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Company Profile Meta Financial Group , Inc.® (MFG or the Company) is the ho lding company for MetaBank®, a federally  chartered savings bank. MFG shares are traded on the NASDAQ Global Market® under the symbo l “CASH.” Headquartered  in Sioux Falls, S.D., MetaBank operates two d istinct businesses: MetaBank, i ts t radit ional retail  banking  operat ion, and Meta Payment Systems®, its electronic payments  division . The synergies between the two provide a unique bus iness model for the Company . The traditional bank operates 11  retai l branches in four market areas: Central Iowa; Northwest Iowa; Brookings, S.D. and Sioux  Empire, S.D. MetaBank offers tradi tional  banking services des igned to  serve the needs of individual, ag ricu ltural and business depositors and borrowers. Meta Payment Systems (MPS) is recognized  as a nat ional leader in the payments industry. It manages four primary  product l ines: p repaid cards, cred it products, automated teller machine (ATM) sponsorship and electronic funds transfer (EFT) business. MPS provides financial  opt ions to underserved customers who do not qual ify for or choose not to use tradi tional  banking  serv ices. Meta’s vis ion is to promote f inancia l inclusion  for everyone™ . In 2014 , MetaBank  was recognized as one o f the top 100 perfo rming banks in the United  States compared to other banks its  size (ABA Bank ing Journal, 2014; Bank Director Magazine, 2014). 
Meta Payment Systems consistently ranks as one of the top two prepaid card issuers in the United States and  has the largest “white label” ATM network in the nat ion. MetaBank is  a Member FDIC and an Equal Housing  Lender. META FINANCIAL GROUP, INC. MET ABANK® AFS / IBEX* RET AIL BANK META PAYMENT SYSTEMS® NORTHWE ST IOWA MARKET CENTRAL  IOWA MARKET  BROOKINGS MARKET SIOUX EMPIRE MARKE T 2014 Summary  Annual Report and Forward-Looking Statements MFG may from t ime to time make wri tten or o ral “forward-looking  statements ,” including statements contained in i ts filings with the Securities  and  Exchange Commission  (“SEC”), in its reports  to shareholders, in th is summary annual report and in other communications by  the Company, wh ich are made in good faith by the Company pursuant to the “safe harbor” prov isions of the Private Securit ies Lit igation  Reform Act of 1995. You can iden tify forward-looking statements by words such as “may,” “hope,” “wi ll,” “should,” “expect,” “plan,” “ant icipate,” “intend,” “believe,” “estimate,” “p redict ,” “poten tial,” “continue,” “could,” “future” or the negative of those terms or o ther words of similar meaning . You should  read statements that contain these words carefully, because they  discuss our future expectat ions or state other “forward-looking” info rmation. These forward-looking statements 
include statements  with  respect to the Company’s bel iefs , expectat ions,  estimates and  intent ions that are subject to sign ificant risks and uncertainties, and  are subject to change based on various facto rs , some of which  are beyond  the Company’s contro l. Discussions of facto rs  affecting the Company’s business and prospects  are contained in the Company’s  periodic fil ings with the SEC. The Company expressly disclaims any intent or obligation to update any forward-look ing statement, whether writ ten or oral, that may be made from time to t ime by  or on behalf of the Company or its subsidiaries. *Announced  acquisit ion, pend ing expected December 2014 clos ing. As of printing date November 24 , 2014.   





 
   
