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Item 2.02 Results of Operationsand Financial Condition

On December 9, 2010, Brown-Forman Corporation @@mpany”)issued a press release reporting its operatindtseeun the fisce
quarter and six month period ended October 31, 2@16opy of this press release is attached hergtexhibit 99.1.

Item 9.01 Financial Statementsand Exhibits
(d) Exhibits
The following Exhibit is furnished as part of tiReport on Form 8-K.

99.1 Brown-Forman Corporation Press Reetated December 9, 2010
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Exhibit 99.1

FORIMMEDIATE RELEASE

BROWN-FORMAN REPORTS 6% EARNINGS PER SHARE GROWTH FOR ITSFISCAL 2011 SECOND QUARTER; RAISES
GUIDANCE FOR FISCAL 2011

Louisville, KY, December 9, 2010 — Continuing its strong international growth, Browarman grew diluted earnings per share 6%
to $1.05 and reported operating income 4% to $2il®mfor its fiscal 2011 second quarter endedddetr 31, 2010. For the first six months
of the fiscal year, diluted earnings per sharegased 1% to $1.80 while reported operating incoeteedsed 2% to $408 million. Underlyi
loperating income grew 2% in the second quarteriraréased 1% for the first six months of fiscal 20IThe company raised its fiscal 2011
earnings per share guidance range to $3.18 to $3.42

Paul Varga, the company'’s chief executive offidatesd, “We are pleased with the continued growtthefcompany through the first
half of the fiscal year, particularly the growthunderlying gross profit attributable to our intetional growth. Based on our first half
success, we have more confidence in our outlookhfaremainder of the year and reflected that ingaidance.”

Brown-Forman continued to grow underlying and réginet sales in the low single digits during tharter by 2% and 1%
respectively. The company continued its underlyjnass profit trends, posting 3% growth for the fouronsecutive quarter. Reported gross
profit increased 4%. Brown-Forman’s growth of sales and gross profit was led by strong performamearious markets around the world
including Australia, Mexico, Spain, the U.K., Gemyaand Turkey, which more than offset a soft penfance in the U.S. and Russia, the
latter of which experienced expected disruption @ua route-to-market change. The company contiriiserollout of brand and marketing
innovations during the quarter, which contributeddestly to net sales and gross profit growth ferttiree-month period. The Jack Daniel's
Family of Brands grew net sales 5% for the six-rhqdriod. For the balance of fiscal 2011, Browmrfr@an expects to continue its solid
underlying gross profit growth of the last few ggas and to benefit from broad-based sales grdwthugh its portfolio development and
geographic expansion.

Although planned and timing related increases ierafing expensexoffset the growth in net sales and gross profitherfirst six
months on a reported basis, underlying operatiogrire returned to growth in the second quarter anthe first half of the year. The
company continued to strive to optimize its mixathl brand investment by reallocating resourcesragtbrands, geographies, and channels
to effectively and efficiently reach consumers amdthe world. Brown-Forman expects to remain fiéxin directing brand spending and
other resources to activities that support thertass in the current environment while continuingdsition the company for long-term
growth.

Reported selling, general, and administrative expdar both the quarter and year-to-date was &ffieloy costs associated with
changes to the company’s route-to-market in GermBrgzil, Canada, and Russia. Varga stated, “Thrategic investments in our route-to-
market should further enhance our company’s altiditgleliver long-term growth.” Also during the gtex, Brown-Forman recognized an
incremental $5 million of pension expense (an in@atal $10 million for the first six months of f@011) compared to the same period last
year, driven by a reduction in the discount raklis incremental pension expense is expected to each of the remaining two quarters
the fiscal year. For the balance of the fiscaryBaown-Forman continues to expect selling, gelharad administrative expenses to moderate
significantly and underlying operating income towrin the mid-single digits for the full fiscal yea

1Underlying change represents the percentage iremeadecrease in reported financial results in mtarce with generally accepted
accounting principles (GAAP) in the United Statedjusted for certain items. A reconciliation froeported to underlying net sales, gross
profit, advertising expense, SG&A, and operatingpime (non-GAAP measures) increases or decreas#weffirst six months of fiscal 2011,
and the reasons why management believes thesdmdjis to be useful to the reader, are includestcimedule A and the note to this press
release.

