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Item 2.02 Results of Operationsand Financial Condition

On December 8, 2009, Brown-Forman Corporation {@@mpany”)issued a press release reporting results of iteatipas for th
fiscal quarter and six month period ended Octolie2809. A copy of this press release is attatieedto as Exhibit 99.1.

Item 9.01 Financial Statementsand Exhibits
(d) Exhibits
The following Exhibit is furnished as part of tiReport on Form 8-K.

99.1 Brown-Forman Corporation Press Redetated December 8, 2009
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Exhibit 99.1
FORIMMEDIATE RELEASE

BROWN-FORMAN REPORTS 15% GROWTH IN OPERATING INCOME AND STRONG OPERATING CASH FLOWSFOR
THE FIRST SIX MONTHSOF FISCAL 2010

Louisville, KY, December 8, 2009 — Brown-Forman Corporation reported diluted earsipgr share grew 5% to $0.99 amgerating incom
grew 2% to $226 million for its fiscal 2010 secaquhrter ended October 31, 2009. For the firstreinths of the fiscal year, diluted earnings
per share increased 18% to $1.79 and operatingnedocreased 15% to $418 million. Adjusting foe ttems in Schedule A of this press
release, underlyingoperating income grew 9% for the second quarterl&fd for the first half of fiscal 2010.

Paul Varga, the company'’s chief executive offidatesd, “We are pleased to report such excellest fialf results, particularly given the
difficult operating environment and the tough conaiées in the prior year. By seeking greater &fficy, improving productivity, and
innovating to better meet the needs of today’setrand consumer, we believe we have weathered #tdpanonths very well and have
continued to position our company and brands focess in the years ahead.”

Brown-Forman’s reported net sales for the six memthded October 31, 2009 were $1.6 billion, a dsgr®f 5% compared with the same
prior year period. Underlying net sales were fitaitthe first six months of fiscal 2010. The compdelieves this underlying net sales
performance ranks at or near the top of its pupicits company competitive set. Strong underlyieg sales gains for ready-to-drink brands,
as well as growth for Gentleman Jack, el Jimadud, Jack Daniel’s, were offset primarily by undenlyinet sales declines of Finlandia and
Southern Comfort. Geographically, underlying sedes gains in Australia, Germany, and France wiéset by declines in Poland, the U.S.,
and South Africa. Total depletioRgrew in the low single digits for the company’sreunt brand portfolio. Underlying net sales growth
benefitted from increased pricing but lagged démbegrowth due to a shift in sales mix. ScheduleoBtains more detailed depletion and net
sales information by brand.

Brown-Forman'’s fiscal 2010 first half gross praféclined 3% on a reported basis and decreased I onderlying basis. For the second
quarter, reported gross profit dropped 5% and uyidgrgross profit was down 3%. A shift in salerand increases in value-added
packaging contributed to underlying gross proéntis lagging underlying sales trends. Gross msurgimained at nearly 50% for the three
and six month periods and relatively stable whengared to the same periods in the prior year. Uyidg operating income outperformed
underlying gross profit trends as the company owetil to benefit from operating expense leveragewB-Forman’s lower underlying
advertising spend was a result of seasonal shifaslvertising and promotional investment, as welh&ontinued reallocation of brand
investment to activities which are accounted feeelhere on the income statement. Also contribubirtge reduction in advertising outlays
were deflation in media and other marketing costarga commented, “Our people continued to do aelent job allocating the company’s
resources and seeking out marketing efficiencidls imomedia and through the use of ready-to-drirdnds. We continued to adapt to the
consumers’ shift from on-premise to off-premisengking incremental investments in packaging, merdising, and targeted promotional
pricing.”

The company’s underlying selling, general, and adstriative expense benefitted from a reduced case las a result of the company’s fiscal
2009 early retirement program and reduction in iande, and from continued tight management of disonary expenses along with timing-
related shifts.