To Our Shareholders and Customers of Meta Financial Group Opportuni ty is  defined as the favorab le combinat ion of circumstances that make it  possible for success. At Meta,  opportunity  has always moved  us forward  in everything we do, whether it  is s trateg ic acqu isit ions and  partnerships,  delivering new and  improved  products and services to our customers or diversi fy ing our revenue streams to further capi talize on our low cost o f funds. I believe that when  the Office of the Comptroller of the Currency (OCC) l ifted the bank’s consen t order in August 2014, i t opened the door to new opportuni ties for Meta. We believe 2015 wil l offer even more exciting opportunities to  fu rther enhance Meta’s growth , diversification and long-term objectives. Meta is  wel l-posi tioned,  and we are ready to begin  the next chapter in our history. Over the past four years, we have worked di ligently to  build what we think are world-class systems, processes and controls wh ile providing best-in-class service to our partners and  customers. Particularly in the last  year, we have been preparing for life and opportunit ies in ant icipation of the l ifting  of the order.  In August and September 2014, Meta signed three new program manager agreements with UniRush , LLC; Card Limited; and hyperWALLET (HSI USA Inc.). In July 2014 , we issued our 500 mill ionth prepaid card. In October 2014, Meta announced  that i t wil l acquire substan tially  al l of the 
assets o f AFS/IBEX Financial Services, Inc. (AFS). AFS is  a top-10 nat ional commercial insurance p remium finance company.  Meta is excited  to jo in forces with AFS, and we believe that this  national insurance premium finance company  is a perfect comp lement to our national deposi t franchise. We bel ieve that AFS wi ll help diversi fy,  build our loan portfolio  and enhance income. Meta is  purchas ing approx imately $80 mi llion of loans, and the expected ongoing loan growth will  further replace lower-yielding  securi ties on our balance sheet.  We expect the transaction to close in December 2014, and we believe i t wil l be immediately  accret ive to earnings. continue to believe that our lower and more s table cost o f funds gives us a very  dist inct and s igni ficant competit ive advantage, both now and even more so in a ris ing rate environment. With more than 85 percent non-interest-bearing depos its, we expect that Meta’s cost o f funds wil l remain low while asset y ields increase, thus providing potential  fo r increasing  net interest marg in compared to  other banks, as was demonstrated in 2014 . Meta has the capaci ty to fund and support new g rowth, and we wil l continue to invest in our people,  technology and infrastructure to support new opportun ities and  business development that we bel ieve will provide you , our shareholders, wi th a brigh ter and  more profitable futu re. I personally want to  thank Jeanne Part low, who  is retiring in 
January 2015, after almost 20 years o f dedicated service on the Board of Directors. Whi le we will  miss Jeanne greatly, we are welcoming Elizabeth “Betty” Hoople,  who brings extensive payments, banking and  leadership expertise and experience to the Board  of Directors . I also want to take th is opportuni ty to  thank our other board members, emp loyees, customers and shareholders for another outstanding year. Thank you for all  you do  to make Meta the success it is today. Sincerely, J . Tyler Haahr Chairman of the Board and Chief Execut ive Officer Meta Financial Group , Inc.   J. Tyler Haahr is the Chairman o f the Board and Chief Execu tive Officer of Meta Financial Group, Inc. (MFG), and  MetaBank. He has held this pos ition since 2011. Mr. Haahr joined  MFG and its affil iates in 1997.  





 
   
2014 Fiscal  Year High ligh ts Meta achieved many  successes in 2014, despite the limitat ions under the OCC order. A few h ighlights from our 2014 fiscal year include: • To tal net income increased from $13.4 mill ion in fiscal year 2013 to $15.7  mil lion  in 2014, up  17%. This was main ly driven by growth  from our Retai l Bank and  improved  yields achieved in the securities  portfolio. Net income for 2014 also  includes acquisition-related expenses of $0.6 mill ion and $0.3 mill ion of one-time expenses related to a partner servicing p latform change and settlement of a lawsuit where MetaBank was the p lainti ff and settled for a lower amount to avoid the cost of lit igation. In addition, p rior-year income included $2 .5 mi llion of gain on sale of securi ties and a $0 .6 mi llion impairment on  assets held  for sale. E xcluding these items, net income after tax was up $4.1  mil lion , or 33%, to $16.3  mil lion . • Total assets increased 21%, from $1.69 bil lion  at  the end of fiscal 2013 to $2.05 b ill ion at the end of 2014.  • Earnings per di luted share for fiscal  2014 increased 6% to $2.53 , versus $2 .38 in  2013. • T ang ible book value per common share increased by $4.74, or 21%, from $23 .17 at September 2013  to $27.91 per share at September 2014, partial ly due to a sizable increase in  fair market value of availab le-for-sale securi ties, wh ich posi tively affected  accumulated  other comprehensive income. • Overal l cost of funds at MetaBank was 0.14% 
during fiscal 2014 , compared  to 0.19% for 2013. • T otal net loans increased  $112.6  mil lion , or 30%, in fiscal  2014 . Meta took $1.1 mil lion in provision  expense related to loan g rowth, as the company actually had  $0.3 mill ion o f net recoveries in 2014. • Non-performing assets (NPA) were unchanged at 0.05% of total  assets at Sept. 30  of 2013 and  2014. • At Sept. 30, 2014, MetaBank exceeded federal regulato ry  capi tal requirements to remain classi fied as a well -capital ized inst itut ion. In that respect, MetaBank ’s  Tier 1 (co re) capi tal to ad justed  total assets was 8.6%, compared to a wel l-capi talized requirement of 5%. Its total  capi tal-to-risk-weigh ted-assets ratio was 21.59%, wh ich exceeds the wel l-capital ized  requ irement of 10%. And MetaBank ’s  Tier 1 (co re) capi tal-to-risk -weightedassets ratio  was 20.95%,  compared to the well -capital ized requirement of 6%. MetaBank’s Tier 1 (core) capitalto- average-adjusted-total-assets rat io was 8 .83%. 2 /  3 META FINANCIAL GROUP 2014 SUMMA RY ANNUAL REPORT  





