UNITED STATES
SECURITIESAND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): August 4, 2011

TREEHOUSE FOODS, INC.
(Exact Name of Registrant as Specified in Charter)

Commission File Number: 001-32504

Delaware 20-2311383
(State or Other Jurisdiction of Incorporatic (IRS Employer Identification No

2021 Spring Roa

Suite 60C
Oak Brook, IL 60523
(Address of Principal Executive Office (Zip Code)
Registrant’s telephone number, including area code: 708) 48300

Check the appropriate box below if the ForrK &iting is intended to simultaneously satisfy thileng obligation of the registrant under any
the following provisions:

a Written communications pursuant to Rule 425 underSecurities Act (17 CFR 230.4z2

a Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-12)

a Pre-commencement communications pursuant to Rul-2(b) under the Exchange Act (17 CFR 240-2(b))
a

Pre-commencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))




Item 2.02. Resultsof Operationsand Financial Condition

On August 4, 2011, TreeHouse Foods, Inc. (NYSE: )IffBeeHouse”) issued a press release annountsrignancial and operating
results for the fiscal quarter ended June 30, 2billproviding information relating to its previoysinnounced webcast being held to discuss
such results. A copy of this press release isshed as Exhibit 99.1 to this report and is incoaped herein by reference.

Item 7.01. Regulation FD Disclosure

See “Item 2.02. Results of Operations and Finar@addition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto statlbe deemed “filed” for
purposes of Section 18 of the Securities ExchangefA1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféing under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statementsand Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated August 4, 2011, annouficangeial results for the fiscal quarter ended Jadg2011



SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: August 4, 2011 By: /s/ Thomas E. 'Neill
Thomas E. (Neill
General Counsel, Executive Vice President, Chief
Administrative Officer and officer duly authorizéal sign
on behalf of the registra
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
708.483.1300 Ext 135

TreeHouse Foods, Inc. Reports Second Quarter 2011 Results

HIGHLIGHTS

« Net sales grew 10.4% (4.2%, excluding acquisitit

« North American Retail unit volume increased 5.0%gleding acquisitions and infant feedi
« Second quarter adjusted EPS of $0.43

« 2011 Adjusted EPS guidance of $2.90 to $3.00 miaiedh

Oak Brook, IL, August 4, 2011 -- TreeHouse Foods, ([NYSE: THS) today reported second quarter egsof $0.39 per fully diluted share
compared to $0.60 per fully diluted share repoftedhe second quarter of last year. On an adjusésis, as described below, the Company
reported fully diluted earnings per share of $&dBpared to $0.70 in the prior year, as pricingpasthave lagged increases in freight,
transportation, packaging and other input relatesdsc

The reported results for the second quarter of 20dlided three unusual items that affected thetgug comparison. The first item relates
to costs of $0.04 per share associated with theatimfation of facilities which includes costs reldto the closing of the Springfield, Missouri
plant and the integration of freight and warehaoaserations into a consolidated distribution networkhe second item relates to a $0.01 per
share gain on the mark-to-market adjustment ohtarest rate swap, and the third item is $0.01spare in costs associated with the
integration of Sturm Foods and S.T. Specialty Foo#xcluding these items, adjusted earnings paresbn a fully diluted basis was $0.43 in
the second quarter of 2011, compared to $0.70 tegbar the second quarter of 2010.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Six Months Ended
June 30 June 30
2011 2010 2011 2010
(unaudited) (unaudited)

Diluted EPS as reporte $ 03¢ $ 0.6C $ 09: $ 1.07
Facility consolidation cost 0.04 - 0.0¢ -
Acquisition and integration cos 0.01 0.04 0.01 0.21
Mark-to-market adjustment on interest rate s\ (0.07) (0.0 (0.0 (0.03)
(Gain) loss on intercompany note transla - (0.01) 0.01 -
Curtailment of post retirement benefits p - - - (0.05)
Infant feeding charges - 0.0¢ - 0.0¢

Adjusted diluted EPS $ 04: $ 0.7C $ 1.0z $ 1.2¢




Commenting on the results, Sam K. Reed, ChairmdrC#0, said, “Our very strong sales in the quaxtere overshadowed by the negative
impact of rapidly rising input and transportatiarsts on our gross margins. We have aggressivesupd price increases to offset these
costs, and have succeeded in achieving the priiegssary to recover our margin shortfalls ovebtek half of the year.”

