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Item 7.01 Regulation FD Disclosure.

Gen Digital Inc. (the “Company”) has prepared an investor presentation to use in meetings with investors commencing on February 10, 2025. A copy of the investor presentation is
furnished as Exhibit 99.1 to this Current Report on Form 8-K and is incorporated herein by reference.

The information included in this Current Report on Form 8-K under this Item 7.01 (including Exhibit 99.1), is being furnished to the U.S. Securities and Exchange Commission
and shall not be deemed “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of
that section, and shall not be deemed to be incorporated by reference into any filing made by the Company under the Securities Act of 1933, as amended, or the Exchange Act,
except as shall be expressly set forth by a specific reference in such filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits.
Exhibit
Number Description
99.1 Investor presentation, dated February 10, 2025.

104 The cover page from this Current Report on Form 8-K, formatted in Inline XBRL.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, as amended, the registrant has duly caused this report to be signed on its behalf by the undersigned
thereunto duly authorized.

Gen Digital Inc.

Date: February 10, 2025 By: /s/ Bryan Ko

Bryan Ko
Chief Legal Officer and Corporate Secretary
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Disclosure / Disclaimer

SAFE HARROR

This presentation contains foraandaoking statermens, which ane subjea to safe harbors under the Exchange Act of 1934, a5 amended. Forward-Sooking statements indude statements that repressmt our expectations or beliefs conarrning future evenms,
induding, without lmitation, references to our ability to utlize our defenrred tae msets, a5 well 25 statements induding words such as “expeas,” “plans,” “anticipates,” “be e, ™ “estimates,” “predicts,” “goal, ™ “intant,” “momentum, ™ “projects,” “onecast,”
“outhook,” “strategy,” “hiture,” “opportunity,” “plan,” “may,” “shoulkd,” “will,” “would,” “will be,” and smilar expresions. In addition, projections of our fulure financial performance, anticipated growthand trends in gur businesses and in our industries, the
consummation of or antidpated impads of acquisitions, divestilures, restructurings, stodc repurchases, financings, debt repayments and investment activites, the culcome or impad of pending Fligation, claims or disputes, our inient to pay quarterty cash
dinidends. in the future, plans for and antidpated bene fits of our products and solutions, antidpated tax rates, benefits and expenses, the impad ofinflation, Muctuations in Toreign currency exchangs rates, changes in inierest rates, ongoing and new geopolitical
canfiicts, and ather global macraemnomic Fackors on our apera o and finandial performaneae, the expected impaa of our new strategy and ather characerizations of future events or diranmstancaes are forward-looking statements. These statements. ane anly
pradictions, based on our current sxpectations.abaut future svems. and may not prove tobe acourate. We do not undertake any obligation toupdate thess forwa nddoaking statements to reflsct svems acunring or diranmstances ansing after the date of this
presantation. These forwand-looking statements invobve risks and uncertainBes, and owr actual resulls, perfformanc:, or achievements could differ matedially from those expresed or implied by the forward-lodking statements an the basis of several faciors,
induding econoamic recessions, inflationary pressure and those other faciors thatwe disoes under "Risk Factors™ in our Annual Report on Form 10-K for the fiscal year ended Mardh 29, 2024 and owr subsequent Quariery Reports on Form 10-0, as well as the
affering memarandum for any potential offering.

NON-GAAP MIEASURES

We use meazures that are not generally acoepted accounting principles {"GAAF"} of operating mangin, opera ing inmme, net inmeme, rsults of operations and eamings per share, which are adjusied from results based on GASP and exclude certain expenzes,
gains and losses. We also provide the non-GAAP metrics of revenues, constant currency revenues, EBITDA, reported EBITDA, diluted share count, gross profit, gross profit adjustments, operating expense adjustments, oter non-operating expense {income |
adjustments, unlevenad free cash flow and free cash flow, whidch sdefined as cash flows from operating activifies, less punchases of praperty and equipment.

These nom-GAAP financial measures are provided to enhance the user's understandingod our past financial performance and our prospects for the future. Dur management team uses these nom-GAAP financial measures in mssessing Gen's performance, as well
in planning and foreasting future poriods. These non-GALP financial measures are not computed according to GAAP and the methods we use ta compate them may differ from the methods us ed by other companizs. Non-GAAP financial measures are
supplemiental, should not be considersd a substitte for financial information presem ed in accond ance with GAAP and should be read anly in conjundion with our condemsed consolidated financial statemems preparned in accordance with GAAP. Readers are
encouraged to review the reconciliation of our non-GAAP financial measunes to the comparable GAAP results, which is attached toour mast recent quarterdy samings release, and which can be found, along with asher financial information, induding the mast
recent eamings per share, on the investor relafors page of our website at InvestorGenDigital.com. No reconciliation of the forecasted rangs for non-GAAP revenues and samings per share guidanc i induded in this presentation because most non-GAAP
adjustments pertain toevents that havenot yet owurned. i would be unreasonably burdersome to forecast, the refone we ane unabde to provide an accurate estimate,

PUBLICATIONS AN D REPORTS

Information reganding marketd ata presemed harsin has been obtained from inte onal sounces, marketressarch, publidy available information and industry publicntions. Estimates are inherently uncartain, involve risks and uncertainies and are subjea tochange
based on variows faciors, While we befieve that these sources and estimates ane refiable as of the date hereof, we havenol independently verified themand cannot guarantes theiracouracy or compleben e,
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Notice to and Undertaking by Recipients

This Lender Presantation | the " Lend sr Pres antation” | has been prepared salsly for informational purpos e from information supplied by or on behalf of Gen Digital inc. {the " Company”), and is being furnished by Wells FargoSecuries, LIC {the " Arranger”) toyouin
your capadly asa prospective kender {the " Redpient” | in considering the proped Credit Facility descibed in the Lender Presentation | the “Facility”).

