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Item 2.02 Results of Operations and Financial Conition

On June 5, 2013, BrowRerman Corporation issued a press release repdtsimgperating results for the fourth fiscal quarec
fiscal year period ended April 30, 2013, and itHank for fiscal year 2014. A copy of this preséease is attached hereto as Exhibit 99.1.

Iltem 9.01 Financial Statements and Exhibits
(d) Exhibits
The following Exhibit is furnished as part of tiiReport on Form 8-K.
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Exhibit 99.1

BROWN-FORMAN REPORTS STELLAR RESULTS IN FISCAL 2013;
EXPECTS ANOTHER STRONG YEAR OF GROWTH IN 2014

Louisville, KY, June 5, 2013- Brown-Forman Corporation (NYSE:BFA, BFB) todapoeted financial results for its fourth
quarter and fiscal year ended April 30, 2013. tRerquarter, reported net saléscreased 8% to $866 million (+7% on an underlyagis
2) and reported operating income increased 18% 1@ $dillion (+15% on an underlying basis). Dilutearnings per share in the quarter
increased 8% to $0.52, compared to $0.49 in ther paar period, including approximately $0.07 ceaftbenefits due to the timing of

shipments and discrete tax items.

For the full year, reported net sales increased®$3,784 million (+8% on an underlying basis),agpd operating income
increased 14% to $898 million (+13% on an undegyiasis), and diluted earnings per share increb8#dto $2.75 compared to $2.37 in
the prior year period. Reported earnings per siware negatively impacted by the absence of Hopltasd wines and adverse foreign
exchange, but benefited from the aforementionedsti the fourth quarter of 2013.

Paul Varga, the company’s chief executive offisaid, “We are pleased to have delivered anotharofgap-tier industry results,
with underlying sales growth of 8% and underlyiq@pting income growth of 13%. The company achdesaid price increases, which
helped drive margin expansion. Due to continuetalinterest in North American whiskey and favéeaibends in premiumization, we
remain cautiously optimistic that Brown-Forman’sosg and balanced organic growth will continueigcdl 2014."

Fiscal 2013 Highlights
« Underlying net sales increased 8%, driven by bimagkd geographic gains and brand strength, witbtaohcurrency net saléap 6%
0 Price/mix contributed over three points to net sgiewth
0 Jack Dani€'s family of brands grew net sales 1.
0 The compan’'s super and ult-premium whiskey brands grew net sales 1
0 Casa Herradu’s family of tequila brands grew net sales
o Finlandi¢' s family of brands grew net sales t

« Underlying operating income increased 13%, drivemolp-line growth, gross margin expansion, and afleg expense leverage
« As of April 30, 2013, Brown-Forman generated arustdy-leading ROIC of 22%

Fiscal 2013 Performance
The company’s underlying sales growth of 8% wasedriby strong brand performance from its focusetf@am. The company’s

outperformance was also fueled by the strength@fNorth American whiskey category, continued glowftJack Danies Tennessee Hone
and growth from premium and above brands. Compadg-price/mix contributed approximately three gsito full year sales growth and
drove the company’s global value share, while depie grew at a mid single-digit rate. This bakhcevenue growth helped deliver gross
margin expansion of 200bps. Approximately halfraf increase was driven by improved price/mix adlctions in costs associated with
value-added packaging, while the other half wastduke absence of Hopland-based wines.

The company enjoyed broad-based geographic gainendby strong results in both the emerging marleetd the developed world.