 
   
Financial Highlights (Dol lars  in Thousands, Except Share and Per-Share Data) 2014 2013 2012 2011  2010 AT SEPT. 30 T otal assets $ 2,054 ,031 $ 1,691,989 $ 1,648,898 $ 1,275,481 $ 1,029 ,766 To tal loans, net 493,007 380,428 326,981  314,410 366,045 Total  deposits 1,366,541  1,315,283 1,379,794 1,141,620 897 ,454 To tal annual average deposits  1,533,263 1,395,152  1,214,233 979 ,199 835,968 Shareholders’ equity 174,802 142 ,984 145,859 80,577 72,044  Book value per common share $  28.33 $ 23.55  $ 26.79 $ 25.61 $ 23 .15 Total  equity  to assets  8.51% 8.45% 8.85% 6.32% 7.00% FOR THE FISCAL YEAR Net interest income $  46,262 $ 36,022 $ 33,734 $  34,312  $ 33,090 Non-in terest income 51 ,738 55 ,503 69,574 57,491 97,444 Income (loss), net o f tax  15,713  13,418 17,114 4,640  12,393  Dilu ted earnings (loss) per share: Net income (loss) $ 2.53 2.38 4.92 1.49  4.11 Return on average assets 0.81% 0.78% 1.22% 0.41%1.22%Return  on average equity 10.01 9.36  18.47 5.71 Net y ield on interest-earning assets 2 .80 2.48 2.56 3 .2120.59 3.43  TOTAL ASSETS TOTAL LOANS, NET TOTAL AVERAGE In Mi llions In Millions DEPOSITS In  Mil lions TOTAL ASSETS TOTAL LOANS, NET TOTAL AVERAGE In Mi llions In Mill ions DEPOSITS In Mi llions $1 ,029.8 $1,275.5 $1,648.9 $1,692.0 $2,054.0 ’10 ’11 ’12 ’13  ’14 $366 .0 $314 .4 $327 .0 $380.4  $493.0 ’10 ’11  ’12 ’13 ’14 $836.0  $979.2 
$1,214.2  $1,395.2  $1,533 .3 ’10 ’11 ’12  ’13 ’14 TOTAL REVENUES TOTAL NET INCOME In Millions In Mill ions $136.5 $96.6  $106.9  $94.5  $100.4  ’10 ’11 ’12 ’13 ’14  $12.4$4.6  $17.1 $13.4 $15 .7 ’10 ’11 ’12  ’13 ’14 This summary annual report highlights information contained in MFG’s Form 10-K for the year ended  Sept. 30, 2014, and does not contain all o f the information you should consider in  making  investment decisions with respect to MFG’s common stock. You are urged to  read our ent ire Form 10-K, includ ing the consolidated financial statements and the related no tes and the info rmation set forth under the headings “Risk Facto rs” and “Management’s  Discuss ion and Analysis  of Financial Condition and Results  of Operations.”  





