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Item 2.02. Resultsof Operationsand Financial Condition

On February 10, 2011, TreeHouse Foods, Inc. (NYI$E3) (“TreeHouse”) issued a press release annogiitstinancial and
operating results for the fiscal quarter and yeslee December 31, 2010 and providing informatidatireg to its previously announced
webcast being held to discuss such results. A obplyis press release is furnished as Exhibit @®1this report and is incorporated herein by
reference.

Item 5.02. Departureof Directorsor Principal Officers; Election of Directors, Appointment of Principal Officers

On February 10, 2011, TreeHouse announced thatDielvid B. Vermylen has decided to transition frons kurrent position «
President and Chief Operating Officer to a consgltiole with TreeHouse, effective July 1, 2011.. Mermylen will continue to serve a
director of TreeHouse following such transition. .M3am K. Reed, Chief Executive Officer of TreeHqusdll assume the title a1
responsibilities of President, effective July 1120 A copy of the press release announcing thesitels attached hereto as Exhibit 99.1
incorporated herein by reference.

Information regarding Mr. Reesl’employment history and other related mattershieen disclosed by TreeHouse in its Defini
Proxy Statement on Schedule 14A filed with the Sites and Exchange Commission on March 9, 2010.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@iaddition” above.

The information in this Form 8-K under Item 2.02idtem 7.01 and the Exhibit attached hereto shatlbe deemed “filed” for
purposes of Section 18 of the Securities Excharggef1934 (the “Exchange Act”) or otherwise subijiecthe liabilities of that section, nor
shall it be deemed incorporated by reference infding under the Securities Act of 1933 or the Bange Act, except as expressly set fort

specific referencing in such filing.

Item 9.01 Financial Statements and Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated February 10, 2011




SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: February 10, 2011 By: /s/ Thomas E. 'Neill
Thomas E. (Neill
General Counsel, Senior Vice President, Chief
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708-483-1300 Ext
1331

TreeHouse Foods, Inc. Reports Fourth Quarter 2010 Results

HIGHLIGHTS

« Full year adjusted earnings per share grew 24.¢% fast year

« Fourth Quarter net sales rose 25.9%

« Fourth Quarter gross margin increased 147 basig9oi

« 2011 adjusted earnings per share growth of 12%4% éxpected

« Vermylen to transition to consulting role as seridvisor effective July 1, 2011

Oak Brook, IL, February 10, 2011 -- TreeHouse Fobts (NYSE: THS) today reported significantly hay fourth quarter earnings
compared to last year, driven by acquisition groanld margin improvements throughout its businegmeeats. Earnings for the quarter were
$0.77 per fully-diluted share compared to $0.66fpky-diluted share in the fourth quarter of lgstar. On an adjusted basis, as described
below, fully-diluted earnings per share improve@92.to $0.80 compared to $0.78 last year.

The reported results for the fourth quarter of 2buded unusual items that affected the quartnly full year comparisons. The first item
relates to acquisition and integration costs framacquisitions of Sturm Foods and S.T. Speciaityds of $3.4 million ($0.06 per

share). The second item relates to a $0.03 pee gfaén on the mark to market adjustment of anésterate swap agreement while the third
item is a $0.01 per share loss on the translati@m éntercompany note between the United StatdsCamada. The final item is an adjustn
to infant feeding charges previously disclosed.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Twelve Months Ended
December 31 December 31
2010 2009 2010 2009
(unaudited) (unaudited)
Diluted EPS from continuing operations as repo $ 077 $ 0.6€ $ 251 $ 2.4¢
Non-cash trade name impairme - 0.14 - 0.14
Acquisition and integration cos 0.0€ 0.04 0.2¢ 0.04
Canadian tax deduction timing ben - (0.09 - (0.09
Mark to market adjustment on interest rate s (0.0%) (0.02) (0.08) (0.09
(Gain) loss on intercompany note transla 0.01 (0.01) 0.0z (0.10)
Gain on insurance settlement for fixed as - - - (0.26)
Curtailment of post retirement benefits p - - (0.0%) -
Product rationalization (0.07) 0.01 0.1C 0.01

Adjusted diluted EPS $ 08C $ 0.7¢ $ 2.7 $ 2.2t




Commenting on the results, Sam K. Reed, ChairmdrC#0, said, “We had an outstanding year, hightighty the strategic acquisitions of
Sturm Foods and S.T. Specialty Foods, as well lis sare operating performance from our legacy besses. Our fourth quarter results
surpassed our expectations, and we are eagerltbdsuihis momentum in 2011. Our new informatigatem went live successfully on
February 1, thanks to the hard work of our impletaton teams. We are already seeing the bendfiteeavork our teams put in on process
improvements and data consistency.”