Brown-Forman Corporation — Top Ten Countries
Supplemental Information (Unaudited)
Twelve Months Ended April 30, 2013

Country % of Net Sales % Growth in Constant Currency Net Sales
United State® 41% 8%
Australia 13% 6%
United Kingdom 9% 4%
Mexico 6% 8%
Germany 5% 13%
Poland 5% 5%
France 2% 14%
Russia 2% 36%
Japar 1% 18%
Turkey 1% 38%

In the emerging markets, net sales growth was \igasl. Turkey’s net sales jumped 38% as routedket changes implemented
two years ago have dramatically improved distritmutas well as accelerated the success of branditgiiéfforts among consumers in a
rapidly growing distilled spirits market. Russigi@yed similarly strong year-over-year growth, e&@sing net sales by 36%. Brazil, the
companys fourteenth largest market outside of the UnitedeS, enjoyed a 23% increase in net sales. Ukriiazakhstan, and Georgia gt
net sales by 29% to almost 300,000 cases in theggtg. Southeast A’s net sales grew 16% to 300,000 cases, driven hifanit's 19%



jump, India’s 26% increase, and Indonesia’s 29%wtjto Emerging Africa surpassed the 100,000 cag& mih net sales growth of
12%.

Net sales continued to grow at a mid to high shuliggt rate in most of the developed markets, idélg a strong performance in the
United States, where net sales, adjusted for Hdgbesed wines, grew by 8%. Australia and the dritemgdom also continued to grow net
sales in the mid single-digits, while France gremiB%, roughly in-line with its five and ten yeate&s of growth. Not surprisingly, net sales
growth in Italy and Spain remained under pressiwengthe weak economic conditions, but the compapygrtfolio gained share in these
challenging markets. Japan’s 18% net sales growthhded some inventory build related to the newray relationship with Asahi.

The company’s Global Travel Retail business dedidet2% net sales growth, driven by price increaaes;essful innovation, and
new product launches, including the successfubublbf Jack Daniel's Tennessee Honey and JackeDa&inatra Select.

The majority of the company’s brands deliveredsaés growth in the year, led by the Jack Dantedildemark. Jack Daniel's
Tennessee Whiskey grew net sales by 7%, with madkdside of the United States modestly outpadiegstrong growth in the United Stat

Jack Daniel's Tennessee Hongglobal net sales nearly doubled in the secongdalr in the marketplace. Sales in the UnitedeS
grew by 37%, as brand awareness has grown andityehas increased in the off-premise. Sales oatsidthe United States were driven by
the successful rollout of the brand to severalkaykets including the United Kingdom, Australia,

Poland, and South Africa. The company expectsitmlihis great product into other important maskier Jack Daniel’s in fiscal 2014. Jack
Daniel's Tennessee Honey, along with other innawestj contributed roughly 25% of the company’s adg¢sgrowth in Fiscal 2013.

Brown-Forman’s portfolio of super and ultra-premiwriskey brands, including Woodford Reserve and Woa Reserve Double
Oaked, Jack Daniel's Single Barrel, Gentleman Jac#, Collingwood, grew net sales almost 20% inyeer and depleted over 825,000
cases. Woodford's performance was exceptionaddp, and the company believes there is a long gtobavay ahead for this brand,
including markets outside of the United States igiorly 14% of the brand’s sales are currently gateerin non-U.S. markets. Additionally,
the company intends to ramp up spending behin@etstieman Jack brand in fiscal 2014 with the retamch of the ‘Order of Gentlemen’
marketing campaign, and believes this super-prenfinenextension is also well-positioned for glogabwth. Markets outside of the United
States grew net sales 30% in fiscal 2013 and dabwest two-thirds of Gentleman Jack’s incremerdigs.

Finlandia vodka’s family of brands grew net salg$®o, reaching record levels, with depletions ofi@dt 3.3 million cases. Sales
growth was driven by strong demand in Russia.

The Casa Herradura family of tequila brands gretxsakes by 9%. Herradura grew global net sales, 16éted by 20% growth in
the United States. New Mix RTDs grew 13% and mlagior grew net sales by 11% in the United Stafésetdy a 2% decline in non-U.S.
markets.

Southern Comfort’s family of brands net sales giéwin the United States, but declined 4% globatyjmprovement from the 7%
decline in Fiscal 2012. While Southern Comforttamned to experience sales declines in marketsdautf the United States, the company
believes that fiscal 2013 marked the first stepaias returning the brand to global growth.