Cash provided by operating activities for the fgist months of fiscal 2010 was approximately $208ian, a 77% increase over the same
prior year period. During the quarter the compeepurchased a combined total of nearly $88 milildass A and Class B shares as part of its
share repurchase program, which expired DecemI2808. Total repurchases during the year-longnamgvere $196 million. Also in
November 2009, Brow-Forman increased its regular quarterly divider8¥%&to $0.30 per share on Class A and Class B common

stock. Stockholders of record on December 7, 26dBreceive the cash dividend on January 4, 20¥@h this dividend, Browr-orman will
have paid regular quarterly cash dividends for @4secutive years and increased them for the lagea6s.

Full-Year Outlook

The company is increasing and narrowing the rargts éiscal 2010 full-year earnings outlook to $2.to $3.15 per share. Depletion trends
for many of the company’s key brands improved shigim the second quarter when compared to thedusrter and the company expects
more favorable comparisons as the year progressesever, BrownForman remains concerned about the impact on cgotsumfrom a sof
on-premise channel, consumer trading-down, anchteigd competitive activity. While the companyicipates operating expense leverage
for fiscal year 2010, year-to-date trends are etqubto moderate and potentially reverse for the sexmonths as advertising and promotion
activities are more heavily weighted to the secoald of the year. Additionally, declines in setligeneral, and administrative expenses i
first half of this fiscal year are not expecteddour in the second half of the year due primadlyhe timing of cost reductions realized in the
prior year. BrownForman intends to remain flexible with operatingexse plans and to continue to be in a positiond@ase investments
conditions warrant. The outlook also reflects etpé costs related to increased investments indigpaokaging, other brand innovations, and
production enhancements. Brc-Forman now expects a slight improvement in undegyiperating income growth when compared tc



company’s original guidance. The current expeatai for underlying operating income to grow ie tbw-to-mid-single digits for fiscal
2010.

Brown-Forman will host a conference call to disciigsresults at 10:00 a.m. (EST) this morning. iktkrested parties in the U.S. are invited
to join the conference call by dialing 888-624-928t asking for the Brown-Forman call. Internagiocallers should dial 706-679-3410 and
ask for the Brown-Forman call. No password is negii The company suggests that participantsidiapproximately ten minutes in
advance of the 10:00 a.m. start of the conferentie c

A live audio broadcast of the conference call aiflo be available via Brown-Forman’s Internet Wigd, svww.brown-forman.com, through a
link to "Investor Relations." For those unabletoticipate in the live call, a replay will be @dahle by calling 800-642-1687 (U.S.) or 706-
645-9291 (international). The identification cagd&9694199. A digital audio recording of the aehce call will also be available on the
Web site approximately one hour after the conclusibthe conference call. The replay will be aablé for at least 30 days following the
conference call.

Brown-Forman Corporation is a producer and markafténe quality beverage alcohol brands, includdiagk Daniel's, Southern Comfort,

Finlandia, Canadian Mist, Fetzer, Korbel, Gentlerdack, el Jimador, Tequila Herradura, Sonoma-Cuileambord, Tuaca, Woodford
Reserve, and Bonterra.

(more)

1Underlying change represents the percentage ire@adecrease in reported financial results in mtzntce with generally accepted
accounting principles (GAAP) in the United Statadjusted for certain items. A reconciliation froeported to underlying net sales, gross
profit, advertising expense, SG&A, and operatingpine (non-GAAP measures) increases or decreastsefeecond quarter and first half of
fiscal 2010, and the reasons why management bslibese adjustments to be useful to the readein@taled in Schedule A and the notes to
this press release.

2Depletions are shipments direct to retail or frasiributors to wholesale and retail customers, @mdcommonly regarded in the industry as
an approximate measure of consumer demand.