 
   

Offering the right produc t, for the right people, at the right price  
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META PAYMENT SYSTEMS Meta Payment Systems (MPS) cont inues to pave the way as one of the top two prepaid  card issuers in the nation  ( The Nilson Report , June 2014 ), and has issued more than 500 million prepaid cards since 2005. We sponsor approximately 190,000 “white label” ATM terminals  throughout the United States and are leading the way  in virtual cards fo r electronic settlements. We recen tly added new p rogram manager partners;  we are proud to welcome UniRush,  LLC; Card Limited; and hyperWALLET (HSI USA Inc.) into the fold o f our already best-in-class partnerships. We expect to continue to add and expand  partner relationships and cont inue to  exp lore new product and service opportuni ties to  promote our co rporate vision  of financial inclusion fo r everyone TM , as wel l as extend financial  digni ty for the underbanked populat ion. We believe MPS wil l continue to do  wel l fiscally  by supporting the unbanked  and  underbanked markets. • MPS generated an average of $1.30 b illion in noninterest- bearing deposi ts for the year ended  Sept.  30, 2014, compared to an average o f $1.17 bi llion for the same period  in 2013, an increase of 11% with  deposit  growth accelerating in the fourth fiscal quarter. • MPS fiscal 2014 earnings totaled $7.7 million compared to  $8.4 mill ion in fiscal 2013 . This  difference p rimarily relates to costs related to system enhancements and business development expenses 
incurred in fiscal 2014 and consulting and o ther compliance expenses along  with  a reduction in tax-related prepaid card volume related to one partner. Average Low-Cost Deposit Balances In Mi llions $689.1 $848.6 $1 ,090.9  $1,265 .7 $1,393.4 ’10 ’11  ’12 ’13 ’14 4 / 5 META FINANCIAL GROUP 2014 SUMMARY ANNUAL  REPORT  



 
   

State-of-the-art comp liance and  risk-management systems  





 
   
COMPLIANCE We have establ ished s tate-o f-the-art  compl iance and risk-management systems to mitigate risk, meet regulatory s tandards and enable our organization to grow more cost effectively while nav igating through the ever-changing and challenging regulatory environment.  Wh ile no system is ever foo lproof, these systems will  fu rther s trengthen Meta’s industry-leading pos ition going forward and  will  also create additional barriers to  en try. Over the past few years  we have made s igni ficant  investments in systems and s taff, which  will  serve as a so lid foundat ion moving forward. With one o f the largest prepaid portfol ios in the industry , we have the benefit  of scale that has enabled us to iden tify suspicious transactions and act ivi ty with a high  degree of accuracy  and protect consumers and our bus iness partners. There are four main  areas where our investments have been significant and have made us a best-in-class organization: fraud prevent ion,  third-party oversight, customer ident ificat ion and  process improvement.  • Fraud prevention – We monitor for financial crime using a world-class system in which we’ve invested mil lions of dol lars  and almost two  years implement ing and  customizing. • Third-party oversight –  We ut ilize a robust system and processes for underwriting and analyzing  third-party risk to help ensure that our partners meet regu latory requirements.  • Customer ident ificat ion – We have increased 
our visibi lity into our customer relationsh ips and automated the customer ident ificat ion and customer due di ligence processes. • Process improvement – We have gained efficiencies by  util izing best-in-class methodology to  clearly define p rocesses that help our business and partners gain efficiencies by develop ing industry -wide best pract ices. We do this in  order to exceed regulatory requirements, reduce the burden on our partners and  to protect our customers. 6  / 7 META FINANCIAL GROUP 2014 SUMMARY ANNUAL REPORT  





 
   

Every customer leaves saying, “I love my bank!”  





 
   