2 Advertising expenses plus selling, general, andimidimative expenses




During the quarter, the company repurchased a audtiotal of $58 million of Class A and Class Brsisaas part of its authorizati
which expired on December 1, 2010. Total progrepurchases were $117 million, at an average pfiapgroximately $60 per share. On
November 18, 2010, Brov-Forman declared a regular quarterly cash dividgr#D.32 per share on Class A and Class B comnumk;sa
6.7% increase over the prior dividend. For 27 eonsve years, Brown-Forman has increased its €indg per share. The cash dividend is
payable on December 27, 2010 to stockholders offdean December 7, 2010. On December 1, 2010adhmpany announced an additional
special cash dividend of $1.00 per share on Claasd®Class B common stock. This special cash eindds payable on December 28, 2010
to stockholders of record on December 10, 201&ethe uncertainty surrounding the renewal ofcilreent dividend tax rates which expire
on December 31, 2010, the company chose to makedaédlcese payments in calendar 2010.

Full-Year Outlook

Brown-Forman raised its fiscal 2011 full-year eags outlook to a range of $3.18 to $3.42 per shhre to foreign exchange along
with gross profit expectations associated withrimi¢ional growth and production efficiencies. Salencertainties remain, including the
global economic and consumer environments, espeaiahe Euro zone. Additional factors that mdfeet full-year earnings include forei
exchange volatility, the company’s performancehim important holiday period, and the pace of imprognt in the U.S. market as well as
with the Southern Comfort brand. Brown-Forman guargs to anticipate underlying operating incomenaghoin the mid-single digits for its
fiscal 2011.

Brown-Forman will host a conference call to disciigsresults at 10:00 a.m. (EDT) this morning. iAterested parties in the U.S.
are invited to join the conference call by dialB&8-624-9285 and asking for the Brown-Forman clalternational callers should dial 706-
679-3410 and ask for the Brown-Forman call. Ncspasd is required. The company suggests thatgizatits dial in approximately ten
minutes in advance of the 10:00 a.m. start of thderence call.

A live audio broadcast of the conference call aiflo be available via Brown-Forman’s Internet Wigb, svww.brown-forman.com,
through a link to "Investor Relations." For thas®ble to participate in the live call, a replaijl e available by calling 800-642687 (U.S.
or 706-6459291 (international). The identification code 8/89959. A digital audio recording of the confereicall will also be available
the Web site approximately one hour after the agioh of the conference call. The replay will baiible for at least 30 days following the
conference call.

For 140 years, Brown-Forman Corporation has eaddhe experience of life by responsibly buildimgefquality beverage alcohol
brands, including Jack Daniel's Tennessee Whis8euthern Comfort, Finlandia, Jack Daniel’'s & Cdlanadian Mist, Fetzer, Korbel,
Gentleman Jack, el Jimador, Tequila Herradura, ®arGutrer, Chambord, New Mix, Tuaca, Woodford Reseand Bonterra. Brown-
Forman'’s brands are supported by nearly 4,000 grapkand sold in approximately 135 countries woidéw For more information about
the company, please visit http://www.brosigrman.com/.




Important Information on Forward-L ooking Statements:

This report contains statements, estimates, arjdqtimns that are "forward-looking statements" eretd under U.S. federal securities laws.
Words such as “aim,” “anticipate,” “aspire,” “belie,” “envision,” “estimate,” “expect,” “expectatighintend,” “may,” “potential,” “project,”
“pursue,” “see,” “will,” “will continue,” and simihr words identify forwardeoking statements, which speak only as of the datenake then
Except as required by law, we do not intend to tgdarevise any forward-looking statements, whettsea result of new information, future
events, or otherwise. By their nature, forwardkiog statements involve risks, uncertainties amgtofactors (many beyond our control) that
could cause our actual results to differ materifiiyn our historical experience or from our currerpectations or projections. These risks
other factors include, but are not limited to:

« continuing or additional pressure on economic cims in major markets or political, financial, equity market turmoil (and relat
credit and capital market instability and illiqitig; high unemployment; supplier, customer or agnsr credit or other financ
problems; inventory fluctuations at distributord)olesalers, or retailers; bank failures or govemtaenationalizations; et

« successful development and implementation of effediusiness and brand strategies and innovatinasiding distribution, marketin
promotional activity, favorable trade and consuneaction to our product line extensions, formulatiand packaging chang

« competitors’ pricing actions (including price reductions, promos, discounting, couponing or free goods), manket produc
introductions, or other competitive activiti

« prolonged continuation or acceleration of the ddiin consumer confidence or spending, whethateglto economic conditions (st
as austerity measures or tax increases), warsrahauother disasters, weather, pandemics, sgcooiicerns, terrorist attacks or ot
factors

« changes in tax rates (including excise, sales, \®fporate, individual income, dividends, capitaing) or in related reserves, change
tax rules (e.g., LIFO, foreign income deferral, UrBanufacturing and other deductions) or accounstamdards, tariffs, or ott
restrictions affecting beverage alcohol, and theredictability and suddenness with which they caruo

« trade or consumer resistance to price increasegriproducts

« tighter governmental restrictions on our abilitypirmduce, import, sell, price, or market our pradumcluding advertising and promoti
regulatory compliance cos

« business disruption, decline or costs relateddactons in workforce or other cost-cutting measure

« lower returns and discount rates related to persssets, higher interest rates, or significant@latons in inflation rates; deflation

- fluctuations in the U.S. dollar against foreignremcies, especially the euro, British pound, Adistnedollar, or Polish zloty

- changes in consumer behavior and our ability tecgatte and respond to them, including reductiomar, restaurant, hotel or other on-
premise business; shifts to discount store purchaseshifts away from premium-priced products; otpeicesensitive consum
behavior; or reductions in trav

« changes in consumer preferences, societal attitudedltural trends that result in reduced consuompdf our products

« distribution arrangement and other routeztmsumer decisions or changes that affect the dirofnour sales, temporarily disrupt
marketing or sale of our products, or result inlengentatio-related cost

« adverse impacts resulting from our acquisitionspdsitions, joint ventures, business partnershippprtfolio strategies

« lower profits, due to factors such as fewer usedebaales, lower production volumes (either for own brands or for those of th
parties), sales mix shift toward lower priced owés margin skus, or cost increases in energy ormaterials, such as grapes, gt
agave, wood, glass, plastic, or clost

« climate changes, agricultural uncertainties, emritental calamities, our supplierihancial hardships or other factors that al
the availability, price, or quality of grapes, ggagrain, glass, energy, closures, plastic, ordr

« negative publicity related to our company, bram@ssonnel, operations, business performance opects

« product counterfeiting, tampering, contamination, recalls and resulting negative effects on ouesabrand equity, or corpor.
reputation

- significant costs or other adverse developmentsrsiag from litigation or governmental investigatoonf beverage alcohol indus
business, trade, or marketing practices by usinoporters, distributors, or retaile

« impairment in the recorded value of any assetdyditg receivables, inventory, fixed assets, godidwiother intangibles




Brown-Forman Corporation
Unaudited Consolidated Statements of Operations

For the Three Months Ended October 31, 2009 anf 201

Net sales
Excise taxe:
Cost of sales
Gross profit
Advertising expense
Selling, general, and administrative exper
Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per shan
Basic
Diluted

Gross margir
Operating margil

Effective tax rate

Cash dividends paid per common st

(Dollars in millions, except per share amounts)

Shares (in thousands) used in the calculation wiiegs per shar

Basic
Diluted

2009 2010 Chang
$892.¢  $905.; 1%
1941  207.: 7%
2556 2396  (6%)
443( ~ 458¢ 4%
92.1 93. 1%
125.1 132 6%
1.2 1.2
(L1 (k.9
225€ 2350 4%
7.4 6.1
218 228 5%
70.€ 74.
$147.0 $154.( 5%
$0.9¢  $1.0€ 6%
$0.9¢  $1.0¢ 6%
49.6%  50.7%
25.3%  25.9%
32.5%  32.7%
$0.287!  $0.300(
147,99; 145,64¢
148,69: 146,50