Underlying SG&A increased by 8% and underlying A&end grew by 6% in fiscal 2013, as the companyirmead to invest in its
brands and the infrastructure that will supportdbmpany’s goal of delivering long-term growth.

Dividends and Other
As of April 30, 2013, total debt was $1,002 millji@ompared with $510 million as of April 30, 201@n February 25, 2013, Brown-
Forman completed the redemption of its outstan82B0 million 5% notes due 2014 and recorded agxexpense of $9 million.

During fiscal 2013, the company returned almosi $illion to shareholders through its recurring edy dividends as well as the
$4 special dividend paid during the third quartefiscal 2013. Brown-Forman has paid regular adisidends for 67 consecutive years and
increased them for each of the last 29 years, ma&mown-Forman a member of the Standard and B&®R0 Dividend Aristocrats Index. T
company also produced what it believes to be amsing-leading return on invested capital of 22%.

Fiscal Year 2014 Outlook

Despite the uncertainty in the global macroecon@nidronment, the company is anticipating thatdtieng trends experienced in
fiscal 2013 will continue into fiscal 2014. Accandly, the company currently expects high singlgitdjrowth in both reported and
underlying sales, driven by the continued globglaasion of the Jack Daniel's trademark, includinthbTennessee Whiskey and Tennessee
Honey. The company’s focus on super-premium bramdsding Herradura, Woodford Reserve, Gentlenank Jand Jack Daniel’s Single
Barrel, along with continued growth in Finlandiadsam improvement in Southern Comfort’s resultsuddhalso drive sales growth. Sales
growth includes expected price increases in thediogle-digit range, which should help offset itifimary pressures.

Modest operating leverage through the SG&A line Maasult in underlying operating income growthapiproximately 9-11% and
diluted earnings per share of $2.80 to $3.00. Regaarnings per share include the anticipatedthagimpact of $0.06 per share related
primarily to the buyback of inventory in Franceths company transitions to an owned distributiordeti@n January 1, 2014, as well as a
$0.02 negative impact from adverse foreign exchangees. The following table summarizes the curfisetl 2014 outlook, including the
items that are expected to negatively impact reporates of growth:

EPS Roll Forward




Fiscal 2013 Reported EP $2.75
Fiscal 2013 Adjustment:
Shipments in excess of depletic -0.05
Discrete tax item -0.02
Bond redemption fee +0.03
Adjusted 2013 Baseline EP:$ $2.71
Expected incremental EPS grov +0.17 to +0.3}
Anticipated impact from France buyback and foregnhange in fiscal 201 -0.08
Fiscal 2014 EPS Outlool $2.80 to $3.0(

Brown-Forman will host a conference call to disctiisresults at 10:00 a.m. (EDT) this morning. iAterested parties in the U.S.
are invited to join the conference call by dialBgB-624-9285 and asking for the Brown-Forman claiternational callers should dial 706-
679-3410. The company suggests that participaatsndten minutes in advance of the 10:00 a.n1t stfathe conference call.

A live audio broadcast of the conference call aiflo be available via Brown-Forman’s Internet wedygittp://www.brown
forman.com/, through a link to "Investor Relations.” For slecunable to participate in the live call, a replaly be available by calling
855-859-2056 (U.S.) or 404-537-3406 (internationdlpe identification code is 68352658. A dig#aidio recording of the conference call
will also be available on the website approximatate hour after the conclusion of the conferende dde replay will be available for at
least 30 days following the conference call.

For more than 140 years, Brown-Forman Corporatesédnriched the experience of life by responsibiiding fine quality
beverage alcohol brands, including Jack DanielisriBssee Whiskey, Southern Comfort, Finlandia, Deokel’'s & Cola, Canadian Mist,
Korbel, Gentleman Jack, el Jimador, Herradura, 8@aGutrer, Chambord, New Mix, Tuaca, and Woodfoeddérve. Brown-Forman’s
brands are supported by nearly 4,000 employeesa@ddn approximately 160 countries worldwide. FRuore information about the
Company, please visit http://www.broviorman.com/.