RETAIL BANK Meta’s Retai l Bank continues to experience growth and increasing profitabil ity . We had s igni ficant growth in fiscal 2014  and recogn ized earnings of $8.7 mill ion,  compared to $5.9 mil lion for 2013. T he p rimary driver of this success was due to  the dramatic growth in loan volume. Even with loan g rowth of approximately 30  percent, we were able to main tain pris tine cred it qual ity. Meta is a corners tone in  many communit ies in  Sou th Dakota and Iowa. Our 11 branches serve four markets and assist  primarily  business and agricultural  customers, as well  as ind ividuals, th rough a broad array of products and services. We are dedicated to providing quali ty customer service and  delivering on the Retail Bank vis ion: Every  customer leaves saying, “I love my bank!” Employee dedication is working, as our Net Promoter Score (NPS) is 57, while the national  financial  ins titu tion  average is 34 * . Higher scores on the NPS deno te higher likelihood of healthy profi ts and o rganic growth opportuni ties and referrals from current customers. This  service is indicat ive of Meta’s ou tstanding retail performance over the past year.  We have also expanded  several of ou r technology  platforms over the past year and  now offer customers an enhanced  metabank.com experience and  updated mobile appl icat ion. • Meta experienced dramatic loan  growth during fiscal 2014. Loan balances increased  by approximately 30% to $493 
mi llion in  2014, with robust growth expected  to cont inue. • Even with dramatic loan growth,  credit  quality remains pristine, and NPA remained at 0 .05% of total  assets at fiscal year-end . • Meta’s net interest margin (NIM) increased from 2.50% in the fiscal 2013 fourth  quarter to 2.85% in fiscal 2014 fourth quarter, whi le the banking industry saw NIM narrow. • The Retail Bank was very successful in  growing  low-cost funds with checking accoun t balances up 11% year over year. *Source: Satmetrix Net Promoter® U.S. Consumer Benchmarks, 2014  Non-Performing  Assets As a Percentage of Total  Assets Loan Balances For Retail Bank  0.94%1.24% 0 .16% 0.05% 0.05% ’10 ’11  ’12 ’13 ’14 Ag  Operating: 9% Commercial Operating: 6% Consumer: 4% Ag Real Estate: 11% Residen tial Mortgage: 24% Commercial & Multi -Family Real Estate: 46% 8  / 9 META FINANCIAL GROUP 2014 SUMMARY ANNUAL  REPORT  





 
   
SUPPORTING OUR COMMUNITIES AND FINANCIAL INCLUSION FOR EV ERYONE Meta embraces corporate respons ibil ity and  strives to execute on its goal o f helping o thers succeed. We do this  by engaging  in ph ilanth ropy throughout the communit ies we serve, as well  as through participation in  national organ izat ions that support ou r v ision of financial  inclusion for everyone TM . Meta supports o rganizations in Sioux Falls , Brookings, Storm Lake and Central Iowa that assis t in health and human serv ices, educat ion, arts and cul ture, community  engagement and housing . Employees volunteered more than  3,790  hours during fiscal 2014. Meta’s employees also developed  an  internal program in which employees poo l their money to donate to local  charit ies in  their respect ive communities . Charit ies are selected by employees and focus on  areas that,  among others , assist  child ren, famil ies and homeless individuals in need . Meta’s commitment to i ts v ision is l ived ou t through its participation in  efforts to bring  usefu l and worthwhile financial products and services to  the unbanked and  underbanked. Meta supports Operation HOPE , an  organizat ion that provides best-in -class financial  literacy, youth empowerment and  financial  capabi lity  and dignity for low- to middleincome working  class and underserved communities. In September 2014, Meta sponsored a community dialogue with the organization’s founder, 