Adjusted operating earnings before interest, tadtegreciation, amortization, naash stock based compensation, and unusual itedjsstac

EBITDA, reconciled to net income, the most direatymparable GAAP measure, appears on the attachedde) were $62.3 million in the
quarter compared to $72.1 million in the same pelast year. The decrease is primarily the resfudt lag between higher freight and input
costs and the realization of pricing actions.

Net sales for the second quarter totaled $492 komitompared to $446.2 million last year. Safasthe North American Retail Groce
segment increased 14.1% (5.1% excluding acquisitias sales of private label foods continued tavsip@wth as both consumers and
retailers maintained their emphasis on value prisdu8ales for the Food Away From Home segmentedsed 1.4% compared to last year
(1.7% decrease excluding acquisitions) while tlgstrial and Export segment showed strong growth2f%. Despite increased net sales,
gross margins were lower in all segments as thepg@osnexperienced increased levels of input andpmaration costs.

Selling, distribution, general and administratixpenses were $66.2 million for the quarter, andase of 18.2% from $56.0 million in the

second quarter of 2010. The increase was due plyn@athe growth of the Company and higher fuests. In addition, this year’s second
quarter included approximately $2.9 million in iaorental new systems implementation expenses. kassyperating expenses for the st
period included approximately $2.3 million in costtating to the Sturm Foods acquisition.

Other operating expense in the quarter totaled illi®n compared to $2.0 million in the prior yeafhe second quarter of 2011 expense
primarily related to the previously announced ctesof the Springfield, Missouri pickle plant andhet costs associated with the consolida
of the Company’s distribution network. The secquodrter of 2010 included $1.9 million in costs a&ssted with the streamlining of the
infant feeding business in order to better aligrcitst structure.

Interest expense in the quarter was $13.5 millempared to $11.8 million last year. The increass due to a combination of increased debt
to fund acquisitions and higher borrowing rate®eisged with the Company’s long term bonds andné¢g@amended and restated credit
agreement.

Income tax expense decreased in the quarter ton$i6li®n due to lower levels of income. The Comparsecond quarter effective income
tax rate of 32.5% was comparable to last year'srsgquarter rate of 32.9%.

Net income for the quarter totaled $14.3 milliomared to $21.7 million last yeaiFully diluted earnings per share from continuing
operations for the quarter were $0.39 per sharepeosd to $0.60 per share last year. Excludinguaditems, adjusted earnings per share
from continuing operations for the second quarf&20i 1 was $0.43 compared to last year's secondequadjusted earnings per share of
$0.70.

SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocel- This segment sells private label and branded pitsdoccustomers within the United States
Canada. These products include pickles, peppelishes, condensed and ready to serve soups, pgythases, jams, sprea
salad dressings, sauces, ri@iry powdered creamers, salsa, powdered drinksgdreals, macaroni and cheese, skillet dir
and aseptic product

2. Food Away From Home — This segment sells primguitkle products, nowmlairy powdered creamers, Mexican sauces, a:
products, hot cereals and refrigerated products smetes to foodservice customers, including restduchains and foc
distribution companies, within the United Stated &anada

3. Industrial and Export — This segment includes trmm@any’s co-pack business and rdmiry powdered creamer sales



industrial customers. The naairy creamer is either repackaged into single es@ackages for the foodservice industry
used as an ingredient in other foodservice appdicat Export sales are primarily to industrialtomsers outside North Americ

The direct operating income for the Company’s sagmis determined by deducting manufacturing cfveta net sales and deducting direct
operating costs such as freight to customers, caesiamis, as well as direct selling and marketingeagps. General sales and administrative
expenses, including restructuring charges, ar@alhmtated to the business segments as these cestsaaged at the corporate level.

North American Retail Grocery net sales for theogelcquarter increased by 14.1% to $350.9 milli@mfi$307.5 million during the san
quarter last year, primarily due to the S.T. Sggckoods acquisition. Unit volume (excluding aisitions and branded infant feeding) in the
retail channel increased 5.0% compared to last yBaup and hot cereals sales were up significaviy last year with pickles, jams and
spreads, dressings and aseptic sauces, showinggltesdgrowth. Direct operating income margin éased from 17.0% last year to 15.49
the current year as strong volume growth was offgdtigher freight and input costs that negatiadfected all major product categories.

