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UNITED STATES
SECURITIESAND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934

Date of Report: July 25, 2006

THE MCGRAW-HILL COMPANIES, INC.

(Exact Name of Registrant as specified in its @

New York 1-1023 13-1026995
(State or other jurisdiction of (Commission (IRS Employer
incorporation or organization File No.) Identification No.)
1221 Avenue of the Americas, New York, New York 10020
(Address of Principal Executive Office (Zip Code)

(212) 512-2564

(Registran's telephone number, including area co

Check the appropriate box below if the Form 8-a{lis intended to simultaneously satisfy the {liobligation of the registrant under any of
the following provisions:

O Written communications pursuant to Rule 425 unberSecurities Act (17 CFR 230.4z2

O Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-2(b))

O Pre-commencement communications pursuant to Rul-2(b) under the Exchange Act (17 CFR 2 40-2(b))
O Pre-commencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))



Item 2.02 and 7.01. Disclosur e of Results of Oper ations and Financial Condition/Regulation FD Disclosur e (Fur nished Pur suant
to ltems 2.02 and 7.01 of Form 8-K).

On July 25, 2006 Registrant issued aniegs release (the “Earnings Release”) containidgeussion of Registrant’s results of
operations and financial condition for the secoundrtgr ending June 30, 2006.

The Earnings Release contains finanesults presented in accordance with U.S. genesattgpted accounting principles (“GAAP”)
that the Company reported diluted earnings peresinareased 17.6% to $0.60 for the second quafr20@6 compared to the same period
year. The 2006 results include incremental s-based compensation of $0.03 per share.

The Earnings Release contains threerstatts on the Registrant’s financial results thatiamot be presented in a GAAP statement of
earnings to the effect that:

. Financial Services: “Revenue for this segment increased 13.4% in therskquarter to $677.3 million compared to the saered

last year. Excluding the prior year’s revenue of.83million from Corporate Value Consulting, whislas sold at the end of September 2005,
and April and May revenue of $8.1 million from CRLSLtd. (majority interest acquired on June 1, 8))Gevenue for the second quarter
grew by $106.6 million on a non-GAAP basis. Of tten-GAAP revenue growth, 38.6% was produced byctirad finance and 34.8% came
from corporate and government ratings.

. The Outlook: “Based on the strength of our first half performo@, we are raising our guidance for the year.

“Our previous guidance called for earnings per sldi$2.36 to $2.41, excluding the incremental iotjd all stock—based compensation.




“Our new guidance for 2006 improves the full-yearetcast by $0.08. Therefore, we now expect EP3006 of $2.44 to $2.49 excluding the
incremental impact of all stock-based compensg®onl3 for incremental stock-based compensationsér@i for the ondéime charge for th
elimination of the restoration stock option programnthe first quarter).

“With more robust opportunities taking shape nesdry we expect to return to double-digit earningswh in 2007.”

. Exhibit 3: Exhibit 3 shows operating profit by segment exahgdihe incremental impact of stock-based compemsaind would not
be presented in a GAAP statement of earnings.

The Registrant believes that the disclesi this data is meaningful to shareholders arayats in understanding the Registrant’s
financial condition, and to facilitate in evaluagithe strengths and weaknesses of the Registi@nttuing businesses. In addition, this data
will facilitate period-to-period comparisons of tfieancial performance of the Registrant.




Item 9.01. Exhibits.

(99) Earnings Release of the Registrdated July 25, 2006, containing a discussion gifteant’s results of operations and financial
condition for the second quarter ending June 30620
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(99) Earnings Release of the Regyigt dated July 25, 2006, containing a discussfdrRegistrant’s results of operations and
financial condition for the second quarter endingel30, 2006.




Exhibit 99
The McGraw-Hill Companies Reports Second Quarter EPS of $0.60, a 17.6% Increase

NEW YORK, July 25 /PRNewswire-FirstCal/The McGraw-Hill Companies (NYSE: MHP) today refsal diluted earnings per share
increased 17.6% to $0.60 for the second quart2006 compared to the same period last year. Thé g8lts include incremental stock-
based compensation of $0.03 per share. Net incontad second quarter was $221.0 million, an irees 13.3% versus last year. Revenue
for the second quarter of 2006 increased 4.9% 16 Billion. Foreign exchange rates had minimal iotpa revenue and operating profit in
the second quarter of 2006.