Footnotes:

1Percentage growth rates are compared to priorperéods, unless otherwise noted.

2Underlying change represents the percentage ire@adecrease in reported financial results in atznwe with generally accepted
accounting principles (GAAP) in the United Statedjusted for certain items. A reconciliation froeported to underlying net sales, gross
profit, advertising expense, SG&A, and operatingpime (non-GAAP measures) increases or decreasteftiree-month and twelve-month
periods ended April 30, 2013, and the reasons wairyagement believes these adjustments to be uedhe teader, are included in Schedule
A and the note to this press release.

3All ‘net sales’ references are on a constant cuyrdrasis, unless otherwise noted. Constant cynepresents reported net sales with the
cost/benefit of currency movements removed. Mamegge uses the measure to understand the growtte difutsiness on a constant dollar
basis, as fluctuations in exchange rates can tisteunderlying growth of the business both pesiji and negatively.

4Return on invested capital is defined as the sumebfncome (excluding extraordinary items) anérafax interest expense, divided by
average invested capital. Invested capital ecasdsts less liabilities, excluding interest-beadeft.

5Net sales growth in the United States is adjustedriscal 2012’s $79 million in Hopland-based waades.

6We believe that excluding specific items which mo¢ anticipated to impact fiscal 2014 earnings faes helpful information in forecasting
and planning the growth expectations of the company




Important Information on Forward-Looking Statements:
This report contains statements, estimates, arjdqtians that are “forward-looking statements” afikd under U.S. federal securities laws.
Words such as “aim,” “anticipate,” “aspire,” “belie,” “continue,” “envision,” “estimate,” “expect,'expectation,” “intend,” “may,” “plan,”
“potential,” “project,” “pursue,” “see,” “seek,” teould,” “will,” and similar words identify forwardeoking statements, which speak only a
the date we make them. Except as required by landawnot intend to update or revise any forwarddlog statements, whether as a result of
new information, future events, or otherwise. Bgit nature, forward-looking statements involvé&sijsuncertainties and other factors (many
beyond our control) that could cause our actuallteso differ materially from our historical expence or from our current expectations or
projections. These risks and other factors inclbdé are not limited to:

« Dependence upon the continued growth and profitaloif the Jack Daniel’s family of brands

« Unfavorable global or regional economic conditioagd related low consumer confidence, high unempéoyt, weak credit
capital markets, sovereign debt defaults, sequasisa austerity measures, higher interest rat@gjqgal instability, higher inflatior
deflation, or lower returns or discount rates ongien asset

» Risks associated with being a Wh&sed company with global operations, includingtigal or civil unrest; local labor policies a
conditions; protectionist trade policies; complianaith local trade practices and other regulatiansluding antieorruption laws
terrorism; and health pandem

« Fluctuations in foreign currency exchange rates

« Changes in laws, regulations or policiesspecially those that affect the production, imgtioh, marketing, sale or consumptior
our beverage alcohol produr

- Tax rate changes (including excise, sales, VATiffsarduties, corporate, individual income, dividisn capital gains) or in relat
reserves, changes in tax rules (e.g., LIFO, foreigome deferral, U.S. manufacturing and other dédns) or accounting standar
and the unpredictability and suddenness with wthely can occu

« Changes in consumer preferences, consumption ohase patterns particularly away from brown spirits, our premiumogucts, @
spirits generally, and our ability to anticipatedareact to them; decline in the social acceptgbdit beverage alcohol products
significant markets; bar, restaurant, travel oeotbr-premise decline

« Production facility, aging warehouse or supply afgdisruption; imprecision in supply/demand foreragt

» Higher costs, lower quality or unavailability ofexgy, input materials or finished goods

» Route-toeonsumer changes that affect the timing of ourssatmporarily disrupt the marketing or sale of preducts, or result
implementatio-related or higher fixed cos

« Inventory fluctuations in our products by distribtg, wholesalers, or retailers
« Competitors’ consolidation or other competitive activities, suab pricing actions (including price reductionspmotions
discounting, couponing or free goods), marketirggegory expansion, product introductions, entryexppansion in our geograp!

