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Item 2.02. Resultsof Operationsand Financial Condition.

On November 3, 2009, TreeHouse Foods, Inc. (NYSES)T(“TreeHouse”) issued a press release annouiisifigancial and
operating results for the fiscal quarter ended &aper 30, 2009 and providing information relatiagt$ previously announced webcast being
held to discuss such results. A copy of this prelsase is furnished as Exhibit 99.1 to this repod is incorporated herein by reference.
Item 7.01. Regulation FD Disclosure.

See “Item 2.02. Results of Operations and Finar@addition” above.

The information in this Form 8-K under Item 2.02ldtem 7.01 and the Exhibit attached hereto statlbe deemed “filed” for
purposes of Section 18 of the Securities ExchangefA1934 (the “Exchange Act”) or otherwise subjiecthe liabilities of that section, nor
shall it be deemed incorporated by reference inféing under the Securities Act of 1933 or the Bange Act, except as expressly set fort
specific referencing in such filing.

Item 9.01 Financial Statements and Exhibits

(c) Exhibits:
Exhibit Exhibit
Number Description

99.1 Press Release dated November 3, 2009, annouiimtamgial results for the fiscal quarter ended 8eyter 30, 2009




SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TreeHouse Foods, Inc.

Date: November 3, 2009 By: /s/ Thomas E. 'Neill
Thomas E. (Neill
General Counsel, Senior Vice President, Chief
Administrative Officer and officer duly authorizéal sign
on behalf of the registra
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Exhibit 99.1

TreeHouse

NEWSRELEASE

Contact Investor Relation
70€-482-1300 Ext 133:

TreeHouse Foods, Inc. Reports Third Quarter 2009 Results

HIGHLIGHTS

« Adjusted earnings per share increased 31.7% frehyé&ar
« Net sales increased 1.1% (2.1% increase excludingrcy exchange
« Gross margins increased 180 basis points

Westchester, IL, November 3, 2009 -- TreeHousmlEpInc. (NYSE: THS) today reported a strong iaseein third quarter earnings
compared to last year driven by higher sales iNdgh American Retail Grocery and Food Away Froonté businesses and overall
improved gross margins. Earnings for the quartnev$0.85 per fully-diluted share compared to $@&5fully diluted share in the third
quarter of last year. On an adjusted basis, azites below, fullydiluted earnings per share improved 31.7% to $6dpared to $0.41 la
year. Improved gross margins in all segments @hilsiness contributed to the improvem

The reported results for the third quarter inclutled unusual items that affected quarterly and moeth comparisons. The first item relates
to a gain of $13.6 million, ($0.26 per share) ia tuarter resulting from the insurance reimbursérfwerthe replacement of fixed assets at our
New Hampton, lowa facility. The damage was sustilast year and all related insurance matters sedtked during the third quarter. T
second item relates to the adjustment of the intapany loan with E.D. Smith to reflect current exe rates. This non-cash adjustment
increased reported earnings by $2.3 million ($@6&bshare) in the third quarter of 2009, but hachaignificant effect on the third quarter
results for 2008. Excluding these two items resmltadjusted earnings per share on a fully diliesis of $0.54 in 2009 compared to $0.4
2008.

ITEMSAFFECTING DILUTED EPSCOMPARABILITY:

Three Months Ended Nine Months Ended
September 30 September 30
2009 2008 2009 2008
(unaudited) (unaudited)

Diluted EPS as reporte $ 0.8t $ 0.3t $ 18 $ 0.6¢
Gain on insurance settlement for fixed as (0.26) - (0.26) -
Plant closing cost - 0.0z 0.01 0.2¢
Integration cost - 0.01 - 0.0z
Mark to market adjustment on interest rate s - - (0.0%) -
(Gain) loss on intercompany note transla (0.05) - (0.09 0.0€
Non-cash adjustment to value of license and other - 0.0z - 0.0z

Adjusted diluted EPS $ 054 $ 041 $ 1.4€ $ 1.07




Commenting on the results, Sam K. Reed, ChairmdrC&0, said, “We had another very good quartemifgrowth in our Retail segment,
and showed that new products and increased cusimenetration can help to overcome the difficult keaiconditions in Food Away from
Home. Our margins remained strong as we focusedtermnal opportunities in purchasing and manufiaetuefficiencies. We continue to
offer the right products at the right value anthatright time to our customers and their consurhers

Adjusted operating earnings before interest, tackegreciation, amortization and other non-cashmaisual items (Adjusted EBITDA,
reconciled to net income, the most directly compler&AAP measure, appears on the attached schedatefised 20.0% to $48.1 million in
the quarter compared to $40.1 million in the samwopl last year. The increase is the result afssgfowth and improved gross margins ir
quarter.

