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Item 2.02 Results of Operations and Financial Conition

On June 6, 2012, BrowRerman Corporation issued a press release repdattimperating results for the fourth fiscal quardec
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Exhibit 99.1

FOR IMMEDIATE RELEASE

BROWN-FORMAN REPORTS FULL YEAR 2012 RESULTS —
ANTICIPATES ANOTHER STRONG YEAR OF HIGH SINGLE-DIGI T UNDERLYING OPERATING INCOME GROWTH IN
FISCAL 2013

Louisville, KY, June 6, 2012- Brown-Forman Corporation (NYSE:BFA, BFB) todaypoeted fourth quarter and fiscal year 2012
financial results. Reported net sales grew 6%83t6 $illion in fiscal 2012, or 9% on an underlyihigasis. Reported operating income
decreased 8% to $788 million, but increased 9%ouraerlying basis. Diluted earnings per shareev&.56 compared to $3.90 in the
prior year. As expected, reported year-over-yeangarisons were negatively impacted by the absehttee gain on sale and associated
profits from the Hopland-based wine businésas well as foreign exchange for a combined npairhof $0.54 per share.

Looking ahead to fiscal 2013, the Company expectadinuation of fiscal 2012’s strong underlyingrtds, with net sales and
operating income growth in the high single digisd earnings per share of $3.60 to $4.00.

Fiscal 2012 Highlights

« Underlying net sales increased 9%, an acceleriion fiscal 2011's growth rate of 4%
o0 Each of the Compar's twelve largest markets grew underlying saleduding market share gains in the U
0 Underlying sales outside of the U.S. grew 12% #edl 2012, and now comprise 58% of total saleser§img markets dro
nearly 45% of incremental grow
0 Sales growth was led by the Jack D¢'s trademark, up 12¢
0 Product innovation and line extensions, including successful launch of Tennessee Honey, contdboigghly two points ¢
the Compan’s 9% sales growt
o Finlandi¢'s family of brands grew sales 10%, with record ephs?
« Underlying operating income increased 9%, an acate from 2011’s growth rate of 6%
« $408 million was returned to shareholders, inclgd$216 million in share repurchases and $192 miliiodividends
« Brown-Forman’s one-year TSRf 22% outpaced the S&P 500's 5%
« The Company generated an industry-leading R&1fC19%

(more)




Fiscal 2012 underlying results accelerated as sHmiow:

Growth in Underlying Change in Reporte
Net Sales Operating Incom Net Sales Operating Incom
Fiscal Year 201. 9% 9% 6% -8%
Fiscal Year 201 4% 6% 6% 20%
Fiscal Year 201 1% 6% 1% 7%

Paul Varga, the Company’s Chief Executive Offieaid, “Underlying net sales and operating inconekecated in fiscal 2012 to
pre-2008 levels. We believe this is due to thergith of the Jack Daniel’'s trademark and our pbotiaf premium brands, our heightened
focus on innovation, continued route-to-consumeestments, and the hard work and creativity ofpmople. While the economic
backdrop remains uncertain, we expect that themgth in underlying sales will continue into fis@8l13, with anticipated growth in the
high single-digits. After several years of palfiabsorbing cost increases, we are planning fimepncreases to be a larger contributor to
our total revenue growth, covering cost inflatiovamproving our relative price positions in therketplace.”

Varga continued, “Our strong performance was broaskd, with each of our twelve largest markets grgwet sales in fiscal
2012.” Full year underlying net sales grew by lifi%he emerging markets, 8% in the developed wouldide of the U.S., and 5% in the
U.S. In total, global net sales grew 9% in fis2@12, an acceleration from the 4% growth the Comjaahieved in fiscal 2011.

Brown-Forman’s Jack Daniel’s trademark continuedrtmw net sales globally at a double-digit rata] aa the world’s number one
American whiskey, the Company believes the JackdVartrademark is well positioned to continue bieiveg from recent global trends in
this category. According to U.S. Nielsen datakJaaniel's Tennessee Whiskey’s growth acceleratetié last twelve months, and is once
again gaining volume and value share over theltase months. This is likely due to several fastancluding an improved marketing mix,
the positive halo effect created by last year'siduof Tennessee Honey, as well as renewed interdst American whiskey category.