markets or distribution networl

« Risks associated with acquisitions, dispositionsifess partnerships or investmentueh as acquisition integration, or termina
difficulties or costs, or impairment in recordedues

« Insufficient protection of our intellectual properights
« Product counterfeiting, tampering, or recall, avgarct quality issues

« Significant legal disputes and proceedings; govemmnvestigations (particularly of industry or coeamy business, trade
marketing practices

« Failure or breach of key information technologyteyss
« Negative publicity related to our company, brandarketing, personnel, operations, business perfacsar prospect

« Business disruption, decline or costs related t@mwizational changes, reductions in workforce beptosteutting measures, or ¢
failure to attract or retain key executive or enygle talen

For further information on these and other risksage refer to the “Risk Factors” section of ounwal report on Form 10-K and quarterly
reports on Form 10-Q filed with the SEC.



Use of NoI-GAAP Financial Information This press release includes measures not derivectordance with generally accepted accout
principles (“GAAP”),including underlying net sales and underlying opegaincome. These measures should not be considieisolation ol
as a substitute for any measure derived in accosdaith GAAP, and also may be inconsistent withilsimmeasures presented by other
companies. Reconciliations of these measures tmtst closely comparable GAAP measures, and redspttse company’s use of these
measures, are presented on Schedule A attached.here




Brown-Forman Corporation
Unaudited Consolidated Statements of Operations
For the Three Months Ended April 30, 2012 and 2013
(Dollars in millions, except per share amounts)

201z 201: Chang:

Net sales $801 $86¢ 8%
Excise taxe: 19¢ 20¢€ 4%
Cost of sales 181 20C 11%

Gross profit 422 46C 9%
Advertising expense 99 99 1%
Selling, general, and administrative exper 17t 18C 3%
Other (income) expense, net (2) 4

Operating incom: 15C 177 18%
Interest expense, net 7 1€

Income before income tax 14z 161 12%
Income taxes 3¢ 4¢

Net income $10¢ $11: 8%
Earnings per shan

Basic $0.4¢ $0.5: 8%

Diluted $0.4¢ $0.52 8%
Gross margir 52.6% 53.1%
Operating margil 18.7% 20.4%
Effective tax rate 27.1% 29.7%
Cash dividends paid per common st $0.2: $0.2¢
Shares (in thousands) used in

calculation of earnings per she
Basic 213,02: 213,58:
Diluted 214,61( 215,21

Note: All previously reported share and per skam®unts have been restated to reflect -for-2 stock split effected in August 2012.




Net sales
Excise taxe:
Cost of sales
Gross profit
Advertising expense
Selling, general, and administrative exper
Amortization expens
Other (income), net
Operating incom:
Interest expense, net
Income before income tax
Income taxes
Net income

Earnings per shan
Basic
Diluted

Gross margir
Operating margil

Effective tax rate

Cash dividends paid per common shi
Regular quarterly cash dividen
Special cash dividend

Total

Shares (in thousands) used in
calculation of earnings per she
Basic
Diluted

Brown-Forman Corporation
Unaudited Consolidated Statements of Operations
For the Years Ended April 30, 2012 and 2013
(Dollars in millions, except per share amounts)

2017 2017 Chang
$3,61¢ $3,78¢ 5%
891 93t 5%
92¢ 89/ (4%)
1,79t 1,95t 9%
395 40¢ 3%
61C 65C 7%
3 _—
1) 1)
78¢ 89¢ 14%
2¢ 3:
76C 86 14%
247 271
$51¢ $591 15%
$2.3¢ $2.77 16%
$2.37 $2.7¢ 16%
49.7% 51.7%
21.8% 23.7%
32.5Y% 31.7%
$0.8¢ $0.9¢
- 4.0C
$0.8¢ $4.9¢
214,52 213,36¢
216,08: 214,98

Note: All previously reported share and per skameunts have been restated to reflect -for-2 stock split effected in August 2012.




