjusted EPS guidant$290 to $3.00

Oak Brook, IL, November 4, 2011 -- TreeHouse Foduls, (NYSE: THS) today reported third quarter éags of $0.82 per fully diluted
share compared to $0.68 per fully diluted sharenteg for the third quarter of last year. The Campreported adjusted earnings per share,
as described below, of $0.85 compared to $0.6Bdrptior year.

The reported results for the third quarter of 20icluded several unusual items that affected ttatqdy comparison. The first item relate:
costs of $0.05 per share associated with the colasioin of facilities, including the Springfield, issouri plant closing and the integration of
freight and warehouse operations into a consolibdistribution network. The remaining items arenpoised of a $0.01 per share expense
associated with the integration of Sturm Foods®uTd Specialty Foods, a $0.01 per share gain omtr&-to-market adjustment of the
Company’s swap agreements, and a $0.02 per shareash gain on an intercompany note. Excluding ahe$e items, adjusted earnings
share was $0.85 in the third quarter of 2011, coatbto $0.69 reported in the third quarter of 2010.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Nine Months Ended
September 30 September 30
2011 2010 2011 2010
(unaudited) (unaudited)

Diluted EPS as reporte $ 08z $ 0.6¢ $ 178 % 1.7¢
Facility consolidation cost 0.0t 0.02 0.14 0.0z
Acquisition and integration cos 0.01 0.01 0.0z 0.22
Mark-to-market adjustment on swap agreem (0.07) (0.0%) (0.09) (0.0¢)
(Gain) loss on intercompany note transla (0.02) 0.01 (0.01) 0.01
Curtailment of post retirement benefits p - - - (0.05)
Infant feeding charges - - - 0.0¢

Adjusted EPS $ 08t $ 0.6¢ $ 187 $ 1.9¢




“We achieved all of the financial, operational aticitegic objectives that we set out for the quasted | am pleased that we improved gross
margins sequentially in all of our segments. T@grassive pricing actions taken earlier this yeasftset higher input costs began to yield
results, and we remain confident that margins edgttinue their recovery as the balance of the ya#olds,” said Sam K. Reed, Chairman,
President and Chief Executive Officer.

Adjusted operating earnings before interest, tadkegreciation, amortization, non-cash stock basetpensation, and unusual items, or
Adjusted EBITDA (reconciled to net income, the mdisectly comparable GAAP measure, appears onttheled schedule), was $83.4
million in the quarter compared to $72.1 milliontive same period last year. The increase is pifirthre to an increase in sales from both
the legacy business as well as the acquisitionf §pecialty Foods.

Net sales for the third quarter totaled $528.1iarilcompared to $464.2 million last year. Salegtie North American Retail Groce
segment increased 15.8% (4.9% excluding acquisitiaa sales of private label foods continued tevsip@wth as both consumers and
retailers maintained their emphasis on value prizduBales for the Food Away From Home segmentedsed 4.7% compared to last year
(4.9% decrease excluding acquisitions) due torexitinprofitable processed pickle businesses, widdéndustrial and Export segment
showed strong growth of 28.0%.

Selling, distribution, general and administratixpenses were $62.3 million for the quarter, andase of 14.7% from $54.3 million in the
third quarter of 2010. The increase was due pilynar the growth of the Company. As a percensales, these expenses were relatively flat
compared to the prior year at 11.8% in 2011 vs/%lin 2010. The Company incurred approximateh@$gillion in incremental new

systems implementation expenses that were partéfet by lower incentive compensation and actjoisicosts in the third quarter.

Other operating expense in the quarter totaled $llibn compared to $1.1 million in the prior yeaFhe third quarter of 2011 expenses are
primarily related to the previously announced ctesof the Springfield, Missouri pickle plant andhet costs associated with the consolida
of the Company’s distribution network. The thindagter of 2010 included $1.1 million in costs asatd with the streamlining of the infant
feeding business in order to better align its strstcture and exiting a third party warehouse.

