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Item 8.01 Other Events

On January 16, 2013, Brown-Forman Corporation ({@@mpany”) issued a press release announcing that it is estadg its ow:
distribution company in France, effective Januarpd14. A copy of the press release is furnishedwi¢h as Exibit 99.1. The informati
furnished pursuant to this Item 8.01 (and the eglabformation in Exhibit 99.1) shall not be deenifiigéd" for purposes of Section 18 of 1

Exchange Act, and shall not be deemed to be incarpd by reference in any filing under the SecsitAct of 1933, as amended, or
Exchange Act except as shall be expressly set byrpecific reference in such filing.

Item 9.01 Financial Statements and Exhibits
(d) Exhibits

The following Exhibit is furnished as part of tiReport on Form 8-K.

99.1 Brown-Forman Corporation Press Redetated January 16, 2013
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Exhibit 99.1

FOR IMMEDIATE RELEASE

BROWN-FORMAN TO SET UP OWN DISTRIBUTION COMPANY IN FRANCE

Louisville, KY, January 16, 2013 - Brown-Forman announced today that it is estaligsits own distribution company in France,
effective January 1, 2014.

Brown-Forman’s business in France has grown depistat a double-digit annual rate since 2005. deravill join the U.S.,
Germany, Australia, Poland, Mexico, China, Southe&g Brazil, the Czech Republic, and Taiwan as t@mswhere Brown-Forman has
fully-owned sales and marketing operations.

Brown-Forman’s arrangement with current distribuBaicardi Martini France will conclude in Decemb&g613. “Brown-Forman
has had a long and successful relationship witraBhdartini France and we thank them for theiruneal contributions on our behalf in
France,” said Mark McCallum, Brown-Forman Presid&R®E/APAC, noting that Brown-Forman and Bacarditioue to benefit from
strategic partnerships in a number of importantketararound the world, including the United Stated United Kingdom.

“France is the world’s third largest whiskey markatl our Jack Daniel's trademark has been enjasiopgficant growth as French
consumers evolve their whiskey preference fromcsctt American whiskey. We believe that establigronr own distribution company
in France will further the growth of the Jack Ddsi¢rademark and, additionally, support the depaient of our broader premium brand
portfolio in this important market," stated McCatlu“In addition, this move will contribute to outrategic goal of continuously
improving our brand-building capabilities and insket knowledge and influence across the globe.”

For more than 140 years, Broviaorman Corporation has enriched the experiencéedby responsibly building fine quality bever:
alcohol brands, including Jack Daniel's Tennessdéskeéy, Southern Comfort, Finlandia, Jack Dani&l’€ola, Canadian Mist, Korbel,
Gentleman Jack, el Jimador, Herradura, Sonoma-C@hambord, New Mix, Tuaca, and Woodford Rese®mwn-Forman’s brands
are supported by nearly 4,000 employees and sa@gpnoximately 160 countries worldwide. For mar®imation about the company,
please visit http://www.browforman.com/

Important Information on Forward-L ooking Statements:

This report contains statements, estimates, arjdgtions that are "forward-looking statements" efirebd under U.S. federal securities

laws. Words such as “aim,” “anticipate,” “aspiréjelieve,” “envision,” “estimate,” “expect,” “expeation,” “intend,” “may,” “plan,”

“potential,” “project,” “pursue,” “see,” “will,” “will continue,” and similar words identify forwarddking statements, which speak only

as of the date we make them. Except as requirdaviaywe do not intend to update or revise any fedalaoking statements, whether

as a result of new information, future events,theowise. By their nature, forward-looking statersenvolve risks, uncertainties and

other factors (many beyond our control) that caifildse our actual results to differ materially froom historical experience or from ¢

current expectations or projections. These risksather factors include, but are not limited to:

« declining or depressed global or regional econaroinditions, particularly in the Euro zone; politicBnancial, or credit or capit
market instability; supplier, customer or consuredit or other financial problems; bank failureggovernmental debt defau

« failure to develop or implement effective businegsrtfolio and brand strategies, including the éaged U.S. penetration
international expansion of Jack Da’'s Tennessee Honey, innovation, marketing and priomadtactivity, and rou-to-consume

« unfavorable trade or consumer reaction to our nesdycts, product line extensions, price changegketag, or changes
formulation, flavor or packagin

« inventory fluctuations in our products by distribrg, wholesalers, or retailers

« competitors’consolidation or other competitive activities s@ashpricing actions (including price reductions,modions, discountin
couponing or free goods), marketing, category egjoem product introductions, entry or expansionum geographic marke

« declines in consumer confidence or spending, whettlated to the economy (such as austerity mesastar increases, high fi
costs, or higher unemployment), wars, natural beodisasters, weather, pandemics, security cogcéerrorist attacks or ott
factors

« changes in tax rates (including excise, sales, MAififfs, duties, corporate, individual income, idiends, capital gains) or in rela
reserves, changes in tax rules (e.g., LIFO, for@igome deferral, U.S. manufacturing and other dédas) or accounting standar
and the unpredictability and suddenness with wittiely can occu

» governmental or other restrictions on our abiliyproduce, import, sell, price, or market our pridyincluding advertising a
promotion in either traditional or new media; regaly compliance cos

« business disruption, decline or costs related gamzational changes, reductions in workforce beotost-cutting measures

« lower returns or discount rates related to penagsets, interest rate fluctuations, inflation dtadien

« fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Auistnadollar, Polish zloty or Mexic
peso

« changes in consumer behavior or preferences andhility to anticipate and respond to them, inchgdsocietal attitudes or cultu
trends that result in reduced consumption of oadpcts; reduction of bar, restaurant, hotel or otir-premise business or tray

« consumer shifts away from brown spirits, premipriced spirits, or spirits products generally; &hifo discount store purchase:
other pric~sensitive consumer behav

- distribution and other route-ttensumer decisions or changes that affect the girofrour sales, temporarily disrupt the marketin
sale of our products, or result in implemente-related or higher fixed cos



effects of acquisitions, dispositions, joint vewrtsir business partnerships or investments, or theirination, including acquisitio
integration or termination costs, disruption or estldifficulties, or impairment in the recorded valof assets (e.g. receivab
inventory, fixed assets, goodwill, trademarks atigepintangibles

lower profits, due to factors such as fewer or Ipssfitable used barrel sales, lower productionuwtds, decreased demantc
inability to meet consumer demand for products ®lk sales mix shift toward lower priced or loweamin SKUs, or cost increas
in energy or raw materials, such as grain, agaeedwglass, plastic, or closut

natural disasters, climate change, agriculturaletamties, environmental or other catastrophesotber factors that affect t
availability, price, or quality of agave, grainags, energy, closures, plastic, water, or woodhair cause supply chain disruptior
disruption at our production facilities or agingrelouse:

negative publicity related to our company, bramdarketing, personnel, operations, business perfocsar prospects

product counterfeiting, tampering, contaminationrecalls and resulting negative effects on ouesabrand equity, or corpor
reputation

significant costs or other adverse developmentsirsiag from class action, intellectual property, govmental, or other maj
litigation; or governmental investigations of beage alcohol industry business, trade, or markaqtiragtices by us, our importe
distributors, or retailer

For further information regarding these risks, pkeeefer to the “Risk Factors” and “Management’'sddssion and Analysis of
Financial Condition and Results of Operations” et of our annual report on Form 10-K and quartexports on Form 10-Q filed
with the SEC.