Assets:

Cash and cash equivalel
Accounts receivable, n
Inventories

Other current assets

Total current asse

Property, plant, and equipment, |
Goodwill

Other intangible asse

Other assets

Total assets

Liabilities:

Accounts payable and accrued expet
Shor-term borrowings

Current portion of lon-term debt
Other current liabilities

Total current liabilities

Long-term debt

Deferred income taxe
Accrued postretirement benef
Other liabilities

Total liabilities

Stockholders’ equity

Total liabilities and stockholders’ equity

Brown-Forman Corporation
Unaudited Condensed Consolidated Balance Sheets
As of April 30, 2012 and 2013
(Dollars in millions)

2017 201%
$ 33¢ $ 20¢
47t 54¢
712 827
224 24,
1,74¢ 1,821
39¢ 45C
617 617
66¢ 66¢

4 7(
$3,47. $3,62¢
$ 38¢ $ 457
4 3

3 2

17 17

404 477
502 997
15¢ 18C
27¢ 28(

[ B¢
1,40¢ 1,99¢
2,06¢ 1,62¢
$3,47: $3,62¢




Brown-Forman Corporation
Unaudited Condensed Consolidated Statements of Elagls
For the Twelve Months Ended April 30, 2012 and 2013

(Dollars in millions)

201z 201:
Cash provided by operating activiti $51¢ $537

Cash flows from investing activitie
Additions to property, plant, and equipm: (58) (95)
Other (10) (2)
Cash used for investing activiti (68) (97)

Cash flows from financing activitie
Repayment of lor-term debt (252 (253;
Proceeds from lor-term debt -- 747
Acquisition of treasury stoc (220, -
Dividends paic (192 (1,063
Other z (7)
Cash used for financing activiti (662 (576

Effect of exchange rate chang

on cash and cash equivalents (15) 2
Net decrease in cash and cash equiva (229 (134
Cash and cash equivalents, beginning of period 567 33¢
Cash and cash equivalents, end of period $33¢ $20¢




Schedule A

Brown-Forman Corporation
Supplemental Information (Unaudited)

Three Months Ended Twelve Months Ended Fiscal Year Ende

Apr 30, 2013 Apr 30, 2013 April 30, 2012

Reported change in net sales 8% 5% 6%
Impact of foreign currencie 1% 1% -
Impact of Hoplan-based wine business si - 2% 2%
Estimated net change in distributor invento (2%) (1%) 1%
Underlying change in net sale: 7% 8% 9%
Reported change in gross profit 9% 9% 4%
Impact of foreign currencie 2% 1% 1%
Impact of Hoplan-based wine business si 1% 1% 3%
Estimated net change in distributor invento (4%) (1%) -
Underlying change in gross profit 8% 10% 8%
Reported change in advertising 1% 3% 8%
Impact of foreign currencie 2% 2% -
Impact of Hoplan-based wine business si 1% 1% 1%
Underlying change in advertising 4% 6% 9%
Reported change in SG&A 3% 7% 6%
Impact of Hoplan-based wine business si 1% - -
Dispute settlemer - - (1%)
Impact of foreign currencie - 1% 1%
Underlying change in SG&A 4% 8% 6%
Reported change in operating incomi 18% 14% (8%)
Impact of foreign currencie 6% 1% 3%
Impact of Hoplan-based wine business si 3% 1% 12%
Dispute settlemer - - 1%
Estimated net change in distributor invento (12%) (3%) 1%
Underlying change in operating income 15% 13% 9%

Note: Totals may differ due to roundi

Notes:

Foreign currencies — Refers to net gains and Idesesred by the company relating to sales andhases in currencies other than the U.S.
Dollar. Brown-Forman uses the measure to undedstamgrowth of the business on a constant do#arshas fluctuations in exchange rates
can distort the underlying growth of the busindxslif positively and negatively). To neutralize #fiect of foreign exchange fluctuations,
company has translated current year results at ye@ar rates. While Brown-Forman recognizes thegifin exchange volatility is a reality for
a global company, it routinely reviews its performoa on a constant dollar basis. The company ledithvis allows management and inves
to understand Brown-Forman’s growth trends.