ACCEPTANCE OF THIS LENDER PRESENTATION CONSTITUTES AN AGREE MENT TO BE BOUND BY THETERMS OF THISNOTHE AND UNDERTAKING AND THESPEQIAL NOTICE SET FORTH HEREIN {THE “SPECIAL NOTICE”]. IF THE REQPIENT I5 NOTWILLING TO &CCEPT
THELENDER PRESENTATION AND OTHER EVALUATION MATERAL{AS DEFINEDHE REIN} ON THE TERMS SET FORTHIN THIS NOTIE AND UNDERT 8KING AND THESPEQ AL NOTICE, IT MUST RETURN THE LEN DER PRESENTATION AND ANY OTHER EVALLATION
MATER &L TO THE ARRANG ER IMMEDHATELY WITHOUTMAKING ANY COME S THEREOF, EXTRACTS THERE FROM OR USE THEREDF.

L. ConfidenEality

A5 used hensin: {a) " Evaluation Material® refars to the Lender Presantation and any other information regandingthe Company or the Facility furnished or communicated to the Redipient by or on behalf of the Company in connadion with the Facility | whether
prepared or communicatedby the Arranger or the Company, fheic espe ctive advisors or atherwise) and {b) " internal Evaluation Maerial® refers to all memaranda, notes, and ather doouments and analyses developed by the Recipientusing any of the information
specified under the definition of Evaluation Material,

Thee Recipient acknowhed ges. that the Company comsiders the Evalua on Matesial taindude confiden€al, sersifive and proprietary information and agrees that it shall use reasonable precantionsin acmnd ance with its estabished procedures to keap the Evaluation
Materrial confiden al; provided howewer that {i}it may make any dischosure of such information to whidh the Company gives its prior written consentand (i} any of such information may be dischosed tait, its affiliates and their respactive partners, dirsctors,
officers, employees, agents, advisors and other representatives {oilectively, “Representatives"} {it being understood that such Representatives shall be infermed by it of the conliden al nature of such information and shall be direcied by the Recipient totreat such
information in acond ancewith the berms of the Notics and Undertaking and the Spedal Notice]. The Recipient agrees tobe resposile for any braach of the Notics and Undertaking or the Special Notice: thatresults from the actions or omissions of ik

Risprese ntafves.

Thee Recigient shall be permitted todisclose the Evaluation Material in the sven thatit is required by Lrw or regulation or requested by any governme ntal agency orather regulatory autharity {including anysell-regulatory anganizaton] or in connesdion with amy
legal proceedings. The Recipiant agress thatit will notify the Amanger as soon as pradical in e event of any sudh disclosure {ather than at the request of a regulatory authosity}, unkess such notification shall be prohibited by applicabie law orlegal proces. For
avaidane of doult, nothing hersin prohibits any individual from communicating or disclesing information rega rdingsuspected viola Gons of laws, rules, or regulations to a govermmental, regulatory, orsei-regulatory authority withoutanynotification to any peson.

The Recipient shall have noobligation hemunderwith resped toany Evaluaton Material tothe extent thatsuch information (il is orbecomes publidy available other than as a result of a disclosure by the Recipient in viola on of this agreement, (i was within the
Recipient’s possession prior Lo ils being fumished pursuant heretoor becomes available to the Recipient on a non-confiden al basis from a sounce other than the Company o its agents, provided that the source of such information was notknown by the Redpent
torbe bound by a confiden tiality agreement with or other contracual, legal or fidudary obligation of confiden iality tothe Companyor any ofher party with resped tosuch informiation, or §ii} any information that i independen fy developed by the Redpent
without use of or refiance on the Evaluation Material,

In the ewvent that the Recipient of the Evaluation Material decides not to particpate in the transaction described hensin, upon request of the Arranger, such Recipient shallas soon a5 praciicablereturn all Evaluation Material {other than Intemal Evaluation Material)
Lorthe Arrangeror represent in writingto the Armanger that the Recipient has de stroyed all copies of the Evaluation Ma terial {other than Intemal Evaluation baterial] unbess prohibited from doingso by the Recipient’s intemal policies and proesd unes.

IL informatian

The Recipient acknowledges and agrees that|i] the Arranger recsived the Evaluation Material fram thind party sounces {indluding the Company] and it is provided to the Recigient for informational purpases, (i} the Arranger and its affiiates bear no respors bilty
land shall notbe Rable) for the accuracy or completeness {or lack thereaf) of the Evaluation Ma terial or anyinformation contained therein, {iii] no representation rega nding the Evaluation Material s made by e Arangeror anyofits affiliates, {iv] neither the
Arranger nor any of its alfiiates has made anyindependent verifcation as to the accuracy or completeness of the Evaluation Material, {v} the Aranger and its alfiiates shall have no obligationto upd ateor supglement any Evaluation Material or otherwise provide
additianal infanmation, and {vi} nane of the Arrangers artheir respe oive affiliates shall have any Rability with respe ot tothe unauthosized use or misuse of Lender Pressntation arany related markes fing material by any Redpient.

The Evaluation Maierial has been prepaned to assist intenesbed parties in making their own evaluation of the Comparny and the Facility and doss notpunport to be allindusive orto contain all of the information that a pros pective partidpant may consider material
ordesirable in making ils dedsion to become a lender. Each Recipient of the infermation and datacontained hensin should take such steps s il deers necesary Lo assure thatit has the information itconsiders miaterial or desirable in makingils decision to
become a bender and should perfonm its own inde pend ent imestigativn and anabysis of the Facility o the tramacBons contemplated thereby and the crditworthiness of the Company. The Recipient nepresents thatil s sophisBoated and experienced in extending
credit towen fities similar 1othe Company and thatit & engaged in making, acquiring orhalding commerdal keans in the ondinary course. The Recipient understands that the Facility sets forth the tenms of a commercial lending facility, and not any other type of
financial insbrument, and agrees not to assert a claim in contravention of the foregaing. The information and data coatained hensin are nota substilte for the Recipient’s independent evaluation and analysis and should not be corsidersd a5 a recanmendationby
the Arranger ar any ofits affiliates thatany Recipie nt enter into the Fadglity.
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Notice to and Undertaking by Recipients (contd.)