Important Information on Forward-L ooking Statements:

This report contains statements, estimates, arjdqtimns that are "forward-looking statements" eretd under U.S. federal securities laws.
Words such as "expect,” "believe," "intend," "esttm" "will," "may," "anticipate," "project,” andmilar words identify forward-looking
statements, which speak only as of the date we ithegke. Except as required by law, we do not intenapdate or revise any forward-
looking statements, whether as a result of newinéion, future events, or otherwise. By theiunat forward-looking statements involve
risks, uncertainties and other factors (many beymmdcontrol) that could cause our actual resoldiffer materially from our historical
experience or from our current expectations orgutpns. These risks and other factors includeabeinot limited to:

« Prolonged or deepening global economic downturrenewed turmoil in financial and equity marketsdaalated credit and capi
market instability and illiquidity; decreased canwer and trade spending; higher unemployment; smpplustomer or consun
credit or other financial problems; inventory fluations at distributors, wholesalers, or retaildrank failures or governmen
nationalizations; etc

« competitors’ pricing actions (including price reductions, promns, discounting, couponing or free goods), mamnketproduc
introductions, or other competitive activities adhregt our brand

« trade or consumer reaction to our product linergsitens or new marketing initiatives

« prolonged or deeper declines in consumer confidemcspending, whether related to global economieditmns, wars, natur
disasters, pandemics (such as swine flu), terratiatks or other facto

» changes in tax rates (including excise, sales,azatp, individual income, dividends, capital gaios)n related reserves, change
tax rules (e.g., LIFO, foreign income deferral, Unfanufacturing deduction) or accounting standa@aiffs, or other restrictio
affecting beverage alcohol, and the unpredictatdlitd suddenness with which they can ot

« trade or consumer resistance to price increasesriproducts

« tighter governmental restrictions on our abilityptmduce, sell, or market our products, includidgeatising and promotion

« business disruption, decline or costs relateddaatons in workforce or other cost-cutting measure

« lower returns on pension assets, higher interéss$ @ debt, or significant changes in recentfiioifarates (whether up or down)

« fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Audstnedollar, or Polish zloty

« changes in consumer behavior including further cédn of bar, restaurant, hotel and otherpsamise business; shifts to discc
store purchases or shifts away from pren-priced products; other pri-sensitive consumer behavior; or further reductiartsavel

« changes in consumer preferences, societal attitudesltural trends that result in reduced consuompdf our products

- distribution arrangement decisions that affecttiiméng of our sales, temporarily disrupt the mankgtor sale of our products, or t
result in implementatic-related cost

« adverse impacts resulting from our acquisitionspdsitions, joint ventures, business partnershipportfolio strategies

« lower profits, due to factors such as fewer usatdebaales, lower production volumes (either for own brands or those of th
parties), sales mix shift toward lower priced ovés margin skus, or cost increases in energy ormaterials, such as grapes, gt
agave, wood, glass, plastic, or clostL

« climatic changes, agricultural uncertainties, aypmiers’financial hardships or other factors that affeet tavailability or quality ¢
grapes, agave, grain, glass, closures, plastiepod

» negative publicity related to our company, bramessonnel, operations, business performance opects

« product counterfeiting, tampering, or contaminatom resulting negative effects on our sales, beapity, or corporate reputation

» adverse developments stemming from state, feder@her governmental investigations of beveragetaitindustry business, tra
or marketing practices by us, our distributorsiatailers

« impairment in the recorded value of any assetdydieg receivables, inventory, fixed assets, godidwiother intangibles



(more)



Brown-Forman Corporation

Unaudited Consolidated Statements of Operations

Net sales
Excise taxe:
Cost of sales
Gross profit
Advertising expense
Selling, general, and administrative exper
Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per sharn
Basic
Diluted

Gross margir

Operating margil

Effective tax rate

Cash dividends paid per common st
Shares (in thousands) used in
calculation of earnings per shz