(more)




Jack Daniel's Tennessee Honey is an example ofdiseiplined innovation can create a positive hdfea for the parent brand. In
fiscal 2013, the Company will introduce Tennesseady to new markets outside of the U.S., as wetbaand in the U.S. through additional
sizes and through increased on-premise accountrpéog. In the super-premium whiskey categorynfenan Jack, Jack Daniel's Single
Barrel, and Woodford Reserve registered solid doulidit depletion gains for the year, powered bgiinational demand. In the aggregate,
these three brands depleted over 700,000 casisah year 2012.

Varga added, “As an industry leader in Americanskby, we are encouraged by the category’s momeimuine United States and
around the world. Aided by super-premium line agtens, flavored expressions, and RTD innovatiba,dategory’s growing popularity
bodes well for Brown-Forman and our stable of legdrademarks.”

Finlandia’s depletions grew 7% to over 3.1 millicases, driven by strong demand in Russia and BaSteppe. The Company’s
tequila portfolio enjoyed broad-based volume grodriken by Herradura’s 13% increase to almost 3@ &rses and 10% growth for New
Mix. Sonoma-Cutrer also enjoyed depletion growitbwer 10% for the full year.

Reported gross profit for the year increased 4%lewimderlying gross profit grew 8%. Higher in@utd fuel costs affected both
underlying and reported gross profit trends inythar but inflationary pressures are expected sele# fiscal 2013. One way in which the
Company continued to invest consistently behingiatfolio of brands was through higher advertisspgnd, up 8% on a reported basis with
social media playing a more prominent role in tleenPany’s marketing mix. Additionally, reported S&&ncreased 6% due to higher
investments behind people and route-to-consumgatines.

Strong operating cash flow in the year allowedGoenpany to pay down $250 million in debt that matlin April of 2012, bringing
total debt to $506 million as of April 30, 2012 nepared with $759 million as of April 30, 2011. T@empany had net debt of $168 million,
compared to net debt of $192 million as of April 2011. During fiscal 2012, the Company returné@8million to shareholders through
repurchase of 3.1 million shares for $216 milliovd alividends totaling $192 million. During the fthuquarter, Browri-orman paid a reguli
quarterly cash dividend of $0.35 per share on Ghaard Class B common stock.

(more)




Brown-Forman has paid regular quarterly cash divildefor 66 consecutive years and increased thethédast 28 years, making Brown-
Forman a member of the Standard and Poor’s 50@ & Aristocrats Index.

Fourth Quarter 2012 Results

For the fourth quarter, the Company reported nessgrowth of 1% and underlying growth of 10%. @ieg income decreased
32% on a reported basis and increased 13% on arlyimd) basis. Prior year's results benefited fribra gain on sale and associated profits
of the Hopland-based wine business in the yeagageter which contributed $65 million to operatingome in the fourth quarter of
2011. Diluted earnings per share for the quartmev0.73 compared to $1.13 in the prior yearexXsected, reported year-over-year
comparisons were negatively impacted by the absehite gain on sale and associated profits froenttbpland-based wine businéssas
well as foreign exchange for a combined net impéepproximately $0.36 per share.

Fiscal Year 2013 Outlook

The Company is forecasting another strong yeandétying growth rates comparable to fiscal yeat2[@vels and in-line with
historic long-term rates of growth. For fiscal 30the Company expects high single-digit growthinalerlying sales and operating income
while continuing to invest in future growth. BroviAorman projects diluted earnings per share of8654.00, including an anticipated
negative impact from foreign exchange of $0.11gtwre. This range takes into consideration théeriting macroeconomic environment,
uncertainty surrounding the Company’s planned griceeases, and foreign exchange fluctuations.

(more)




Brown-Forman will host a conference call to discii&sresults at 10:00 a.m. (EDT) this morning. iAterested parties in the U.S.
are invited to join the conference call by dialBg8-624-9285 and asking for the Brown-Forman caiternational callers should dial 706-
679-3410 and ask for the Brown-Forman call. Nespasd is required. The company suggests thatoizatits dial in approximately ten
minutes in advance of the 10:00 a.m. start of thidarence call.