IL Informiation

The Evaluation Maerialmay indude certain forward boaking staterments and projeations provided by the Comipany.  Anysuch statements. and projationsneflact various estimates and assu mptions by the Company conee minganticpated resufts. No
representations of wanranties are made by the Company or any of its affiiabes as tothe accuracy of any sudh statements or projections. Whether or nolany sudh forward looking statements or projdionsane in factachie ved will depend upon fubure events some
afwhidh are not within the contral of the Company.  Accrdingly, actual results may vary from the projected results and such variafons may be material. Staiements containe dhensin describingdoments and agre ements ane summaries. only and such summaries
ane qualified in their entirety by relerence: to suchdocuments and agresments.

il The Arrangers

The Arrangers | together with their affiliates) are full servie: financial institutions engaged in variows activites, which may indude loan and se qurities trading, commerdal and investment banking, financial advisory, investment management, investment reseach,
principal investment, hedging, financing and brokerage actvibies. The Arrangers and/or ane of their affiliates may hawe, from time to time, performed, and may in the future perform, variows financial advisary and investment banking service s for the Company
andfor its affifioe s,

In the ordinary course of their various business activies, the Arrangersand/or their affiiates may make o hold a broad array of investmeents and actively trade debt and equily securities for related dervative sscurities) and financial istruments {inchuding bank
koars | for their own account and for the accounts of theircusiomers, and such inwvestment and seourities activites may invehe assels, securities and)or instrumen tsof the Company andy or its affiliates. The Arangers and/or their affiliates may alsomake imvestment.
recormmiand afioms and/or publish or express inde pendent research vimas. in respea of such securities orimstruments and may at any time hald, or recomimend to dlisnts that they acquine, kang and/or short positions. in such seourities and irstruments.

The Arrangers and/or one ormare of their affiliates may provide loans under the Facilities for theirown account and suchloans may comprise, individually orin the aggregate, a subs tantial portion of the Fadlities. Certain of such affiliates may commit, subject to
wertain tenms and conditons, to provide such loans prior toor immedia tely afber commencement of the syndication of the Facilities, at a pric: and on terms agreed betwesn such affiliates and the Company. In conmection with the Facilities, the Company will pay
wertain fess, including commitment fees, to the Arrangers and/or one or mone of their affiliates, as well & fess or discounts payable orgheen to the Armangers and/or one or moreof their affiliates in comsid eration for their respedive commitmen s Lo provide keans,
which commitmiznts were made to the Company in advanae of the comme noament of thegenaral syndication of the Fadlities.

. General
It i understood thatunkess and until a definitiveagreement reganding the Facility betwesn the parties thereto has been exeorted, the Recipient will be under no legal obligation of any kindwhatsoever with respec to the Facility by virue of this Noticeand
Lindertaking ewcept for the matters specificlly agresd to herein and in the Special Notice.

The Recipient agrees thal money damages would nolbe a sufficient remedy for breach of this Notice and Undertaking or of the Special Motics, and thatin addition toall other remedies availabde at Lrw orin equity, the Company and the Arranger shall be entitled to
equitable refief, induding injundion and specific performanc:, without proof of actual damages.

This Natice and Undertakingand the Special Natice toge ther ambady the antire und erstanding and agresmeent between the Racipient and the Srranger with respect tothe Evaluation Mate rial and the intennal Evaluation Mate rial and supersedes all prior
understandings and agreements relaingthereto. The tenme and condions of this Notice and Undertaking and the Special Notie: shall apply until such time, il any, that the Redpient becomes a party ko the definitive agresmen s regarding the Facility, and
thereafter the provisions of such definitive agresmen i relating to confiden Bality shall gowvern. Hyoudonot enter int the Facility, the apphication of this Natice and Undertaking and the Special Notice shall tenminate with respect to all Evaluation Material on the
date Falling one year after the date of the Lander Presantation.

This Natice and Lindertakingand the Special Natice shall be gowerned byand construed in acand ance with the Lrw of the State of New York, without regard toprinciple s of confiicts of law {excapt Section 5-1401 of the New York G aneral Dblfigation Law to the
extent thatit mandatesthat the Lew of the State of New Yorkgowen]
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Executive Summary

Situation Overview

Gen Digital Inc. (“Gen” orthe “Company”) is looking to raise a 5600 million Incremental Term Loan B (“Term Loan”) (collectively, the “Transaction™). The net proceeds
from the Transaction will be utilized for General Corporate Purpases, which may include funding the purchase price of the MoneyLion acquisition and/orrepaying

outstanding debt of the Company
* Extendsdebt maturity profile
* Preserves full availability underthe 51.5 billion revoher

* Net incremental debt is prepayable, allowing for deleveraging from expected strong free cash flow

Concurrent with the TLB, Gen willbe looking to raise 51,100 million of Other Unsecured Indebtednessto refinance the existing Senior Motes due 2025

Financial and Strategic Policy

*  Genremains committed to maintaining a strong credit ratings profile and managing its leverage profile

* (Onaproforma basis, Genwill be levered at 3.8x based on LTM 12/27/2024 PF EBITDA of 52,383 million (comprised of Reported EBITDA of 52,293 million and

590 million of EBITDA contribution from MoneyLion)

* Geniscommitted tolong-term target of < 3.0x Net Leverage Ratio, expected to be achieved by FY27

Transaction Overview

* LenderCommitments are due by February 13th at noon ET

Gen Copyright &) 3025 GenDigrad Inc_ Allrights resenved 5




Transaction Overview

Sources & Uses
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Summary of Terms: Incremental Term Loan B

Summary of Terms: $600 million Incremental Term Loan B

Borrower: Gen Digital Inc. (the "Borrower”)

First priority security interest in substantially all tangible and intangible personal property of the Borrower and each Guarantor
[Same as existing)

Security:

Facility: 5600 million Incremental Term Loan B

Maturity: 7 Years (2032)

For generalcorporate purposes, which may include funding the purchase price of the MoneyLion acquisition and/ or repaying outstanding

Use of Proceeds:
se ol Proceeds debt of the company

Call Protection: 101 soft call for 6 months

Amortization: 1.00% per annum

Financial Covenants: None, covenant-lte

MNegative Covenants: Same as existing

Gen Copgrght &) 2025 GenDagiesd inc_Allnghts resaned. 7




Transaction Timeline

February 2025
Mon Tue Wed Thurs

Market Holiday

Bl o

16 18 19 20 21 22

23 24 25 26 27 28

Date Timeline

February 10 i Launch IncrementalTerm Loan B

February 13t Lender Commitments due at Noon ET

Thereafter i Close and Fund Transaction

Gen Copyright &) 3025 GenDigrad Inc_ Allrights resenved a2
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Company Snapshot

As of Q3 FY25 Earnings

LTM Revenue $3.9B | Non-GAAP Operating Margin 58.5%

~$48B 65M+1

Total Bookings (LTM) Total Paid Customers
+4% Cyber Safety Y/Y

78% $7.27

Direct Retention Direct Monthly ARPU
+1 pt Y/ +50.09 Y)Y

Gen -

40m

Direct Customers
+1.2M Y/Y

3.3x2

Net Leverage
Target of <3.0x by FY27

~158B

Attacks Blocked Globally
CY2024

25+

Product Awards
and recognition




Purpose

Powering Digital Freedom

Mission

We create innovative and easy-to-use
technology solutions that help people
grow, manage, and secure their
digital and financial lives.