John Hope Bryant, in Sioux Fal ls, S.D. The sess ion drew community leaders and  focused  on thought leadership and prosperity for al l citizens.We also have a longstanding commitment to the Compass Principles set forth  by the Center fo r Financial Services Innovation (CFSI), an organization whose mission is to advance consumer financial health in the United States. Having contributed to  the creation of the Compass Principles for prepaid, smal l-dollar cred it and payrol l products, Meta commits  annually to supporting the Innovators Roundtable, CFSI’ s coming together o f financial  services companies to  develop research, strategic think ing and special projects designed  to advance the industry’ s underbanked  knowledge and p ractice. In addit ion, Meta now has represen tation  on the Underbanked Solu tions Exchange. The exchange,  which Meta has sponsored for five years , offers mid-sized banks and  credit  unions the chance to share in-depth  knowledge with peer inst itu tions and talk about best practices in the underserved financial services market. Meta cont inues to develop the best possib le financial  solutions for underserved consumers by  gaining  insight from the Office of the Comptroller of the Currency, the Consumer Financial Pro tect ion Bureau and  many consumer groups. We do this to ensure we are bring ing forth  products and services that meet regulato ry requirements and meet the needs of al l consumers. 10 / 11 
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Investo r Information Annual Meeting of Shareholders The Annual Meeting of Shareholders wil l convene at 1 p .m., on  Monday , Jan. 26, 2015. The meeting wi ll be held  in the Meta Payment Systems build ing, 5501 South Broadband L ane, Sioux Falls, S.D. Further information with regard to this meeting  can be found in the proxy statement. Independent Audito rs KPMG LLP 2500 Ruan Center 666 Grand Avenue Des Moines, Iowa 50309-2372 Shareholder Services Shareholders desiring to change the name,  address or ownership of s tock; to report lost cert ificates; or to consolidate accounts shou ld contact the corporation’s transfer agent: Registrar & Transfer Company 10 Commerce Drive Cranford, N.J. 07016 Telephone: 800 .368.5948 Email : invrelat ions@rtco.com Website: www.rtco.com Form 10-K Copies of the company’s Annual Report  on Form 10-K for the year ended Sept. 30, 2014 (excluding exhibi ts thereto ), may be obtained from metafinancialgroup.com. Investor Relations Requests for Form 10-K, other inquiries or investor comments are welcome and should be d irected to: Debra Thompson Senior Executive Assis tant Meta Financial Group  5501 Sou th Broadband  Lane Sioux Fal ls, S.D. 57108 Telephone: 605.361.4347 or 866.550.6382 inv relations@metabank.com metafinancialgroup.com Dividend  and Stock Market Information Meta Financial Group’s common stock trades on  the NASD AQ Global 
Market® under the symbol “CASH.” Quarterly div idends for 2014 and 2013 were $0 .13. The price range of the common stock, as reported on the NASDAQ System, was as fol lows: Fiscal  Year 2014 Fiscal Year 2013 LOW HIGH LOW HIGH First Quarter $ 36.54 $ 40.88 $ 22 .50 $ 24.90 Second Quarter 38.07 45.99 22 .50 26.56 Third Quarter 35.04 45.34 26.00  27.68  Fourth Quarter 34.85 40.06 26 .18 38.57 Prices d isclose inter-dealer quotat ions without retail mark-up,  mark -down or commissions and do not necessarily represent actual t ransactions. Dividend payment decisions are made with cons iderat ion o f a variety o f factors, including  earnings, financial cond ition, market considerations and regulatory restrictions. Restrictions on dividend payments are described  in Note 14 of the Notes to Conso lidated Financial Statements included  in ou r Annual Report  on Form 10-K.  As of Sept. 30, 2014, Meta Financial Group had 6,169,604 shares o f common stock outstanding, which  were held by approximately 150 stockholders  of record, and 235,766 shares subject to  outs tanding  options. The shareholders  of record number does not reflect  approximately 1,200 persons o r ent ities  that ho ld their s tock in  nominee o r “street” name. ›› Comparison of Cumulative Total Return of Meta Financia l Group (NASDAQ symbol: “CASH,” broad  market and industry index) For five fiscal years commencing Oct. 1, 2009, and end ing 
Sept. 30, 2014 Shows the value of $100  invested on Oct. 1, 2009, and assumes the reinvestment of al l div idends 275 250  225 200175 150 125  100 75  50 2009 2010  2011 2012 2013 2014 NASDAQ ABA Community Bank Index  Meta Financial  Group, Inc. NASDAQ Composite Index Morn ingstar Group  Index Market Makers for Meta Financial  Group (NASDAQ: “CASH” ) a s of Sept. 30, 2014: • Sandler O’Neil l & Partners • Sterne Agee • Raymond James • Morgan Stanley & Co.  LLC • Cred it Suisse Securities USA • Merril l Lynch, Pierce, Fenner • Deutsche Bank Alex  Brown • UBS Securities L LC • Goldman, Sachs & Co. • J.P. Morgan Securities  LLC Histo rical s tock price performance shown on the g raph is no t necessarily ind icat ive of future price performance. The Company is  replacing the Morningstar Savings & Cooperative Bank information as an industry  index with the NASDAQ ABA Commun ity Bank Index. The Company  believes the new index contains companies that are more comparable to the Company.  