“Record results at Financial Servicesolid performance in the U.S. college and univensiairket, and effective cost containment were
key to our second quarter,” said Harold McGrawdHairman, president and chief executive officeFlo¢ McGraw-Hill Companies. “As a
result, our operating margin improved to 25.8%from 23.6% for the same period last year.

“For the first half of 2006, diluted eargs per share were $0.79, including a one-timegehaf $0.04 for the elimination of the
restoration stock option program in the first gearThe first half results also reflect incremestaick-based compensation of $0.07. Net
income for the first half was $295.2 million. Rewverfor the first half of 2006 was up 7.4% to $2lidn. Foreign exchange rates negatively
impacted revenue by $11.0 million and had minimgdact on operating profit in the first half of 2006

Education: “Revenue for this segmentided 2.7% to $611.6 million in the second quartanpared to the same period last year.
Including incremental expenses of $2.5 million $twck-based compensation, the segment’s operatofig gecreased 5.3% to $67.8 million.

“Revenue for the McGraw-Hill School Edtioa Group declined 5.8% in the second quarter3@0$%4 million. Revenue for the
McGraw-Hill Higher Education, Professional and hmigtional Group grew by 3.3% to $221.3 million lire tsecond quarter compared to the
same period last year.

“Challenging comparisons following lastay’s 17% gain in second quarter revenue and lihaortunities in this year’s state new
adoption market, which is expected to decline hyraximately 30%, were key factors in the McGrawt3ithool Education Group’s
performance in the second quarter.

“Our new elementary basal reading prograreasures, is off to an excellent start in therogerritories. Our growing lineup of
intervention products, including Jamestown Readiagigator for secondary students, Early Intervergim Reading, Kaleidoscope and
Number Worlds for the primary grades, is winningvreistomers in the open territory and also in adomtates where most schools
access federal and other funding for these progr@umsalternative basal, Everyday Mathematics, peced solid growth.

“In this year's key state new adoptiosence in Florida and social studies in Califoroiar programs for the secondary schools are
leading the market. But second quarter results wteeted by delays in ordering middle and highostiproducts both in Florida and
California and by disappointing performances of el@mentary programs in those states. The delaygsdowill be fulfilled in the third
quarter.

“In the testing market, the continuedlitecof our more profitable norm- referenced praduaffset the gains we are making in
providing the customized assessments that stagzstoaneet the requirements of the No Child LetiBé Act. Under the Act, schools now
must use assessments based on state standarsisstodents each year in grades three through ieigeading and math and report the res
to the public. Schools face sanctions for failiag@thieve improvements in test scores.

‘In the Higher Education, Professional and Inteorati Group, we benefited from a solid performamcthe U.S. college and univers
market. Our three major imprints -- Science, Engiivegy and Math; Humanities, Social Science and Laggs; and Business and Economics -
- all produced gains in the second quarter. We etgerienced solid growth in the career collegesnobl. Best-sellers in the second quarter
included Ober, Keyboarding, 10th edition; Lucase Rt of Public Speaking, 9th edition; Shier, Hel&ssentials of Human Anatomy and
Physiology, 9th edition.




“Softness in the professional markets peatially offset by growth in digital subscriptigmoducts and strong results with business
titles. Five titles appeared on national best-sdilts during the second quarter:

- Succeed on Your Own Terms (Wall Street Journal, Nevk Times, USA Today
- The Millionaire Maker (BusinessWee

-- Chasing Daylight (New York Time:

- Crucial Conversations (BusinessWe

- The Millionaire Real Estate Agent (BusinessWe
“International markets softened as Mexdeferred anticipated school orders to the secalfd h

Financial Services: “Revenue for thisreegt increased 13.4% in the second quarter to $6fiflion compared to the same period last
year. Excluding the prior ye's revenue of $34.8 million from Corporate ValuerSolting, which was sold at the end of Septembé62énd
April and May revenue of $8.1 million from CRISILtd. (majority interest acquired on June 1, 2008yenue for the second quarter grew by
$106.6 million on a non-GAAP basis. Of the non-GA#Renue growth, 38.6% was produced by structureth€e and 34.8% came from
corporate and government ratings.