A live audio broadcast of the conference call aiflo be available via Brown-Forman'’s Internet wehgittp://www.brown
forman.com/, through a link to "Investor Relations.” For slecunable to participate in the live call, a replaly be available by calling
855-859-2056 (U.S.) or 404-537-3406 (internationdlpe identification code is 79064300. A dig#aidio recording of the conference call
will also be available on the website approximatatg hour after the conclusion of the conferende dde replay will be available for at
least 30 days following the conference call.

For more than 140 years, Brown-Forman Corporatesédnriched the experience of life by responsibijding fine quality
beverage alcohol brands, including Jack DanielisnBssee Whiskey, Southern Comfort, Finlandia, Dsokiel’s & Cola, Canadian Mist,
Korbel, Gentleman Jack, el Jimador, Herradura, 8@aGutrer, Chambord, New Mix, Tuaca, and Woodfoeddtve. Brown-Forman'’s
brands are supported by nearly 4,000 employeesa@ddn approximately 135 countries worldwide. Rosre information about the
Company, please visit http://www.broviorman.com/

Footnotes:

1Underlying change represents the percentage iremadecrease in reported financial results in mt@oce with generally accepted
accounting principles (GAAP) in the United Stataedjusted for certain items. A reconciliation froeported to underlying net sales, gross
profit, advertising expense, SG&A, and operatingbime (non-GAAP measures) increases or decreasteeftourth quarter and fiscal 2012,
and the reasons why management believes thesdradpts to be useful to the reader, are includegtimedule A and the note to this press
release.

2The Hopland-based wine business was sold in Ap@bd 1, and remained as agency brands through Oemedd, 2011. The net negative
effect of this business on fourth quarter earnigrgsvth was $0.29 per diluted share and $0.43 ferfuli year. These agency relationships
resulted in fiscal 2012 reported net sales of $#8om and $0.04 per diluted share.

3Depletions are shipments direct to retail or frasiributors to wholesale and retail customers, @mdcommonly regarded in the industry as
an approximate measure of consumer demand.

4TSR (Total Shareholder Return) assumes divideridsested, and measured over the one-year periadg@gril 30, 2012.

SROIC, or return on invested capital is definedressum of net income (excluding extraordinary itear aftertax interest expense, divid
by average invested capital. Invested capital lscassets less liabilities, excluding interest-bepdebt for the one-year period ended April
30, 2012.
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Important Information on Forward-Looking Statements:

This report contains statements, estimates, arjdqtians that are "forward-looking statements" efribd under U.S. federal securities
laws. Words such as “aim,” “anticipate,” “aspiréjelieve,” “envision,” “estimate,” “expect,” “expeation,” “intend,” “may,” “plan,”
“potential,” “project,” “pursue,” “see,” “will,” “will continue,” and similar words identify forwarddking statements, which speak only as
of the date we make them. Except as required bywaeado not intend to update or revise any forwlanking statements, whether as a
result of new information, future events, or othisev By their nature, forward-looking statemeniive risks, uncertainties and other
factors (many beyond our control) that could causeactual results to differ materially from oustarical experience or from our current
expectations or projections. These risks and ddwtors include, but are not limited to:

« declining or depressed global or regional econarpinditions, particularly in the Euro zone; politicBnancial, or credit or capital marl
instability; supplier, customer or consumer credibther financial problems; bank failures or gowveental debt defaul

. failure to develop or implement effective busingssitfolio and brand strategies, including the @ased U.S. penetration and internati
expansion of Jack Dan’'s Tennessee Honey, innovation, marketing and ptiomadtactivity, and rou-to-consume

- unfavorable trade or consumer reaction to our nesdyrts, product line extensions, price changesketiag, or changes in formulatic
flavor or packaging

« inventory fluctuations in our products by distribrg, wholesalers, or retailers

« competitors’consolidation or other competitive activities sugh pricing actions (including price reductions, mpations, discountin
couponing or free goods), marketing, category egjoem product introductions, entry or expansionum geographic marke

« declines in consumer confidence or spending, whetated to the economy (such as austerity messtar increases, high fuel costs
higher unemployment), wars, natural or other dexastveather, pandemics, security concerns, tetrattacks or other facto

» changes in tax rates (including excise, sales, V#ififfs, duties, corporate, individual income, idends, capital gains) or in rela
reserves, changes in tax rules (e.g., LIFO, forégome deferral, U.S. manufacturing and other dédos) or accounting standards,
the unpredictability and suddenness with which tbey occu