Basic
Diluted

(Dollars in millions, except per share amoui

Three Months Ende

October 31
2008 2009 Change
$ 934.7 % 892.9 (4%)
196.¢ 194.1 (1%)
271.2 255.8 (6%)
466.7 443.0 (5%)
110.C 92.1 (16%)
139.¢ 125.1 (11%)
1.3 13
(6.2) (1.1)
221.% 225.6 2%
7.9 7.4
213.¢ 218.2 2%
70.€ 70.9
$ 143z § 147.3 3%
$ 09t $ 0.99 5%
$ 094 $ 0.99 5%
49.%% 49.6%
23. 1% 25.3%
33.(% 32.5%
$ 0.272( $ 0.2875
150,66: 147,992
151,69: 148,694



(more)



Brown-Forman Corporation

Unaudited Consolidated Statements of Operations

Net sales
Excise taxe:
Cost of sales

Gross profit
Advertising expense
Selling, general, and administrative exper
Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per sharn
Basic
Diluted

Gross margir

Operating margil

Effective tax rate

Cash dividends paid per common st
Shares (in thousands) used in
calculation of earnings per shz

Basic
Diluted

(Dollars in millions, except per share amoui

Six Months Ended

October 31
2008 2009 Change
$ 1,724 % 1,630.8 (5%)
373.C 361.2 (3%)
504.2 446.5 (11%)
847.t 823.1 (3%)
207.C 168.2 (19%)
284.2 242.2 (15%)
2.6 2.6
(8.€) (7.5)
362.% 417.6 15%
15.4 14.6
346.¢ 403.0 16%
115.F 134.4
$ 231§ 268.6 16%
$ 15z $ 1.80 18%
$ 15z $ 179 18%
49.1% 50.5%
21.(% 25.6%
33.2% 33.4%
$ 0.544( $ 0.5750
150,63( 148,797
151,74! 149,481



(more)



Assets:

Cash and cash equivalel
Accounts receivable, n
Inventories

Other current assets

Total current asse

Property, plant, and equipment, |
Goodwill

Other intangible asse

Other assets

Total assets

Liabilities:

Accounts payable and accrued expet
Shor-term borrowings

Current portion of lon-term debt
Other current liabilities

Total current liabilities

Long-term debt

Deferred income taxe
Accrued postretirement benef
Other liabilities

Total liabilities

Stockholders' equity

Total liabilities and stockholders' equity

Brown-Forman Corporation
Unaudited Condensed Consolidated Balance Sheets
(Dollars in millions)

April 30, October 31,
2009 2009
$ 340.1 % 289.3
367.1 519.1
652.( 690.2
214.¢ 185.8
1,573.¢ 1,684.4
482.¢ 4739
675.C 682.5
686.1 688.6
57.C 55.6
$ 3,474 $ 3,585.0
$ 326.2 $ 392.2
336.¢ 301.9
152.¢ 152.8
19.7 22.9
835.¢ 869.8
509.: 508.5
79.€ 105.2
175.¢ 169.2
58.¢ 58.1
1,658.¢ 1,710.8
1,815.¢ 1,874.2
$ 3,474 $ 3,585.0




(more)



Unaudited Condensed Consolidated Statements of Cash Flows

Cash provided by operating activiti

Cash flows from investing activitie
Additions to property, plant, and equipm:
Other

Cash used for investing activiti

Cash flows from financing activitie
Net issuance (repayment) of di
Acquisition of treasury stoc
Dividends paic
Other

Cash used for financing activiti

Effect of exchange rate chang
on cash and cash equivalents

Net increase (decrease) in cash and cash equis
Cash and cash equivalents, beginning of period

Cash and cash equivalents, end of period

These figures have been prepared in accordance with
the company's customary accounting practi

Brown-Forman Cor poration

(Dollars in millions)

HHH

Six Months Ende

October 31
2008 2009

$ 1162 $ 205.7
(26.9) (12.4)

(1.9) (1.8)

(28.2) (14.2)
218.2 (36.3)
0.9 (139.0)
(82.2) (85.8)