“Including the incremental expenses of3$illion for stock-based compensation in the secguarter, the segment’s operating profit
increased 21.5% to $313.9 million. Corporate Vawasulting contributed approximately $7.5 milliandperating results in the second
quarter of 2005.

“Strong double-digit growth for ratingsthe U.S. and international markets helped Firsr®rvices set new records for revenue and
operating profit in the second quarter. Internaloatings accounted for 37.4% of ratings revemutaé second quarter versus 36.7% for the
same period a year ago.

“Strength in global structured financesveaain a key factor as all asset classes corgdlotthe year-over-year improvement.
Particularly noteworthy was the activity in U.S.I@teralized Debt Obligations, which was drivenleyeraged loans for mergers and
acquisitions, new hybrid structures and arbitraggootunities. And, while dollar volume issuanceéJirs. Residential Mortgage-Backed
Securities market declined by 1.2% in the secoradtqu, we benefited from an 8.6% pick up in the hanof deals coming to market and
solid gains in more active overseas markets.

“A surging corporate market also conttézlto Standard & Poor’s second quarter performaBoth investment grade and high-yield
markets were up solidly. Public finance was softedisnding volume continued to decline.

“New issue dollar volume increased inth&. and European bond markets in the secondequaatsus the same period last year,
according to reports from Securities Data Corporatind Harrison Scott Publications/S&P estimates.

“In the U.S., total new issue dollar vole was up 16.7%. Corporate new issuance was upth4£L.ublic finance declined by 6.8%.
Mortgage-backed securities were off 0.7%. Adsmtked securities were down 12.5%, while collaizedl debt obligations were up 162.0%
Europe, new issue dollar volume was up 1.7%.

“Growth in ratings and services thataoétied to the new issue market also benefited S&Rse products and services, which include
bank loans, counterparty and infrastructure finanatiegs, ratings evaluation services as well avatve ratings, produced 24.2% of ratings
revenue in the second quarter, up from 21.5% f@istime period last year.




“Our data and information products andises posted solid gains in the U.S. and Europearkets. We are adding new customers and
increased the usage of our enhanced services witing clients.

“The rise in assets under managementdhange-traded funds and the increased tradingrofative contracts based on Standard &
Poor’s indexes also contributed to our growth m$bcond quarter. At the end of June, assets nmalgsgement in exchange-traded funds
based on S&P indexes rose 21.3% to $143.4 billemus the same period last year.

Information and Media: “Revenue for teegment increased 3.6% to $238.6 million in th@sdguarter compared to the same period
last year. Including incremental expenses of $3llfom for stock-based compensation, the segmesyirating profit decreased $652,000, or
4.8%, to $13.0 million in the second quarter.

“The Broadcasting Group’s revenue grewi#y8% to $31.9 million. Increases in political dadal advertising were key to the second
quarter performance in 2006 versus the same pldbgear.

“Revenue for the Business-to-Businessu@iiacreased 2.1% to $206.7 million. The Groupudek J.D. Power and Associates,
BusinessWeek, construction, energy products andcsst and Aviation Week. Growth in information guzts and services helped offset
declines in advertising at the Business-to-Busif&saip.

“J.D. Power and Associates, driven by meavketing and information products and increasackat penetration for automotive and
non-automotive clients, produced solid revenue ¢inawthe second quarter. Investments for synditegsearch products impacted profit
growth.

“Platts’ news and pricing services conéro benefit from the volatility in energy markdtsthe construction marketplace, the
McGraw-Hill Construction Network and advertisingsea products produced growth.

“Advertising pages in BusinessWeek’s gloddition declined 11.7% in the second quartezpating to the Publishers Information
Bureau. The shutdown of BusinessWesikiternational editions for Europe and Asia atahd of 2005 exacerbated the revenue declineel
second quarter of 2005, the international editjpregluced revenue of $4.6 million. However, Busiliéssk did benefit from the elimination
of the international editions. BusinessWeek.contiooes to show solid growth and produced 14.1% wusiBessWeek's total advertising
revenue in the second quarter.

“Advertising was off at Aviation Week r¢gely due to timing issues attributable to the hiahParis Air Show, which was last held in
the second quarter of 2005.

Corporate Expense: Including an incretae$.4 million for stock-based compensation exgerorporate expense increased to $34.2
million in the second quarter versus $29.5 millionthe same time last year.