« governmental or other restrictions on our abildyptoduce, import, sell, price, or market our pradduincluding advertising and promot
in either traditional or new media; regulatory cdiaupce cost:

« business disruption, decline or costs related gamzational changes, reductions in workforce beotost-cutting measures

« lower returns or discount rates related to penagsets, interest rate fluctuations, inflation dtadion

« fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Adistradollar, Polish zloty or Mexican peso

« changes in consumer behavior or preferences andhility to anticipate and respond to them, inahgdsocietal attitudes or cultural tre
that result in reduced consumption of our produgduction of bar, restaurant, hotel or othe-premise business or tra\

« consumer shifts away from spirits or premium-prisgifits products; shifts to discount store purelsagr other pricsensitive consum
behavior

« distribution and other route-ttensumer decisions or changes that affect the girofrour sales, temporarily disrupt the marketingae o
our products, or result in implementai-related or higher fixed cos

. effects of acquisitions, dispositions, joint vemisir business partnerships or investments, or teemination, including acquisitio
integration or termination costs, disruption orestldifficulties, or impairment in the recorded valaf assets (e.g. receivables, inven
fixed assets, goodwill, trademarks and other irtdag)

« lower profits, due to factors such as fewer or |@sditable used barrel sales, lower productioruwms, decreased demand or inabilit
meet consumer demand for products we sell, saleshiit toward lower priced or lower margin SKUs,amst increases in energy or |
materials, such as grain, agave, wood, glass,iplastclosure:

« natural disasters, climate change, agriculturaktamties, environmental or other catastrophestloer factors that affect the availabil
price, or quality of agave, grain, glass, enerdgsures, plastic, water, or wood, or that causelgughain disruption or disruption at ¢
production facilities or aging warehous

 negative publicity related to our company, bramdarketing, personnel, operations, business perfocemar prospects

« product counterfeiting, tampering, contaminationtezalls and resulting negative effects on ouesdbrand equity, or corporate reputation

« significant costs or other adverse developmentarsiag from class action, intellectual property, ggwmental, or other major litigation;
governmental investigations of beverage alcoholus$ty business, trade, or marketing practices hyous importers, distributors,
retailers

” o« ” ” w ”u ” ” o ”ou
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Net sales
Excise taxe:
Cost of sales
Gross profit
Advertising expense

Selling, general, and administrative exper

Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per shar
Basic
Diluted

Gross margir
Operating margil

Effective tax rate

Cash dividends paid per common st

Shares (in thousands) used in
calculation of earnings per shz

Basic
Diluted

Brown-Forman Corporation
Unaudited Consolidated Statements of Operations

For the Three Months Ended April 30, 2011 and 2012

(Dollars in millions, except per share amounts)

2011 2012 Changi
$791.: $801.: 1%
180.¢€ 198.¢ 10%
187.4 181.1 (3%)
423.c 421.¢ 0%
99.7 98.¢ (1%)
166.¢ 175.2 5%
1.3 0.1
(66.5 (2.2)
221.¢ 150.1 (32%)
7.3 6.8
214.¢ 143. (33%)
49.2 38.¢
$165.¢ $104.¢ (37%)
$1.1¢ $0.7¢ (35%)
$1.1¢ $0.7¢ (35%)
53.5% 52.6%
28.0% 18.7%
22.9% 27.1%
$0.3:2 $0.3¢
145,00¢! 142,01¢
145,99° 143,07
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Net sales
Excise taxe:
Cost of sales
Gross profit
Advertising expense
Selling, general, and administrative exper
Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per sharn
Basic
Diluted

Gross margir
Operating margil

Effective tax rate

Cash dividends paid per common shi
Regular quarterly cash dividen
Special cash dividend
Total

Shares (in thousands) used in
calculation of earnings per she
Basic
Diluted

Brown-Forman Corporation
Unaudited Consolidated Statements of Operations
For the Years Ended April 30, 2011 and 2012
(Dollars in millions, except per share amounts)