Shaping the NextGen product portfolio
based on consumer needs

Protect my digital
life from any security
threats

Verify the people
and information |
interact with online

Keep my finances Give me control of
safe online my personal data

Scam, fraud, Financial and Personalized risk Identity
malware and credit wellness detection & verification &
phishing features proactive digital trust

protection recommendations services

Gen




Gen

Fnorton W Avast  (FL¥niod

L3E™A

Global Leaderin
Consumer Cyber Safety

Positive Customer

Reviews
App Reviews

4.8+ stars

77 Trustpilot
.2+ Stars
__For Morton, Avast and Lifel ock

Record

25+ 12B+

Product Attacks blocked in FY24
Awards and

Recognitions 80%

Of attempts blocked
AV " were social engineering
‘““'“ attacks

Introduced __
Norton Genie / -

Theworld’s leading
Al-powered scam
detection app

Company
Recognitions

—

7)Y bt

Listed on the Dow Jones
North America Index

Powered by the SEF Global CSA




Moneylion
Acquisition




MoneyLion

strategically
accelerates Gen's
presence in financial

wellness and
expands our
consumer portfolio

Expected to close in H1 FY26

Gen

Expands into full lifecycle of credit and financial wellness
offerings for consumers

Brings an Al recommendation engine, enhanced by Gen’s
user base, that powers a scaledfinancial marketplace platform

Diversifies Gen’'s customer base with consumers in earlier
stages of their financial lives, expanding top of funnel

Combines security, identity and financial data to enhance
personalization, improving user digital and financial health

More than doubles addressable market to $50B+ and
reinforces long-term financial model




Transaction
Overview Financial Impact
- Estimated cash payment at close of ~51B

Estimated purchase price at 9-11x NTM EBITDA!Y before synergies

Transaction structure ® Accretive to Non-GAAP

582 » Reinforces Gen's long-term financial model
l Share (caSh) Gen re-affirms commitment of net leverage < 3x EBMDAIZ by FY27
+

523 / share (CVR) Approvals & Timing

Unanimously approved by the Boards of Directors of both Gen and
Jissuable at ManeyLion
closing and payablein Gen shares (issuable
an assumed share price of $30.48)if
onsecutive trading day average »  Expected to close in H1 FY26, subject to regulatory
ighted ageshare price reaches approvals and other customary closing conditions

Subject to approval by MoneyLion shareholders

from December 10,
ough the 24-month period after the
transaction close.

Gen Capaghe D s e gl e g resaved
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&) MoneyLion

stconsumer financedigital ecosystem
& theultmate financialmarketplace

Marketplace Products & Offers
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Financial
Profile

LTM Q3 CY2024

Revenue & Growth

S500M

+23% Y/Y

Adj. EBITDA Margin
17%

Total Customers

18.7M

Marketplace Inquiries (Q3)

~90M / quarter




Transaction Significantly Expands TAM to $50B+

TAM expansion into Consumer Digital Finance and
Financial Marketplace, growing high single to
double digits @

{shared in Now 2023)

Consumer
Digital Finance

Expanded TAM of $30B+ includes:

PP\ Personal financial management
=1
Financial marketplaces

Digital banking services

O

Lones-to-Mid Mid-Single Mid-to-High
Single Digit Digit CAGR Single Digit
CAGR CAGR
Gen :J]:I _Eorc:j. w'\n;;'v, :u_:\l.: i '\i'--_ I.-:»E-.\'\'. lavelin Swategy & Rescarch, GlobalindoRescarch, Mata Rescarch, 'Wall Sweet aquity researdh repans, Comight £ 2025 Gen Digral nc. All ights resaeed 18
5 Gon Sus Gnoup, son Consulting Group, Gon CSEmates




Gen's Expanding Consumer Portfolio

Gen | vnorton  E)Avast  vlifelock @) MoneyLion
Secure my family Protect my identity
against cyber threats and finances
ntivirus & VPN @ Monitoring &Akrts &ﬁ Credit Builder
(f:) Backup . Anti-Track L&a Fraud Prevention 24| Financial Mgmt.
h Parental Control % Private Browser @ﬂ ID Rest. & Legal Marketplace
— s
:_{_}/E Utilities @ Privacy Monitor ﬁ Home Titk . 'b' Banking Services
n Anti-5cam a Password Manager @ Insurance
Cyber safety s [ 5
@ it ' Digital Vault t®? Reputation
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Key Credit
Highlights




Key Credit Highlights

Leadership in Largeand Under-penetrated Cyber Safety Recurring and Diversified Revenue Driving Predictable
Market with Strong Brand Awareness and Resilient Growth

™ N
Comprehensive and Expanding Product Portfolio Across Robust Margin Profile with Strong Free Cash
Security, ldentity, and Privacy Flow Generation

7 7
Broad Global Customer Base with Significant Cross-Sell Disciplined Financial Policy with a Committed
and Up-Sell Opportunities Deleveraging Path to <3x Net Leverage by FY27

J

™ ™)
Demonstrated Success in Business Integration and Consumer-Focused Management Team with Deep
Synergy Realization Expertise and Proven Track Record of Success

7 7
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5B+ Global Internet Users Is the Opportunity

Gen

And it is still significantly under-penetrated

Leverage free
products

5B+
Global
Internet Users

Use paid Cyber
Safety solutions

Remains unsecured or relies on
fragmented & embedded security

Sourae: MU stassties {2023, jpub be oo mpany flings, Gonesamates

Tailwinds

*  Cybercrimes keep growing
* Financial impact of breaches is increasing
* Need for data verification and privacy is on the rise

* Alis accelerating cyber threats and safety needs

Headwinds

* Lack of consumer awareness or higher risk tolerance
*+ Dependence on legacy and embedded solutions
Complexity of technology

+ lack ofintegration and ease of use




Scaled Footprint Enhances Opportunities

Large, healthy and growing customer base

i ; Ty
( Teday ) ( Healthy

NSOO M Balance of new and retained

TOTAL USERS o
[free+ paid customers)

Diverse segments & geographies

( Post-Divestiture ) ~65M .

