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Item 7.01. Regulation FD Disclosure.

On July 25, 2005, Brown-Forman Corporation issuedeas release confirming its agreement with LVMdeVHennessey Louis Vuitton for
early termination of Brown-Forman's long-term imjieg and marketing agreements for Glenmorangieymtsdin the United States, Canada,
and certain countries in Europe and Asia, effecliviy 29, 2005. LVMH will pay approximately $13.5llon for the early termination, the
net effect of which will impact favorably Brown-Faoan fiscal 2006 earnings by approximately $0.05spare. The loss of the revenue from
Glenmorangie sales is expected to decrease fi6al €arnings by $0.01 per share.

This report contains statements that constitutenéiod-looking statements” as defined under U.Serfaldsecurities laws. Generally, words
such as "expects," "will" and similar expressiaharitify a forward-looking statement, which speakly @s of the date the statement is made.
Except as required by law, we do not intend to tepdarevise any forward-looking statements, whe#lsea result of new information, future
events, or otherwise. We believe that the expeetatand assumptions with respect to our forwar@Hapstatements are reasonable. But by
their nature, forward-looking statements involvewm and unknown risks, uncertainties and otheofadhat in some cases are out of our
control. These factors could cause our actual tesuldiffer materially from Brown-Forman's histal experience or our present expectations
or projections.

Item 9.01. Financial Statements and Exhibits

(a) Not applicable.

(b) Not applicable.

(c) Exhibits.

99.1 Press Release, dated July 25, 2005



Pursuant to the requirements of the Securities &xgé Act of 1934, the registrant has duly causisdréport to be signed on its behalf by the
undersigned hereunto duly authorized.

Brown-Forman Corporation
(Registrant)

Dat e: July 26, 2005 By: /s/ Nelea A Absher
Nel ea A. Absher
Vi ce President and Assi stant
Corporate Secretary
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Exhibit 99.1
FORIMMEDIATE RELEASE
BROWN-FORMAN AND LVMH REACH ACCORD ON GLENMORANGIE

LOUISVILLE, KY, July 25, 2005 - Brown-Forman Corgion and LVMH Moet Hennessy Louis Vuitton of Frarannounced today they
have agreed to end the contracts through which BiBarman acts as the United States importer ofslle@emorangie brands and represents
those brands in Canada, Continental Europe, andicgksian countries. The contracts will concludiéha end of July.

Brown-Forman has distributed Glenmorangie brandbenJ.S. since 1992 and served as marketing agé€hintinental Europe and certain
Asian markets since 2000. At that time (2000), Brevorman purchased slightly less than three milidess A shares in Glenmorangie plc
for approximately $15 million. In the fall of 200Brown-Forman sold its shares in Glenmorangie @lcMMH for $95.5 million. Under long-
term contracts with Glenmorangie plc, however, Bidworman continued to have distribution and marnkgtights in those markets for
several years to come.

In the new agreement announced today, Brown-Fotmaragreed to terminate those distribution and etiads rights in favor of LVMH,
which purchased all the outstanding shares of Géeangie plc last year, in exchange for considenatio

"We are proud of the work done by both Brown-Forraad our distributor partners in building Glenmajianin the U.S and key global
markets into a premier single malt Scotch brangid ®aul Varga, president and chief executive effaf Brown-Forman Beverages.
"However, we understand LVMH's desire to consobdhese excellent brands into their own distribugstem,” stated Varga.

Christophe Navarre, CEO of Moet Hennessy, saidpviBBrForman has been a very good partner for Thareangie company over the
years and the brands have prospered through #usiation. Now that Glenmorangie is part of Moenhiessy it is natural that the brar
should be distributed though our companies inhairharkets where we operate."

Brown-Forman is a diversified producer and marketdine quality consumer products, including J&aniel's, Southern Comfort, Finlandia
Vodka, Fetzer and Bolla Wines, Korbel Californiaa@tpagnes, Lenox, Dansk, and Gorham tableware géfvaad Hartmann Luggac