2011 201: Chang:
$3,404.. $3,614.- 6%
817.¢ 891.( 9%
862.1 928.2 8%
1,724 1,795.( 4%
366.F 395.( 8%
574.( 609.1 6%
5.1 3.E
(76.2° (1.0)
855.( 788.2 (8%)
26.4 28.%
828.€ 760.1 (8%)
257.C 246.¢
$571.¢ $513.: (10%)
$3.92 $3.5¢ (9%)
$3.9( $3.5¢ (9%)
50.7% 49.7%
25.1% 21.8%
31.0% 32.5%
$1.2¢ $1.3¢
1.0C -
$2.2¢ $1.3¢
145,60: 143,01
146,51« 144,05!
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Assets:

Cash and cash equivalel
Accounts receivable, n
Inventories

Other current assets

Total current asse

Property, plant, and equipment, |
Goodwill

Other intangible asse

Other assets

Total assets

Liabilities:

Accounts payable and accrued expet
Current portion of lon-term debt
Other current liabilities

Total current liabilities

Long-term debt

Deferred income taxe
Accrued postretirement benef
Other liabilities

Total liabilities

Stockholders’ equity

Total liabilities and stockholders’ equity

Brown-Forman Corporation
Unaudited Condensed Consolidated Balance Sheets
As of April 30, 2011 and 2012
(Dollars in millions)

2011 201z
$ 567 $ 33¢
49¢€ 47t
647 712
26€ 224
1,97¢ 1,74¢
39¢ 39¢
62& 617
67C 66€
48 44
$3,71: $3,471
$ 41z $ 38¢
25t 3
40 15
707 404
504 50¢
15C 15¢
202 27¢
88 65
1,652 1,40¢
2,06( 2,06¢
$3,71: $3,471
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Brown-Forman Corporation
Unaudited Condensed Consolidated Statements of Hagls
For the Years Ended April 30, 2011 and 2012
(Dollars in millions)

2011 2012
Cash provided by operating activiti $527 $51¢

Cash flows from investing activitie
Proceeds from sale of busine 234 -
Additions to property, plant, and equipm: (39) (58)
Other 8 (10)
Cash provided by (used for) investing activil 203 (68)

Cash flows from financing activitie
Net issuance (repayment) of di 57 (248)
Acquisition of treasury stoc (136 (220,
Dividends paic (326 (192
Other (1) (2)
Cash used for financing activiti (406, (662)

Effect of exchange rate chang

on cash and cash equivalents 11 (15)
Net increase (decrease) in cash and cash equis 33t (229
Cash and cash equivalents, beginning of period 232 567
Cash and cash equivalents, end of period $567 $33¢

(more)




Schedule A

Brown-Forman Corporation
Supplemental Information (Unaudited)

Three Months Fiscal Year Ended Fiscal Year Ended
Ended
April 30, 2012 April 30, 2012 April 30, 2011

Reported change in net sale 1% 6% 6%
Estimated net change in distributor invento 2% 1% -
Impact of foreign currencie 3% - (2%)
Impact of Hoplan-based wine business si 4% 2% -
Underlying change in net sale: 10% 9% 4%
Reported change in gross profit 0% 4% 7%
Estimated net change in distributor invento 2% - -
Impact of Hoplan-based wine business si 2% 3% -
Impact of foreign currencie 4% 1% (2%)
Underlying change in gross profit 8% 8% 5%
Reported change in advertising (1%) 8% 5%
Impact of foreign currencie 1% - (1%)
Impact of Hoplan-based wine business si 2% 1% -
Underlying change in advertising 2% 9% 4%
Reported change in SG&A 6% 6% 6%
Dispute settlemer (4%) (1%) 1%
Impact of foreign currencie 2% 1% (1%)
Impact of Hoplan-based wine business si 4% - (1%)
Underlying change in SG&A 8% 6% 5%
Reported change in operating incomi (32%) (8%) 20%
Estimated net change in distributor invento 3% 1% (1%)
Dispute settlemer 6% 1% (1%)
Impact of foreign currencie 10% 3% (3%)
Impact of Hoplan-based wine business si 26% 12% (7%)
Impairment charg - - (2%)
Underlying change in operating income 13% 9% 6%

Notes:

Estimated net change in distributor inventoriesefelRs to the estimated financial impact of changesstributor inventories for the
Company'’s brands. BrowRerman computes this effect using estimated depleétends and separately identifying trade inventbranges il
the variance analysis for key measures. Baseteadtimated depletions and the fluctuations itvidigor inventory levels, the Company
then adjusts the percentage variances from prioutieent periods for our key measures. Brown-Forielieves it is important to make this
adjustment in order for management and investomtierstand the results of the business withotwrdisns that can arise from varying
levels of distributor inventories.