The Outlook: “Based on the strength wf first half performance, we are raising our guici&afor the year.

“Our previous guidance called for earsipgr share of $2.36 to $2.41, excluding the inergal impact of all stock-based
compensation.

“Our new guidance for 2006 improves thié-year forecast by $0.08. Therefore, we now exjRS for 2006 of $2.44 to $2.49
excluding the incremental impact of all stock-basechpensation ($0.13 for incremental stock-basedpemsation and $0.04 for the one-time
charge for the elimination of the restoration stopkion program in the first quarter).

“With more robust opportunities takingaple next year, we expect to return to double-eéigihings growth in 2007.”




Conference Call/Webcast Details: The Goafion’s senior management will review the secguarter 2006 earnings results on a
conference call scheduled for this morning, Julth2&t 8:30 AM Eastern Time. This call is open Haraerested parties. Discussions may
include forward-looking information. Additional iofmation presented on the conference call may lieragailable on the Corporation’s
Investor Relations website at http://www.mcgraw:-tidm/investor_relations. To participate by telepboplease dial-in by 8:20 AM Eastern
Time and register before the start of the call. Bstit participants may call toll-free (888) 323-84hternational participants may call +1
(415) 228-5016 (long distance charges will applyje passcode is McGraw-Hill and the conferencedeadHarold McGraw Ill. The
conference call will also be Webcast. Go to thepBoation’s Investor Relations website and clicktloa Earnings Announcement link under
Investor Presentation Webcasts. At the Event Desaileen, select the Webcast link. You will needdivs Media Player. The prepared
remarks and slides will be available for downloadirom the Investor Relations website’s Investagentations archive several hours after
the end of the call and a Webcast replay will bailable until August 1, 2006.

The forward-looking statements in thisveeelease involve risks and uncertainties andabgect to change based on various important
factors, including worldwide economic, financiagliical and regulatory conditions, the health apital and equity markets, including
possible future interest rate changes, the paoecofvery in the economy and in advertising, thell®f expenditures in the education market,
the successful marketing of competitive products the effect of competitive products and pricing.

About The McGraw-Hill Companies: Founded 888, The McGraw-Hill Companies is a leadingbglbinformation services provider
meeting worldwide needs in the financial serviegkjcation and business information markets thréegtiing brands such as Standard &
Poor’s, McGraw-Hill Education, BusinessWeek and. PBwer and Associates. The Corporation has mare 280 offices in 38 countries.
Sales in 2005 were $6.0 billion. Additional infortiaa is available at http://www.mcgraw-hill.com.

Release issued: July 25, 2006




The McGraw-Hill Companies
Statements of Income

Periods ended June 30, 2006 and 2005

(in thousands, except per share data)

Three Months Six Months
(unaudited) 2006 2005 % Change 2006 2005 % Change
Revenue $ 1,527,54. $ 1,456,27 4¢ 3 2,668,22. $ 2,485,28. 7.4
Expenses, net 1,167,141 1,142,30 2.2 2,192,14! 2,045,63! 7.2
Income from operation 360,401 313,97 14.¢€ 476,07 439,64 8.3
Interest expense 8,55¢ 3,51z N/M 6,04¢ 4,21( 43.€
Income from operations before taxes on incc 351,84¢ 310,46: 13.2 470,03: 435,43 7.9
Provision for taxes on income 130,88 115,49: 13.2 174,85( 161,73. 8.1
Net income $ 220,96. $ 194,97( 132 $ 295,18: $ 273,70! 7.8
L] I L] I
Earnings per common share:
Basic $ 06z $ 0.52 192 % 08z $ 0.7: 12.2
L] I L] I
Diluted $ 06C $ 0.51 17€  $ 0.7¢ $ 0.71 11.2
L] I L] I
Dividend per common share $ 0.181f $ 0.165( 100 $ 0.363( $ 0.330( 10.C
L] I L] I
Average number of common shares outstanding:
Basic 355,78: 373,53: 361,24« 376,19:
Diluted 365,50° 380,04 371,56¢ 383,33:

N/M - not meaningfu

Exhibit 1




The McGraw-Hill Companies
Operating Results by Segment
Periods ended June 30, 2006 and 2005