PAID CUSTOMERS

Strong satisfaction and loyalty

40M .

DIRECT
| Cross-sell/up-sell opportunities

14M+

MEMBERS

PAID CUSTOMERS

DIRECT
|
6M

MEMBERS

]

Scalable and engaged

#1 consum er Saf ety service &su pportteam

Gen Copyright & 2025 Gen Digral Inc. Al nghs resarsed 3




A History of Consistent Free Cash Flow Generation'"

Cash Flow From Operations(®)

(% in Millions) P $2,146
* Strong Free Cash Flow CAGR: 30.1% from $974M in FY22 to
59
$2.1Min LTM Q3 FY25
22 F23 24

LTh 03 P25
* 3.Year Average Free Cash Flow Conversion(2!: 65.4% from

LTM 03 P25

Capital Expenditures

F24

Free Cash Flow

FYEE = FY24 (5 in Miilions)

* Limited Capital Expenditure Needs, with CapEx needs at
0.3% as a percentage of Revenue from FY22 — FY24, and “ “
P22 P23

0.4% inLTM Q3 FY25

{5 inMiligns] == FreeCash Flow Conversion —

22 23 24 LTM 03 P25

Copyright I 2025 Gen Digral inc. Al nghs resansed 25
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Experienced Management Team with Track Record of Success

)

Vincent Pilette
Chief Executive Officer

= I+vyears of =enior opersting and
financial experienceinthe
technology sector

= Held positions at Logitech,
Electronics-For-lmaging, and
Hewdett-Packard

= M.5 Engineering, Universita
Catholiguede Lowvain

= M.BA, KelloggSchool of
Management at Morthwestern
University

Gen u Demncrless wmeanage:

Natalie Derse
Chief Financial Officer

26+yearsin financial
management, business
performance analytics, and
operational excellence scross
eCommerce, Consumer Products:
& Services, and Manufacturing &
Distribution

Prior positions atGeneral Elecric,
Stanley Black & Decker, and eBay
B.5 Finance, University of Dayton

Bryan Ko
Legal & Corp. Development

*  Previously =erved 3= Logitech's
Intemational General Counsel,
Corporste Secretary, and Head of
Corporate Development and as
General Counsel and Corporste
Eecretary for Fuhy, Inc.

= M.BAandB.A, UC Berkeley

= |.D.Rutgers University School of
Lawr

of Awasl s ueaboae

]

Travis Witteveen

Commercial Operations,

Acquisitions & Partnerships

-

30+ years of IT industry
experienceinthe USand Europe
Previously served as CED of Avira
and joined the Gen leadership
team through the Avira
acquisition

Prior toAvira and Gen, Travis
held executive and senior sales
and marketing lesdership roles st
AWG, F-Secure, Axent,/Raptor
Technologies and FTP Software

Copright & 2025 ¢

_—
— =

e —

Howie Xu
Al & Innovation

Previously served as Senior Vice
President of Engineering of Al/ML
at Palo Alto Networksand Vice
Presidentof Al/ML at Zscaler
Previous positions include CEQ
and Co-Founder of TrustPath (Al
SECUnty startup acquired by
Zsraler) and Entrepeneurin-
Residence st Greylock Parmers

25




FY25 Q3 Results




A 4
Q3 Non-GAAP Business Highlights

* 22 consecutive quarter of growth: Cyber Safety Bookings up 4% in constant currency (CC), Revenue up 4%
* QOperating margin of 58.5% reflects strong core margins and disciplined growth investments
* 5t quarter of double-digit EPS growth, up 15%, driven by focused execution and balanced capital allocation

Bookings Revenue (1 Operating Income (1 EPS (4
+3% ¥/Y in CCand USD +4% Y/Y in CCand USD +4% Y/Y in CCand USD +15% ¥/¥ in CC and USD
+4% Y/ (Cyber Safety) +5% Y/Y (Cyber Safety)
,035M e o / $0.56
$1,007M $986M

$948M

Q3F¥24 Q3 FY25 Q3F¥Y24 Q3 FY25 Q3FY24 Q3 FY25 Q3FY24 Q3FY25
N o e e e s P e et L i P oo e ol




Solid Execution

* Q3Revenue of $986M, up 4% in USD and CC

* Broad-based growth across product portfolio, with
stronger growth in higher value US market

* Stable and healthy KPls atcohort levels

* Operating Leverage at Scale: 58.5% Margin, flat Y/Y

* Best-in-class operating margins reflect efficient
business model that enables new investm ent capacity

* Continue to operate with discipline and drive profitable

growth to fund innovation

on-GAAP PEL

(il

Gross Profit
Gross Margn
Operating Expenses
Revenue
Operating Income

Operating Margin

Ctherinc

ApPEnSE)
Effective Tax Rate

Net Income

e an Emmader

Copyright & 20
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Gen Performance Metrics

Cyber Safety Metrics
Revenue (5M)
a3 a2 s Y/ % Y/ % s
FY24 FY25 FY25 usoD o
Directiy @ Direct Customers
5834 5860 5863 4% % (Q/Q change]
+ Partners 589 5102 5105 6% 6% Direct Monthly ARPU ¥ 57.18
= Cyber Safety 5033 5962 $974 4% 5% Direct Retention & 77%
+ Legacy ® 515 512 s12 (20%) (20%)
All KPIs stable to up, with improvements across cohorts
= Total Revenue 5948 5974 5986 2% 4% « Direct Customers up 1.2M Y/Y from new international customers
and higher mobile adoption, improved retention at cohort level

reushon o FY24 Brancids Pl

ARPU expansion reflects strong cross-sell and upsell momentum

aniie

Retention up 1 pt Y/Y at cohort level, overall blended retention
slightlyimpacted by higher mix of first year mobile customers

Gen Comrgh g inc Allrights resansed.