Interest expense in the quarter was $12.6 millmmgared to $12.9 million last year. The decreaag pvimarily due to the expiration of an
interest rate swap contract that locked in a portibfloating rate debt at a higher fixed intenege, offset by an increase in debt resulting
the S.T. Specialty Foods acquisition and higherdweing costs.

Income tax expense increased in the quarter ta/$thdlion due to higher levels of income. The Camp's third quarter effective income t
rate was 32.6% compared to last year’s third quaate of 32.4%.

Net income for the quarter totaled $30.4 milliomxared to $24.9 million last ye. Fully diluted earnings per share from contirguin
operations for the quarter were $0.82 per sharepeoad to $0.68 per share last year. Excludingueduitems, adjusted earnings per share
from continuing operations for the third quartei26fL.1 was $0.85 compared to last year’s third guadjusted earnings per share of $0.69.



SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocel- This segment sells private label and branded pitsdoccustomers within the United States
Canada. These products include pickles, peppelishes, condensed and ready to serve soups, pgythges, jams, sprea
salad dressings, sauces, ra@iry powdered creamers, salsa, powdered drinkscéreals, macaroni and cheese, skillet dir
and aseptic product

2. Food Away From Home — This segment sells primguitkle products, nowmlairy powdered creamers, Mexican sauces, a:
products, hot cereals and refrigerated products smetes to foodservice customers, including restduchains and foc
distribution companies, within the United Stated &anada

3. Industrial and Export — This segment includes trmm@any’s co-pack business and rdairy powdered creamer sales
industrial customers. The nalairy creamer is either repackaged into single es@ackages for the foodservice industry
used as an ingredient in other foodservice appdicat Export sales are primarily to industrialtomsers outside North Americ

The direct operating income for the Company’s segmis determined by deducting manufacturing cfssta net sales and deducting direct
operating costs such as freight to customers, cssiaris, as well as direct selling and marketingeagps. General sales and administrative
expenses, including restructuring charges, ar@alhmtated to the business segments as these cestsmaaged at the corporate level.

North American Retail Grocery net sales for thedlgjuarter increased by 15.8% to $369.5 milliomfr$319.2 million during the san

quarter last year, primarily due to the S.T. Sdgcioods acquisition. Unit volume (excluding aigitions and branded infant feeding) in the
retail channel increased 1.0% compared to last ypaessings, non-dairy creamer, jams and spreadifiat cereals sales were up
significantly over last year with powdered drinksldMexican sauces also showing good sales grolditect operating income margin
decreased from 19.1% last year to 17.5% in thesotrear as volume increases and pricing actioms oféset by higher freight, input and
warehouse start up costs. However, on a sequéas#, direct operating margin improved 210 bpmftbe second quarter of 2011 as the
Company’s pricing actions were implemented andemantal new business was realized.

Food Away From Home segment sales for the thirdtquaecreased 4.7% from last year to $79.5 mikloa to lower volumes, primarily in
pickles, as the Company exited certain unprofit@bteessed pickle businesses. Excluding the epitdde business, legacy unit volume
increased 2.8%. As a result of this strategy tioperating income increased to $13.6 million ia duarter compared to $12.8 million last
year despite the decline in sal

Industrial and Export segment sales for the thirdrter increased 28.0%, primarily driven by inceshgricing and volume of non-dairy
powdered creamer and a favorable product mix. ddwperating income increased to $13.5 million carad to $8.7 million from last year as
a result of the increased volume.

OUTLOOK FOR 2011

With regard to the balance of the year, Sam K. Rexdd] “We made great strides in correcting oursewver the last quarter. We fully
expect to continue our strong margin recovery agmter the holiday season, and use our Big Winkit@ top line growth. We expect to
finish the year by delivering the strongest quéytezsults in our history. Therefore, we are refaoning our previously issued full year
guidance range of adjusted earnings to betweer®$h8 $3.00 per share.”