(dollarsin thousands)

Revenue

% Favorable
(unaudited) 2006 2005 (Unfavor able)
Three Months
McGraw-Hill Education $ 611,64t $ 628,64 2.7
Financial Services 677,31: 597,36t 13.4
Information & Media 238,58 230,26¢ 3.6
Total revenue $ 1,527,54. $ 1,456,27 4.9

(dollarsin thousands)

Revenue

% Favorable
(unaudited) 2006 2005 (Unfavor able)
Six Months
McGraw-Hill Education $ 925,79« $ 935,94" 1.9
Financial Services 1,277,31: 1,144,64 11.€
Information & Media 465,11 404,68¢ 14.¢
Total revenue $ 2,668,22. $ 2,485,28. 7.4

The McGraw-Hill Companies
Operating Results by Segment
Periods ended June 30, 2006 and 2005

(dollarsin thousands)
Operating Profit

% Favorable

(unaudited) 2006 2005 (Unfavor able)
Three Months (a)

McGraw-Hill Education $ 67,761 $ 71,59 (5.9
Financial Services 313,88t 258,28t 21.
Information & Media 12,95¢ 13,60¢ (4.8)
Total operating segmen 394,60! 343,48! 14.¢
General corporate expense (34,200 (29,519 (15.9)
Interest expense (8,55%) (3,512) N/M
Total operating profit $ 351,84¢ $ 310,46* 13.2

(dollarsin thousands)
Operating Profit

% Favorable

(unaudited) 2006 2005 (Unfavor able)
Six Months (b)

McGraw-Hill Education $ (29,290 $ (7,087) N/M
Financial Services 565,54: 480,79¢ 17.€
Information & Media 14,64¢ 18,35¢ (20.2)
Total operating segmen 550,90: 492,06¢ 12.C
General corporate expense (74,825 (52,429 42.7)
Interest expense (6,04€) (4,210 (43.6)
Total operating profit $ 470,03* $ 435,43* 7.8

N/M - not meaningfu




*  Income from operations before taxes on inct
(@) 2006 operating profit includes incremental s-based compensation of $14.9 million-tax.
(b) 2006 operating profit includes incremental stockdthcompensation of $39.5 million pre-tax and atone charge of $23.8 million

pre-tax related to the elimination of the Comp’s restoration stock option progra

Exhibit 2




Incremental Impact of Stock-based Compensation per&ing Profit by Segment

The McGraw-Hill Companies

Period ended June 30, 2006

(dollars in thousands)

Three Months Six Months
(unaudited) 2006 2006
Operating Profit
M cGraw-Hill Education $ 67,761 $ (29,290)
Stock-based compensation impifét $ 2,46( 7,94¢€
One-time restoration option char@é 4,24¢
Total stock-based compensation 2,46( 12,19(
McGraw-Hill Education - excluding 70,221 (17,100)
Financial Services 313,886 565,543
Stock-based compensation impifét 6,26¢ 13,05:
One-time restoration option char@é 2,14¢
Total stocl-based compensatic 6,26¢ 15,19¢
Financial Services - excluding 320,154 580,741
Information & Media 12,956 14,649
Stock-based compensation imp&et 3,731 8,591
One-time restoration option char@é 2,71¢
Total stock-based compensation 3,731 11,31(
Information & Media - excluding 16,687 25,959
Total operating segments 394,603 550,902
Stock-based compensation imp@ét 12,45¢ — 29,59¢ _
One-time restoration option char@é _ 9,102 _
Total stocl-based compensatic 12,45¢ 38,69¢
Total operating segments - excluding 407,062 589,600
General corporate expense (34,200) (74,825)
Stock-based compensation imp@ét 2,421 9,881
One-time restoration option char@é 14,66
Total stock-based compensation 2,427 24,54¢
General corporate expense - excluding $ (31,773) $ (50,276)

(@)  Stock-based compensation incremental charge fahtiee month period of $14.9 million pre-tax ($&n8lion after-tax or $0.03 per

share) and for the six month period of $39.5 millre-tax ($24.8 million afte-tax or $0.07 per share

(b) One-time charge of $23.8 million pre-tax ($14.9limil after-tax or $0.04 per share) related to timieation of the Company’s

restoration stock option progra

Exhibit 3
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