Adjusted operating earnings before interest, tadkegreciation, amortization and other non-cashmaisual items (Adjusted EBITDA,
reconciled to net income, the most directly compker&AAP measure, appears on the attached schedateased 41.3% to $82.8 million in
the quarter compared to $58.6 million in the saemwop last year. The increase is primarily dubigher sales driven by the acquisition of
Sturm Foods in the first quarter of 2010.

Net sales for the fourth quarter totaled $509.53iomlcompared to $404.8 million last year, an iBge of 25.9%. Excluding acquisitions ¢
retail infant feeding products, sales would haweased by 1.8% demonstrating continued demarttiéo€ompany’s private label products
in the grocery segment. North American Retail @rgsales increased 35.1% (up 1.0% excluding aitipuis and infant feeding products)
primarily due to higher sales of salad dressingssauces. Sales within the Food Away From Homensegincreased 7.9% (up 1.7%
excluding acquisitions) as conditions are begintiingnprove in the food away from home marketplabelustrial and Export sales were up
8.5% (up 4.8% excluding acquisitions) due to higdades of bulk powder.

Total gross margins for the quarter improved by bd3is points to 24.8% compared to 23.3% last yBarth American Retail Grocery
operating income margins improved due to interparating efficiencies, improved product mix, anitipg. Food Away From Home gross
margins were consistent with last yeafidurth quarter at 16.5%, while Industrial and &xplirect operating income margins improved by
basis points to 18.4% due to improved margins tiespfrom a positive mix of new contract manufaetiproducts.

Selling, distribution, general and administratixpenses were $61.7 million for the quarter, andase of 18.7% from $52.0 million in the
fourth quarter of 2009. The increase was due pily@ the growth of the Company, as operatingenges decreased as a percent of net
to 12.1% in the quarter compared to 12.8% in lasr’g fourth quarter.

Other operating expense in the quarter totaled $l&n compared to an expense of $7.7 milliort kesar. In the fourth quarter of 2009 the
Company wrote down the value associated with itsiféés Goodness trademark as part of its initiatovéocus on private label opportunities
within retail grocery.

Interest expense in the quarter was $14.2 millmmgared to $4.3 million last year, driven by thenbination of increased debt to fund the
acquisitions of Sturm Foods and S.T. Specialty Bpadd higher borrowing rates associated with thganys long term bonds and recer
amended and extended credit agreement.

The Company'’s fourth quarter effective income tabe rof 34.3% was in line with the full year rate38t3%. Last year’s fourth quarter
effective tax rate of 27.1% was much lower thas tfgar’s quarterly rate primarily due to the faladeampact of a Canadian tax rate
reduction enacted during the quarter and the a@atia of certain Canadian tax deductions.

Net income for the quarter totaled $28.1 milliomxared to $22.1 million last year. Fi-diluted earnings per share from continuing
operations for the quarter were $0.77 per sharepeosd to $0.66 per share last year. Excludinguaditems, adjusted earnings per share
from continuing operations for the fourth quarte2610 were $0.80, compared to last year’s fourter adjusted earnings per share of
$0.78.

SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocel- This segment sells private label and branded pitsdoccustomers within the United States
Canada. These products include pickles, peppelishes, condensed and ready to serve soups, pgythses, jams, sprea
salad dressings, sauces, rd@iry powdered creamers, salsa, aseptic produdemnti feeding products, powdered drinks,
cereals, macaroni and cheese and skillet din



2. Food Away From Home — This segment sells primguitkle products, nowlairy powdered creamers, Mexican sauces, a:
products, hot cereals and refrigerated products smetes to foodservice customers, including reatauchains and foc
distribution companies, within the United Stated @anada

3. Industrial and Export — This segment includes trmm@any’s co-pack business and rdmiry powdered creamer sales
industrial customers. These customers either kgpgecit into single serve packages for the foodserindustry or use it as
ingredient in other foodservice applications. Exales are primarily to industrial customers migdNorth America

The direct operating income for the Company’s sagmis determined by deducting manufacturing cfveta net sales and deducting direct
operating costs such as freight to customers, caesiamis, as well as direct selling and marketingeagps. General sales and administrative
expenses, including restructuring charges, aralfmtated to the business segments as these cestsmaaged at the corporate level.

North American Retail Grocery net sales for therfloguarter increased by 35.1% to $358.9 millianfr$265.7 million during the san
quarter last year primarily due to the Sturm Foaad S.T. Specialty Foods acquisitions. Excludiogugsitions and discontinued branded
infant feeding, net sales increased 1%. Unit S@rsluding acquisitions and branded infant feeflinghe retail channel increased 1.3%
compared to last year. Soup sales were slightlyalast year with pickles, salsa, sauces, jamsparehds showing good unit growth. Direct
operating income margin improved to 18.5% from %7 1ast year due to positive mix changes.

Food Away From Home segment sales increased 7 @8blfst year to $77.9 million primarily due to thequisition of Sturm

Foods. Excluding Sturm Foods, net sales increasé&d as TreeHouse continues to leverage crosagelfiportunities despite the
sluggishness of the food away from home marketpl&xesct operating income margin was consisteti Wie same quarter in the prior year
at 16.5%.

Industrial and Export segment sales increased 858%2.7 million as positive sales mix and the Stioods acquisition offset a reduction in
volume. Direct operating income increased to $13lon from $9.6 million last year as the Compasigveloped new contract
manufacturing opportunities with more favorable gias.

GUIDANCE FOR 2011

Private label has shown consistent growth potentiatl only due to consumers’ demand for qualitg &lue price point, but because
customers also demand quality and differentiatrtomfnational brands. As such, TreeHouse beligvasprivate label products will continue
to grow at a faster rate compared to the total fmatiufacturing sector. The Company expects reethie year to grow approximately 12%
to 13% from 2010 due to having a full year of sdtes the Sturm Foods and S.T. Specialty Foodsiaitiuns completed last year. On an
organic basis, the Company expects North AmericataiRGrocery unit sales to increase in the rarfg@@®to 2.5%. Gross margins are
expected to expand by 100 basis points in 2011gir@a combination of improved sales mix and openati efficiencies. Partially offsetting
the higher gross margins will be higher operatirgemses, as TreeHouse will have both a full ye@osfs from acquisitions and higher
expenses resulting from its ongoing implementatibnew software systems. Overall, earnings peresage expected to increase to a rang
$3.10 to $3.18 per share.

Commenting on the outlook for 2011, Mr. Reed salde are very excited about our prospects this y&de have an array of new products, a
much improved information system, exceptional nalertt from Sturm Foods and S.T. Specialty Foodd ,camtinued momentum from our
customers’ desire to offer high quality and diffetfiated products for consumers.

“We will continue our relentless focus on winningwbusiness and attacking the center of the P&uidpin productivity improvements and
procurement savings. We continue to see strordpace that the private label value propositiore#onating with both customers and
consumers and will continue to do so for the foeedée future,” he continued.

VERMYLEN TO TRANSITION TO CONSULTING ROLE AS SENIORDVISOR EFFECTIVE JULY 1, 2011

Mr. David B. Vermylen has announced he will traiogitfrom President and Chief Operating Officer oé8house Foods effective on July 1,
2011. Mr. Vermylen will remain on the Board anarsition to a consulting role focusing exclusivetythe Company’s strategic direction,
including go-to-market and general corporate sgiate strategic customer initiatives and acquigig@aluation. CEO Sam K. Reed will
assume the title of President. Also effective Jyl2011, Dennis F. Riordan, Chief Financial Offidgarry J. Walsh, President of Bay Valley
Foods; and Thomas E. O'Neill, General Counsel anigfG\dministrative Officer of Treehouse Foods velich assume the title of Executive
Vice President of TreeHouse and take on additimsgonsibilities in support of the President.