(0.8) 0.5
134.¢ (260.6)

(15.0) 18.3
207.¢ (50.8)

118.¢ 340.1

$ 326.¢ $ 289.3




Schedule A

Brown-Forman Corporation
Supplemental Information (Unaudited)

Three Months Ended
October 31, 2009

Six Months Ended
October 31, 2009

Reported changein net sales (4%) (5%)
Excise tax increase - (1%)
Impact of foreign currencie - 3%
Impact of discontinued bran 1% 2%
Estimated net change in trade invento 2% 1%
Underlying changein net sales (1%) 0%
Reported changein gross profit (5%) (3%)
Impact of foreign currencie (1%) 2%
Non-cash agave charge (FY20( - (3%)
Gross profit from discontinued bran - 1%
Estimated net change in trade invento 3% 2%
Underlying change in gross profit (3%) (1%)
Reported changein advertising (16%) (19%)
Impact of foreign currencie - 3%
Advertising from discontinued bran 1% 1%
Underlying change in advertising (15%) (15%)
Reported changein SG& A (11%) (15%)
Impact of foreign currencie 2% 4%
Underlying changein SG& A (9%) (11%)
Reported changein operating income 2% 15%
Impact of foreign currencie (1%) -
Non-cash agave charge (FY20( - (7%)
Impact of discontinued bran 1% 2%
Estimated net change in trade invento 7% 5%
Underlying change in operating income 9% 15%

Notes:

Excise tax increases — Refers to the impact o&tititional revenues related to excise tax incremspemented during the period, primarily
in Australia, Poland, and the U.K. Since net sakesrecorded including revenues associated witlsexaxes, we believe it is important to
make this adjustment to better understand our lyidgrsales trends.

Discontinued brands — Refers both to the compabgcember 2008 sale of its Bolla and Fontana Carthdlan wine brands to Gruppo
Italiano Vini (GIV) and to the impact of certainexgcy brands distributed in various geographiesakiied Brown-Forman’s portfolio during
the comparable fiscal year. We believe that exalthe prior incremental contribution from thegarls, as well as the net gain on the sale
of the Italian wine brands, provides helpful infation in forecasting and planning the growth exatohs of the company.

Impact of foreign currencies — Refers to net gaimd losses incurred by the company relating tessae purchases in currencies other than
the U.S. Dollar. We use the measure to undergtandrowth of the business on a constant dollasl@ssfluctuations in exchange rates can
distort the underlying growth of our business (bptisitively and negatively). To neutralize theseffof foreign exchange fluctuations, we
have historically translated current year resulisrior year rates. While we recognize that fonedgxchange volatility is a reality for a global
company, we routinely review our company perforngaoc a constant dollar basis. We believe thisaalboth management and our
investors to understand better our company’s graretids.

Non-cash agave charge (FY20(- Refers to an abnormal number of agave plants ifileghtiluring the first quarter of fiscal 2009 as diea



dying. Although agricultural uncertainties areenént in our tequila or any other business thdudwes the growth and harvesting of raw
materials, we believe that the magnitude of tlemidistorts the underlying trends of our businédserefore, we believe that excluding this
$22.4 million pre-tax non-cash charge allows ftwetter understanding of profit trends.

Estimated net change in distributor inventoriesefelRs to the estimated financial impact of changesstributor inventories for the
companys brands. We compute this effect using our eséithdepletion trends and separately identify tragieritory changes in the variar
analysis for our key measures. Based on the estihtkepletions and the fluctuations in distributwentory levels, we then adjust the
percentage variances from prior to current perfodsur key measures. We believe it is importantnike this adjustment in order for
management and investors to understand the reguits business without distortions that can afiieen varying levels of distributor
inventories.

The company cautions that non-GAAP measures shmutmbnsidered in addition to, but not as a sultetftur, the company’s reported GAAP
results.

