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[tem 7.01 Regulation FD Disclosure.

On January 23, 2013, Browkerman Corporation issued a press release annguti@nmatters reported in Item 8.01 of this cul
report on Form 8. A copy of the press release is furnished asiltix/99.1 and is incorporated by reference inte them 7.01. Th
information furnished pursuant to this Item 7.0&alkhot be deemed "filed" for purposes of Secti@nof the Exchange Act, and shall no
deemed to be incorporated by reference in anydfilinder the Securities Act of 1933, as amendedheExchange Act except as shal
expressly set forth by specific reference in stilingf

Item 8.01 Other Events.

On January 23, 2013, Brown-Forman Corporation ieatithe trustee for its 5.00% Notes due 2014 (Mheatés”) of the

Company’s election to call for redemption on Febyu2b, 2013 (the “Redemption Date”)2%0,000,000 principal amount of the Notes,
directed the trustee to provide at least 30 dagsice of such redemption to the holders of theeNofThe Notes will be redeemed at a |
equal to (A) the greater of (i) 100% of the priradipmount of the Notes to be redeemed on the Reiitamipate or (ii) the sum of the pres
values of the remaining scheduled payments of jp@th@nd interest on the Notes being redeemed ®iRédemption Date (not including ¢
portion of any payment of interest accrued to tleeldinption Date) discounted to the Redemption Data eemiannual basis (assumin
360-day year consisting of twelve 8@y months) at the Treasury Rate (as defined irNhtes), plus 50 basis points, as determined b
Reference Treasury Dealer (as defined in the Nopds$ (B) in each case, accrued and unpaid intereshe Notes to the Redemption D
Following the redemption, none of the Notes willnan outstanding. This Current Report on ForrK 8loes not constitute a notice
redemption of the Notes.

Iltem 9.01 Financial Statements and Exhibits
(d) Exhibits
Exhibit Index:

99.1 Press Release dated January 23, :
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Exhibit 99.1
FORIMMEDIATE RELEASE

BROWN-FORMAN TO PREPAY 2014 NOTES

Louisville, KY, January 23, 2013 — Brown-Forman Corporation (NYSE:BFA, BFB) annouth¢eday that it will redeem on or
about February 25, 2013, all of its outstanding®&8llion 5% Notes due in 2014 by exercising a “makhole” call provision provided for
in the notes. The company will use a combinatibcash and short-term borrowings to fund the redemp

As a result, the company expects to record imitsth fiscal quarter pre-tax expenses associattddtive redemption of
approximately $9 million. The redemption is expéde lower pre-tax interest expense by approxirgei&imillion in the fourth quarter of
fiscal 2013 and $8 million in fiscal 2014.

For more than 140 years, Brown-Forman Corporatesédnriched the experience of life by responsibijding fine quality
beverage alcohol brands, including Jack DanielisriEssee Whiskey, Southern Comfort, Finlandia, Dekel’'s & Cola, Canadian Mist,
Korbel, Gentleman Jack, el Jimador, Herradura, 8@aGutrer, Chambord, New Mix, Tuaca, and Woodfoeddérve. Brown-Forman’s
brands are supported by nearly 4,000 employeesa@ddn approximately 160 countries worldwide. FRuore information about the
Company, please visit http://www.broviorman.com/.