“1 am excited that | will continue to play an actinge in the Compar's future in the three areas where | believe | addost value



strategy, marketing and acquisitions,” said Davadylen, President and Chief Operating Officer.. Rieed continued, “David will remain
an integral partner to me, our management teantrenBoard. He will oversee key strategic initiagvas we continue to grow our product
portfolio and capitalize on attractive acquisitigpportunities. The depth and breadth of our mamage structure, enhanced by the creation
of three Executive Vice President positions, wilsare our ability to effectively execute strategg & continue to deliver shareholder value.”

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted diluted earnings per share data c@dan this press release reflect adjustmentsported earnings per share data to eliminate
the net expense or net gain related to items ifieatin the above chart. This information is paed in order to allow investors to make
meaningful comparisons of the Company’s operatirigpmance between periods and to view the Compgdnysiness from the same
perspective as Company management. Because thpaDgroannot predict the timing and amount of chaagsociated with non-recurring
items or facility closings and reorganizations, aggment does not consider these costs when evajuaé Company’s performance, when
making decisions regarding the allocation of resesyin determining incentive compensation for ngangent, or in determining earnings
estimates. These costs are not recorded in athedompany’s operating segments. Adjusted EBITBgesents net income before interest
expense, income tax expense, depreciation and iaat@h expense, and non-recurring items. Adju§BHTDA is a performance measure
and liquidity measure used by management, and dinep@ny believes it is commonly reported and widedgd by investors and other
interested parties, as a measure of a companytsaitimg performance and ability to incur and sendebt. This non-GAAP financial
information is provided as additional informatiar fnvestors and is not in accordance with or éerahtive to GAAP. These non-GAAP
measures may be different from similar measured bgether companies. A full reconciliation tabletween reported income for the three
and twelve month periods ended December 31, 20d@@@9 calculated according to GAAP and AdjustedTEBR\ is attached. Given the
inherent uncertainty regarding non-recurring itémany future period, a reconciliation of forwabking financial measures to the most
directly comparable GAAP measure is not feasible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company'’s financial reswitl be held at 9:00 a.m. (Eastern Time) todag aray be accessed by visiting the
“Investor Overview” page through the “Investor R&las” menu of the Company’s website at http://wiweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing prinpdhé retail grocery and foodservice channels pitglucts include non-dairy powdered
coffee creamer; canned soup, salad dressings andssasugar free drink mixes and sticks, instatrheal and hot cereals; macaroni and
cheese, skillet dinners and other value-addeddiglees and salads; salsa and Mexican sauces; jarEeafillings under the E.D. Smith

brand name; pickles and related products; infaedifeg products; and other food products includisgptic sauces, refrigerated salad
dressings, and liquid non-dairy creamer. TreeHdadieves it is the largest manufacturer of picldad non-dairy powdered creamer in the
United States and the largest manufacturer of fikabel salad dressings, drink mixes and instahtéreals in the United States and Canada
based on sales volume.

FORWARD LOOKING STATEMENTS

This press release contains “forward-looking st&tets\” Forward-looking statements include allesta¢nts that do not relate solely to
historical or current facts, and can generallydentiified by the use of words such as “may,” “skigulcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates,"diends,” “predicts,” “projects,” “potential” or “edinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events dbedrin these forward-looking
statements is subject to known and unknown risksedainties and other factors that may cause timepg@any or its industry’s actual results,
levels of activity, performance or achievementbdaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for tha&ryended December 31, 2010
discusses some of the factors that could contritoutieese differences. You are cautioned not thulynrely on such forward-looking
statements, which speak only as of the date malden wvaluating the information presented in théspntation. The Company expressly
disclaims any obligation or undertaking to disseatérany updates or revisions to any forward-loolstagement contained herein, to reflect
any change in its expectations with regard ther@tany other change in events, conditions or aigtances on which any statement is based.