Balance Sheet & Cash Flow

Key Balance Sheet, Cash Flow, Q3 Q2
& Other Metrics (sm) Y24 FY25
Balance Sheet » Liquidity of $2.4B
Ehend chEnaient 0 o 2o » $883M cash +51.5B revolver undrawn
Contract Lishilties ! $1,819 $1,827 $1,849
Debt (Principal) 59,375 58,628 58,569
(2)
ST = Debt / EBITDA2! Net Leverage of 3.3x
Cash Flow from Operations 8315 5158 5326 s Remain committed to long-term target <3x by FY27
Captal Expenditures 58 52 58
e thitow i 3E i * Free Cash Flow of $318M
e s Limited capital allocation pending closure of
Dividends + Dividend Equivalents : "
[Quartery 50.125 per common share) 381 17 77 M OHE\,’LIOH acqu
Debt Paydown 5259 - 559
Share Repurchase 5100 - -

Copryightt Dagred ine_ ANrighes resonaed.




Gen’s Pro-Forma Financial Policy

Financial Position
& Liquidity

Leverage Target

Capital Allocation

Gen

Robust liquidity ({$2,383 million Actual at 12/27/2024) through cash on balance sheet and revolver availability

strong balance sheetmix supported by this Transaction as Gen addresses near-term maturiies

Prudent capital management, demonstrated by historical veluntary TLB pre-payments totaling $980 million since FY 2024

Proactive hedging program with active interest-rate risk management

Continued focus on generating strong free cash flow supporting continued investment in cur business and deleveraging, with LTM FCF at

~%2,131 million 1

Focused on maintaining strong credit profile

Gen is committed to long-term target of < 3.0x Net Leverage Ratio, expected tobe achieved by FY27

Gen willremain prudent on paying dividends, with the dividend policy remaining unchanged, at $0.50 per share going forward

Gen willcontinue to maintain a balanced approach toits capital allocation strategy as the Company progresses towardsachieving all of its
publicly stated financial goals

Strategic and accretive MEA reinforcing Gen's long-term financial model, all future ME A will take Gen's long term Total Net Leverage

target into account

Copyright &) 3025 GenDigrad Inc_ Allrights resenved 3




Strengthening FY25 Non-GAAP Guidance

Q4 FY25

REVENUE
$990M - $1,005M

EPS FY25

$0.57 - $0.59 REVENUE
$3,915M - $3,930M

EPS
$2.20-52.22

Gen

FY25 Key Assumptions

(Growth in Constant Currency)

* Cyber Safety Bookings and Revenue
growth: ~4%

* EPS growth: 14-15%

» Stable currency and SOFR flatto down

Copyright £ 2025 Gen Digial inc. Allrghts resenced. 32
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Trended Non-GAAP Quarterly Results

Non-GAAP PEL

[SM), except per share amounts Q1Fvaa EYM B QaFv2a A LN Q2 FY25 ORFY25
Direct Customer Revenues 229 234 224 244 3,341 850 260 855
Partner Revenues 97 85 =t 105 396 1 102 105
TOTAL CYBER SAFETY REVEMUE 5926 5329 5933 5949 53,737 5951 5962 5974
Legacy Revenues 17 16 15 15 63 14 12 12
TOTAL REVENUE 5543 5945 5948 5964 53,800 5965 so74 5986

/Y s (o0 355 2 2% 3% 15% 3% 3% a5
Gross Profit 5822 5824 5824 5832 53,302 5833 5833 5850
Gross Margin 57.29% 57.2% 56.5% 56.3% 56.59% 56.3% 56.1% B6.2%

*  Sales E&Marketing 172 174 172 173 691 173 75 173

*  Research & Development 79 75 &7 [=2) 290 72 74 74

*  General & Administrative b 29 30 24 112 24 23 26

Cperating Expensas 250 78 269 266 1,092 269 72 72
%of Rewenue 2978 298 ZE.% I7.6% ZE. 5% e pera LT
Operating Income 5542 5546 5555 5566 52,209 5564 §567 8577
Opergting Margin 57.5% 57.58% SE.5% 5B 7% 581% SE.J8 S5B.2% S5E.5%
*  Interes Expense (163} (167} (158} [154) B4z} (148} 143§ (134}

*  Other Income [Expensa) g E 7 15 37 1z g B
Income before Income Taxes 5388 5385 5404 5427 51,604 5430 5430 5445

*  Provision for Income Tax a5 24 23 94 352 85 99 =)
MNetIncome 5308 S301 5315 5333 51,252 5335 5336 5350

*  Deprecistion 7 & 5 5 23 5 4 g
Reported EBITDA 5549 5552 5560 5571 52,232 5569 5571 5582

made 2n Emmatenid revision ToFY24 fnandds. Please referta Nate 100 the 01 FY IS 100 farmame demiis

Gen Curing e first quamer of fscalyear 2075, Gen

Copymight 1 2025 Gen D




Reconciliation to Non-GAAP Gross Profit

GAAP to Non-GAAP Gross Profit

(SM) QlFv24 Q2FY24 e 4 P24 Fr2a Q1F¥25 Q2FY25 Q3 FY25
GAAPResults of Opermton
Gross profit{GAAR) 5764 5765 5766 ST 53,069 5775 5730 5793
Non-GAAP Gross Profit
Adjustments
Costof revenues
*  Stockbazed
compensati 1 1 1 1 4 1 1 1
*  Amortization of int=ngible c7 g 7 7 239 c7 cn e
azsets
TOTAL GROSSPROAT
ADJUSTMVENT 53 59 58 58 233 53 55 57
Mon-GAAPResults of Opemtion
MNet revenues 943 545 548 564 3,800 965 574 586
Costof revenues 121 11 124 132 488 132 135 136
GROSS PROFIT (NOMN-GAAP) sg22 5224 sa24 5832 53,302 5833 5839 5350
e D Copyright £ T0Z5 Gen Digra