Net sales for the third quarter totaled $378.9iarlcompared to $374.6 million last year. Exclgdaurrency effects, sales would h:
increased by 2.1%. Retail grocery sales incre@sé& compared to last year's quarter, despite gear year currency pressures as the
Company’s private label offerings continue to realshare gains across most product categories Fdde Away From Home segment sales
were up 2.3% compared to last year as new produmctsncreased distribution points offset the negdtiends in the food away from home
marketplace. Sales in the Industrial and Exportread declined 19.3% compared to the prior yeartduewer co-pack sales and a decrease
in export sales due to the strength of the U.9adolTotal gross margins for the quarter improlgd. 80 basis points to 21.3% compared to
19.5% last year, continuing the year over yeargroargin improvement achieved in the first halR009. The improvement was due to carry
over pricing to offset very high input costs praagty incurred, as well as productivity gains. Thargin improvement was evident in most
product categories, led by pickles, non-dairy crearsalad dressings and soup.

Selling, distribution, general and administratixpenses were $46.4 million for the quarter, andase of 3.1% from $45.0 million in the tt
quarter of 2008. The increase was due princigallyigher incentive compensation expense refledtiegoetter than planned performance in
2009, and is generally consistent as a percergvafitue with the spending level in 2008.

Other operating income for the quarter was $14Hamicompared to $0.8 million in expense last yelbr 2009 we recognized the gain on
insurance reimbursement for fixed assets which wepkaced at our New Hampton, lowa plant. Lastywa incurred $0.7 million in the
quarter for costs associated with the closure @Rbrtland, Oregon pickle plant.

Interest expense in the quarter was $4.8 milliongared to $6.5 million last year as lower interagts and lower debt levels due to strong
operating cash flows over the past year contribtddatie decline. The Company’s third quarter effecincome tax rate of 35.3% was higher
than last year’s tax rate of 29.9% due to signifigahigher U.S. taxable income, a reduced beffigfih intercompany interest expense due to
lower Canadian exchange rates and incremental Gantakes related to the closure of Cambridge, @nsalad dressing plant.

Net income for the quarter totaled $28.1 millionmgared to $11.1 million last year. Fi-diluted earnings per share for the quarter were
$0.85 per share compared to $0.35 per share last ¥&cluding unusual items, adjusted earningspare from continuing operations for
the third quarter of 2009 were $0.54, compareasbyear’s third quarter adjusted earnings peresbb$0.41.



SEGMENT RESULTS
The Company has three reportable segments:

1. North American Retail Grocel- This segment sells private label and branded prtsdoccustomers within the United States
Canada. These products include pickles, peppelishes, condensed and ready to serve soup, biginges, jams, sprea
salad dressings, sauces, -dairy powdered creamer, salsa, aseptic product®alog food

2. Food Away From Home Fhis segment sells primarily pickle products, Mexicsauces, aseptic and refrigerated product
sauces to foodservice customers, including restduwrhains and food distribution companies, withie tUnited States a
Canada

3. Industrial and Export — This segment includes tl@m@any’s co-pack business and rdairy powdered creamer sales
industrial customers. These customers either kgmgcit into single serve packages for the foodliserindustry or use it as
ingredient in other food service applications. @sales are primarily to industrial customs

The direct operating income for our segments isrdeéned by deducting manufacturing costs from aktssand deducting direct operating
costs such as freight to customers, commissiongebage fees, as well as direct selling and margetkpenses. General sales and
administrative expenses, including restructuringrghs, are not allocated to our business segmetitese costs are managed at the corporat
level.

North American Retail Grocery net sales for thedlgjuarter increased by 7.7% (9.5% excluding cuykto $238.9 million from $221.
million during the same quarter last year, prinyadilie to carry over pricing from 2008. Unit saleshe retail channel were up 2.5%, as
strong sales growth in salad dressing, salsa akdegicombined to more than offset a decline inirtfent feeding category. Sales of pickles
increased 8.7% over the third quarter of 2008,nsag a trend of declines in unit sales. Direatraging income improved to 15.4% from
12.9% last year due to pricing, mix changes andimoad improvements in pickle margins resultingnirtast year’s rationalization strategy.

Food Away From Home segment sales increased 2 @%b last year to $79.0 million despite overall fawiay from home market sales
falling by nearly double digits. Increased saleseéw products and an expanding customer base dhedpaffset industry trends. Direct
operating income was up slightly from 10.6% to %4.4The key categories of pickles, ndairy creamer and refrigerated products contini
show year over year margin improvements.