FINANCIAL INFORMATION
TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTSOF INCOME
(In thousands, except per share d

Three Months Ended Twelve M onths Ended
December 31 December 31
2010 2009 2010 2009
(unaudited) (unaudited)

Net sales $ 50946: $ 404,78 $ 1,817,022 $ 1,511,65
Cost of sales 383,29 310,49( 1,385,69 1,185,28
Gross profit 126,16¢ 94,29° 431,33« 326,37(
Operating expense

Selling and distributio 33,69 27,96¢ 120,12( 107,93t

General and administrati 28,00: 24,07¢ 107,12¢ 80,46¢

Other operating (income) expense, 32z 7,70¢ 1,18: (6,22¢)

Amortization expense 7,57¢ 3,421 26,35: 13,38

Total operating expenses 69,60( 63,17¢ 254,78: 195,56:

Operating incom: 56,56¢ 31,11¢ 176,55: 130,80¢
Other (income) expens

Interest expens 14,21¢ 4,28¢ 45,69 18,43(

Interest incomi - (6) - (45)

(Gain) loss on currency exchar 542 (2,615 (1,579 (7,38%)

Other, net (920) (847) (3,964 (2,267)

Total other expense 13,84( 81¢ 40,15: 8,73¢

Income before income tax 42,72¢ 30,30( 136,40( 122,07-
Income taxes 14,64¢ 8,20 45,48: 40,76(
Net income $ 28,08! $ 22,090 $ 90,91¢ $ 81,31
Weighted average common shal

Basic 35,48¢ 32,53( 35,07¢ 31,98:

Diluted 36,66¢ 33,38¢ 36,17: 32,79¢
Net earnings per common she

Basic $ 0.7¢ $ 0.6¢ $ 25¢ % 2.5¢

Diluted $ 077 $ 0.6e $ 251 % 2.4¢
Supplemental | nfor mation:
Depreciation and Amortizatic $ 19,13¢ $ 12,41.  $ 69,77¢ $ 47,34:
Equity Based Compensatis $ 4,021 $ 335 $ 15,83¢ $ 13,30

Segment Information:
North American Retail Grocery

Net Sale: $ 35887. $ 26565 $ 1,247,120 $ 971,08
Direct Operating Incom $ 66,51¢ $ 4572: $ 221,47 $ 152,84
Direct Operating Income Perce 18.5% 17.2% 17.8% 15.7%
Food Away From Home

Net Sale: $ 77,89¢ $ 72,161 $ 314,99¢ $ 292,92
Direct Operating Incom $ 12,83 % 11,94. $ 47,75.  $ 36,06¢
Direct Operating Income Perce 16.5% 16.5% 15.2% 12.2%
Industrial and Export

Net Sale: $ 72,69: $ 66,967 $ 254,900 $ 247,64
Direct Operating Incom $ 13,39¢ $ 9,55¢ $ 45,05¢ $ 36,02¢

Direct Operating Income Perce 18.4% 14.2% 17.7% 14.5%



The following table reconciles net income to adfdsEBITDA for the three and twelve months endeddbdmer 31, 2010 and 2009:

RECONCILIATION OF REPORTED EARNINGSTO ADJUSTED EBITDA

Net income as reporte

Interest expense, n

Income taxe:

Depreciation and amortizatic

Equity based compensati

Non-cash tradename impairme

Gain on insurance settlement for fixed as
(Gain) loss on intercompany note translation aineic
Mark to market adjustment on interest rate s
Acquisition and integration cos

Curtailment of post retirement benefits p
Product rationalization

Adjusted EBITDA

TREEHOUSE FOODS, INC.

(In thousands

Three Months Ended Twelve Months Ended
December 31 December 31
2010 2009 2010 2009
(unaudited) (unaudited)
$ 28,08. % 22,09 % 90,91¢ $ 81,31«
14,21¢ 4,28( 45,69: 18,38t
14,64¢ 8,207 45,48: 40,76(
19,13¢ 12,41 69,77¢ 47,34:
4,021 3,352 15,83¢ 13,30:
- 7,60(C - 7,60(C
- - - (13,609
967 (463 1,47¢ (4,929
(1,187 (87%) (4,369 (2,109
3,39¢ 1,83¢ 15,67 1,83¢
- - (2,357 -
(450) 172 4,88¢ 88t
$ 82,83 $ 58,61¢ $ 283,02. $ 190,78°