“We have momentum as we look forward, and we comtito have faith and confidence in our originaionis We see 2012 as a year of
strategic expansion, driven internally by orgamavgth and externally by strategic acquisitions.e pportunity for TreeHouse to continue
role as a leading consolidator within the privatedl space remains strong and vibrant. As alwagsare focused on strategy, category
dynamics and go-to-market synergies as we evapantial acquisition candidates,” said Mr. Reed.



COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted earnings per share data containdikipitess release reflect adjustments to repoesdregs per share data to eliminate the net
expense or net gain related to items identifiethéabove chart. This information is provided idey to allow investors to make meaningful
comparisons of the Company’s operating performémetereen periods and to view the Company’s busiftess the same perspective as
Company management. Because the Company canmittgies timing and amount of charges associaté wiusual items or facility
closings and reorganizations, management doesonstder these costs when evaluating the Compamyfspmance, when making decisions
regarding the allocation of resources, in detemgrncentive compensation for management, or iardehing earnings estimates. These
costs are not recorded in any of the Company’saijppey segments. Adjusted EBITDA represents nairme before interest expense, income
tax expense, depreciation and amortization expersecash stock based compensation expense, asdalitems. Adjusted EBITDA is a
performance measure and liquidity measure useddanagement, and the Company believes it is comnreplgrted and widely used by
investors and other interested parties, as a mea$ar company’s operating performance and atitypcur and service debt. This non-
GAAP financial information is provided as additibirgormation for investors and is not in accordamdgth or an alternative to GAAP. Tht
non-GAAP measures may be different from similar sueas used by other companies. A full reconailiatable between reported net
income for the three and nine month periods endgde®nber 30, 2011 and 2010 calculated accordi®@aAP and Adjusted EBITDA is
attached. Given the inherent uncertainty regardimgsual items in any future period, a reconcoiatf forward-looking financial measures
to the most directly comparable GAAP measure idemsible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company’s financial reswill be held at 9:00 a.m. (Eastern Time) todag aray be accessed by visiting the
“Investor Overview” page through the “Investor R&as” menu of the Company’s website at http://wiweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing prirpdhé retail grocery and foodservice channels pitglucts include non-dairy powdered
coffee creamer; canned soup, salad dressings andssaugar free drink mixes and sticks, instatrheal and hot cereals; macaroni and
cheese, skillet dinners and other value-addeddiglees and salads; salsa and Mexican sauces; faEeafillings under the E.D. Smith
brand name; pickles and related products; and édleer products including aseptic sauces, refrigeratlad dressings, and liquid non-dairy
creamer. TreeHouse believes it is the largest faaturer of pickles and non-dairy powdered creaiméine United States and the largest
manufacturer of private label salad dressings kdmixes and instant hot cereals in the United Statel Canada based on sales volume.

FORWARD-LOOKING STATEMENTS

This press release contains “forward-looking st&tets.” Forward-looking statements include allesta¢nts that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as “may,” “skigulcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates,iends,” “predicts,” “projects,” “potential” or “ctinue” or the negative of such terms and
other comparable terminology. These statementeradyepredictions. The outcome of the events dbsdrin these forward-looking
statements is subject to known and unknown risksedainties and other factors that may cause timepgany or its industry’s actual results,
levels of activity, performance or achievementbdaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for th&ryended December 31, 2010
discusses some of the factors that could contritoutieese differences. You are cautioned not thulynrely on such forward-looking
statements, which speak only as of the date malen wvaluating the information presented in thespntation. The Company expressly
disclaims any obligation or undertaking to disseatérany updates or revisions to any forward-loolstagement contained herein, to reflect
any change in its expectations with regard themtany other change in events, conditions or aistances on which any statement is based.



FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.