HHHH



Schedule B

Brown-Forman Corporation
Supplemental Information (Unaudited)
Six Months Ended October 31, 2009

Depletion % Change Net Sales % Changevs. YTD FY 2009
Brand vs. YTD FY 2009 Reported Constant Currency 3
Jack Dani€' s Family of Brand: 12% 2% 3%
Jaél:a[;ggel s Family of Whiskey (1%) 2%) (1%)
Jack Dani€'s RTD> 50% 42% 48%
Finlandia (4%) (23%) (10%)
Southern Comfort Family of Brani (1%) (5%) (5%)
Southern Comfol (8%) (9%) (9%)
Southern Comfort RT6 52% 74% 78%
Fetzer Valley Oak (5%) (5%) (4%)
Canadian Mis (3%) (0%) (0%)
Korbel Champagn (1%) 0% 0%
el Jimadol 7% (7%) 8%
New Mix RTD 7 (5%) (24%) (2%)
Supe-Premium Othe8 (5%) (5%) (1%)

Additional Commentary:

For the Jack Danied’ Family of Whiskey Brands, fiscal 2010 first siomth depletion gains in France, Australia, and Gernynwere offse
by declines in South Africa, the travel retail chah and slight declines in the U.S. For the sdcquarter, depletions for the Ji
Daniel's Family of Whiskey brands were flat as gains ian€e, Germany, the U.K. and Australia were offgetddclines in South Afric
and Ireland

U.S. depletions for Jack DaniglTennessee Whiskey declined 1% for the three &nohenth periods. Internationally, depletions w
slightly positive for the three month period andwiol % for the six month perio

Gentleman Jack’s reported and constant currencyaies$ increased at a double digit rate duringithenonth period.

Jack Daniek & Cola continued to experience significant groaththe brand experienced depressed results tothparable period le
year which followed the April 2008 unexpected irage of the reac-to-drink tax rate in Australia. The brand also beweefifrom stron
gains in Germany as well as geographic expansidfexico and the U.K

Finlandias performance was affected by soft trends in Eadierrope including trading down within the brandstoaller sizes, soft
sales of the high-margin flavored vodkas, and inventory reductionthatretail level in the first quarte

Southern Comfort depletion declines slowed as tlamd continued to be affected by weakness in theremise channel around
world. Southern Comfort ready-to-pour expressiomstinued to perform well as consumers purchasegremise-type cocktails for off-
premise consumptiol

el Jimador continued its positive trends drivensignificant depletion growth in the U.S. and oufpenance of the tequila category
Mexico.

New Mix’'s trends returned to positive in the second quaresix month results remained down, we beliewegrily due to the effect
the H1NZ1 flu scare in Mexico City during the ficptarter.

For many of the company’s supgremium brands, second quarter reported and cdnafarency net sales trends were positive due
combination of higher pricing and improved depleticends. However, reported and constant curreetysales remained down for
six month period as the aggregate second quadegases did not fully offset the overall first qeadeclines



3 Constant currency represents reported net satbsthe effects of fluctuating foreign exchange samoved. Management uses the
measure to understand the growth of the businessconstant dollar basis as fluctuations in exchaates can distort the underlying growth
of the business both positively and negatively.

4Includes Jack Daniel's Tennessee Whiskey, Gentletaak, and Jack Daniel’s Single Barrel

5 Refers to all ready-to-drink line extensions afkl®aniel’s such as Jack Daniel's & Cola, Jack BEsi& Ginger, and Jack Daniel’'s
Country Cocktails

6 Refers to all ready-to-drink and ready-to-pouelextensions of Southern Comfort including Soutt@omfort & Cola, Southern Comfort
Lime & Lemonade, Southern Comfort Hurricane, andtBern Comfort Sweet Tea

7 Ready-to-drink brand produced with el Jimador tequ

8 Includes Bonterra, Chambord, Herradura, Sonomae€ufuaca, and Woodford Reserve



