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Item 7.01 Regulation FD Disclosure

On December 22, 2010, Brown-Forman Corporation (fBempany”) issued a press release announcing that the Comig
exploring strategic alternatives for its Hoplan@iornia-based wine assets, including a possible saleuded in the strategic review are
Fetzer winery, bottling facility, and vineyards, agll as the Fetzer brand and other Hopland, Gailiéebased brands. There can be
assurance that there will be any transaction faradny of these brands or related assets.

A copy of the press release is furnished herevwstBxbit 99.1. The information furnished pursuamthis Item 7.01 (and the rela
information in Exhibit 99.1) shall not be deemedetd" for purposes of Section 18 of the Exchangd, And shall not be deemed to

incorporated by reference in any filing under tleeBities Act of 1933, as amended, or , or the Brgle Act except as shall be express|
forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits
(d) Exhibits
The following Exhibit is furnished as part of tiReport on Form 8-K.

99.1 Brown-Forman Corporation Press Reatated December 22, 2010
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Exhibit 99.1
FOR IMMEDIATE RELEASE
BROWN-FORMAN TO EXPLORE STRATEGIC ALTERNATIVES FOR ITS HOPLAND, CALIFORNIA-BASED WINE BRANDS

Louisville, KY, December 22, 2010 Brown-Forman Corporation announced today thateixisloring strategic alternatives for its
Hopland, California-based wine assets, includipgssible sale. Included in the strategic reviesvthe Fetzer winery, bottling facility, and
vineyards, as well as the Fetzer brand and othetafd, California-based brands. The strategicen@does not include the super-premium
Sonoma-Cutrer brand or the company’s long-term egeglationship with Korbel California Champagnes.

“We are still amidst the review process,” said\BneForman Chief Executive Officer Paul Varga. “BjiNven the recent media stories,
we felt it was important to communicate with ourayees and external stakeholders to set the restraight.”

For 140 years, Brown-Forman Corporation has endi¢he experience of life by responsibly buildingefiquality beverage alcohol
brands, including Jack Daniel's Tennessee Whisgeuthern Comfort, Finlandia, Jack Daniel’'s & Cdlanadian Mist, Korbel, Gentleman
Jack, el Jimador, Tequila Herradura, Sonoma-Cuttekambord, New Mix, Tuaca, and Woodford ReservewBrForman’s brands are
supported by nearly 3,900 employees and sold inoappately 135 countries worldwide. For more imf@tion about the company, please
visit http://www.brownrforman.com/.

Important Information on Forward-Looking Statements:

This report contains statements, estimates, arjdqtions that are "forward-looking statements" eretd under U.S. federal securities laws.
Words such as “aim,” “anticipate,” “aspire,” “belie,” “envision,” “estimate,” “expect,” “expectatighintend,” “may,” “potential,” “project,”
“pursue,” “see,” “will,” “will continue,” and simihr words identify forwardeoking statements, which speak only as of the datenake then
Except as required by law, we do not intend to tgdarevise any forward-looking statements, whettsea result of new information, future
events, or otherwise. By their nature, forwardkiog statements involve risks, uncertainties afmgtofactors (many beyond our control) that
could cause our actual results to differ materifiyn our historical experience or from our currerpectations or projections. These risks
other factors include, but are not limited to:

« continuing or additional pressure on economic cionk in major markets or political, financial, @quity market turmoil (and relat
credit and capital market instability and illiqitig; high unemployment; supplier, customer or aamsr credit or other financ
problems; inventory fluctuations at distributord)olesalers, or retailers; bank failures or govemtaenationalizations; et

» successful development and implementation of éffecbusiness and brand strategies and innovatiodyding distributior
marketing, promotional activity, favorable tradedatonsumer reaction to our product line extensiémsnulation, and packagil
change:

« competitors’ pricing actions (including price reductions, promoos, discounting, couponing or free goods), manketproduc
introductions, or other competitive activiti

« prolonged continuation or acceleration of the dexdiin consumer confidence or spending, whethateetlto economic conditio
(such as austerity measures or tax increases), nattgal or other disasters, weather, pandemacsirgy concerns, terrorist atta
or other factor:

« changes in tax rates (including excise, sales, Védrporate, individual income, dividends, capitaing) or in related reserv
changes in tax rules (e.g., LIFO, foreign incomdedal, U.S. manufacturing and other deductions)aocounting standarc
tariffs, or other restrictions affecting beveradeohol, and the unpredictability and suddenness which they can occt

« trade or consumer resistance to price increasesriproducts

« tighter governmental restrictions on our ability gooduce, import, sell, price, or market our praduéncluding advertising ai
promotion; regulatory compliance co

« business disruption, decline or costs relateddactons in workforce or other cost-cutting measure

« lower returns and discount rates related to persssets, higher interest rates, or significant@latons in inflation rates; deflation

- fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Adistnedollar, or Polish zloty

« changes in consumer behavior and our ability tecgatte and respond to them, including reductiobarf, restaurant, hotel or otl
on-premise business; shifts to discount store @aeh or shifts away from premium-priced produdiseopricesensitive consum
behavior; or reductions in trav

« changes in consumer preferences, societal attitudesltural trends that result in reduced consuompdf our products

« distribution arrangement and other routeztmsumer decisions or changes that affect the girafrour sales, temporarily disrupt
marketing or sale of our products, or result inlengentatio-related cost

« adverse impacts resulting from our acquisitionspdsitions, joint ventures, business partnershipportfolio strategies

« lower profits, due to factors such as fewer usadebaales, lower production volumes (either for own brands or for those of th
parties), sales mix shift toward lower priced ovés margin skus, or cost increases in energy ormaterials, such as grapes, gt
agave, wood, glass, plastic, or clost

« climate changes, agricultural uncertainties, emritental calamities, our suppliefhancial hardships or other factors that ai
the availability, price, or quality of grapes, ggagrain, glass, energy, closures, plastic, ordr

« negative publicity related to our company, bram@ssonnel, operations, business performance opects

« product counterfeiting, tampering, contaminationrecalls and resulting negative effects on ouesabrand equity, or corpor.
reputation

- significant costs or other adverse developmentarsiag from litigation or governmental investigatsoof beverage alcohol indus



business, trade, or marketing practices by usinoporters, distributors, or retaile
« impairment in the recorded value of any assetdydicg receivables, inventory, fixed assets, godidwiother intangibles