Hopland-based wine business sale — Refers to thg&ay's April 2011 sale of its Hopland, Califorrbased wine business to Vifia Concha 'y
Toro S.A. Included in this sale were the Fetzeramyn bottling facility, and vineyards, as well &g t~etzer brand and other Hopland,
California-based wines, including Bonterra, LitB&ack Dress, Jekel, Five Rivers, Bel Arbor, Coldevatreek, and Sanctuary. Also included
in the sale was a facility in Paso Robles, Cali@rkVe believe that excluding the gain on the aald operating results from fiscal 2012 ve
the same period in fiscal 2011 provides helpfubinfation in forecasting and planning the growthestations of the Compan



Foreign currencies — Refers to net gains and laesesred by the Company relating to sales andimsges in currencies other than the U.S.
Dollar. Brown-Forman uses the measure to undedstagrowth of the business on a constant do#aishas fluctuations in exchange rates
can distort the underlying growth of the busindssH{ positively and negatively). To neutralize #ffect of foreign exchange fluctuations,
Company has translated current year results at ypeiar rates. While BrowRerman recognizes that foreign exchange volaisity reality fo
a global company, it routinely reviews its perforroa on a constant dollar basis. The Company kesdighis allows both management and
investors to understand better Brown-Forman’s gnavends.

Dispute settlement — Refers to the favorable rémoiwf a dispute in an international market relgtio the importation of our
products. Management believes that excludingktbisefit provides helpful information in forecastiagd planning the growth expectations
the Company.

The Company cautions that non-GAAP measures shimuttbnsidered in addition to, but not as a sultstfar, the Company’s reported
GAAP results.

(more)




Schedule B

Brown-Forman Corporation
Supplemental Information (Unaudited)
Twelve Months Ended April 30, 2012

% Change vs. FY2011
Depletions (00 s) Depletions Net Sales
Equivalent Equivalent
Brand O-Liter Conversion? O-Liter Conversion Reported  |Constant Currency
Jack Dani€’'s Family 18,011 12,43 12% 12% 13% 12%
Ja\ﬁ\;‘hgigf;;n%”;"y of 11,745 11,749 12% 12% 12% 12%
Jack Danie’'s RTD/RTF 6,265 625 13% 13% 17% 11%
el Jimador Famil 6,61( 1,764 8% 4% 0% 3%
el Jimador 1,225 1,225 1% 1% (3%) (2%)
New Mix RTC* 5,375 535 10% 10% 5% 9%
Finlandia Family 3,28( 3,144 11% 7% 9% 10%
Finlandia 3,13( 3,13( 7% 7% 8% 9%
Finlandia RTD 150 15 428% 428% 407% 427%
Southern Comfort Famil 2,475 2,10( (2%) (3%) (7%) (7%)
Southern Comfor 2,055 2,055 (3%) (3%) (7%) (7%)
Southern Comfort RTD/RT 420 40 1% 1% 0% (4%)
Canadian Mis 1,65( 1,65( (4%) (4%) (6%) (6%)
Korbel Champagn 1,284 1,284 (3%) (3%) (3%) (3%)
Supe-Premium Otheb 1,114 1,114 9% 9% 7% 8%
Rest of Brand Portfolio
(excl. Discontinued Brand: 2,009 2,009 15% 15% 10% 11%
Total Active Brands 36,434 25,43( 9% 8% 8% 8%

Note: Totals may differ due to roundi

1Equivalent conversion depletions represent the emn of ready-to-drink (RTD) brands to a similainks equivalent as the parent brand
for various trademark families. RTD volume is died by 10.
2Jack Daniel’s brand family excluding RTD/RTP lingensions
3Refers to all RTD and ready-to-pour (RTP) line estens of Jack Daniel’s
4RTD brand produced with el Jimador tequila
5Includes Southern Comfort, Southern Comfort Reseamd Southern Comfort flavors
6Includes Chambord liqueur and flavored vodka, Hirra, Sonoma-Cutrer, Tuaca, and Woodford Reserve
#HHH