Industrial and Export segment sales decreased 1&8s3%tuch of this business is industrial sales stacuers that primarily repackage non-
dairy creamers for the food away from home marl&sles in the quarter totaled $61.0 million comgace$75.6 million last year. Unit sales
were down 25.0% with most of the reduction comirognT co-packed sales of branded products for otheat Eompanies. Despite the lower
sales, direct operating income increased to $9ll&mfrom $8.2 million last year as carry overgng and productivity improvements more
than offset the sales declines.

OUTLOOK FOR 2009

Commenting on the outlook for 2009, Sam K. Reed,s@ur strong third quarter results show that gtévlabel continues to be a strategic
focus of our grocery customers and that consumars hot strayed from the value proposition affordgdjuality products at value

prices. We are especially encouraged by our owgrgss in building sustained margin improvementievbxpanding our distribution of ret
products.” With regard to the 2009 outlook, Mr.edeontinued, We expect that our fourth quarter will include geame benefits of sustair
margins and we will continue our push to leverageproduct development and distribution strengtit&e see a mild environment of costs
and pricing, resulting in sustained margins indpeoming quarter. As a result, we are raisingfollyear 2009 guidance from $2.02 to
$2.07 in adjusted earnings per share to $2.07 20$2




COMPARISON OF ADJUSTED INFORMATION TO GAAP INFORMADN

The adjusted diluted earnings per share data cadan this press release reflect adjustmentsported earnings per share data to eliminate
the net expense or net gain related to items ifieatin the above chart. This information is paed in order to allow investors to make
meaningful comparisons of the Company’s operatirgpmance between periods and to view the Compgdnysiness from the same
perspective as Company management. Because thpaDgroannot predict the timing and amount of chaagsociated with non-recurring
items or facility closings and reorganizations, agement does not consider these costs when evejuhé Company’s performance, when
making decisions regarding the allocation of resesyin determining incentive compensation for ngangent, or in determining earnings
estimates. These costs are not recorded in athedompany’s operating segments. Adjusted EBITBgesents net income before interest
expense, income tax expense, depreciation and izatah expense, and non-recurring items. AdjusBtTDA is a performance measure
and liquidity measure used by our management, andelieve is commonly reported and widely usednygstors and other interested
parties, as a measure of a company’s operatingnpeaince and ability to incur and service debt.sTun-GAAP financial information is
provided as additional information for investorslas not in accordance with or an alternative toAPA These non-GAAP measures may be
different from similar measures used by other camgma A full reconciliation table between reportedome for the three and nine month
periods ended September 30, 2009 and 2008 caldidat®rding to GAAP and Adjusted EBITDA is attach&iven the inherent uncertainty
regarding non-recurring items in any future perimdeconciliation of forward-looking financial memss to the most directly comparable
GAAP measure is not feasible.

CONFERENCE CALL WEBCAST

A webcast to discuss the Company’s financial reswill be held at 5:00 p.m. (Eastern Time) todagt aray be accessed by visiting the
“Investor Overview” page through the “Investor R&las” menu of the Company’s website at http://wiwweehousefoods.com

ABOUT TREEHOUSE FOODS

TreeHouse is a food manufacturer servicing primpdhé retail grocery and foodservice channels pitglucts include non-dairy powdered
coffee creamer; canned soup, salad dressings andssaalsa and Mexican sauces; jams and pigg§llimder the E.D. Smith brand name;
pickles and related products; infant feeding prastuend other food products including aseptic ssuedrigerated salad dressings, and liquid
non-dairy creamer. TreeHouse believes it is thgelst manufacturer of pickles and non-dairy powdereamer in the United States and the
largest manufacturer of private label salad drgssin the United States and Canada based on sadlese.

FORWARD LOOKING STATEMENTS

This press release contains “forward-looking sta&tets\” Forward-looking statements include allesta¢nts that do not relate solely to
historical or current facts, and can generallydentified by the use of words such as “may,” “skigulcould,” “expects,” “seek to,”
“anticipates,” “plans,” “believes,” “estimates, iends,” “predicts,” “projects,” “potential” or “ecdinue” or the negative of such terms and
other comparable terminology. These statementsrdyepredictions. The outcome of the events dbedrin these forward-looking
statements is subject to known and unknown riskeedainties and other factors that may cause thep@ny or its industry’s actual results,
levels of activity, performance or achievementbaanaterially different from any future resultsyéés of activity, performance or
achievement expressed or implied by these forwaollihg statements. TreeHouse’s Form 10-K for tha&ryended December 31, 2008
discusses some of the factors that could contritoutieese differences. You are cautioned not thulynrely on such forward-looking
statements, which speak only as of the date malden wvaluating the information presented in thespntation. The Company expressly
disclaims any obligation or undertaking to disseatérany updates or revisions to any forward-loolstagement contained herein, to reflect
any change in its expectations with regard ther@tany other change in events, conditions or aistances on which any statement is based.