CONDENSED CONSOLIDATED STATEMENTSOF INCOME

Net sales
Cost of sales
Gross profit
Operating expense
Selling and distributio
General and administrati
Other operating expense (income),
Amortization expense
Total operating expenses
Operating incom:
Other expense (income
Interest expense, n
(Gain) loss on foreign currency exchat
Other income, net
Total other expense (income)
Income before income tax
Income taxes
Net income

Weighted average common shal
Basic
Diluted

Net earnings per common she
Basic
Diluted

Supplemental | nfor mation:

Depreciation and Amortizatic
Stocl-based compensation expense, before

Segment I nformation:

North American Retail Grocery
Net Sales

Direct Operating Incom

Direct Operating Income Perce

Food Away From Home

Net Sale:

Direct Operating Incom

Direct Operating Income Perce

Industrial and Export

Net Sale:

Direct Operating Incom

Direct Operating Income Perce

(In thousands, except per share d

Three Months Ended Nine Months Ended
September 30 September 30
2011 2010 2011 2010
(unaudited) (unaudited)
$ 528,05( $ 464,24; $ 1,514,218 $ 1,307,56
402,51¢ 354,00! 1,158,28! 1,002,39
125,53: 110,23 355,89¢ 305,16!
34,93: 28,74( 106,75( 86,42:
27,37¢ 25,56: 87,22: 79,12%
1,73¢ 1,10¢ 5,731 861
8,83¢ 7,04( 25,20° 18,77
72,88( 62,44+ 224,90¢ 185,18:
52,65: 47,79: 130,98t¢ 119,98
12,61( 12,86" 39,93 31,47:
(5,620 (46) (5,06%) (2,116
547 (1,83¢) (170) (3,044)
7,531 10,98: 34,69¢ 26,31:
45,11¢ 36,81( 96,29:! 93,67:
14,72¢ 11,94 31,75( 30,83
$ 30,39C $ 24,867 $ 64,541 $ 62,83¢
35,961 35,42 35,72: 34,87(
36,911 36,37 36,89 35,93¢
$ 084 $ 0.7¢ $ 181 $ 1.8C
$ 08z $ 0.6¢ $ 178 % 1.7¢
$ 21,33 % 18,14t $ 61,68( $ 50,64:
$ 3,12¢  $ 4,01¢ $ 12,57 % 11,817
$ 369547 $ 319,17 $ 1,073,87. $ 888,25:
$ 64,70¢ $ 60,86: $ 181,79¢ $ 154,95!
17.5% 19.1% 16.9% 17.4%
$ 79,45¢  $ 83,33( $ 23285 §% 237,09¢
$ 13,55 § 12,77 $ 33,90! $ 34,917
17.1% 15.2% 14.6% 14.7%
$ 79,04¢ % 61,73¢ $ 20745 $ 182,20t
$ 13,511 $ 8,66: $ 37,08t % 31,65¢
17.1% 14.(% 17.% 17.4%



The following table reconciles the Company’s nebime to adjusted EBITDA for the three and nine rhsminded September 30, 2011 and

2010:

TREEHOUSE FOODS, INC.

RECONCILIATION OF REPORTED EARNINGSTO ADJUSTED EBITDA

Net income as reporte

Interest expense, n

Income taxe:

Depreciation and amortizatic

Stocl-based compensation expe!

(Gain) loss on intercompany note transla
Mark-to-market adjustment on swap agreem
Acquisition and integration cos
Curtailment of post retirement benefits p
Infant feeding charge

Facility consolidation costs

Adjusted EBITDA

(In thousands

Three Months Ended Nine Months Ended
September 30 September 30
2011 2010 2011 2010
(unaudited) (unaudited)
$ 30,39 $ 24867 $ 64,54 $ 62,83¢
12,61( 12,86 39,93: 31,47:
14,72¢ 11,94 31,75( 30,83:
21,33: 18,14¢ 61,68( 50,64:
3,12¢ 4,01¢ 12,57: 11,81%
(9949) 47¢ (274) 507
(94¢) (1,46%) (1,700 (3,179
60C 704 1,13¢ 12,27
- - - (2,357
- - - 4,557
2,58¢ 491 7,561 784

$ 83,42¢ $ 72,05( $

217,20: $ 200,18t