Brown-Forman Corporation
Unaudited Consolidated Statements of Operations
For the Six Months Ended October 31, 2009 and 2010
(Dollars in millions, except per share amounts)

2009 2010 Changt

Net sales $1,630.¢ $1,650.! 1%
Excise taxe: 361.2 382.¢ 6%
Cost of sales 446.F 430.2 (4%)
Gross profit 823.1 837.¢ 2%
Advertising expense 168.2 169.¢ 1%
Selling, general, and administrative exper 2422 264.¢ 9%
Amortization expens 2.€ 2.5
Other (income), net (7.5 (7.3
Operating incom: 417.¢ 407.7 (2%)
Interest expense, net 14.¢ 12.¢
Income before income tax 403.( 395.2 (2%)
Income taxes 134. 129.¢
Net income $268.t  $265.¢ (1%)
Earnings per shan
Basic $1.8( $1.81 1%
Diluted $1.7¢ $1.8( 1%
Gross margir 50.5% 50.7%
Operating margil 25.6% 24.7%
Effective tax rate 33.4% 32.9%
Cash dividends paid per common sf $0.575(  $0.600(

Shares (in thousands) used in the calculation wiiegs per shar
Basic 148,797 146,11
Diluted 149,48. 146,94t




Assets:

Cash and cash equivalel
Accounts receivable, n
Inventories

Other current assets

Total current asse

Property, plant, and equipment, |
Goodwill

Other intangible asse

Other assets

Total assets

Liabilities:

Accounts payable and accrued expet
Shor-term borrowings

Other current liabilities

Total current liabilities

Long-term debt

Deferred tax liabilitie:
Accrued postretirement benef
Other liabilities

Total liabilities

Stockholders’ equity

Total liabilities and stockholders’ equity

Brown-Forman Corporation
Unaudited Condensed Consolidated Balance Sheets
(Dollars in millions)

April 30,
2010

$231.¢
418.C
650.¢
226.:

1,526.¢

467.¢
666.5
669.¢

52.¢

$3,383.

$342.¢
187.¢
15.7

545.¢

507.¢
82.z
283./
68.¢

1,488.(
1,895.(

$3,383.(

October
31,
2010

$155.7
544.(
698.¢
205..

1,603.

449t
669.<
669.4

48.:

$3,440.:

$381.7
129.2
31.(

542.¢

508.t
96.1
254.(
63.(

1,464.
1,975.

$3,440.:




Brown-Forman Corporation
Unaudited Condensed Consolidated Statements of Elasls
For the Six Months Ended October 31, 2009 and 2010
(Dollars in millions)

2009 2010
Cash provided by operating activiti $205.7 $177.¢
Cash flows from investing activitie
Proceeds from sale of property, plant, and equip! - 12.1
Additions to property, plant, and equipm: (12.4 (15.1
Other (1.8 1.3
Cash used for investing activiti (14.2 4.3)
Cash flows from financing activitie
Net repayment of del (36.3 (59.7
Acquisition of treasury stoc (139.0 (106.6
Dividends paic (85.8 (87.9
Other 0.f 3.C
Cash used for financing activiti (260.6 (251.2
Effect of exchange rate changes on cash and casiasnts 18.: 1.6
Net decrease in cash and cash equiva (50.8 (75.9
Cash and cash equivalents, beginning of period 340.1 231.¢

Cash and cash equivalents, end of period $289.: $155.7




Schedule A

Brown-Forman Corporation
Supplemental | nformation (Unaudited)

Three Months Ended Six Months Fiscal Year
Ended Ended
October 31, 2010 October 31, April 30, 2010
2010

Reported changein net sales 1% 1% 1%
Impact of foreign currencie - - -
Estimated net change in distributor invento 1% 1% (1%)
Discontinued brand - - 1%
Underlying changein net sales 2% 2% 1%
Reported changein gross profit 4% 2% 2%
Impact of foreign currencie (2%) - 1%
Estimated net change in distributor invento 1% 1% (1%)
Non-cash agave charge (FY20( - - (1%)
Underlying change in gross profit 3% 3% 1%
Reported changein advertising 1% 1% (9%)
Impact of foreign currencie - 1% (1%)
Discontinued brand - - 1%
Underlying change in advertising 1% 2% (9%)
Reported changein SG& A 6% 9% (1%)
Changes in rou-to-market (1%) (1%) -
Impact of foreign currencie 1% 1% -