Reconciliation to Non-GAAP Operating Income

GAAP to Non-GAAP Operating Income

(SM) 01 Fy24 02 Fy24 03 Fyad OaFY24 Fy24 O1FyY25 02 FY25 03 FY25
GAAPResults of Opemton
Operating income [GAMP} 5359 522 5332 5397 sL110 5417 s402 5374
Totd Non-GAAPgross profit o
adjus = 53 L) 53 53 233 53 59 57
Non-GAAP Operating Expense
Adjustments
Stock-based compensation 36 34 34 30 134 30 32 32
Amortizstion of intangible as=sts 61 &l &1 50 233 43 44 43
Restructuring and other costs: 17 17 2 al 57 (1) 3 2
Acquisition and integrstion costs & & 2 4 24 2 2 &
Litigation costs 5 347 &0 & 418 15 it 21
Legslcontract dispute cost - - - - - - - 42
TOTALOPERATING EXPENSE
ADJUSTMENT 125 465 165 111 366 as 106 146
Morn-GAAPResults of Opemtion
Gross profit 822 824 824 832 3,302 233 233 850
- Sdesand marketing 172 174 172 173 631 173 175 173
:‘j:;“ a"‘: 79 75 &7 &9 290 72 74 74
% feesion 29 2 0 24 12 24 bE! 2%
sdministrative
Total operating expenses. 280 78 365 366 1,083 265 72 73
Opemting Income[Mon-GAAP) 5542 5546 5555 5566 52,209 5564 5567 5577
st qu T 4 francids. Please refer fa Nate 1in the 1 B Capight £ 2025 Gen Digial Inc_ AN nghs 36




Reconciliation to Non-GAAP Net Income

GAAP to Mon-GAAP Net Income [SM) Q1FY24a Q2FYM4 Q3P4 Q4P Fy24 QLFY2Zs O2FY25  Q3FY25
GAAPResults of Operma tion
Net incomelGAAR) 5187 5147 5142 5131 5607 5181 5161 5159
Totad Mon-GAAP gross profitadjustment 53 58 53 53 233 53 59 &7
Totsl Mon-GAAPopersting expenze adjustment 125 465 165 1m 866 g3 106 126
Non-GAAP Other Non-Operating Expense
(Income} Adj
Morcash interest expense 7 B 7 7 7 7 B 7
Lo=s(gain} on equity investments - - - 40 40 - - 30
Gainonsale of properties (41 - (5) o )] > - =
Cther 1 [ 1 [ z E 1 1
L“:LTEKTEGMF nomebefre 187 529 26 215 1,157 154 172 241
Income tax effect of nonGAAP adjustments (71) [375) (53} (13} [512) - 3 (s0)
Total net income adjustment 116 154 173 02 B45 154 175 1
Mon-GAAP Results of Opemtion
Opersting income B4z ) 555 =1 ) 2,208 Se4 S&7 577
Interes expense (163} (167} [158) (154} [B42) (148} 143} [124)
Cther income [expense), net 9 B 7 15 37 1z & &
Income before income =xes ) 385 404 427 1,604 430 430 445
Provision forincome taxes 25 24 25 94 352 95 94 99
Net income({Non-GAAR) 5308 S301 5315 5333 51,252 5335 5336 S350
d resasion TaFT24 dnancids Please referta Nate 1n the Q1 FrS 10,0 farmame det

Gen Curing e st quamer of fscalyear 025, G

Capymght @
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Reconciliation to Non-GAAP Net Income

GAAP to Non-GAAP Net Income 0 Q3FY25
[SM), except per shareamounts T— L PN Y
Net Income

GAAP MetIncome 5155

*  Sinck based compensation 33

*  Amortization of intangible assets o9

*  Restructuring and other costs 2

*  Amguisition and integration costs: B

*  Litigation costs 21

*  Llegal contract dispute cost 42

*  Othertd 38

' Adjustmentto GAAP provision forincome taxes (s0)

Total adjustments 191

Non-GAAP Met Income 5350

Capyright & 2025 Gen Dignal Inc. Al righes r
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Reconciliation to Non-GAAP (Unlevered) Free Cash Flow

Unlevered Free Cash Flow Reconciliation (S O3 FY25
Met Cash Flow from Operating Activities 5326
Adjustments:

Capital Expenditures (8
FreeCash Flow 5318
Adjustments:

Cash paidfor interest expense, net ofinterest rate hedges 5177
Unlevered Free Cash Flow 5435

Gen




Trended GAAP Revenue by Geography

Revenueby Geo (5M) Q1Fr24 a2 Fr24 a3 Fr24 04 FY24 Fr24 Q1 FY25 02 FY2s Q3 Ff25
us 558 563 563 578 2,262 579 584 589
Rest of Americas 56 55 56 56 23 57 57 58
Americas 614 618 612 633 2,484 636 541 547
EMEA 226 227 230 233 916 233 233 240
APRJ 1058 100 99 98 400 96 100 99
Total Revenue 5943 5945 5948 5964 53,800 5965 5974 5986

Derirgg e first quamer of fiscalyear 7075, Gen made an Emmateridl redsion ToFr fnoncas. Please referta Note 160 the Q1 Y25 10.0 farma e demals - T .
Gen TrertmTmate d : coptghe € 2 en gl e A nghes resaree




Trended EBITDA (Non-GAAP)

Reported EBITDA [Non-GAAP] = [SM) QlFy24 Q2 Fy24 Q3FY24 04 FyY24 Fy24 QLFY25 Q2 FY25 Q3 FY25
Metinoome s187 5147 5142 5131 Se07 5131 5161 5159
Adjustments:

*  Met interest expense 164 167 160 153 544 145 142 135

*  Incometax expense [benefit) 14 [291) 36 21 (160} a5 97 45

*  Deprecigtionand amortization 125 125 123 112 485 105 106 104
EBMTDA {Non-GAAR) 490 143 461 a77 L1576 56 507 M7

Adjustmentsto EBITDA:

*  Stock-bazed compensation 37 35 35 31 138 31 EE} EE}
*  Restucturing and other costs 17 17 2 21 57 (1) 3 2
*  Amuisition and integration costs B B 2 4 24 2 2 B
*  Litigstion cost= g 347 =] & 418 15 25 21
*  legalcontrect dispute cost - - - - = - - 42
*  Loss|gain)on equityinvestments - - - a0 40 - - 0
*  Gain onsaleof properties () - [5) - 9 - - -
*  Impsimentof lons-lived ssssts - - - - - = 3 N
e e mpun (2) (1) (1) ] (12 (4 (2) 1
Reported EBTDA (MNon-GAAR) 549 4552 $560 4571 52,232 $5E9 4571 s5m2

teNpEe 3nd othar minar recnncilng e

rancdds. Phease referta Note 100 the (1 F¥25 100 formase demals

Copymight 1 2025 Gen D




Trended Stock-Based Compensation

Stock Based Compensation|Sh)

a1F2a 02 Fy24 03 Fy24 04 F24 Fr2a O1FY25 02 FY25 03 FY25

Costof revenues 51 51 51 51 54 51 51 51
Sales and marketing 9 10 10 7 36 9 9 9
Research and development 11 10 9 9 39 9 9 9
Generzal andadministrative 1& 13 15 14 58 12 14 14
Restructuring and other costs: - 1 - - 1 - - -
Total stock-based

compensation experse 537 535 535 531 5138 531 533 %33

Gen
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Debt Covenant EBITDA (Non-GAAP)

Debt Covenant EBITDA [Non-GAAR [SM) LT Nlin
Netincome 5632
Adjustments:

*  Met interest expense 576

*  Incometax expense [benefit) 322

*  Deprecigtionand amortization 477
EBMTDA{Mon-GAAP) 51,957
Adjustments to EBTDA:

*  Stock-baszed compenzation 128

*  Restructuring and othercosts 25

*  Amguisition and integration costs: 14

*  Litigstion costs &7

*  Llegal contract dispute cost 4z

*  Loss|gain)on equityinvestments 70

*  Impsimentof long-lived asssts 3

*  Other nonoperating expen= (income), netis [13)
Reported EBTDA Non-GAAR) 52,293
Adjustment=to Reported EBTDA:
*  Other non-operating expense [income), netid 12

*  Unrealized cost synergies 1

Consolidated Debt Covenant EBTDA [Non-GAAR) 52,207
W o oty NG Faconciing

Copyright &

2025 Gen D
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Use of GAAP and Non-GAAP Financial Information

We use non-GAAP measures of operating margin, operating income, net income, results of operations, and earnings per share, which are adjusted from
results based on GAAP and exdude certain expenses, gains and losses. We also provide the non-GAAP metrics of revenues, constant currency revenues,
EBITDA, reported EBITDA, diluted share count, gross profit, gross profit adjustments, operating expense adjustments, other non-operating expense (income)
adjustments, unlevered free cash flow, and free cash flow, which is defined as cash flows from operating activities, less purchases of property and equipment.
These non-GAAP financial measures are provided to enhance the user's understanding of our past financial performance and our prospects for the future. Qur
management team uses these non-GAAP financial measures in assessing Gen's performance, as well as in planning and forecasting future periods. These non-
GAAP financial measuresare notcomputed accordingto GAAP and the methods we usetocompute them may differ from the methods used by other
companies. Non-GAAP financial measures are supplemental, should not be considered a substitute for financial information presented in accordance with
GAAP and should be read only in conjunction with our condensed consolidated financial statements prepared in accordance with GAAP. Readers are
encouraged to review the reconciliation of our non-GAAP financial measures tothe comparable GAAP results, which is attached to our quarterly earnings
redease, and which can be found, along with other financial information including the Earnings Presentation, on the investor relations page of our website at
Investor. GenDigital.com. No reconciliation of the forecasted range for non-GAAP revenues and EPS guidance is included in this release because most non-
GAAP adjustments pertain to events that have not yet occurred. it would be unreasonably burdensome to forecast, therefore we are unable to provide an
accurate estimate.

Gen Copyright & 2025 Gen Digral inc_ ANl nghts resan




Explanation of Non-GAAP Measures and Other Items

Bookings: Bookings are defined as customer orders received that are expected to generate net revenues in the future. We present the ope rational metric of
bookings because it reflects customers' demand for our products and services and to assist readers in anahzing our performan ce in future periods.

Direct customer count: Direct customers is a metric designed to represent active paid users of our products and solutions who have & direct billing and/or
registration re lationship with us at the end of the reported period. Average direct customer count presentsthe average of the total number of direct customers
gt the beginning and end of the applicable period. We exclude users on free trizals from our direct customer count. Users who have indirectly purchased andjor
registered for our products or solutions through partnersare excluded unless such users convert or renew their subscription directhy with us orsign up for a paid
membership through our web stores or third-party app stores. While these numbers are based on what we believe to be reasonable estimates of our user base
for the applicable period of measurement, there are inherent challenges in measuring usage of our products and solutions across brands, platforms, regions, and
internal systems, and therefore, calculation methodologies may differ. The methodologies used to measure these metrics require judement and are ako
susceptible to algarithms or other technical errors. We continually seek to improve our estimates of our user base, and these estimates are subject to change
due to improvements or revisions to our methodology. From time to time, we review our metrics and may discover inaccuracies o r make adjustments to
improve their accuracy, which can result in adjustments to our historical metrics. Our ability to recalculate our historical metrics may be impacted by data
limitations or other factors that require us to apply different methodologies for such adjustments. We generally do not inten d to update previously dsclo=d
metrics for any such inaccuraces or adjustments that are deemed not material.

Direct average revenues per user [ARPU): ARPU is calculated as estimated direct customer revenues for the period divided by the average direct customer
court for the same period, expressed as a monthly figure. We monitor ARPU because it helps us understand the rate at which we are monetizing our consumer
customer base.

Retention rate: Retention rate isdefined as the percentage of direct customersas of the end of the period from one year ago who are stillactive as of the most
recently completed fiscal period. We monitor the retention rate to evaluate the effective ness of our strategies to improve renewals of subscriptions.

[Unlevered)] Free cash flow: Free cash flow is defined as cash flows from operating activities less purchases of property and equipment. Unlevered free cash flow
excludes cash interest expense payments, net of payments received through interest rate swap hedges. Free cash flow is not 3 measure of financial condition
under GAAP and does not reflect our future contractual commitments and the total increase ordecrease of our cash balance for a given period, and thus should
not be considered as an alternative to cash flows from operating activities or as a measure of liquidiy.

Gen Capyright £ 2025 Gen Digial Inc. Al rights resanied
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