Food Away From Home segment sales for the secoadeaqudecreased 1.4% from last year to $79.2 miltioe to lower volumes, primarily
in pickles, as the Company exited certain unprbfggrocessed pickle business. Direct operatiogrire was $10.1 million in the quarter
compared to $12.6 million last year due to higheight, transportation and input costs.

Industrial and Export segment sales for the secmadter increased 7.2%, primarily driven by inceshgricing of non-dairy creamer and a
favorable product mix. Direct operating income #a$8.6 million compared to $11.2 million from Iastar as higher freight, transportation
and input costs offset pricing and favorable mix.

OUTLOOK FOR 2011

Commenting on the outlook for 2011, Sam K. Reed,s&Ve believe we have recovered the significantipo of our margin shortfall
resulting from input costs and transportation, aredreaffirming our previously announced guidarmege of $0.80 to $0.85 in adjusted
earnings per share for the third quarter and $2%3.00 in adjusted earnings per share for tHey&alr 2011.”

“There continues to be a long runway for privateela- retailers seek greater profitability, a me@ngifferentiate themselves, and enhanced
shopper loyalty; while consumers seek brand egeintajuality, value and convenience. Our futurasibright as ever, as the consolidation of
private label suppliers promises competitive adagatto those with vision and access to capitalt Sbategy, portfolio and balance sheet
reflect superior insight, growth and cash flowwasare well positioned to continue our growth tcéjey.”

COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted diluted earnings per share data cadan this press release reflect adjustmentsported earnings per share data to eliminate
the net expense or net gain related to items ifieehtin the above chart. This information is paerd in order to allow investors to make
meaningful comparisons of the Company’s operatirggpmance between periods and to view the Compganysiness from the same
perspective as Company management. Because thpaDgroannot predict the timing and amount of chaagsociated with non-recurring
items or facility closings and reorganizations, agement does not consider these costs when evejuhé Company’s performance, when
making decisions regarding the allocation of resesiyin determining incentive compensation for nganaent, or in determining earnings
estimates. These costs are not recorded in atedompany’s operating segments. Adjusted EBITB#esents net income before interest
expense, income tax expense, depreciation and izatah expense, hon-cash stock based compengatmnse, and non-recurring

items. Adjusted EBITDA is a performance measui laquidity measure used by management, and thep@agnbelieves it is commonly
reported and widely used by investors and otherésted parties, as a measure of a company’s opeparformance and ability to incur and
service debt. This non-GAAP financial informatisrprovided as additional information for investarsl is not in accordance with or an
alternative to GAAP. These ndBAAP measures may be different from similar measused by other companies. A full reconciliatiablé
between reported income for the three and six mpeattods ended June 30, 2011 and 2010 calculateddiog to GAAP and Adjusted
EBITDA is attached. Given the inherent uncertaietyarding non-recurring items in any future perimdeconciliation of forward-looking
financial measures to the most directly compar@A&P measure is not feasible.

CONFERENCE CALL WEBCAST



A webcast to discuss the Company’s financial reswill be held at 9:00 a.m. (Eastern Time) todag aray be accessed by visiting the
“Investor Overview” page through the “Investor R&las” menu of the Company’s website at http://wiwweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing prinpdhé retail grocery and foodservice channels pitglucts include non-dairy powdered
coffee creamer; canned soup, salad dressings andssaugar free drink mixes and sticks, instatrheal and hot cereals; macaroni and
cheese, skillet dinners and other value-addeddigdees and salads; salsa and Mexican sauces; jarEeafillings under the E.D. Smith

brand name; pickles and related products; infaedifeg products; and other food products includisgptic sauces, refrigerated salad
dressings, and liquid non-dairy creamer. TreeHdadieves it is the largest manufacturer of pickded non-dairy powdered creamer in the
United States and the largest manufacturer of fikabel salad dressings, drink mixes and instahtéreals in the United States and Canada
based on sales volume.

FORWARD-LOOKING STATEMENTS

This press release contains “forward-looking sta&tets\” Forward-looking statements include allesta¢nts that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as “may,” “skigulcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates,"iends,” “predicts,” “projects,” “potential” or “edinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events dbedrin these forward-looking
statements is subject to known and unknown riskeedainties and other factors that may cause tmep@ny or its industry’s actual results,
levels of activity, performance or achievementbdanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for tha&ryended December 31, 2010
discusses some of the factors that could contritoutieese differences. You are cautioned not thulynrely on such forward-looking
statements, which speak only as of the date malden wvaluating the information presented in thespntation. The Company expressly
disclaims any obligation or undertaking to disseatérany updates or revisions to any forward-loolstagement contained herein, to reflect
any change in its expectations with regard ther@tany other change in events, conditions or aistances on which any statement is based.



FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTSOF INCOME
(In thousands, except per share d

Three Months Ended Six Months Ended
June 30 June 30
2011 2010 2011 2010
(unaudited) (unaudited)

Net sales $ 49262( $ 446,19 $ 986,130 $  843,31¢
Cost of sales 383,18 340,04! 755,76 648,39:
Gross profit 109,44( 106,15( 230,36t 194,92¢
Operating expense

Selling and distributio 35,55¢ 30,88 71,81¢ 57,68:

General and administrati 30,60: 25,08« 59,84t 53,56:

Other operating expense (income), 1,34¢ 2,01¢ 3,99¢ (242)

Amortization expense 8,31¢ 7,281 16,36¢ 11,73¢

Total operating expenses 75,825 65,27 152,02¢ 122,73

Operating incom: 33,61 40,87: 78,33" 72,19:
Other expense (income

Interest expense, n 13,47( 11,77¢ 27,32: 18,60¢

(Gain) loss on foreign currency exchat (87%) (2,170 55E (2,070

Other income, net (225) (999) (717) (1,20€)

Total other expense (income) 12,37( 8,61¢ 27,15¢ 15,33(

Income before income tax 21,24: 32,257 51,17¢ 56,86
Income taxes 6,89¢ 10,60¢ 17,02¢ 18,89(
Net income $ 14,34 $ 21,65 $ 34,15 % 37,97:
Weighted average common shal

Basic 35,60( 34,81 35,56¢ 34,46¢

Diluted 36,95( 35,99 36,87 35,58¢
Net earnings per common she

Basic $ 04C $ 06z $ 0.9¢ $ 1.1C

Diluted $ 03¢ $ 0.6C $ 09: $ 1.0%
Supplemental I nformation:
Depreciation and Amortizatic $ 20,511 $ 18,38( $ 40,347 $ 32,49°
Stocl-based compensation expense, before $ 4,67t $ 4,44  $ 9,44¢ $ 7,79¢
Segment I nformation:
North American Retail Grocery
Net Sale: $ 350,86 $ 30752t $ 704,32« $ 569,10
Direct Operating Incom $ 54,10 $ 52,21¢ ¢ 117,04t $ 94,11¢
Direct Operating Income Perce 15.4% 17.(% 16.€% 16.5%
Food Away From Home
Net Sale: $ 79,17¢ % 80,26¢ $ 153,40t $ 153,74
Direct Operating Incom $ 10,08¢ $ 12,60¢ $ 20,14. % 22,12(
Direct Operating Income Perce 12.7% 15.7% 13.1% 14.4%
Industrial and Export
Net Sale: $ 62,58 $ 58,40( $ 128,40: $ 120,46
Direct Operating Incom $ 10,59: $ 11,15¢ $ 23,41 % 22,99(

Direct Operating Income Perce 16.% 19.1% 18.2% 19.1%



The following table reconciles the Company’s nebime to adjusted EBITDA for the three and six merghded June 30, 2011 and 2010:

TREEHOUSE FOODS, INC.
RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBITDA
(In thousands

Three Months Ended Six Months Ended
June 30 June 30
2011 2010 2011 2010
(unaudited) (unaudited)

Net income as reporte $ 14,348 $ 21,65. $ 34,15: $ 37,97
Interest expense, n 13,47( 11,77¢ 27,32 18,60¢
Income taxe: 6,89¢ 10,60¢ 17,02¢ 18,89(
Depreciation and amortizatic 20,51 18,38( 40,34% 32,49%
Stocl-based compensation expel 4,67¢ 4,44 9,44¢ 7,79¢
(Gain) loss on intercompany note transla (80) (737) 72C 27
Mark-to-market adjustment on interest rate s\ (17¢) (1,019 (759 (1,710
Acquisition and integration cos 293 2,29: 53: 11,57(
Curtailment of post retirement benefits p - - - (2,357
Infant feeding charge - 4,552 - 4,552
Facility Consolidation Costs 2,382 15E 4,97¢ 293

Adjusted EBITDA $ 62,31¢ $ 72,10¢ $ 133,77« % 128,13