Hopland-based wine business sale — Refers to thg@ay’s April 2011 sale of its Hopland, Califorhased wine business to Vifia Concha y
Toro S.A., whose brands were retained in the coyipguortfolio as agency brands through Decembe2811. This agency relationships
resulted in fiscal 2012 reported net sales of $#8om and $0.03 per diluted share. Includedhistsale were the Fetzer winery, bottling
facility, and vineyards, as well as the Fetzer bdrand other Hopland, California-based wines, iniclgdBonterra, Little Black Dress, Jekel,
Five Rivers, Bel Arbor, Coldwater Creek, and SaactuAlso included in the sale was a facility irsBdrobles, Californie



Estimated net change in distributor inventoriesefelRs to the estimated financial impact of changetistributor inventories for the
company’s brands. Brown-Forman computes this effsing estimated depletion trends and separateltifying trade inventory changes in
the variance analysis for key measures. Basebeadtimated depletions and the fluctuations itridigor inventory levels, the company
then adjusts the percentage variances from prioutieent periods for our key measures. Brown-Faorbelieves it is important to make this
adjustment in order for management and investomnitierstand the results of the business withotiwrdisns that can arise from varying
levels of distributor inventories.

Dispute settlement — Refers to the favorable reéoiwf a dispute in an international market relgtio the importation of our
products. Management believes that excludingii@isefit provides helpful information in forecastiagd planning the growth expectations
the company.

The company cautions that non-GAAP measures stmutmbnsidered in addition to, but not as a sultetftur, the company’s reported GAAP
results.




Schedule B

Brown-Forman Corporation
Supplemental Information (Unaudited)
Twelve Months Ended April 30, 2013

% Change vs. FY201:2
Depletions (000 s) Depletions Net Sales
Equivalent Equivalent
Brand O-Liter Conversion? O-Liter Conversion Reported  |Constant Currency
Jack Dani€' s Family 19,017 13,094 6% 6% 9% 11%
Jaﬁhgiggleg;n%’?"y of 12,437 12,42 6% 6% 10% 12%
Jack Danie’'s RTD/RTF3 6,576 658 5% 5% 5% 7%
el Jimador Famil 6,924 1,796 5% 2% 6% 7%
el Jimador 1,225 1,225 0% 0% 2% 2%
New Mix RTC* 5,698 570 6% 6% 13% 13%
Finlandia Family 3,476 3,294 6% 5% 3% 6%
Finlandia 3,279 3,279 5% 5% 2% 5%
Finlandia RTD 193 19 26% 26% 24% 30%
Southern Comfort Famil 2,353 2,044 (5%) (3%) (5%) (4%)
Southern ComforP 2,012 2,012 (2%) (2%) (4%) (3%)
Southern Comfort RTD/RT 341 34 (19%) (19%) (15%) (15%)
Canadian Mis 1,60( 1,60( (3%) (3%) (1%) (1%)
Korbel Champagn 1,33( 1,33( 4% 4% 6% 6%
Supe-Premium Otheb 1,182 1,182 6% 6% 10% 10%
Res}':)(_)f Brar_ld Portfolio (excl. 2114 2114 6% 6% 506 8%
iscontinued Brands
Total Active Brands 38,00¢ 26,464 4% 4% 7% 8%

Note: Totals may differ due to roundi

1Equivalent conversion depletions represent the emn of ready-to-drink (RTD) brands to a simillainks equivalent as the parent brand
for various trademark families. RTD volume is died by 10.

2Jack Daniel's brand family excluding RTD/RTP lingensions

3Refers to all RTD and ready-to-pour (RTP) line estens of Jack Daniel's

4RTD brand produced with el Jimador tequila

5Includes Southern Comfort, Southern Comfort Reseamd Southern Comfort flavors

6Includes Chambord liqueur and flavored vodka, H&rra, Sonon-Cutrer, Tuaca, and Woodford Rese



