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Item 7.01. Regulation FD Disclosure.

On September 23, 2005, Brown-Forman Corporatiareids press release announcing that it intendedorbe the 100 percent owner of its
Australian distribution company, effective in Felry 2006.

This report contains statements that constitutenvdod-looking statements” as defined under U.Serfaldsecurities laws. Generally, words
such as "will" and similar expressions identifyoafard-looking statement, which speaks only aniefdate the statement is made. Except as
required by law, we do not intend to update orgexany forward-looking statements, whether aswtrenew information, future events, or
otherwise. We believe that the expectations andnaggons with respect to our forwatoleking statements are reasonable. But by theirrg;
forward-looking statements involve known and unknaigks, uncertainties and other factors that imescases are out of our control. These
factors could cause our actual results to diffetemially from Brown-Forman's historical experierareour present expectations or projections.

Item 9.01. Financial Statements and Exhibits

(a) Not applicable.

(b) Not applicable.

(c) Exhibits.

99.1 Press Release, dated September 23, 2005



Pursuant to the requirements of the Securities &xgé Act of 1934, the registrant has duly causisdréport to be signed on its behalf by the
undersigned hereunto duly authorized.

Brown-Forman Corporation
(Registrant)

Dat e: Sept enber 23, 2005 By: /s/ Nelea A Absher
Nel ea A. Absher
Vi ce President and Assistant
Corporate Secretary
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Exhibit 99.1
FORIMMEDIATE RELEASE
BROWN-FORMAN TO BECOME 100% OWNER OF AUSTRALIAN DISTRIBUTOR

LOUISVILLE, KY, September 23, 2005 - Brown-FormamdaPernod Ricard have agreed on an ownership chbhageill affect Australian
spirits distributor, Swift and Moore Pty Limited.

Brown-Forman, a 50% shareholder of Swift & Mooras lannounced its intention to continue the exctudistribution of its portfolio of
brands (Jack Daniel's, Southern Comfort, FinlaMtidka, Gentleman Jack, Jack Daniel's Single Bawelpdford Reserve and Tuaca lique

in Australia through Swift & Moore. Swift & Mooresiexpected to become a wholly owned subsidiaryrof-Forman in February 2006.
The changes are expected to result in the eveelinahation of approximately 35 positions in SwiftMoore, which represents less than 2

of the total workforce. These will primarily be @meas directly related to the marketing of Alliedrecq brands and other support roles, with
virtually no change to the customer-facing salesdo

Pernod Ricard, which became a joint owner of S&iRoore following its recent acquisition of Alliedomecq, has decided to withdraw as
50% shareholder of Swift & Moore and to transfetidbution of Ballantines Scotch, Beefeater Ginhkia, Malibu and Tia Maria Liqueurs
its wholly-owned subsidiary, Orlando Wyndham, irbReary 2006.

The President of Brown-Forman Spirits Asia-Pacifityart Beck, commented, "Swift & Moore has a lbigjory with BrownForman brand:
and an outstanding sales record in the Australiarket. The decision to bring Swift & Moore into tBeown-Forman family is a natural
extension of our current relationship and a reitecof our confidence in its ability to represent drands and our company culture.”

Brown-Forman is a diversified producer and marketdine quality consumer products including Jackni2l's, Southern Comfort, Finlandia
Vodka, Canadian Mist, Fetzer and Bolla Wines, Kb@alifornia Champagne and Hartmann Luggage.

IMPORTANT NOTE ON FORWARD-LOOKING STATEMENTS:

This news release contains statements, estimatpsyjections that constitute "forward-looking staents” as defined under U.S. federal
securities laws. Generally, the words "expect,lithve," "intend," "estimate," "will," "anticipatednd "project," and similar expressions
identify a forward-looking statement, which speakéy as of the date the statement is made. Excepcuired by law, we do not intend to
update or revise any forward-looking statementsthwr as a result of new information, future evenmtotherwise.

We believe that the expectations and assumptiotisregpect to our forward-looking statements aasaaable. But by their nature, forward-
looking statements involve known and unknown riskssertainties and other factors that in some casesut of our control. These factors
could cause our actual results to differ materifittyn Brown+orman's historical experience or our present eafieas or projections. Here
a non-exclusive list of such risks and uncertaintie

- changes in general economic conditions, partittula the United States where we earn the majarftgur profits;

- lower consumer confidence or purchasing assatiaith the aftermath of hurricane Katrina which meed in August, 2005.

- a strengthening U.S. dollar against foreign auwies, especially the British Pound;

- reduced bar, restaurant, hotel and travel busimewake of other terrorist attacks or threatshsas occurred in September, 2001 in the U.S.
and in July, 2005 in London.

- lower consumer confidence or purchasing assatiaith rising oil prices;

- effects from recent published trends suggestislipht reduction in the growth rate of distillggirits in the U.S. market;

- developments in the class action lawsuits filgdiast Brown-Forman and other spirits, beer ancewiranufacturers alleging that our
advertising causes illegal consumption of alcolyolimse under the legal drinking age, or othemats to limit alcohol marketing, through
either litigation or regulation;

- a dramatic change in consumer preferences, soefals or cultural trends that results in the ceduconsumption of our premium spirits
brands;

- tax increases, whether at the federal or statd;le

- changes in distribution arrangements in majorketa:,

- increases in the price of raw materials includingpes, grain, wood, and plastic;

- continued depressed retail prices and marginsiirwine business because of our excess wine ioxest existing grape contract
obligations, and a wor-wide oversupply of grape