 
   
Board o f Directors /  Senior Officers BOARD OF DIRECTORS J. Tyler Haahr Chairman of the Board and Ch ief E xecut ive Officer, Meta Financial Group  and  MetaBank Brad C. Hanson President, Meta Financial Group and MetaBank Troy Moore Executive Vice President,  Sales and Operations, Meta Financial Group  and MetaBank  Doug Hajek Partner at  Davenport, Evans, Hurwitz & Smith, LLP Elizabeth G. Hoople Consultant and  Retired Senior Vice Presiden t of Marketing, Wel ls Fargo Frederick V. Moore Vice Chairman of the Board and Lead Director, Meta Financial Group  and MetaBank , President of Buena Vis ta University Rodney G. Mui lenburg  Retired Dairy Special ist  Manager, Purina Mills, Inc.; Ret ired Consultan t, TransOva Genetics Dairy Div ision and Ret ired  Directo r of Sales and Marketing, TransOva Genetics Jeanne Partlow Retired Chairman of the Board  and Presiden t, Iowa Savings Bank SENIOR OFF ICERS J. Tyler Haahr Chairman of the Board and  Chief Executive Officer, Meta Financial Group and MetaBank Brad C. Hanson Presiden t, Meta Financial Group  and MetaBank  Ron Butterfield E xecut ive Vice President, Ch ief Administrative Officer Ira F rericks Execut ive Vice President, Ch ief Operating Officer Glen Herrick Executive Vice President,  Chief Financial Officer Troy Moore Execut ive Vice President, Sales and  Operations J im Accordino Senior Vice President, 
Remittances Michael Conlin Senior Vice President, Product Management Merid Eshete, CRP Senior Vice President, Chief Risk Officer John Hagy Senior Vice President, Chief Legal Officer Barbara Koopman Senior Vice President, Retail Bank Operat ions Troy Larson Senior Vice Pres ident, Information Systems David W. Leedom Senio r Vice Pres ident, Finance Linda Loof Senior Vice President,Partner Services Steven G. Pa tterson Chief Lending Officer and Pres ident, Central Iowa Market Timothy P eters  President, Brookings Market Grant Rogers Senior Vice Pres ident, Business Development & Sales Scott Scovel Sen ior Vice President, Product Management Jeanni Stahl  Senio r Vice Pres ident, Chief Compl iance Officer Ian Stromberg Senior Vice President, Human Resources Sonja Theisen Senio r Vice Pres ident, Contro ller Kathryn M. Thorson President,  Sioux Empire Market Jon W. Wilcke Pres ident, Northwest Iowa Market 12  META FINANCIAL GROUP 2014  SUMMARY ANNUAL REPORT  





 
   
Meta Financial Group  META FINANCIAL GROUP metafinancialgroup .com 5501 South Broadband Lane Sioux Falls,  S.D. 57108 605.361 .4347 866.550 .6382 605.338 .0604 fax METABANK metabank.com ›› CENTRAL IOWA MARKET Central Iowa Main Office Downtown Des Moines 418 Six th Avenue, Suite 205 Des Moines, Iowa 50309 515.243.0630 515 .447.4242 fax  Highland Park 3624 Six th Avenue Des Moines, Iowa 50313 515 .288.4866 515 .288.3104 fax  Ingerso ll 3455 Ingersoll  Avenue Des Moines, Iowa 50312  515.274.9674  515.274.9675  fax Urbandale 4848 86th Street Urbandale, Iowa 50322 515 .309.9800 515 .309.9801 fax West Des Moines 3448  Westown Parkway West Des Moines, Iowa 50266 515.226 .8474 515.226 .8475 fax ›› NORTHWEST IOWA MARKET Sto rm Lake Main Office 121 East Fifth Street Storm Lake, Iowa 50588 712.732.4117 712.749.7502 fax Storm Lake Plaza 1413 North  Lake Avenue Sto rm Lake,  Iowa 50588 712.732.6655 712.732.7924 fax ›› BROOKINGS MARKET Brookings Main Office 600  Main Avenue Brookings, S.D. 57006 605 .692.2314 605 .692.7059 fax  ›› SIOUX EMPIRE MARKET Sioux Falls  Main Office 4900 South Western  Avenue Sioux Falls,  S.D. 57108 605.338 .0059 605.338 .0155 fax South Minneso ta Avenue 2500 South Minnesota Avenue Sioux Falls , S.D. 57105  605.977.7500  605.977.7501  fax West 12th Street 2104 West 
12th Street Sioux Fal ls, S.D. 57104 605 .336.8900 605 .336.8901 fax META PAYMENT SYSTEMS metapay.com 5501 South  Broadband Lane Sioux Falls , S.D. 57108 605.361.4347  866.550.6382  605.338.0604  fax  
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