- - 2%
Underlying changein SG& A 6% 9% 1%
Reported changein operating income 4% (2%) 7%
Impact of foreign currencie (4%) - 1%
Changes in rou-to-market 1% 1% -
Estimated net change in distributor invento 1% 2% (2%)
Non-cash agave charge (FY20( - - (4%)
Reduction in workforc: - - (2%)
Impairment charg - - 2%
Discontinued brand - - 4%
Underlying change in operating 2% 1% 6%
income

Notes:

Foreign currencies — Refers to net gains and Idesasred by the company relating to sales andimses in currencies other than the U.S.
Dollar. Brown-Forman uses the measure to undeddtagrowth of the business on a constant do#aishbas fluctuations in exchange rates
can distort the underlying growth of the busindxsif positively and negatively). To neutralize #ffect of foreign exchange fluctuations,
company has historically translated current yesulte at prior year rates. While Brown-Forman gggpes that foreign exchange volatility is
a reality for a global company, it routinely revieits performance on a constant dollar basis. cbnepany believes this allows both
management and investors to understand better BFmaman'’s growth trends.

Estimated net change in distributor inventoriesefelRs to the estimated financial impact of changesstributor inventories for the
company’s brands. Brown-Forman computes this effsing estimated depletion trends and separatelytifying trade inventory changes in
the variance analysis for key measures. Baseti@edtimated depletions and the fluctuations itridigor inventory levels, the company
then adjusts the percentage variances from prioutieent periods for our key measures. Brown-Forielieves it is important to make this
adjustment in order for management and investouitierstand the results of the business withotwdisns that can arise from varyii



levels of distributor inventories.

Discontinued brands — Refers both to the compabgcember 2008 sale of its Bolla and Fontana Carthdlan wine brands to Gruppo

Italiano Vini (GIV) and to the impact of certaineagy brands distributed in various geographiesdakig¢d Brown-Forman'’s portfolio during
the comparable fiscal year. The company beligvasexcluding the prior incremental net contribatfrom these brands, as well as the net
gain on the sale of the Italian wine brands, presitielpful information in forecasting and plannihg growth expectations of the company.

Non-cash agave charge (FY2009) — Refers to an abnamumaber of agave plants identified during the fipsarter of fiscal 2009 as dead or
dying. Although agricultural uncertainties areénént in the tequila or any other business thdtides the growth and harvesting of raw
materials, Brown-Forman believes that the magnitfdbis item distorts the underlying trends of thesiness. Therefore, the company
believes that excluding this $22.4 million pre-teon-cash charge allows for a better understandipgadit trends.

Changes in route-to-market — Refers to start-ugtedlexpenses associated with the changes totiygacy’s distribution structure in
Germany, Brazil, Canada, and Russia. The compaligmes that excluding these costs allows both gament and investors to understand
better Brown-Forman’s growth trends.

Reduction in workforce — Refers to the $12 millmfrcharges associated with the reduction in glelmakforce, including the early retirement
program, during April 2009. Brown-Forman belietieat excluding those costs provides investors gebehderstanding of the company’s
cost base.

Impairment charge — Refers to a non-cash chargéerkto a trademark impairment of Don Eduardowavolume, high-priced tequila
brand. Brown-Forman believes excluding this $Thiion pre-tax non-cash charge allows for a betiederstanding of profit trends.

The company cautions that non-GAAP measures shmutmbnsidered in addition to, but not as a sultetftur, the company’s reported GAAP
results.