Important Information on Forward-L ooking Statements:
This report contains statements, estimates, arjdqtiens that are "forward-looking statements" efirebd under U.S. federal securities laws.
Words such as “aim,” “anticipate,” “aspire,” “belie,” “envision,” “estimate,” “expect,” “expectatigh‘intend,” “may,” “plan,” “potential,”
“project,” “pursue,” “see,” “will,” “will continue; and similar words identify forward-looking statents, which speak only as of the date we
make them. Except as required by law, we do nehihto update or revise any forward-looking states)avhether as a result of new
information, future events, or otherwise. By thwiture, forward-looking statements involve rigksgertainties and other factors (many
beyond our control) that could cause our actuallteso differ materially from our historical expence or from our current expectations or
projections. These risks and other factors inclibdé are not limited to:
« declining or depressed global or regional econaroitditions, particularly in the Euro zone; politicnancial, or credit or capit
market instability; supplier, customer or consuredit or other financial problems; bank failureggjovernmental debt defau
« failure to develop or implement effective businegertfolio and brand strategies, including the @ased U.S. penetration
international expansion of Jack Dar's Tennessee Honey, innovation, marketing and ptiomadtactivity, and rou-to-consume
« unfavorable trade or consumer reaction to our nesdyrts, product line extensions, price changegskatag, or changes
formulation, flavor or packagin
« inventory fluctuations in our products by distribtg, wholesalers, or retailers
« competitors’consolidation or other competitive activities sashpricing actions (including price reductions,mations, discountin
couponing or free goods), marketing, category egjuem product introductions, entry or expansionum geographic marke
« declines in consumer confidence or spending, whettlated to the economy (such as austerity messta® increases, high fi
costs, or higher unemployment), wars, natural beodisasters, weather, pandemics, security coscéerrorist attacks or ott
factors
« changes in tax rates (including excise, sales, MAfiffs, duties, corporate, individual income, idends, capital gains) or in rela
reserves, changes in tax rules (e.g., LIFO, for@igome deferral, U.S. manufacturing and other dédns) or accounting standar
and the unpredictability and suddenness with wittiely can occu
« governmental or other restrictions on our abililyproduce, import, sell, price, or market our prtduincluding advertising a
promotion in either traditional or new media; reggaly compliance cos
« business disruption, decline or costs related gamzational changes, reductions in workforce beotost-cutting measures
« lower returns or discount rates related to penagsets, interest rate fluctuations, inflation dtadien
« fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Auistnadollar, Polish zloty or Mexic
pesa
« changes in consumer behavior or preferences andhility to anticipate and respond to them, inchgdgocietal attitudes or cultu
trends that result in reduced consumption of oadpcts; reduction of bar, restaurant, hotel or otin-premise business or tra\
« consumer shifts away from brown spirits, premipriced spirits, or spirits products generally; &hifo discount store purchase:
other pric~sensitive consumer behav
« distribution and other route-ttensumer decisions or changes that affect the grofrour sales, temporarily disrupt the marketin
sale of our products, or result in implemente-related or higher fixed cos
. effects of acquisitions, dispositions, joint vertsirbusiness partnerships or investments, or thefination, including acquisitic
integration or termination costs, disruption or esthdifficulties, or impairment in the recorded valof assets (e.g. receivab
inventory, fixed assets, goodwill, trademarks atigepintangibles
« lower profits, due to factors such as fewer or lpesfitable used barrel sales, lower productionuums, decreased demantc
inability to meet consumer demand for products ®lk sales mix shift toward lower priced or loweamin SKUs, or cost increas
in energy or raw materials, such as grain, agaeedwglass, plastic, or closut
« natural disasters, climate change, agriculturaletainties, environmental or other catastrophesptber factors that affect t
availability, price, or quality of agave, grainags, energy, closures, plastic, water, or woodhair cause supply chain disruptior
disruption at our production facilities or agingrelouse:
 negative publicity related to our company, bramdarketing, personnel, operations, business perfocmar prospects
« product counterfeiting, tampering, contaminationrecalls and resulting negative effects on ouesabrand equity, or corpor



reputation
« significant costs or other adverse developmentirsiag from class action, intellectual property, gmmental, or other maj
litigation; or governmental investigations of beage alcohol industry business, trade, or markaqtiragtices by us, our importe
distributors, or retailer
For further information regarding these risks, pieeefer to the “Risk Factors” and “Management’'sddssion and Analysis of
Financial Condition and Results of Operations” et of our annual report on Form 10-K and quayterports on Form 10-Q filed
with the SEC