FINANCIAL INFORMATION

TREEHOUSE FOODS, INC.
CONDENSED CONSOLIDATED STATEMENTSOF INCOME
(In thousands, except per share d

Three Months Ended Nine Months Ended
September 30 September 30
2009 2008 2009 2008
(unaudited) (unaudited)
Net sales $ 37886 $ 37457¢ $ 1,106,860 $ 1,102,56
Cost of sales 298,34° 301,41¢ 874,79: 890,39(
Gross profit 80,51¢ 73,16( 232,07: 212,17¢
Operating expense
Selling and distributio 25,671 29,06( 79,96¢ 86,67:
General and administrati 20,75: 15,95¢ 56,38¢ 46,96
Other operating (income) expense, (14,359 722 (13,929 12,57
Amortization expense 3,37¢ 3,331 9,95¢ 10,34¢
Total operating expenses 35,44+ 49,07: 132,38. 156,55:
Operating incom: 45,07 24,08¢ 99,69 55,627
Other (income) expens
Interest expens 4,801 6,49: 14,14 21,78¢
Interest incomi (21) - (39 (107)
(Gain) loss on currency exchar (2,96%¢) 1,86¢ (4,772 3,72¢
Other, net (157) (87) (1,41¢6) (26€)
Total other expense 1,667 8,27¢ 7,917 25,13¢
Income before income tax 43,40 15,81 91,77« 30,49:
Income taxes 15,34 4,73% 32,55! 9,06(
Net income $ 28,06¢ $ 11,08 $ 59,22 $ 21,43
Weighted average common shal
Basic 32,28( 31,39° 31,79° 31,28
Diluted 33,12¢ 31,51« 32,38’ 31,39¢
Net earnings per common she
Basic $ 087 $ 03¢ $ 1.8¢ $ 0.6¢
Diluted $ 08t $ 03t $ 18 § 0.6¢
Supplemental | nfor mation:
Depreciation and Amortizatic $ 11,95¢ $ 11,57 % 34,93. $ 35,50¢
Equity Based Compensati $ 3,89: $ 3412 9,951 $ 8,79t
Segment I nfor mation:
North American Retail Grocery
Net Sale: $ 23889 $ 221,81 $ 70542t $ 664,33
Direct Operating Incom $ 36,89 $ 28,711 ¢ 107,127 $ 79,25¢
Direct Operating Income Perce 15.4% 12.% 15.2% 11.%
Food Away From Home
Net Sale: $ 78,98: $ 77,18¢ $  220,76¢ $ = 224,75t
Direct Operating Incom $ 9,02t $ 8,20C $ 24,12¢  $ 24,33t
Direct Operating Income Perce 11.4% 10.€% 10.% 10.8%
Industrial and Export
Net Sale: $ 60,99 $ 75,57 $ 180,67t $ 213,47t
Direct Operating Incom $ 9,85¢ $ 8,18¢ $ 26,46¢ $ 24,60:

Direct Operating Income Perce 16.2% 10.8%

14.€% 11.€%



The following table reconciles our net income tguated EBITDA for the three and nine months endept&@mber 30, 2009 and 2008:

TREEHOUSE FOODS, INC.
RECONCILIATION OF REPORTED EARNINGS TO ADJUSTED EBITDA
(In thousands, except per share d

Three Months Ended Nine Months Ended
September 30 September 30
2009 2008 2009 2008
(unaudited) (unaudited)

Net income as reporte $ 28,06¢ $ 11,08 $ 59,22: $ 21,43
Interest expens 4,807 6,49 14,14 21,78t
Interest incom (22) - (39 (107)
Income taxe: 15,34 4,73: 32,55 9,06(
Depreciation and amortizatic 11,95¢ 11,57 34,93: 35,50¢
Equity based compensati 3,892 3,41« 9,951 8,79¢
Gain on insurance replacement of fixed as (13,609 - (13,609 -
(Gain) loss on intercompany note translation ameic (2,319 1,86¢ (4,65¢) 3,51¢
Mark to market adjustment on interest rate S (23) - (1,229 -
Acquisition integration and accounting adjustme - 234 - 50¢
Net plant shi-down costs 47 722 713 12,08¢

Adjusted EBITDA $ 48,13t $ 40,11¢  $ 131,98 $ 112,58