Schedule B

Brown-Forman Corporation
Supplemental | nformation (Unaudited)
Six Months Ended October 31, 2010

% Changevs. YTD FY 2010
Depletions 3 Net Sales4

Brand O-Liter Equivalent Conversion > Reported Constant Currency
Jack Dani€’'s Family of Brand: 8% 4% 5% 5%

Ja(B:I:alggggel’s Family of Whiskey 3% 3% 20 3%

Jack Danie’'s RTD’ 18% 18% 26% 18%
el Jimador Family of Branc 2% 7% 18% 14%

el Jimador 9% 9% 21% 17%

New Mix RTC8 1% 1% 14% 8%
Finlandia 0% 0% (3%) (2%)
Southern Comfort Family of Brani (3%) (3%) (3%) (3%)

Southern Comfol® (3%) (3%) (2%) (1%)

Southern Comfort RTD/RT10 0% 0% (17%) (22%)
Fetzer Valley Oak (10%) (10%) (14%) (14%)
Canadian Mis (4%) (4%) (7%) (7%)
Korbel Champagn 3% 3% (2%) (2%)
Supe-Premium Othell 10% 10% 4% 3%
e e B o o a0%) a2%)
Total Active Brands 12 3% 0% 2% 2%

Note: Totals may differ due to roundi

3Depletions are shipments direct to retail or frasiributors to wholesale and retail customers, @mdcommonly regarded in the industry as
an approximate measure of consumer demand

4Net sales figures are shipment based

5Equivalent conversion depletions represent the exsion of ready-to-drink (RTD) brands to similaindts equivalent as the parent brand for
various trademark families. RTD volume is dividad10.

6Includes Jack Daniel's Tennessee Whiskey, Gentlelaak, and Jack Daniel's Single Barrel

7Refers to all RTD line extensions of Jack Daniel's

8RTD brand produced with el Jimador tequila

9Includes Southern Comfort, Southern Comfort Reseamd Southern Comfort Lime

10Refers to all RTD and ready-to-pour (RTP) line egtens of Southern Comfort; excludes Southern Cdnhime due to its higher proof
11ncludes Bonterra, Chambord Family, Herradura, Smm&utrer, Tuaca, and Woodford Reserve

12Total continuing brand reported net sales can brileded using data supplied on Schedule A by agithie discontinued brand adjustment
to the reported change in net sales. Calculatmgtent currency net sales requires the additsteql of adding the foreign currencies
adjustment.




Schedule B Continued

Brown-Forman Corporation
Supplemental | nformation (Unaudited)
Six Months Ended October 31, 2010

Additional Commentary:

For the Jack Danied’ Family of Whiskey Brands, fiscal 2011 first sionth depletion gains in France, Spain, Turkey, Geyn Polanc
and Mexico outpaced declines in the U.S. and SAfriba.

International depletions for Jack DangTTennessee Whiskey grew 8% in the second qudrfiscal 2011. U.S. depletions for the br:
declined 1% for the quarte

Gentleman Jack’depletions, reported net sales and constantrmyrmeet sales continued to outperform the paresmidduring the thre
and six month periods; Jack Dar's Single Barrel outperformed in depletions and tartscurrency net sale

Jack Daniel's RTDs registered significant doutligit growth in net sales on both a reported anastant currency basis for the first t
of fiscal 2011 as the brands continued to bengdinfstrong volumetric gains in Australia, GermadyK., Mexico, and Italy and furth
geographic expansion into other markets. Notaldgk Daniels RTDs registered these gains after growing thar gear first six montt
reported and constant currency net sales 42% a¥id dpectively

Finlandias depletions declined in the second quarter dumgrily to disruption related to a distribution clganin Russia. In Polar
Finlandi¢'s depletions grew 4% in the second quarter andd%hé first six months

Southern Comfort RTD/RTP sales trends were affebiedifficult comparisons related to last yesaimtroduction of Southern Comf
Sweet Tea and Southern Comfort Hurricane. The emyelieves Southern Comfort liqueur in the U.&tmued to be affected
increased competition from flavored whiskeys, fle@vodkas, and spiced rums, particularly thoseswored in the more traditional s
occasion

el Jimador’'s growth continued due to strong doui{gt depletion gains in the U.S. and expansion international markets outside
Mexico. New Mix benefited from geographic expamsinto the U.S

Many of the company’s supg@remium brands benefited from innovation activitieduding new packaging for Herradura and Tuac
well as the introduction of a vodka line extensiorChambord

A decline in one agency brand’s volume followingcprincreases more than accounted for the totdingein the rest of the portfolio.



